
(2nd Group, 28th Session) 

 

NATIONAL ASSEMBLY SECRETARIAT 
____________ 

"QUESTIONS FOR ORAL ANSWERS AND THEIR REPLIES" 

 

to be asked at a sitting of the National Assembly to be held on  

Thursday, the 11th June, 2026 

 

11.  * Mr. Awais Haider Jakhar: 

  (Deferred during 21st Session) 

  Will the Minister for Information and Broadcasting be pleased to state the detail of 

expenditure incurred by the present Government on advertisements on various TV Channels 

and the reasons for such advertisements? 

 

  Minister for Information and Broadcasting (Mr. Attaullah Tarar): 1. All public sector 

advertisements are released in accordance with the Federal Government Advertisement Policy 2021 

(as amended in 2022), approved by the Federal Cabinet, and the Guidelines and Procedures 2024 

issued there under (Annex-IY). The policy is all-encompassing, covering all media, and is designed 

to ensure transparent, judicious, and merit-based utilization of public resources for government 

communication and media campaigns. 

 2. Government advertising is released to serve a defined public interest purpose. Advertisements are 

released to inform citizens about government policies, programmes, and initiatives; to change 

behavior in areas of public health and safety; to ensure operational effectiveness of government by 

making citizens aware of available public services; and to project Pakistan's national narrative and 

interests. Campaigns and outreach activities are planned and executed on the basis of reach, 

audience, and measurable public benefit/dividend, not based on any media outlet's editorial stance, 

political affiliation, or loyalty. The policy expressly requires that advertising decisions be driven by 

value for public money and effective delivery of the public message. 

 3. During the requisite period, advertisements were released across print, electronic, and digital media 

for the following sectors of public importance: economic reforms; foreign affairs; governance 

reforms; performance and initiatives of Federal Government Ministries/ Divisions/ Departments/ 

Autonomous and Semiautonomous Bodies/ Entities etc.; socio-economic issues; youth 

empowerment; Kashmir; National Action Plan; public safety and awareness; environment and 

climate change; tourism; defence and security; digital safety and cyber security; Marka-e-Haq, 

Youm-e-Tashakur, and the Pakistan-India Standoff. 

 4. A significant portion of government advertising constitutes a civic and social obligation, in line with 

Corporate Social Responsibility, to disseminate information on matters of direct public welfare, 

including polio eradication, population planning, pollution control, public safety, and other subjects 

of societal importance. These are not promotional campaigns; they are public service 

communications that directly contribute to the health, safety, and well-being of citizens. 

 5. Advertisement rates are determined by the Rate Fixation Committee (RFC) as approved by the 

Federal Cabinet in 2022, based on verified viewership and circulation data. Allocation of TV spots 

and print insertions is made in accordance with audience ratings and newspaper circulation figures, 

ensuring that public funds are directed towards outlets with the greatest reach and impact. These 

matters are regularly deliberated in consultation with the Pakistan Broadcasters Association (PBA) 

and the All-Pakistan Newspapers Society (APNS), respectively, to ensure fairness and transparency. 

 6. Furthermore, the pending liabilities for Print, Electronic and Digital Media are cleared on a regular 

basis so that salaries of employees and outstanding advertisement dues are cleared by respective 

media houses. 
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 7. Federal Public Sector Advertisements are released / aired through TV Channels for public 

awareness and outreach interventions in key sectors including, economy, Foreign affairs, Kashmir 

Affairs, National Action Plan, commemoration of Days of National / International significance, 

Public Safety and Youth Affairs / empowerment. 

 8. Moreover, the Government released advertisement as part of Corporate Social Responsibility to 

disseminate social, environmental and ethical information related to Polio, Population control, 

Pollution and other such social subjects as well as to highlight economic reforms and initiatives 

undertaken by the Federal Government Ministries / Divisions / Departments / Organizations / 

Autonomous and Semi-Autonomous bodies / Corporations / Nationalized Banks etc. during the 

requisite period. 

 9. As per rating of TV Channels and circulation of Newspapers, the TV spots as well as Print 

insertions are allocated accordingly. The Advertisement rates are fixed as per viewership by the 

Rate Fixation Committee (RFC) as approved by the Federal Cabinet in 2022. Moreover, these 

matters are discussed in detail with PBA and APNS respectively. 

  The details of the requisite expenditure are as under:- 

S. No.# Period 
Name of sponsoring 

Ministries / Deptt etc. 

Amount in 

PKR. 

1. 
01.07.2024 to 

31.03.2026 
M/o I&B 8,027,405,417/- 

2. -do- 
Other Ministries / 

Departments etc. 
1,258,891,922/- 

 10. Furthermore, the pending liabilities for Print, Electronic and Digital Media are cleared on a regular 

basis so that salaries of employees and outstanding advertisement dues are cleared by respective 

media houses.  

 11. Media industry is currently facing crisis particularly sustaining print media industry. More financial 

support is required by media houses to pay salaries to media workers. Therefore, regional media is 

being supported across different mediums & platforms through advertisement campaigns with 

targeted approach to reach out to people at grassroots level. 

 

(Annexures have been placed in the National Assembly Library) 
 

14.  *Mr. Ali Muhammad: 

  (Deferred during 21
st
 Session) 

  Will the Minister for Information and Broadcasting be pleased to state: 

 a)  the amount disbursed to various sections of the media separately for print, electronic and 

social media during the last three financial years and the current financial year; 

 b) the detailed break-up of the amounts released to each media house, channel, publication, 

platform, or influencer, including names and purposes of such disbursement; 

 c) whether any audit has been conducted regarding media-related disbursement; if so, the 

findings of such audits; 

 d)  what rational was adopted for the allocation and distribution of media funds;  

 e) what corrective or regulatory steps have been taken to ensure transparency, fairness and 

accountability in media funding; and  

 f) the number of details of appointments made in each subsidiary or department under the 

Ministry during the current tenure of the Government, including qualifications, designations 

and modes of appointment? 

 

  Minister for Information and Broadcasting (Mr. Attaullah Tarar): (a) & (b) As per Rules of 

Business 1973 (Annex-I),and the Guidelines and Procedures 2024 approved by Oversight and 

Implementation Committee (OIC) of MOIB (Annex-II), Ministry of I&B and Press Information 

Department has a constitutional and democratic obligation to keep citizens informed about the 
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government’s performance, policies, programs, services, initiatives, decisions, and operational activities. 

To fulfill this obligation, public sector communication and outreach interventions are disseminated through 

Print, Electronic, and Digital mediums, with due consideration of their reach, audience, relevance, and 

ability to effectively communicate the State’s message to the targeted segments of the society. 

  Allocations are not arbitrary; every disbursement is linked to a specific communication purpose, 

such as public awareness drive, policy communication, foreign affairs developments, economic and 

developments initiatives, crisis communication, and issues of national interest. Classified ads (procurement 

notices, tenders, recruitments)are mandated by law for promoting transparency in PSDP and institutional 

operational announcements. It is further submitted that for the purposes of such advertisements payments, 

funds are directly allocated by Finance Division, Government of Pakistan to each Ministries / Divisions / 

Departments / Organizations / Autonomous and Semi-autonomous bodies / Corporations / Nationalized 

Banks etc. through Annual Budget grants or grants for the purpose of any specific advertisement campaign 

as the case may be. 

  The amount disbursed by the Federal Government / Ministries / Divisions /Autonomous /Semi- 

Autonomous Bodies / Statutory Bodies / Corporations / Authorities etc. during the last three and current 

financial year against classified, display and digital content of public is as under:- 

 

S.No. F/Year Sponsor Mode/Medium Amount in PKR 

1. 2022-2023 M/o I & B Print Media 492,761,125/- 

2. -do- 

Federal Government Ministries / 

Divisions / Departments / Autonomous 

and Semi-Autonomous bodies / 

Corporations / Authorities and 

statutory bodies etc. 

-do- 1,123,766,746/- 

3. 2023-2024 M/o I&B -do- 196,636,950/- 

4. -do- 

Federal Government Ministries / 

Divisions / Departments / Autonomous 

and Semi-Autonomous bodies / 

Corporations / Authorities and 

statutory bodies etc. 

-do- 939,634,894/- 

5. 2024-2025 M/o I&B -do- 428,283,084/- 

6. -do- 

Federal Government Ministries / 

Divisions / Departments / Autonomous 

and Semi-Autonomous bodies / 

Corporations / Authorities and 

statutory bodies etc. 

-do- 671,204,544/- 

7. 

2025-26 

(01-07-

2025 to 

31.12.2025) 

M/o I&B -do- 364,609,757/- 

 -do- 

Federal Government Ministries / 

Divisions / Departments / Autonomous 

and Semi-Autonomous bodies / 

Corporations / Authorities and 

statutory bodies etc. 

-do- 298,573,784/- 

8. 2022-2023 M/o I&B Electronic Media 1,474,978,960/- 

9. -do- 

Federal Government Ministries / 

Divisions / Departments / Autonomous 

and Semi-Autonomous bodies / 

Corporations / Authorities and 

statutory bodies etc. 

-do- 373,948,771/- 
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10. 2023-2024 M/o I&B -do- 1,467,697,250/- 

11. -do- 

Federal Government Ministries / 

Divisions / Departments / Autonomous 

and Semi-Autonomous bodies / 

Corporations / Authorities and 

statutory bodies etc. 

-do- 459,605,741/- 

12. 2024-2025 M/o I&B -do- 1,648,827,638/- 

13. -do- 

Federal Government Ministries / 

Divisions / Departments / Autonomous 

and Semi-Autonomous bodies / 

-do- 241,622,583/- 

  
Corporations / Authorities and 

statutory bodies etc. 
  

14. 2025-2026 M/o I & B -do- 1,289,951,000/- 

15. -do- 

Federal Government Ministries / 

Divisions / Departments / Autonomous 

and Semi-Autonomous bodies / 

Corporations / Authorities and 

statutory bodies etc. 

-do- 235,782,235/- 

16. 2022-2023 M/o I&B Digital Media 840,021,833/- 

17. -do- 

Federal Government Ministries / 

Divisions / Departments / Autonomous 

and Semi-Autonomous bodies / 

Corporations / Authorities and 

statutory bodies etc. 

-do- 24,743,753/- 

18. 2023-2024 M/o I&B -do- 451,934,160/- 

19. -do- 

Federal Government Ministries / 

Divisions / Departments / Autonomous 

and Semi-Autonomous bodies / 

Corporations / Authorities and 

statutory bodies etc. 

-do- 64,854,066/- 

20. 2024-2025 M/o I&B -do- 1,000,901,033/- 

21. -do- 

Federal Government Ministries / 

Divisions / Departments / Autonomous 

and Semi-Autonomous bodies / 

Corporations / Authorities and 

statutory bodies etc. 

-do- 264,404,835/- 

 2025-26 

(01- 07-

2025 to 

31.12.2025) 

 -do- 324,271,338/- 

22. M/o I&B   

23. -do- 

Federal Government Ministries / 

Divisions / Departments / Autonomous 

and Semi-Autonomous bodies / 

Corporations / Authorities and 

statutory bodies etc. 

-do- 146,946,652/- 

 

 (c) Total Medium-Wise break up of amount FY 2022-2023 to 31.12.2025 

S.No Mode/ Medium Amount in PKR. 

1. Print Media 4,515,470,884/- 

2. Electronic Media 7,192,414,178/- 

3. Digital Media 3,118,077,670/- 
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  The requisite Audit Report for the Financial Year 2022-2023 contains only one audit para titled 

“ParaNo.18.5.1 Use of Supplementary Grant within the Press Information Department (PID), 

Islamabad - Rs. 1,790.045 million” which has been recommended by Public Accounts Committee to be 

discussed again and decided at Departmental Accounts Committee level and referred the Para back to the 

DAC for discussion and verification of record. (Annex-Ill). 

  Final Audit Report for the FY 2023-24 has not been received from Directorate of Federal Audit. 

Audit is yet to be conducted for FY 2024-25 by AGP. 

 

 (d) 1. The allocation of advertisement funds is governed by prudent fiscal governance, 

institutionalized and annual audit scrutiny, Parliamentary oversight, and citizens’ Right to 

Information. Advertisements are released through Print, Electronic, and Digital media to 

communicate Government policies, programs, and initiatives to targeted audience / citizens to 

reap the benefits of interventions. Media rates differ across platforms, with print and electronic 

having fixed but often higher costs but important for credibility and mass coverage, while digital 

offers cost-effective, targeted, and measurable outreach. Classified print ads have increased due 

to expanding PSPP and economic activities such as procurement, tenders, and hiring, and due to 

the growing operations of Federal Public Universities and more than 400 Federal Government 

Organizations. Allocations are balanced across print media (classified and display) to promote 

credibility, electronic for mass out reach, and Digital for efficiency and maximum engagement 

ensuring transparent and effective use of public funds aligned with institutional needs and 

evolving media consumption. 

  2. Moreover, the Government released advertisement as part of Corporate Social Responsibility to 

disseminate social, environmental and ethical information related to Polio, Population control, 

Pollution and other such social subjects as well as to highlight economic reforms and initiatives 

undertaken by the Federal Government Ministries / Divisions / Departments / Organizations / 

Autonomous and Semi- autonomous bodies / Corporations / Nationalized Banks etc. during the 

requisite period. 

  3. As per rating of TV Channels and circulation of Newspapers, the TV spots as well as Print 

insertions are allocated accordingly. The Advertisement rates are fixed as per viewership by the 

Rate Fixation Committee (RFC) as approved by the Federal Cabinet in 2022. Moreover, these 

matters are discussed in detail with PBA and APNS respectively. 

  4. Furthermore, the pending liabilities for Print, Electronic and Digital Media are cleared on a 

regular basis so that salaries of employees and outstanding advertisement dues are cleared by 

respective media houses. 

  5. Media industry is currently facing crisis particularly sustaining print media industry. More 

financial support is required by media houses to pay salaries to media workers. Therefore, 

regional media is being supported across different mediums & platforms through advertisement 

campaigns with targeted approach to reach out to people at grassroots level. 

 

 (e) All Federal Public Sector Advertisements are released through PID (Headquarters) and its Regional 

Information Offices (RIOs) in line with the Federal Government Advertisement Policy 2021 (as amended 

in 2022) approved by the Federal Cabinet and the Guidelines and Procedures 2024 approved by the 

Oversight and Implementation Committee of MOIB. To ensure transparency, fairness, and accountability in 

media funding, a three-stage system of pre-campaign planning, monitoring during execution, and post 

campaign evaluation has been institutionalized, supported by independent third-party data from IPSOS and 

the Institute of Regional Studies(ERS) for evidence-based allocations, with A/B testing applied for data- 

driven content packaging and customized dissemination. This framework allows timely course corrections, 

ensures cost-effective outreach, and maintains strict adherence to budgetary ceilings, while enabling PID to 

function in an agile and responsive manner, adapting to evolving media trends without compromising fiscal 

prudence, regulatory oversight and fiscal discipline. 
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  In addition, the Ministry of Finance allocates funds for Federal Public Sector advertisements 

directly to sponsoring Ministries, Divisions, attached departments, authorities, autonomous and semi-

autonomous bodies, and statutory organizations, either through annual budget allocations or special grants. 

Payments are then made directly by these sponsoring organizations to the respective publications, TV 

channels, and digital media platforms, and are subject to in-house pre-and post- audit as well as annual 

audit by the Auditor General of Pakistan. 

 (f) P.I.D 

  It is submitted that no regular recruitment has been carried out during the tenure of this 

Government. However, thirty-two (32) individuals were appointed purely on temporary basis under 

the Counter Violent Extremism (CVE) Project. These appointment were purely on contractual basis 

and confer no right of regularization or continuation beyond the project period. The details of thirty-

two (32) individuals appointed under this project are enclosed herewith at Annex-IV. 

 • PBC: 
  Only five persons 2x Sales Assistant, lx LDC, 2x Naib Qasid have been appointed in PBC during 

the tenure of incumbent government on Prime Minister’s Assistance Package. 

 • APPC: 
  During the current tenure of the Government, no regular appointments have been made in the 

Associated Press of Pakistan Corporation (APPC) without due process. However, 15 contractual 

appointments were made against sanctioned posts within approved budgetary provisions. Following 

are the details: 

  Total number of Contractual Appointments: 15 

 •  6xSub-Editors/Reporters/Anchorpersons of Social Media (Grade-Ill) 
  Qualifications: 

 1 x M.Phil. in History 1 x BS in Mass Communication 

1 x Master in Education, Bachelor in Mass Communication  

1 x Masters in English 

  1 x Bachelor of Science in Media Communication & Studies (Major Journalism)  

  1 x Master in Political Science. 

 •  4xSpecial Assistant (Grade-HI) 
  Qualification: 

  1 x BBA in Finance  

  1 x MBA in Finance  

  1 x BSc in Commerce  

  1 x MBA in Finance 

 •  2x Editorial Assistant (Grade-IV)  

  Qualification:  

  1 x Bachelor of Arts  

  1 x Associate Degree in Arts (2x Years) 

 •  lx Assistant Cameraman (Grade-IV) 
  Qualification: 

  1 x BS in International Relations 

 •  lx Computer Apprentice (Grade-VI) Qualification:  

  1 x Matric Tech 

 •  lx Junior Clerk (Grade-VI) Qualification: 

  1 x A Level and O Level (General Science) Equivalence Certificate from Inter Board Committee of 

Chairman, Government of Pakistan. 

 • To ensure transparency, fairness, and accountability in appointments going forward, APPC has 

reinforced strict compliance with prescribed recruitment rules, merit-based selection criteria, and 

statutory procedures for all future appointments. Regular appointments, where required, shall be 

made only through open advertisement, competitive process, and due approval of the competent 

forums in accordance with applicable laws and regulations. Contractual appointments shall remain 
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limited to exceptional operational necessities, strictly against sanctioned posts, within approved 

budgetary allocations, and under delegated authority. These measures are aimed at promoting good 

governance, operational continuity, and equitable employment practices in line with public sector 

standards. 

 

 • PCP: 
  Only four persons lx APS, lx Driver & 2x Naib Qasid have been appointed during the tenure of 

incumbent government. All the appointments have been made according to the Press Council of 

Pakistan Ordinance, 2002. 

 • CBFC: 
  Four posts i.e. U.D.C, L.D.C, Dispatch Rider and Naib Qasid were filled during the tenure the 

incumbent Government after advertisement in line with the rules. 

 

(Annexures have been placed in the National Assembly Library.) 

 

39.  * Dr. Shazia Sobia Aslam Soomro: 

  (Deferred during 24
th

 Session) 

  Will the Minister for Information and Broadcasting be pleased to state: 

 a) the total budget allocated to the Ministry during the last three Financial Years, alongwith 

year-wise details of expenditure; 

 b) the details of Government advertising released through print, electronic, and digital media 

during the said period; and 

 c) the steps taken by the Ministry to ensure transparency and merit in the distribution of 

Government advertisements and to prevent misuse for political or non-official purposes? 

 

  Minister for Information and Broadcasting (Mr. Attaullah Tarar): (a), (b) & (c)   1. All public 

sector advertisements are released in accordance with the Federal Government Advertisement 

Policy 2021 (as amended in 2022), approved by the Federal Cabinet, and the Guidelines and 

Procedures 2024 issued thereunder (Annex-A). The policy is all-encompassing, covering all media, 

and is designed to ensure transparent, judicious, and merit- based utilization of public resources for 

government communication and media campaigns. 

 2. Government advertising is released to serve a defined public interest purpose. Advertisements are 

released to inform citizens about government policies, programmes, and initiatives; to change 

behavior in areas of public health and safety; to ensure operational effectiveness of government by 

making citizens aware of available public services; and to project Pakistan's national narrative and 

interests. Campaigns and outreach activities are planned and executed on the basis of reach, 

audience, and measurable public benefit/dividend, not based on any media outlet's editorial stance, 

political affiliation, or loyalty. The policy expressly requires that advertising decisions be driven by 

value for public money and effective delivery of the public message. 

 3. During the requisite period, advertisements were released across print electronic, and digital media 

for the following sectors of public importance: economic reforms; foreign affairs; governance 

reforms; performance and initiatives of Federal Government Ministries/ Divisions/ Departments/ 

Autonomous and Semi-autonomous Bodies/ Entities etc.; socio-economic issues; youth 

empowerment; Kashmir; National Action Plan; public safety and awareness; environment and 

climate change; tourism; defence and security; digital safety and cyber security; Marka-e-Haq, 

Youm-e-Tashakur, and the Pakistan-India Standoff. 

 4. A significant portion of government advertising constitutes a civic and social obligation, in line with 

Corporate Social Responsibility, to disseminate information on matters of direct public welfare, 

including polio eradication, population control , pollution, public safety, and other subjects of social 

importance. These are not promotional campaigns; these are public service communications that 

directly contribute to the health, safety, and well-being of citizens. 

Basit
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 5. Advertisement rates are determined by the Rate Fixation Committee (RFC) as approved by the 

Federal Cabinet in 2022, based on verified viewership and circulation data. Allocation of TV spots 

and print insertions is made in accordance with audience ratings and newspaper circulation figures, 

ensuring that public funds are directed towards outlets with the greatest reach and impact. These 

matters are regularly deliberated in consultation with the Pakistan Broadcasters Association (PBA) 

and the All-Pakistan Newspapers Society (APNS), respectively, to ensure fairness and transparency. 

 6. Furthermore, the pending liabilities for Print, Electronic and Digital Media are cleared on a regular 

basis so that salaries of employees and outstanding advertisement dues are cleared by respective 

media houses. 

 7. Media industry is currently facing crisis particularly sustaining print media industry. More financial 

support is required by media houses to pay salaries to media workers. Therefore, regional media is 

being supported across different mediums & platforms through advertisement campaigns with 

targeted approach to reach out to people at grassroots level. 

 8. The requisite details of total budget allocated to PID H/Qs, Islamabad during the last three Financial 

Years along- with the details of expenditure are as under: - 

 

STATEMENT SHOWING DETAILS OF TOTAL BUDGET ALONGWITH EXPENDITURE  

FOR LAST THREE YEARS FOR PID) 

S. 

No. 
F.Y 

Allocated 

Budget 

Supplementary 

Grant 

Re 

appropriate 

(-) 

Re 

appropriate 

(+) 

Final Budget 

grant 
Expenditure 

1. 22-23 728,455,000/- 2,950,000,000/- 128,107,619/- 146,373,422/- 3,696,720,803/- 3,790,113,170/- 

2. 23-24 1,077,000,000/- 1,691,060,000/- 102,410,679/- 184,393,704/- 2,850,044,525/- 2,921,813,091/- 

3. 24-25 1,077,000,000/- 3,920,822,000/- 94,081,459/- 319,669,732/- 5,223,410,273/- 5,247,216,268/- 

 

 The requisite details are tabulated as under:- 

S. No. F/Year Sponsor Mode/Medium Amount in PKR 

1. 2022-2023 M/o l & B Print Media 840,380,340/- 

2. -do- 

Federal Government Ministries / 

Divisions / Departments / 

Autonomous and Semi- Autonomous 

bodies / Corporations / Authorities 

and statutory bodies etc. 

-do- 1,846,668,145/- 

3. 2023-2024 M/o I & B -do- 289,961,738/- 

4. -do- Federal Government Ministries / 

Divisions / Departments / 

Autonomous and Semi-Autonomous 

bodies / Corporations/ Authorities 

and statutory bodies etc. 

-do- 1,813,004,376/- 

5. 2024-2025 M/o I&B -do- 1,310,053,107/- 

6. -do- Federal Government Ministries / 

Divisions / Departments / 

Autonomous and Semi-Autonomous 

bodies / Corporations / Authorities 

and statutory bodies etc. 

-do- 2,099,397,673/- 

7. 2022-2023 M/o I & B Electronic Media 2,012,906,533/- 
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8. -do- Federal Government Ministries / 

Divisions / Departments / 

Autonomous and Semi-Autonomous 

bodies / Corporations / Authorities 

and statutory bodies etc. 

-do- 512,043,308/- 

9. 2023-2024 M/o I&B -do- 2,422,922,514/- 

10. -do- Federal Government Ministries / 

Divisions / Departments / 

Autonomous and Semi-Autonomous 

bodies / Corporations / Authorities 

and statutory bodies etc. 

-do- 525,845,585/- 

11. 2024-2025 M/o I & B -do- 5,250,443,241/- 

12. -do- Federal Government Ministries / 

Divisions / Departments / 

Autonomous and Semi-Autonomous 

bodies / Corporations / Authorities 

and statutory bodies etc. 

-do- 870,670,026/- 

13. 2022-2023 M/o I & B Digital Media 840,021,833/- 

14. -do- Federal Government Ministries / 

Divisions / Departments / 

Autonomous and Semi-Autonomous 

bodies / Corporations / Authorities 

and statutory bodies etc. 

-do- 24,743,753/- 

15. 2023-2024 M/o I & B -do- 451,934,160/- 

16. -do- Federal Government Ministries / 

Divisions / Departments / 

Autonomous and Semi-Autonomous 

bodies / Corporations / Authorities 

and statutory bodies etc. 

-do- 64,854,066/- 

17. 2024-2025 M/o I & B -do- 1,000,901,033/- 

18. -do- Federal Government Ministries / 

Divisions / Departments / 

Autonomous and Semi-Autonomous 

bodies / Corporations / Authorities 

and statutory bodies etc. 

-do- 264,404,835/- 

 

(Annexures have been placed in the National Assembly Library) 

 

55.  *Syeda Shehla Raza:  

  (Deferred during 24
th

 Session) 

  Will the Minister for Information and Broadcasting be pleased to state: 

 a) the total expenditure incurred on Government advertisements in print, electronic and digital 

media during Financial Year 2024-25; 

 b) the name-wise list of media houses to which payments were made; and 

 c) the criteria adopted for the distribution of advertisements? 

 

 Minister for Information and Broadcasting (Mr. Attaullah Tarar): (a), (b) & (c)  

 1.  All public sector advertisements are released in accordance with the Federal Government 

Advertisement Policy 2021 (as amended in 2022), approved by the Federal Cabinet, and the 

Guidelines and Procedures 2024 issued there under (Annex-IV). The policy is all-encompassing, 

covering all media, and is designed to ensure transparent, judicious, and merit-based utilization of 

public resources for government communication and media campaigns. 
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 2. Government advertising is released to serve a defined public interest purpose. Advertisements are 

released to inform citizens about government policies, programmes, and initiatives; to change 

behavior in areas of public health and safety; to ensure operational effectiveness of government by 

making citizens aware of available public services; and to project Pakistan's national narrative and 

interests. Campaigns and outreach activities are planned and executed on the basis of reach, 

audience, and measurable public benefit/dividend, not based on any media outlet's editorial stance, 

political affiliation, or loyalty. The policy expressly requires that advertising decisions be driven by 

value for public money and effective delivery of the public message. 

 3. During the requisite period, advertisements were released across print, electronic, and digital media 

for the following sectors of public importance: economic reforms; foreign affairs; governance 

reforms; performance and initiatives of Federal Government Ministries/ Divisions/ Departments/ 

Autonomous and Semi-autonomous Bodies/ Entities etc.; socioeconomic issues; youth 

empowerment; Kashmir; National Action Plan; public safety and awareness; environment and 

climate change; tourism; defence and security; digital safety and cyber security; Marka-e-Haq, 

Youm-e-Tashakur, and the Pakistan-India Standoff. 

 4. A significant portion of government advertising constitutes a civic and social obligation, in line with 

Corporate Social Responsibility, to disseminate information on matters of direct public welfare, 

including polio eradication, population planning, pollution control, public safety, and other subjects 

of societal importance. These are not promotional campaigns; they are public service 

communications that directly contribute to the health, safety, and well-being of citizens. 

 5. Advertisement rates are determined by the Rate Fixation Committee (RFC) as approved by the 

Federal Cabinet in 2022, based on verified viewership and circulation data. Allocation of TV spots 

and print insertions is made in accordance with audience ratings and newspaper circulation figures, 

ensuring that public funds are directed towards outlets with the greatest reach and impact. These 

matters are regularly deliberated in consultation with the Pakistan Broadcasters Association (PBA) 

and the All-Pakistan Newspapers Society (APNS), respectively, to ensure fairness and transparency. 

 6. Furthermore, the pending liabilities for Print, Electronic and Digital Media are cleared on a regular 

basis so that salaries of employees and outstanding advertisement dues are cleared by respective 

media houses. 

 7. Media industry is currently facing crisis particularly sustaining print media industry. More financial 

support is required by media houses to pay salaries to media workers. Therefore, regional media is 

being supported across different mediums & platforms through advertisement campaigns with 

targeted approach to reach out to people at grassroots level. 

 8. The total expenditure incurred on Government advertisements in Print, Electronic and Digital 

Media during the Financial Year 2024-2025 is as under: 

 

S.No Sponsor Mode / Medium Amount in PKR. 

1. M/oI&B Print Media 1,310,053,107/- 

2. -do- Electronic 5,250,443,241/- 

3. -do- Digital / Social Media 1,000,901,033/- 

 

1. 

Federal Government Ministries / 

Divisions / Departments / Autonomous 

and Semi-Autonomous bodies / 

Corporations / Authorities and statutory 

bodies etc. 

Print Media 2,099,397,673/- 

2. -do- Electronic 870,670,026/- 

3. -do- Digital / Social Media 264,404,835/- 

  Details are attached (Annex-I, II & III).  

 

(Annexures have been placed in the National Assembly Library.) 

Basit
Click here for Annexure
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115. * Mr. Sohail Sultan: 

  (Deferred during 27
th

 Session) 

  Will the Minister for Defence be pleased to state: 

 a) whether flight operation in Saidu Sharif Airport has been stopped over long time; 

 b) when the Government is going to start flight operations in Saidu Sharif Airport; 

 c) being a touristic area, many visitors would like to come to Swat in summer by using flight 

service; 

 d)  why the Government is not interested in generating revenue for itself through flight 

operations; and 

 e)  whether there is developmental work in progress in Saidu Sharif Airport, if yes, the details of 

the cost of the aforesaid Airport? 

 

 Minister for Defence (Khawaja Muhammad Asif): (a) There have been no scheduled flight 

operations at Saidu Sharif Airport since 2021. It is, highlighted that subject to Availability of adequate 

infrastructure, commencing or suspending flight operation on a particular route or an airport is an airline's 

commercial decision based on various factors including passenger demand, load-factors based on its 

aircraft 'fleet, compatibility of its aircraft with available airport infrastructure, geographical location, 

operational costs and regulatory compliances. Therefore, it is the airlines prerogative to compete on 

desirable routes while remaining within the policy framework as outlined in the National Aviation Policy 

(NAP). 

 

 (b) As submitted above, flight operations on a particular route is the commercial decision of the airline 

based inter alia on passenger demand and load factors. Recently, the matter of restoration of commercial 

flights at Saidu Sharif Airport was taken up with domestic airlines for their inputs and comments. Private 

airlines have expressed their inability to commence operation at Saidu Sharif Airport for the reasons of 

commercial ion viability, incompatibility of available fleet with airport infrastructure and proximity with 

Islamabad Airport complemented by good road infrastructure. PIA has informed that flight operation to 

Saidu Sharif Airport was suspended due to continuous losses. PIA has also highlighted that Saidu Sharif 

Airport is in proximity of Islamabad and Peshawar Airports, approachable in about 3 hours, and market 

potential for domestic and international operation at Saidu Sharif Airport does not allow commercial flight 

operation. As and when RPTs/airlines decide to operate flights to / from the Saidu Sharif Airport, 

Government will also generate revenue in terms of Tax and other receivables.  

 

 (c) & (d) PCAA under the guidance of the Federal Government and Ministry of Defence is always 

striving to provide a fostering environment for promotion of aviation activities in the country and 

improvement nation-wide air connectivity. Currently, there is no bar from PCAA’s end on operations to/ 

from Saidu Sharif Airport. Any request for operations from said airport would be encouraged and would be 

permitted subject to availability of the airport infrastructure.  

 

 (e)  The Airport has been handed over to PAF by PAA. No development work is ongoing by PAA at 

Saidu Airport.  

 

123. * Syed Rafiullah: 

  (Deferred during 27
th

 Session) 

  Will the Minister for  Information and Broadcasting be pleased to state: 

 a) whether any advertisements were released in connection with the Ramadan package, 2026 

through electronic and print media; 

 b) if so, the details thereof, including the names of media outlets, duration of advertisements and 

total expenditure incurred on such advertisements; 

 c) the criteria and policy followed for the allocation and disbursement of advertisement funds 

among various media organizations; 
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 d) whether the Government's austerity measures were taken into consideration while releasing 

such advertisements; 

 e)  if not, the reasons thereof; 

 f) whether the Government intends to ensure strict adherence to its advertisement policy and 

austerity measures in future; and 

 g)  if so, the steps being taken by the Government in this regard? 

 

 Minister for Information and Broadcasting (Mr. Attaullah Tarar): (a), (b) & (c) 1. All public 

sector advertisements are released in accordance with the Federal Government Advertisement 

Policy 2021 (as amended in 2022), approved by the Federal Cabinet, and the Guidelines and 

Procedures 2024 issued thereunder (Annex-A). The policy is all-encompassing, covering all media, 

and is designed to ensure transparent, judicious, and merit-based utilisation of public resources for 

government communication and media campaigns. 

 2. Government advertising is released to serve a defined public interest purpose. Advertisements are 

released to inform citizens about government policies, programmes, and initiatives; to change 

behaviour in areas of public health and safety; to ensure operational effectiveness of government by 

making citizens aware of available public services; and to project Pakistan's national narrative and 

interests. Campaigns and outreach activities are planned and executed on the basis of reach, 

audience, and measurable public benefit/dividend, not based on any media outlet's editorial stance, 

political affiliation, or loyalty. The policy expressly requires that advertising decisions be driven by 

value for public money and effective delivery of the public message. 

 3. During the requisite period, advertisements were released across print, electronic, and digital media 

for the following sectors of public importance: economic reforms; foreign affairs; governance 

reforms; performance and initiatives of Federal Government Ministries/ Divisions/ Departments/ 

Autonomous and Semi-autonomous Bodies/ Entities etc.; socioeconomic issues; youth 

empowerment; Kashmir; National Action Plan; public safety and awareness; environment and 

climate change; tourism; defence and security; digital safety and cyber security; Marka-e-Haq, 

Youm-e-Tashakur, and the Pakistan-India Standoff. 

 4. A significant portion of government advertising constitutes a civic and social obligation, in line with 

Corporate Social Responsibility, to disseminate information on matters of direct public welfare, 

including polio eradication, population planning, pollution control, public safety, and other subjects 

of societal importance. These are not promotional campaigns; they are public service 

communications that directly contribute to the health, safety, and well-being of citizens. 

 5. Advertisement rates are determined by the Rate Fixation Committee (RFC) as approved by the 

Federal Cabinet in 2022, based on verified viewership and circulation data. Allocation of TV spots 

and print insertions is made in accordance with audience ratings and newspaper circulation figures, 

ensuring that public funds are directed towards outlets with the greatest reach and impact. These 

matters are regularly deliberated in consultation with the Pakistan Broadcasters Association (PBA) 

and the All-Pakistan Newspapers Society (APNS), respectively, to ensure fairness and transparency. 

 6. Furthermore, the pending liabilities for Print, Electronic and Digital Media are cleared on a regular 

basis so that salaries of employees and outstanding advertisement dues are cleared by respective 

media houses. 

 7. Media industry is currently facing crisis particularly sustaining print media industry. More financial 

support is required by media houses to pay salaries to media workers. Therefore, regional media is 

being supported across different mediums & platforms through advertisement campaigns with 

targeted approach to reach out to people at grassroots level. 

 8. In compliance with the directions of the Hon’ble Prime Minister vide Minutes of the meeting 

No.l2(l)/DS(EA-II)/2026-P-002, dated 06.02.2026, PID executed full-spectrum media awareness 

interventions regarding Prime Minister’s Ramzan Relief Package 2026 (Annex-A). The campaign 

was strategically executed using a region-based targeting approach to ensure effective outreach in 
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the selected priority areas. This targeted strategy enhanced message penetration and improved 

overall campaign efficiency. 

 9. The details are as under:- 

Sr. No. Medium Amount in PKR 

1. Print Media 113,885,380/- 

2. Electronic Media 322,315,570/- 

   Details are attached (Annex-I&II) 

 

 10. The withdrawal percent from Digital wallets was 89% under PMRRP-2026 and it was achieved due 

to continuous and sustained awareness, engagement and targeted outreach through effective 

advertisements across all media. 

 

 (d) The austerity measures were not in place when PMRRP-2026 was rolled out. 

 

 (e) Not Applicable 

 

 (f) Not Applicable 

 

 (g) Not Applicable 

 

(Annexures have been placed in the National Assembly Library.) 

 

128. * Syed Rafiullah: 

  (Deferred during 27
th

 Session) 

  Will the Minister for Interior and Narcotics Control be pleased to state: 

 a) whether the authorities concerned have taken the notice of the frequent traffic jams on 

Islamabad roads, particularly during peak hours and in low-profile or less-monitored areas; 

 b) whether real-time monitoring systems are in place to manage traffic congestion and ensure 

timely interventions, and if so, the details thereof; 

 c) the existence and implementation of standing instructions to traffic officer to clear 

bottlenecks; 

 d) whether the absence or non-availability of senior management at critical points during traffic 

surges contributes to poor administration; 

 e)  the impact of closure of certain routes or points, resulting in additional burden on limited 

entry/exit points; 

 f) the corrective, time-bound measures being taken to improve traffic flow; and 

 g) whether any international traffic management standards or best practices are being adopted 

to optimize road usage and ensure smooth and safe movement of vehicles? 

 

  Minister for Interior and Narcotics Control (Senator Syed Mohsin Raza Naqvi): (a) Islamabad 

Traffic Police (ITP) has taken cognizance of traffic flow patterns across the Capital and is proactively 

managing traffic through structured deployment, real-time monitoring, and adaptive traffic management 

strategies. Special operational arrangements are implemented during peak hours (0700-0900,1230-1430 

and 1600-1900 hours) to regulate traffic demand and ensure smooth flow across major corridors. 

  It is pertinent to mention that no persistent congestion has been observed on Islamabad roads. 

However, temporary and situational traffic build-up may occur under specific conditions, including 

WIP/security movements (resulting in brief stoppages approximately 15-20 minutes), ongoing urban 

infrastructure development projects on key arteries and increased vehicular density due to inter-city inflow 

from adjoining areas such as Rawalpindi and surrounding districts. These factors are transient in nature and 

do not reflect structural deficiencies in traffic management. 

Basit
Click here for Annexure
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  To effectively manage all forms of traffic congestion, Islamabad Traffic Police (ITP) has further 

strengthened its operational capacity through enhanced deployment and the establishment of a dedicated 

"Smart Traffic Response Unit" (STRU), aimed at ensuring uninterrupted traffic flow. This unit comprises 

five (20) vehicles and four (04) motorcycles, supported by real-time monitoring through Safe City 

surveillance systems, erabling swift identification and clearance of congestion points. 

  Fifteen (15) Eclectic vehicles have been incorporated into the ITP fleet and strategically deployed at 

major intersections and critical crossings across the Capital. These vehicles facilitate rapid response to 

traffic incidents, congestion build-up and emergencies, thereby significantly improving on-ground nobility 

management and operational efficiency. 

  Furthermore, the Traffic movement is digitally monitored through safe city cameras, and necessary 

directions are passed to the field units in case of any congestion observed through surveillance eco-system 

Special Drone Teams are also deputed during rush hours on the major avenues including. Islamabad 

Expressway and Srinagar Highway for real time monitoring. 

  Such situation are effectively managed through adaptive deployment of traffic personnel, real-time 

diversion planning and immediate response mechanisms, ensuring quick restoration of normal flow. This 

approach is consistent with international best practices in urban traffic management, where temporary 

disputes arising from security requirements, infrastructure works, and peak demand fluctuations are 

addressed through, dynamic traffic control, corridor management and demand- responsive deployment 

systems. 

 

 (b) A comprehensive real-time monitoring system is operational comprising Safe City surveillance 

cameras, live digital traffic flow monitoring tools (such as Goggle Map) and centralized control room 

coordination. Traffic conditions are continuously observed through an integrated platform and Special 

Drone Teams during rush hours on the major avenues enabling immediate Identification of congestion 

points and prompt issuance of instruction to field officers for swift clearance. 

  This system facilitates rapid incident detection, allowing early identification of accidents, 

breakdowns or congestion build-up; supports dynamic traffic clearance through real-time deployment and 

diversion management and ensure continuous monitoring of congestion hotspots, enabling;j3rqactive 

intervention rather than reactive response. The integrated use of surveillance cameras and digital traffic 

analytics enhances situational awareness and operational efficiency across the Capital. 

  Furthermore, the system is aligned with international best practices in urban traffic management, 

comparable to Urban Traffic Control System (UTCS) implemented, globally. It incorporates elements of 

Intelligent Transport Systems (ITS), particularly the integration of camera-based monitoring with real-time 

digital data analytics, as practiced in advanced European traffic management models. This enables 

informed decision-making, optimized resource deployment, and improved traffic flow management in line 

with global standards. 

 

 (c) Standing instructions are in place for the immediate clearance of traffic bottlenecks and a structured 

Traffic Congestion Response Mechanism is operational across the Capital. This includes the establishment 

of a dedicated "Rush Hour Management Unit", proactive deployment of additional manpower at identified 

congestion zones and continuous physical monitoring by supervisory officers at critical points. These 

measures ensure that traffic conditions are managed both proactively and responsively, particularly during 

peak hours. 

  The system is designed to ensure immediate clearance of bottlenecks, preventive positioning of 

traffic staff at congestions/locations and continuous supervision to maintain uninterrupted flow during peak 

hours. Field officers remain in constant coordination with the control room, enabling swift response and 

real-time adjustments in deployment and traffic diversion where required. 

  This operational framework is aligned with International Incident Management practices, similar to 

"Incident Management Systems" (IMS) where dedicated response units are deployed for rapid clearance 

of traffic disruptions. The use of structured response teams and targeted deployment strategies ensures 

efficient restoration of traffic flow and reflects adherence to globally recognized management standards. 
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 (d) Senior Management maintains continuous situational awareness of traffic conditions through an 

integrated monitoring framework comprising Safe City live feeds, digital traffic flow analytics, direct field 

reporting mechanisms and Special Drone Teams. These tools enable real-time visibility of traffic 

conditions across the Capital, allowing supervisory officer to remain actively engaged and responsive to 

emerging situations. Furthermore the senior officers are present themselves in the field during peak hours 

and closely monitor the traffic operations. This continuous oversight ensures strategic decision making, 

resources real-time Intervention at critical congestion points and allows reallocation of resources based on 

traffic demand and operational requirements. .Supervisory officers are not only monitoring remotely but 

also conduct field supervision whore necessary to ensure effective traffic regulation and prompt resolution 

of bottlenecks. 

  The overall approach reflects a command- and-control model, which Is consistent with 

Internationally adopted traffic policing and management frameworks. 

 

 (e) Development Projects In Rawalpindi including the Kacheri Chowk remodeling did have an Impact 

on the traffic flow on major avenues Including Expressway Murree Road and 9th Avenue. However, the 

Impact was taken care of by deploying Additional Resources and digital monitoring.  

  Temporary congestion arises due to security arrangements, particularly the establishment of 

checkpoints (NAKAs), which are essential for ensuring public safety and preventing untoward Incidents. 

Such measure can momentarily Increase traffic pressure at key entry and exit points. However, these 

situations are actively and efficiently managed by Islamabad Traffic Police. 

  To mitigate any Impact, traffic personnel are proactively deployed at sensitive locations, especially 

at major entry/exit points, to regulate traffic flow In real time. The movement of vehicles Is managed 

through a combination of manual control on ground and digital coordination via Safe City monitoring 

systems, ensuring smooth passage wherever possible. Continuous monitoring and on-ground supervision 

enable active traffic management, minimizing delays and preventing prolonged congestion. Islamabad 

Traffic Police ensures that security imperatives are met without significantly compromising traffic 

mobility. 

 

 (f) A comprehensive and multi-dimensional set of corrective and time bound measures has been 

Implemented by Islamabad Traffic Police (ITP) to improve traffic flow, combining traffic engineering, 

enforcement and management interventions in line with modern urban traffic control practices. 

  The integrated Traffic Solution (ITS) will empower signals to intelligently detect congestion levels 

in real time and automatically I adjust their operation to optimize traffic flow, reduce delays, and enhance 

overall road efficiency. 

  The E-Challan pilot project has been implemented on the Express Highway, where the system is 

capable of detecting 17 categories of traffic violations. Under the Safe City expansion project, 594 cameras 

will be installed at 127 locations, which will assist in identifying stolen and cloned vehicles. Furthermore, 

this system will be integrated with the Excise Departments of Islamabad, Punjab, and Sindh to ensure 

seamless coordination and enforcement. 

  At the strategic level, it is pertinent to highlight that a significant volume of inter-provincial traffic, 

particularly heavy vehicles, passes through major arteries such as IJP Road, Srinagar Highway and 

Islamabad Expressway, contributing to congestion due to the absence of an alternative bypass system. In 

this context, the construction of the Islamabad Ring Road from Margalla Hills to Rawat Is a critical 

requirement to divert through-traffic away from the city. Similarly, the development of service roads along 

Islamabad Expressway is essential to accommodate slow-moving traffic and reduce pressure on main 

carriageways. 

  The lack of maintenance of service roads by the CPA is contributing to increased traffic congestion, 

which can be significantly reduced if these f roads are properly maintained. 
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 (g) Islamabad Traffic Police has adopted key elements of international traffic management practices 

through a structured and technology-driven approach. This Includes the implementation of "Intelligent 

Transport Systems (ITS) components, such as real-time monitoring through Safe City surveillance 

cameras and integration of digital traffic analytics tools enabling continuous assessment of traffic 

conditions and informed decision-making. 

  In terms of demand management, ITP employs structured peak-hour deployment strategies and 

corridor-based traffic control, ensuring Optimal utilization of available road capacity during high-demand 

periods. For incident management, dedicated rapid response units are operational for immediate clearance 

of congestion and disruptions, supported by a real-time dispatch system through centralized monitoring. 

  Furthermore, strong emphasis is placed on enforcement and compliance, including lane discipline 

enforcement and systematic traffic regulation through planned and structured deployment of personal 

across key locations. 

  Looking ahead ITP is also considering further alignment with advanced international practices, 

including the introduction of adaptive traffic signal system, Al-based congestion prediction models, and 

integrated urban mobility platforms aimed at enhancing efficiency, optimizing road usage, and ensuring 

safe and smooth movement of traffic in the Capital. 

 

 

Islamabad, 

the 10
th

 June, 2026 

SAEED AHMAD MAITLA 

Acting Secretary 

 

 

 



(2
nd

 Group, 28
th

 Session) 

NATIONAL ASSEMBLY SECRETARIAT 
____________ 

"UN-STARRED QUESTIONS AND THEIR REPLIES" 

For Thursday, the 11
th

 June, 2026 
8.  Mr. Sher Afzal Khan: 

  (Deferred during 24
th

 Session) 

  Will the Minister for Defence be pleased to state the details of the vacant/un-constructed plots 

on the side of the Mall Road of Rawalpindi Cantt, size and names of the owners, maximum 

time period for constructions and the action taken on non-construction? 
 
  Minister for Defence (Khawaja Muhammad Asif):  

Plot 

No. 

Survey 

No. 

Size/Area Name of owner leases Time period 

constructions and 

the action taken on 

non-construction. 

Present States 

92 394 5301.115 M/s Rawal Center(Pvt) 

Ltd through 

a. Nawaz Ahmed 

Minhas (10%share). 

b. Muhammad 

Sikandar Minhas 

(20% Share). 

c. Muhammad Nadir 

Minhas (70%share) 

As per section 183 
of Cantt Act 1924 
(Amended 2023). 
One year time is 
available for 
erection/ re-
erection of a 
building and as per 
section 183-A of 
the Act ibid two 
extensions of the 
said period are 
allowed. 

At present case for transfer of 
shares of present directors of 
M/s Rawal center (pvt) Ltd in 
the lease hold rights of said 
property in favor of 
a. Muhammad Suleman 

Khan (0.0000017% share), 
b. Mohabbat Khan 

(29.9999985 share).  
c. Zahir Khan (70% share) 

on the basis of From-9 
and Form-3 issued by 
SECp is under process 

  Vacant Plot regarding Question No. 8 (Annex-B) 

  It is reported that there is no vacant plot on the both sides of the Mall road from TM Chowk to MH 

Chowk under the management of Rawalpindi Cantt Board.  

(Annex, has been placed in the National Assembly Library) 

 

20.  Mr. Sher Afzal Khan: 

  (Deferred during 25
th

 Session) 

  Will the Minister for Defence be pleased to state the details of the properties constructed on 

one kanal and more on lease/rent in Peshawar and Abbottabad by the Cantonment Boards, 

alongwith size of the plot, lease/rent amount, date of allotments, name of the allottee and the 

detail of any increase made during the last five years? 

 

  Minister for Defence (Khawaja Muhammad Asif):  
Sr. 

No 

Name of 

allotment 

Date of 

allotment 

Area of 

Plot 

Svy No/ Location Lease 

Rent 

Increase 

made during 

last 5 years 

1 Zaib-un-Nisa 
& others 

16-12-1999 1.8 Kanal 
(9927.89sft) 

Svy no. 177/3/1 Part 
Karim Pura 
Abbottabad 

Rs. 2543/- Nil 

2 Nusrat Salah-
ud-din & 
others 

17-10-1998 3.69 kanal 
(920145.50S

ft) 

Svy No. 221/13 main 
Bazar Abbottabad 

Rs. 8953/- Nil 

3 M/s Pakistan 
National Oil 
Limited 

17-05-1967 2.20 Kanal 
(12000sft) 

 

Svy No. 2023 (part) 
The Mall mansehra 
Road Abbottabad 

Rs. 2000/- Nil 

4 M/s Saeed 
Akhtar & 
others 

12-06-1979 1.45 Kanal 
(7920 sft) 

Svy No. 203/1 The 
Mall (Mansehra Road 

Abbottabad) 

Rs. 871/- Nil 

(Annex, has been placed in the National Assembly Library) 

Basit
Click here for Annexure
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23.  Ms. Shahida Rehmani: 

  (Deferred during 25
th

 Session) 

  Will the Minister for Interior and Narcotics Control be pleased to state: 

 a) the number of Passport Offices established in the new or suburban areas of the Karachi 

during the last five years; 

 b) the number of those offices which have been setup keeping in view of population density 

and geographical necessity; and 

 c) whether any feasibility study has been conducted for the establishment of a Passport Office in 

Gulshan-e-Maymar; if not, the reasons thereof?  

 

 Minister for Interior and Narcotics Control (Senator Syed Mohsin Raza Naqvi): (a) The 

Directorate General Immigration & Passport has established no new Passport Offices in the suburban areas 

of Karachi during last five years.  

  Following Regional Passport Offices and two passport counters in NADRA Mega Centers at 

Nazimabad and Siemens Chowrangi, working on 24/7 basis to provide adequate facilities to the passport 

seekers during last five years: 

  i. Regional Passport Office, Awami Markaz, Saddar Karachi (24/7 basis). 

  ii. Regional Passport Office, Karachi-II, Saddar Karachi. 

  iii. Regional Passport Office, Karachi-III, Saddar Karachi.  

  iv. Regional Passport Office, Karachi-IV, Saddar Karachi. 

  v. Regional Passport Office. Malir, Karachi. 

  vi. Executive Passport Office, Clifton, Karachi. 

 

 (b) In view of population density and geographical necessity, it has been observed that four offices 

presently operating in Saddar Karachi are proposed to be devolved to their respective districts. In this 

regard, letters has been addressed to the Deputy Commissioners of all districts with the request to identify 

and provide suitable premises for the relocation of these offices within their respective Regions/ Districts.  

  This measure is intended to facilitate the resident of these areas and improve the accessibility of 

departmental services to the general public.  

  Furthermore, the department has already taken a decision to establish two additional offices at 

Super Highway and DHA Karachi The process for establishment of these offices is currently underway.  

 

 (c) Gulshan-e-Maymar is situated in the sub tehsil of Gulshan-e-lqbal District Karachi East The 

population of said area is less than one Million, whereas, the criteria for establishment of new Regional 

Passport Office as per Rule 4 (3) of Passport Rules, 2021. 

  Hence, no such proposal is under consideration for establishment of passport office at Gulshan-e-

Maymar Karachi. 

 

 (d) In this regard, it is submitted that the criteria for establishment of new Regional Passport Office as 

per Rule 4 (3) of Passport Rules, 2021, states that: 

  “(3) Subject to sub-rules (1) and (2), passport offices shall be established in all districts 

of Pakistan and ail subdivisions having population of one million or above." 
  However, the jurisdiction policy has been waived off enabling the passport seekers to process their 

passport application from any passport offices across Pakistan. Moreover, the Department has also 

launched an inland online web portal, for passport renewal facility since July 2023 which is also available 

on 24/7 basis all over the country.  

  In addition to above, the Department is going to launch a Digital Mobile Application which will 

further facilitate the general public to apply passport from their home and offices at their convenience. 
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 34. Mr. Muhammad Moin Aamer Pirzada: 

  will the Minister for Interior and Narcotics Control be pleased to state: 

  a) the speed breakers Cat Eyes have been installed for Private Schools in Blue Area, G-6 and 

I&T Center; and  

 b) whether there are Cat Eyes in front of Sukh Chain and reasons for not constructing in Blue 

Area and G 6 I&T Center? 

 

  Minister for Interior and Narcotics Control (Senator Syed Mohsin Raza Naqvi): (a) It is 

submitted that no speed breakers or cat eyes have been installed in front of private schools located in Blue 

Area G-6 and I&T Center. 

 

 (b) The speed breakers and cat eyes installed in front of Sukh Chain were verified with the concerned 

approving authority, which confirmed that no formal approval had been granted for this installation. 

Accordingly, the concerned team has been deputed and the unapproved installations shall be removed. 

 

38.  Ms. Naeema Kishwar Khan: 

  Will the Minister for Defence be pleased to state: 

 a) whether it is a fact that no playground or park is available in Friends Colony, Officer Colony 

Lane No. 1 to 7, Ameer Hamza Colony, Bhatta Chowk Road, Misrial Road Rawalpindi and a 

huge adjacent area under Cantonment Board Rawalpindi, despite the availability of land for 

the construction of a playground/park, causing difficulties for the residents due to the lack of 

playground and public park; 

 b)  whether it is also a fact that drug addictive persons sit in the mentioned areas in evening; 

 c)  if part (a) is in affirmative, so when a playground and a public park will be made;  

 d)  if part (b) is in affirmative, so what action has been taken so far; if not, the reasons thereof; 

and  

 e) the time by which a strict action will be made against drug addicts in the mentioned areas? 

 

  Minister for Defence (Khawaja Muhammad Asif): (a) The area pointed out by the honorable 

member does not have Park or playground facilities. These localities were originally part of the village 

Dhoke Gujjran and are situated on privately owned land which was sold in small portions by local resident 

over time. Due to unplanned population growth and the absence of approved town planning. The area 

developed into congested residential settlements without reserved public spaces at present. There is no 

unutilized CB land available for the development of parks or Playgrounds. RCB is maintaining 8 X Parks 

which are available reside available for all Rawalpindi Cantt resident. 

 

 (b) This matter not pertain to RCB the Anti-Narcotics Department is responsible for dealing with drug 

addicts and drug-related issues. 

 

 (c) It has already been explained in the reply to question No.1 that no land is currently available for the 

development of a park However, a Playground / Public park can be developed subject to the availability of 

suitable land and funds in the future. 

 

 (d) Does not pertain to RCB 

 

 (e) Does not pertain to RCB 

 

 

 

 

Islamabad, 

the 10
th

 June, 2026 

SAEED AHMAD MAITLA 

Acting Secretary  
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ر شدہ ٓ( ٓاکیسویٓٓ)

 

ٓاجلاس سے مؤخ

رمائیں گےکہ 

 

را ئےاطلاعات ونشرب ات بیان ف ر ب     سے  مختلف  ٹی  وی  چینلوں  پر  اشتہارات  نشر  کرنے  پر  آنے  والے ٓ کیا وزب 

 

  کی  جای

ت

موجودہ  حکوم

راجات  کی  تفصیل  کیا  ہے  اور  ایسے  اشتہارات  نشر  کرنے  کی  وجوہات  کیا  ہیں؟

 

ٓاخ

ارڑٓ(

ت

را ئےاطلاعات ونشرب ات)جناب عطااللہ ب ر ب  ٓوزب 

 کی شعبے کے اشتہارات وفاقی ی۔ تمام سرکار۱

ت

رمٓی ء میں۲۰۲۲ ء )جس میں۲۰۲۱ ب الٓیس یاشتہار حکوم

ت

سے منظور شدہ ہے، اور اس  کابٓین (، جو وفاقیگئی کی ب

اور تمام ذرائع ابلاغ  حامل ہٓے کی جامع نوعیت ب الیس یہ۔ جاتے ہٓیں کیے یٓ( کے مطابق جارIV-ء )ضٓمیم۲۰۲4کار  یقہکردہ رہنما اصول و طر یٓکے تحت جار

ا ہے۔ یقینیپر استعمال ک  دبٓنی کٓی ٹوسائل کے شفاف، محتاط اور مٓی عوامی مہمات کے لیے ب آاور میڈ تشہیرٓ ہے۔ اس کا مقصد حکومتی کا احاطہ کرتی

 

 بناب

ٓاشتہارات ا ۔ حکومتی۲ پروگراموں اور  ں،ب الیسیو ک حکومتی ںیٓ۔ ان اشتہارات کا مقصد شہرجاتے ہٓیں کیے یٓمفاد کے مقصد کے تحت جار واضح عوامی ی 

ا؛ صحتِ عامہ اور عوامی

 

ورو تحفظ کے شعبوں میں اقدامات سے آگاہ کرب ا؛ دستیا اپید یٓلمثبت تبد میں ںی ّ

 

دمات کے ب ارے  یسرکار بٓکرب

 

عوام ک ب اخبر بنا کر  میںخ

ر انجام دہٓ امور کی حکومتی

 

ا؛ اور ب اکستان کے قومی یقینیک  مؤب

 

ا ہے۔ تشہیر اور قومی نٓیبیا بناب

 

منصوبہ  کی ںسرگرمیو مہمات اور آگاہ یمفادات ک اجاگر کرب

 پیما سامعین ہدفی ٓ،اور عمل درآمد رسائی یٓبند
ِ  
ا ہے، نہ کہ کسی پر کٓیا دبنی فوائد کی عوامی ئٓاور قاب

ت

 کی یوفادارٓ ب ا وابستگی سیسیا ٓ،ب الیس اداراتی ادارے کی ب امیڈ جاب

 کے ساتھ  میں پر۔ مذکرہ ب الیس دبنی

ت

راء سے متعلق فیصلے گیا تقاضا کٓیا یٓہصراح
 
ر اور کفا عوامی ہے کہ اشتہارات کے اخ

 

ٓوسائل کے مؤب

ت

 
شعار استعمال اور  ی

رسٓی کی مپیغا حکومتی

ت

ر ب

 

 ۔جائیں رکھتے ہوئے کیے نظرک مد مؤب

، الیکٹر یٓکے درج ذ اہمیت ۔ متعلقہ مدت کے دوران، عوامی3

 
 

ٓشعبہ جات سے متعلق اشتہارات پری

 

 یٓگئے: اقتصاد کیے یجار میں ب آمیڈ یجیٹلاور ڈ ای

 کی سے متعلق اصلاحات؛ وفاقی اصلاحات؛ خارجہ امور؛ حکمرانی

ت

روزارتوں، ڈو حکوم

 

ر،ب 

 
 

اور اقدامات؛  کارکردگی خودمختار اداروں کیٓ محکموں، خودمختار اور نٓی ب

؛سیا ؛ٓیلتٓبد تیاور موسمیا تماحولیا ؛تحفظ اور آگاہ پلان؛ عوامی یٓکشا قومی ؛بنانے کے اقدامات؛ مسئلہ کشمیر رمسائل؛ نوجوانوں ک ب ااخٓتی یٓو اقتصاد سماجی

ت

 ح

ٓیمعرکۂ حق؛  ؛ٓرٹیتحفظ اور سائبر سکیو یجیٹلڈ ؛سلامتی دفاع اور قومی
ِ
 سے متعلق امور۔ٓ گی۔بھارت کشیدنتشکر؛ اور ب اکستا م

ٓاشتہارات کا ا ۔ حکومتی4 ٓکے تحت، کارپور یٓذمہ دار یاور شہر حصہ سماجٓی ںب انما ی 

 

 
راہِ  کے تقاضوں کے مطابق، عوامٓی  یذمہ دارٓ سماجی ی فلاح و بہبود سے ب 

 متعلق امور کے ب ارے میں

ت

راہمی معلومات کی راس

 

ا ہے۔ ان میں ف

ت

تحفظ اور  پر قابو ب انے، عوامٓی آلودگی ،یمنصوبہ بٓند کے خاتمے، خاندانی پولیو پر مشتمل ہوب

امل ہٓیں اہمیت سماجٓی یگرد

 

 پر مٓبن بلکہ عوامی مہمات نہیں یٓتشہیر یہ۔ کے حامل موضوعات ش

ت

دم

 

صحت، تحفظ اور فلاح و  کٓی ںیجو شہر ،ہٓیں ماتٓپیغا اطلاعاتی خ

 ہوتے ہٓیں بہبود میں

ت

 
ای

 

 معاون ب

ت

راہِ راس  ۔ب 

ٓ۔ اشتہارات کے نرخ ر5

 

 
ٓ ی

س
فک

ٓ

ی 

ٓ

 

ن

 

ش

ات کی ( کیRFC) کمیٹی 

 

نرخ  یہتھا۔  منظور کٓیا ء میں۲۰۲۲نے ٓ کابٓین وفاقی جنہیں ،جاتے ہٓیں پر مقرر کیے دبنی سفارش

اظر یٓتصد

 

اعتی کی یٓشدہ ب

 

اشتہارات  ( اور اخبارات میںTV Spotsاشتہارات کے اوقات ) یو ۔ ٹیجاتے ہیں پر طے کیے دبنی اعداد و شمار کیٓ تعداد  اور اش

 کی کی

ت

اع

 

اظر متعلقہ اداروں کی تقسیم اش

 

اعتی اور اخبارات کی یٓدرجہ بند کی یب

 

اکہ عوامی جاتی تعداد کے مطابق کی اش

ت

   وسائل ک ان ذرائع ابلاغ کٓی ہے، ب

 

جای

ر رکھتے ہوں۔ شفافٓی رسائٓی دہٓب اسے ز دہب اجا سکے جو ز منتقل کٓیا

 

ر اب

 

راڈکاسٹرز ا ان امور پر ب الترتیب بنانے کے لیے یقینیاور منصفانہ عمل ک  اور مؤب  سییسوب اکستان ب 

 ہے۔ٓ جاتی سے مشاورت کی ( کے ساتھ ب اقاعدگٓییسا یا )اے پی سوسائٓٹ زٓپیپر زٓاے( اور آل ب اکستان نیو بی )پی یشنا

ر۶

 

د۔ م ، الیکٹر ی 

 
 

رآں، پری ٓب 

 

  الادا بقا ب آمیڈ یجیٹلاور ڈ ای
 

اکہ متعلقہ میڈ جاتی سے کی ب اقاعدگی ادائیگی جات کی ب اکے ذمے واح

ت

 کی اداروں کے ملازمین ب آہے ب

 ادائیگی واجبات کی ب اتنخواہوں اور اشتہارات کے بقا

ت
ت

روق  جا سکے۔ ب ابنا یقینیک  ب 
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 کے سرکار ۔ وفاقی7

ت

راہمی اور معلومات کی آگاہ شعبے کے اشتہارات عوامی یحکوم

 

 یہ۔ جاتے ہٓیں نشر کیے یعےکے ذر چٓینل یو ٹی کے مقاصد کے لٓیے ف

 سے تقر کی مب اکے ا اہمیت الاقوامی و بین پلان، قومی یکشا قومی ،خارجہ امور، امورِ کشمیر ،اقدامات ب الخصوص معیشت مداخٓلت

ت

تحفظ، اور  عوامی تٓ،یبامناس 

 ۔ٓاہم شعبوں کا احاطہ کرتے ہٓیں بنانے جیسے رنوجوانوں کے امور و ب ااخٓتی

ر8

 

د۔ م  نے کارپور ی 

ت

رآں، حکوم ٓب 

 

 
 سماجٓی یگرکے د روک تھام اور اس نوعیت کی پر قابو ب انے، آلودگی یٓکے خاتمے، آب اد کے تحت پولیو  یٓذمہ دار سماجی ی

 پہنچانے کے لیے کی نوعیت اور اخلاقی تیماحولیا ٓ،موضوعات سے متعلق سماجی

ت

 کے دوران وفاقی مدتطرح متعلقہ  ۔ اسیکیے یٓاشتہارات جار معلومات عوام ی

 کی

ت

رٓوزارتوں، ڈو حکوم

 

ر،ب 

 
 

  سے کیے اداروں کی یگراور د ںگئے بینکو ئےقومیا ںٓ،یشنوخودمختار اداروں، کارپور خودمختار اور نٓی ں،محکموں، تنظیمو ب

 

گئےٓ  جای

 گئے۔ کیے یٓاشتہارات جار بھی مفاد کے اقدامات ک اجاگر کرنے کے لٓیے اصلاحات اور عوامٓی یٓاقتصاد

اعتی اور اخبارات کی یٹنگر کی چٓینل یو ۔ ٹی9

 

   اشتہارات کی ( اور اخبارات میںTV Spotsاشتہارات کے اوقات ) یو تعداد کے مطابق ٹی اش

ت

اع

 

اش

ٓہے۔ اشتہارات کے نرخ ر جاتی مختص کی

 

 
ٓ ی

س
فک

ٓ

ی 

ٓ

 

ن

 

ش

اظر ( کیRFC) کمیٹی 

 

ات کے مطابق، ب

 

ٓ وفاقی جنہیں ،جاتے ہٓیں پر مقرر کیے دبنیٓ تعداد کی کی یٓسفارش

رٓ منظور کٓیا ء میں۲۰۲۲نے  کابٓین

 

دتھا۔ م رآں، ان معاملات پر ب الترتٓیب ی  راڈکاسٹرز ا ب  )اے  سوسائٹ زپیپر زٓاے( اور آل ب اکستان نیو بی )پی یشنا سییسوب اکستان ب 

 ہے۔ جاتی مشاورت کی ( کے ساتھ تفصیلییسا یا پی

راجات کی مٓتعلقہ

 

 ہیں تتفصیلا اخ
ِ
ٓٓ:حس 

 وزارتوں/ اداروں وغیرہ ٓدورانٓیٓنمبر شمار 

ت

سرپرس

امٓ

 

ٓکے ب

ٓرقم ب اکستانی روپوں میں۔

ا ۲۰۲4یکم جولائی، ٓ۔1ٓ

ت

مارچ،  3۱ء ب

ٓء۲۰۲۶

ٓ-/8,027,405,417ٓوزارت اطلاعات و نشرب اتٓ

 -/1,258,891,922ٓدیگر وزارتیں/ محکمہ جات وغیرہٓٓایضآً۔2ٓ

ر۱۰

 

د۔ م ، الیکٹر یہ ی 

 
 

ٓکہ پری

 

  الادا بقا ب آمیڈ یجیٹلاور ڈٓ ای
 

اکہ متعلقہ میڈ جاتی سے کی ب اقاعدگی ادائیگی جات کی ب اکے ذمے واح

ت

  سے  اداروں کی ب آہے ب

 

جای

 ادائٓیگی واجبات کی ب اتنخواہوں اور اشتہارات کے بقا کی ملازمین

ت
ت

روق  جا سکے۔ٓ ب ابٓنا یقینیک  ب 

 میڈ۱۱

ت
ت

 میڈ کی ب آ۔ اس وق

 
 

کےٓ  ادائیگی تنخواہوں کی اداروں ک اپنے کارکنان کی ب آہے۔ میڈ مشکلات اور بحران کا سامنا کر رہ مالی ٓ،ب اصنعت، ب الخصوص پری

ر لیے

 

دم  نچلی مالی ی 

ت

 درکار ہے۔ چنانچہ عوام ی

ت
 

ر رسائٓیgrassroots levelسطح ) معاوی

 

کے تحت  عملی حکمتِ ہدفی حاصل کرنے کے لٓیے ( پر مؤب

ر کے ذر مختلف ذرائع اور پٓلی

 

 کی بھی کی ب آمیڈ علاقائٓی یٓعےجن کے ذر ،ہٓیں جا رہ مہمات چلائی یٓاشتہار یٓعےفارم

ت
 

ٓہے۔ جا رہ معاوی

 گئے ہیںٓ(ٓ)ٓٓ

ے

ری میں رکھ دی  ٓمنسلکہ جات قومی اسمبلی کی لائبرب 

ٓ

رمائیں گےٓ: جناب علی محمد ٓ: *۔ 14ٓ

 

را ئےاطلاعات ونشرب ات بیان ف ر ب  ٓکیا وزب 

ر شدہ ٓ( ٓاکیسویٓٓ)

 

ٓاجلاس سے مؤخ

  اور  سوشل  میڈب ا  کے  مختلف  شعبوں  کے  لیے  عٓلیحٓ ٓ(الف)

 

،  الیکٹرای

 
 

 ہ  علیحہ  کتنی  رقم  ادا  کی  گئی؛ٓگزشتہ  تین  مالی  سالوں  اور  رواں  مالی  سال  کے  دوران  پری

ر  کے  لیے  جاری  کردہ  رقوم  کی  تفصیلات  کیا  ہیں  اورٓ ٓ)بٓ(

ے 

ب ا  انفلوئ اعتی  ادارہ،  پلی  فارم  

 

ل،اش

 

 ن
ی ج 

ر  ای   میڈب ا  ہاؤس،  
 
ایسی  ادائیگیوں  کے ٓ ٓ ہ

ام  کیا  ہیں؛ٓ

 

ٓمقاصد  اور  ان  کے  ب

اور  ان  کیٓ)جٓ( ب ا  محکمہ  میں  کی  گئی  تقرریں  کی  تعداد   ادارہ   ر  ای   ذیل  
 
  کے  دوران  وزارت  کے  تحت  ہ

ت

تعلیمی  قابلیت،   ٓ موجودہ  دور  حکوم

ٓعہدوں  اور  تقرری  کے  طری  ہائے  کار  کی  تفصیلات  کیا  ہیں؛ٓ

ٓ؛آب ا  میڈب ا  سے  متعلقہ  ادائیگیوں  کے  ب ارے  میں  کئی  آڈٹ  کیا  گیا  ہے؛اگر  ایسا  ہے،  تو  ایسے  آڈٹس  کے  نتائج  کیا  ہٓیںٓ)دٓ(

ٓمیڈب ا  فنڈز  کی  تخصیص  اور  تقسیم  کے  لیے  کیا   معیار  اپناب ا گیا ؛نیزٓ)ہٓ(

  اور  تقرریں  میں  شفافی،  انصاف  اور  احتساب  یقینی  بنانے  کے  لیےآئندہ  کےلیے  کیا  اصلاحی  ب ا  انضباطی  اقٓدٓ)وٓ(

 

 امات  کیے  گئے  ہیں؟ٓمیڈب ا  فنڈن

ارڑٓ(

ت

را ئےاطلاعات ونشرب ات)جناب عطااللہ ب ر ب   وزب 
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رنسٓ 

 

ب  آف  )I-)منسلکہٓ 1973رولز   کمیٹی 

 

ن

 

 ش
ی

 

ن

 

می

امپلی  اینڈ   

 

 

ے

اوور سائ کی  نشرب ات  و  اطلاعات  وزارتِ  اور   )OIC کار و طریقہ  ہداب ات  شدہ  کی منظور   )

( پر یہ آئینی اور جمہوری ذمہ داری عائد ہوتی ہے کہ وہ PID( کے مطابق، وزارتِ اطلاعات و نشرب ات اور پریس انفارمیشن ڈیپارٹمنٹ )II-)منسلکہٓ 2024

ب اخبر رکھیں۔ اس ذمہ داری کٓ  اور آپریشنل سرگرمیوں سے  دمات، اقدامات، فیصلوں 

 

 کی کارکردگی، ب الیسیوں، پروگراموں، خ

ت

پورا کرنے شہریں ک حکوم

انٓ  ا ہے، جس میں 

ت

ذرائع کے ذریعے پھیلاب ا جاب اور ڈیجیٹل   

 

، الیکٹرای

 
 

اقدامات ک پری اور آؤٹ ریچ کے   

 

ن

 

 ش
ن کی

 

ن

ذرائع کی پہنچ، کے لیے، پبلک سیکٹر کمیو

 ک ملحوظِ خاطر رکھا

ت

ر طریقے سے پہنچانے کی صلاح 

 

 کا پیغام مؤب

ت

 رب اس

ت

، اور معاشرے کے ہدف بنائے گئے طبقات ی

ت

 

 

اظری/قارئین، موزوئ

 

ا ہے۔ٓب

ت

ٓ جاب

ر رقم کی ادائیگی ک ای  مخصوص ابلاغی مقصد سے منسلک کیا گیا ہے، جیسے کہ عوامی آ
 
ب ا من مانی نہیں ہے؛ ہ ب الیس کا ابلاغ، فنڈز کی یہ تخصیص بلا جواز  گاہ مہم، 

(، اور قومی مفاد کے امور۔ کلاسی فاائیڈ اشتہار

 

ن

 

 ش
ن کی

 

ن

ر کمیو

 

ے

رقیاتی اقدامات، بحرانی ابلاغ )کرائ

ت

ر، امورِ خارجہ کی پیش رفت، معاشی اور ب

 

 

داری کے نوئ ری 

 

ات )خ

یہ گزارش ہے د  ری 

 

م لازم ہیں۔  پر  ات کے لیے قانونی طور 

 

اعلاب اداروں کے آپریشنل  اور  روغ 

 

ف ڈی پی میں شفافی کے  ایس  پی   کہ ایسے ٹینڈرز، بھرتیاں( 

 فنڈز سالانہ بجٹ گرانٹس ب ا کسی مخصوص اشتہارتی مہم

ت

راہِ راس رن ب 

 

ِ ب اکستان کا فنانس ڈوب 

ت

 کے مقصد کے اشتہارات کی ادائیگیوں کے مقصد کے لیے، حکوم

/ قو / کارپوریشن  ادارہ  اور نی خود مختار  / خود مختار  رن / محکمہ / تنظیم 

 

/ ڈوب  ر وزارت 
 
 بینکوں وغیرہ کٓ گئے ۓٓمیالیے گرانٹس کے ذریعے )جیسا بھی معاملہ ہو( ہ

ا ہے۔ٓ

ت

ٓمختص کرب

  سے گز

 

رنوں / خود مختار / نی خود مختار اداروں / آئینی اداروں / کارپوریشنوں / اتھارٹیز وغیرہ کی جای

 

 / وزارتوں / ڈوب 

ت

شتہ تین اور جاری مالی سال وفاقی حکوم

ٓ-کے دوران پبلک کلاسی فاائیڈ، ڈسپلے اور ڈیجیٹل مواد کے مد میں تقسیم کی گئی رقم درج ذی ہے:

ٓمیںٓ( روپوںٓ ٓ)ب اکستانٓی ٓرقٓمٓذریٓع ٓٓ/ ٓکارٓ ٓطریٓقہٓمعاونٓ ٓٓ/ ٓاسپانٓسٓسالٓ ٓمالٓیٓنٓمبر ٓشمارٓ

ٓٓ نشرب ات و اطلاعات وزارت2022-2023ِٓٓٓ.1

 
 

ٓ-/492,761,125ٓمیڈب آ پری

ٓٓ وفاقیٓب الآ( )مندرجٓہ ایضآً.2

ت

رن ٓ/ٓ وزارتیں کٓیٓ حکوم

 

 مٓحکمہ ٓ/ٓ ڈوب 

 ٓ/ٓ ادارےٓ مختارٓ خود نٓٓیٓ اورٓٓ مختارٓ خود ٓ/ٓ جات

 ادارے ٓآئینی ٓاور ٓاتھارٹیز ٓ/ ٓکارپوریشنز

ٓوغیرہ۔ٓ

ٓ-/1,123,766,746ٓب الآ( )مندرجٓہ ایضاً

ٓ-/196,636,950ٓب الآ( )مندرجٓہ ایضآً نشرب ات و اطلاعات وزارت2023-2024ِٓٓٓ.3

ٓٓ وفاقیٓب الآ( )مندرجٓہ ایضآً.4

ت

رن ٓ/ٓ وزارتیں کٓیٓ حکوم

 

 مٓحکمہ ٓ/ٓ ڈوب 

 ٓ/ٓ ادارےٓ مختارٓ خود نٓٓیٓ اورٓٓ مختارٓ خود ٓ/ٓ جات

 ادارے ٓآئینی ٓاور ٓاتھارٹیز ٓ/ ٓکارپوریشنز

ٓوغیرہ۔ٓ

ٓ-/939,634,894ٓب الآ( )مندرجٓہ ایضاً

ٓ-/428,283,084ٓب الآ( )مندرجٓہ ایضآً نشرب ات و اطلاعات وزارت2024-2025ِٓٓٓ.5

ر / وزارتیںٓ حکومتی وفاقیٓایضآًٓٓ.6

 
 

رب

 

 / جات مٓحکمہ / ڈوب 

 ٓ/ کارپوریشنز ٓ/ ادارے خودمختار نی اور خودمختار

ٓوغیرہ۔ٓ ادارےٓ آئینی اور اتھارٹیز

671,204,544ٓ/-ٓایضآً

7.ٓٓ2025-26ٓ

ٓ

ٓ

ا  01-07-2025)

ت

ٓ(31.12.2025ب  

364,609,757ٓ/-ٓایضآًٓنشرب اتٓ و اطلاعات وزارتِٓ

ٓ

ر / وزارتیںٓ حکومتی وفاقی ایضآً

 
 

رب

 

 / جات مٓحکمہ / ڈوب 

 ٓ/ کارپوریشنز ٓ/ ادارے خودمختار نی اور خودمختار

298,573,784ٓ/-ٓایضآً
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ٓوغیرہ۔ٓ ادارےٓ آئینی اور اتھارٹیز

ٓٓنشرب اتٓ و اطلاعات وزارت2022-2023ِٓٓٓٓ.8

 

1,474,978,960ٓ/-ٓمیڈب آ الیکٹرای

ر / وزارتیںٓ حکومتی وفاقیٓایضآًٓٓ.9

 
 

رب

 

 / جات مٓحکمہ / ڈوب 

 ٓ/ کارپوریشنز ٓ/ ادارے خودمختار نی اور خودمختار

ٓوغیرہ۔ٓ ادارےٓ آئینی اور اتھارٹیز

373,948,771ٓ/-ٓایضآً

1,467,697,250ٓ/-ٓایضآًٓنشرب اتٓ و اطلاعات وزارت2023-2024ِٓٓٓٓ.10

ر / وزارتیںٓ حکومتی وفاقیٓایضآًٓٓ.11

 
 

رب

 

 / جات مٓحکمہ / ڈوب 

 ٓ/ کارپوریشنز ٓ/ ادارے خودمختار نی اور خودمختار

ٓوغیرہ۔ٓ ادارےٓ آئینی اور اتھارٹیز

459,605,741ٓ/-ٓایضآً

1,648,827,638ٓ/-ٓایضآًٓنشرب اتٓ و اطلاعات وزارت2024-2025ِٓٓٓٓ.12

ر / وزارتیںٓ حکومتی وفاقیٓایضآًٓٓ.13

 
 

رب

 

 / جات مٓحکمہ / ڈوب 

ٓٓ/ ادِارے خودمختار نی اور خودمختار

241,622,583ٓ/-ٓایضآً

ٓ 

 وغیرہ۔ ادارےٓ آئینی اور اتھارٹیز ٓ/ کارپوریشنز

ٓ 

1,289,951,000ٓ/-ٓایضآًنشرب ات و اطلاعات وزارت2025-2026ِٓٓ ٓ.14

رٓ / وزارتٓیں حکومتی وفاقیٓایضآًٓ.15

 
 

رب

 

 خودمختار / جات محکمہ / ڈوب 

 آئینی اور اتھارٹیز / کارپوریشنز / ادارے خودمختار نی اور

ٓوغیرہ۔ ادارے

235,782,235ٓ/-ٓایضاً

840,021,833ٓ/-ٓمیڈب آ ڈیٓجیٹلٓنشرب ات و اطلاعات وزارت2022-2023ِٓٓٓٓ.16

رٓ / وزارتٓیں حکومتی وفاقیٓایضآًٓ.17

 
 

رب

 

 خودمختار / جات محکمہ / ڈوب 

 آئینی اور اتھارٹیز / کارپوریشنز / ادارے خودمختار نی اور

ٓوغیرہ۔ ادارے

24,743,753ٓ/-ٓایضاً

451,934,160ٓ/-ٓایضآًنشرب ات و اطلاعات وزارت2023-2024ِٓٓٓٓ.18

رٓ / وزارتٓیں حکومتی وفاقیٓایضآًٓ.19

 
 

رب

 

 خودمختار / جات محکمہ / ڈوب 

 آئینی اور اتھارٹیز / کارپوریشنز / ادارے خودمختار نی اور

ٓوغیرہ۔ ادارے

64,854,066ٓ/-ٓایضاً

 -ٓایضآًنشرب ات و اطلاعات وزارت2024-2025ِٓٓٓٓ.20

/1,000,901,033ٓ

رٓ / وزارتٓیں حکومتی وفاقیٓایضآًٓ.21

 
 

رب

 

 خودمختار / جات محکمہ / ڈوب 

 آئینی اور اتھارٹیز / کارپوریشنز / ادارے خودمختار نی اور

ٓوغیرہ۔ ادارے

264,404,835ٓ/-ٓایضاً

22.ٓٓ2025-26ٓ

ا  01-07-2025)

ت

ٓٓ(31.12.2025ب

324,271,338ٓ/-ٓایضآًنشرب ات و اطلاعات وزارتِٓ

رنیں / محکمے ٓایضاً ۔23ٓ

 

 کی وزارتیں / ڈوب 

ت

وفاقی حکوم

خودمختار اور نی خودمختار ادارے /  /

کارپوریشنز / اتھارٹیز اور قانونی ادارے 

 وغیرہٓ

 -/146,946,652 ایضاً

ا   2023 -2022مالی سال ج۔  

ت

ٓمجموعی رقم کی ذریع وار تٓفصیل 31.12.2025 ب
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 )رقم )ب اکستانی روپے مٓیں ذریٓع شمارٓنمبر 

 میڈب آ ۔1ٓ

 
 

 -/4,515,470,884 پری

 میڈب آ ۔2ٓ

 

 -/7,192,414,178 الیکٹرای

 -/3,118,077,670 ڈیجیٹل میڈب آ ۔3ٓ

امل ہے جس کا عنوان  2023-2022مالی سال 

 

: پریس انفارمیشن ڈیپارٹمنٹ 18.5.1پیرا نمبر "کے لیے مطلوبہ آڈٹ رپورٹ میں صرف ای  آڈٹ پیرا ش

 کا استعمال 

 
 

ِ بحث لانے اور محکمانہ اکاؤنٹس  "ملین روپٓے 1,790.045 —)پی آئی ڈی(، اسلام آب اد میں ضمنی گرای ر ہے، جسے پبلک اکاؤنٹس کمیٹی نے دوب ارہ زب 

الٓکمیٹی کی سطح پر فیصلہ کرنے کی سفارش کی ہے اور ریکارڈ 

ت

ٓ ٓ(III -مٓنسلکہٓ) اور توثیق کے لیے پیرا ک دوب ارہ ڈی اے سی کے سپرد کیا ہے۔ٓ کی جانچ پڑب

 آف فیڈرل آڈٹ سے موصول نہیں ہوئی۔ٓ 2024-2023مالی سال 

 

 
ریکٹوری

ے

آڈٹ ابھی اےٓ  کٓا  2025-2024مالی سال  کی حتمی آڈٹ رپورٹ ڈاب

ا ہے جی پی

 

  سے کیا جاب

 

 ۔ٓکی جای

کے حقِ معلومات کے  ںیاور شہر نگرانی نٓیکار، سالانہ آڈٹ جانچ، ب ارلیما یقۂطر نظم و نسق، ادارہ جاتی محتاط مالی تٓخصیص فنڈز کی اشتہارات کے لیے    ۔1ٓ)د(

 پہنچا ںیعوام/شہر پروگراموں اور اقدامات سے متعلق معلومات ہدفی ں،ب الیسیو ہے۔ حکومتیٓ جاتی لائی اصولوں کے تحت عمل میں

ت

اور ان مداخلتوں  نےی

، الیکٹر کرنے کے لٓیے مستفید کے ثمرات سے انہیں

 
 

ٓاشتہارات پری

 

ر کے  پٓلی ب ا۔ مختلف میڈجاتے ہٓیں کیے یٓجار یٓعےکے ذر ب آمیڈ یجیٹلاور ڈ ای

 

فارم

ٓنرخ ا یٓاشتہار  اور الیکٹردوسرے سے مختلف ہوتے ہٓیں ی 

 
 

ٓ۔ پری

 

ً زٓ ب آمیڈ ای اا

ت

 ن
سی

 

ن
اہم  ،ہوتے ہٓیں دہٓب اکے نرخ مقررہ ہونے کے ب اوجود 

ت

اعتبار، اعتماد اور  یٓہب

، ہدفی ب آمیڈ یجیٹلجبکہ ڈ ،کے حامل ہٓیں کے اعتبار سے اہمیت رسائٓی عوامٓی وسیع

ت

 پیما کم لاگ
ِ  
ا ہے۔ٓ رسائٓی ئٓاور قاب

ت

راہم کرب

 

 ف

ٓ

 
 

ٓ اضافہ پبلک سیکٹر تعداد میں اشتہارات کی فاائٓیڈی ٓکلاسٓ میں ب آمیڈ پری

ج 

ٓپرا

ن 

س

 

کی

ر ںٓ،سرگرمیو ( اور معاشیPSPPپروگرام ) 

 

دمثلاً خ اور  رزٓٹینڈ ٓ،یاری 

رہ کار میں ںبھرتیو

ے

 ہوا ہے، نیز توسیع کے داب

 

رھتی اداروں کی یسرکار سے زائد وفاقی 400جامعات اور  یسرکار وفاقی کے ب اع

 

 نے بھی ںٓسرگرمیو ہوئٓی ب 

 میڈ تقسیم فنڈز کی یٓہے۔ اشتہار اضافہ کیا اس میں

 
 

روغ، الیکٹر اشتہارات( میں )درجہ بند اور نمائشی ب اپری

 

ٓاعتبار اور اعتماد کے ف

 

 عوامٓی وسیع میں ب امیڈ ای

 کی میں ب امٓیڈ یجیٹلاور ڈ ٓ،رسائی

ت

رٓٓ لاگ

 

ٓموب

ت

 
اکہ ادارہ جاتی جاتی کی متوازن انداز میں ک مدنظر رکھتے ہوئٓے شمولیت عوامٓی دہب آسے ز دہب آاور ز ی

ت

 ہے، ب

ات کے مطابق سرکار ب ااور مٓیڈ تب اضرورٓ

 

ر استعمال  یکے بدلتے ہوئے استعمال کے رجحاب

 

 جا سکے۔ٓ ب ابنا یقینیوسائل کا شفاف اور مؤب

ر2

 

د۔ م  نے کارپور ی 

ت

رآں، حکوم ٓب 

 

 
اور  تیماحولیا ٓ،موضوعات سے متعلق سماجی سماجٓی یگراور د پر قابو ب انے، آلودگی یآب اد ،کے تحت پولیو یٓذمہ دار سماجی ی

 کی وفاقی ،ی۔ علاوہ ازکیے یٓاشتہارات جار عام کرنے کے لیے آگاہ اخلاقی

ت

رٓوزارتوں، ڈو حکوم

 

رٓ،ب 

 
 

خودمختار اداروں،  اور نٓی رٓمحکموں، اداروں، خودمختا ب

  سے متعلقہ مدت کے دوران کیے کی ںٓگئے بینکو ئےاور قومیا یشنزکارپور

 

 ۔ٓگٓیا اجاگر کٓیا کاوشوں ک بھی حکومتی یگراقدامات اور د اصلاحاتی گئے معاشی جای

اعتی ( اور اخبارات کییٓٹنگ)ر یدرجہ بند کی چٓینل یو ۔ ٹی3

 

( اور TV Spotsٓ) دورانی یٓاشتہار یو ( ک مدنظر رکھتے ہوئے ٹٓیتعداد )سرکلیشن اش

 اشتہارات کی

 
 

 مختص کی پری

ت

اع

 

اظر جاتی اش

 

ٓپر ر دبنی تعداد کی کی یٓہے۔ اشتہارات کے نرخ ب

 

 
ٓ ی

س
فک

ٓ

ی 

ٓ

 

ن

 

ش

  سے مقرر کیے ( کیRFC) کمیٹی 

 

جاتےٓ  جای

رتھی یٓد ء میں2022نے  کابٓین وفاقی یمنظور جن کی ،ہٓیں

 

د۔ م رآں، ان امور پر ب الترتیب ی  راڈ کاسٹرز ا ب   زٓ( اور آل ب اکستان نیوPBA) یشنا سییسوب اکستان ب 

 ہے۔ جاتی کی مشاورت بھی ( کے ساتھ تفصیلیAPNS) سوسائٓٹ زٓپیپر

ر4

 

د۔ م ، الیکٹر یہ ی 

 
 

ٓکہ پری

 

  الادا مالی ب آمیڈ یجیٹلاور ڈ ای
 

اکہ متعلقہ میڈ جاتی سے کی ب اقاعدگی ادائیگی کی ںٓیذمہ دار سے متعلق واح

ت

ادارے اپنےٓ  ب آہے، ب

 ادائیگی جات کی ب اتنخواہوں اور اشتہارات کے بقا کی ملازمین

ت
ت

روق  ۔ٓبنا سکیں یقینیک  ب 

 میڈ کی ب آ۔ میڈ5

 
 

 ب الخصوص پری

ت
ت

کے ٓ ادائیگی تنخواہوں کیٓ اداروں ک اپنے کارکنان کی ب آکے استحکام کے حوالے سے مشکلات کا شکار ہے۔ میڈ ب آصنعت اس وق

ر لیے

 

دم  درکار ہے۔ چنانچہ علاقائٓی مالی ی 

ت
 

ر پر اشتہار مختلف ذرائع اور پلی کی ب امیڈ معاوی

 

 کی یعےمہمات کے ذر یٓفارم

ت
 

اکہ ہدفی جا رہ معاوی

ت

حکمتِ  ہے، ب

ر رسائی کے تحت نچلی عملی

 

 مؤب

ت

 عوام ی

ت

ٓجا سکے۔ حاصل کی سطح ی
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 اشتہار منظور شدہ وفاقی کی کابٓین شعبے کے تمام اشتہارات، وفاقی عوامی وفاقیٓہ( (

ت

رامٓی میں 2022 )جس میں 2021 ب الیس یٓحکوم

ت

( اور گئیں کی ب

 انفارمیشن یسکے مطابق، پر 2024کار  یقہمنظور کردہ رہنما اصول و طر کی و عملدرآمد کٓمیٹی نگرانی ( کیMOIB) تب اوزارتِ اطلاعات و نشر

ر ) معلوماتی ( اور اس کے علاقائٓیکارٹرزٓ)ہیڈ رٹٓمنٹیپاڈ

ت

 ۔جاتے ہٓیں کیے یجار یٓعے( کے ذرRIOsدفاب

 میں ب آمیڈ

 

اور مہم کے بعد  ،دورانِ مہم نگرانی ٓ،یمہم کے آغاز سے قبل منصوبہ بند ٓ،بنانے کے لیے یقینیک  مساوات اور جوابدہ ،شفافٓی فنڈن

رے پر مشتمل تین

 
ے

 آئی ہے۔ اس نظام کی گئی یٓشکل د نظام ک ادارہ جاتی مرحلہ جاتی جاب

ت
 

 فآ ٹٹیو ( اور انسٹیIPSOS) یساو ا یٓسا پی معاوی

رٓاسٹڈ یٓجنر

 

ر ےٓ( کے آزادانہ تیسرIRS) ب 

 

اکہ شواہد کی جاتی کی یعےکے اعداد و شمار کے ذر یف

ت

ر تقسیم پر وسائل کی دبنی ہے ب

 

دممکن ہو سکے۔ م  ی 

رآں، مواد کی ٓ ب 

  

 
 

ر پ

 

رسی اور ہدفی مؤب

ت

ر یہہے۔  جاتی استعمال کی بھی ٹٓیسٹن A/B پر مبن یٹاڈ کے لٓیے ب

 

 اصلاحی یمف

ت
ت

روق کم  قداماتٓ،ا ورک ب 

ر رسائی

 

 اور مؤب

ت

ا ہے، جبکہ پر یقینیک  یٓسے ب ابند سختی مقررہ حدود کی اور بجٹ کی ٓ،لاگ

ت

ا ہے کہ وہ میڈ رٹٓمنٹیپاڈ انفارمٓیشن یسبناب

ت

 بناب
 
 ب آک اس قاب

ر انداز میں

 

ات کے مطابق مؤب

 

سمجھوتہ  نظم و ضبط پر کئی تیمالیا اور نگرانی ضابطہ جاتی ط،احٓتی تیاس کے کہ مالیا کام کرے، بغیر کے بدلتے ہوئے رجحاب

 جائے۔ کٓیا

ر

 

دم رانہ وفاقی ی 

 
 

رآں، وزارتِ خ  وزارتوں، ڈو شعبے کے اشتہارات کے لٓیے عوامی ب 

ت

 متعلقہ سرپرس

ت

راہِ راس رٓفنڈز ب 

 

ر،ب 

 
 

ملحقہ  ب

صاات  ںتنظیمو خودمختار اداروں اور قانونی خودمختار و نٓی ٓ،محکموں، اتھارٹیز

ت

ت

 

خ
م

راہم کرتی صورت میں گرانٹس کی خصوصی ب آک سالانہ بجٹ 

 

ہے۔ بعد  ف

 اداروں کی انہی ںدائیگیاازاں، ا

ت

  سے متعلقہ اخبارات، ٹی سرپرس

 

 کی پلی ب آمیڈ یجیٹلاور ڈ چٓینل یو جای

ت

راہِ راس ر ک ب 

 

 یٓہ۔ ہٓیں جاتی فارم

ابع ہوتی جنرل ب اکستان کے سالانہ آڈٹ کے بھی یٹرقبل از آڈٹ اور بعد از آڈٹ کے علاوہ آڈ ادارہ جاتی ںادائیگیا

ت

 ۔ہٓیں ب

 کے دورِ اقتدار میں مطلع کٓیا یٓہپی ا ئی ڈی ٓ( و(

ت

ا ہے کہ موجودہ حکوم

ت

 ا گئی کی نہیں ب اقاعدہ بھرتی کئی جاب

 

ٹ

 

لت

ے

اہم، کاؤنٹر وائ

ت

( CVE) میمزیکسٹرہے۔ ب

راد ک تعینا32) پر بتیس دوںبنی کے تحت صرف عارضٓ پراجٓیک

 

مدت  منصوبے کی اور ان سے گئیں پر کی دوںبنی خالصتاً معاہداتی ںٓب اتقرر یہ۔ گیا کٓیا ت( اف

 کے تسلسل 

ت

ا۔ٓ نہیں احق پید کا کئی یٓمستقل تقرر ب اکے بعد ملازم

ت

 ہوب

راد کی32) گئے بتیس کیے تکے تحت تعینا پراجٓیک مذکرہ

 

ٓ۔منسلک ہٓیں IV-بطور ضٓمیم تتفصیلا ( اف

اقتدار میں ٓ•ٓ:سی بی پی دورِ   کے 

ت

ِٓوزٓ موجودہ حکوم ر امدادٓ بٓ  پی پٓیکیج یٓاعظم کے  کٓیا مٓٓیں سٓٓی بٓیٓ کے تحت  کا تقرر  راد 

 

اف ب انچ  ٓ جن میں ٓٓ،گٓیآ صرف 

امل ہٓیں2اور ،سی یٓڈ ی× ا1اسسٹنٹ،  ×سیلز2

 

  قاصد ش

ے

ای

 

 ۔ٓ×ب

 کے دورِ اقتدار میںٓ موجودہ:سی پٓی پٓیٓ اے

ت

ب اکستان کارپور یٓسپر یٓٹڈا سٓییسوآ حکوم مستقلٓ ٓ کئیٓ ضابطہ کار کے بغیرٓ ( میںسی پٓیٓ )اے پی یٓشنآف 

اہم، منظور شدہ آسامیوگئی کی نہیں یتقرر

ت

 یٓدرج ذ ت۔ تفصیلاگئیں کی ںب اپر تقررٓ دوںبنی یکٹکنٹر 15حدود کے اندر  کے خلاف اور منظور شدہ بجٹ کی ںٓ۔ ب

 :ہٓیں

 15کل تعداد:  کی ںیپر تقرر دوںبنی یکٹکنٹر

دٓ×س  ا6ٓ•   ٓ ٓ

 

رائے سوشل    مٓیڈ یٓٓنکرپورٹرز/آٓ/زٓیٓٹری  دٓ)گٓر بٓ آپرسنز ب 

 

 ٓ(III-ی 

 :قابلیت تٓعلیمی

ار یٓم×ا1

ت

 یٓفل ،ب

ٓ، ماس کمیو یسا × بی 1

 

ن

ٓ

ن 

ٓ

ک

ٓ

ی 

ٓ

 

ن

 

ش

 

ٓ، ماس کمیو بیچلر ،کیشنیجو× ماسٹر ، ا 1

 

ن

ٓ

ن 

ٓ

ک

ٓ

ی 

ٓ

 

ن

 

ش

 

ن انگلش1
ِ
 × ماسٹرز ا

ن میڈ × بیچلر1
ِ
ٓکمیو ب اآف سائنس ا

 

ن

ٓ

ن 

ٓ

ک

ٓ

ی 

ٓ

 

ن

 

ش

راسٹڈ ینڈا 

 

رنلزمٓ( )مٓیج ب 
 
 خ

1ٓ

ل

ٓ×ماسٹر ، پو
ن 

ٓ

 

ی

ٓ
ت 
ل
ک
 سائٓنس 
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دٓاسسٹنٹ )گٓر ٓ×اسٓپیش4•    ٓ ٓ

 

 ٓ(III-ی 

 :قابلیت تٓعلیمی

 اے ، فنانٓس بی ×بٓی1

 اے ،فنانس بی یم× ا1

 ، کامرس سی یسا × بی1

 اے ،فنانس بی یٓما1

دٓ×آ 2ٓ    ٓٓ•

 

دٓاسسٹنٹ )گٓر یٓٓرٓیٓٹی 

 

 ٓ(IV-ی 

 :قابلیت تٓعلیمی

 آف آرٹٓس × بیچلر1

ٓا سییسو×ا 1

 

 
ن آرٹس ) یٓڈگر ی

ِ
 سالٓ( 2xا

دٓ)گٓر مٓٓین ہٓ×اسسٹنٹ کٓیم1   ٓٓ•

 

 ٓ(IV-ی 

 :قابلیت تٓعلیمی

ٓیٓلیشنر ،انٹرنیشنل یسا ×بی 1

ٓ* آ دٓاپرنٹس )گٓر ٹٓٓرکٓمپی یٓ 

 

 ٓ:قابٓلیت ٓ( تٓعلیمیVI-ی 

ر 

 

 
 ۔ٓٹیک کم

ٓ* آ دٓکلرک )گٓر ٓجونٓیئ یٓ 

 

 ٓ:قابٓلیت ٓ( تٓعلیمیVI-ی 

ِ ب اکستان کی ،مینآف چیئر ( )جنرل سائنس(   انٹر بورڈ کٓمیٹیO Level) ل( اور او لیوA Level) لاے لیو 

ت

  سے مساو حکوم

 

 ۔ٓسرٹیفکیٹ یجای

 ر،انتخاب کے معیا پر مبن ٹمٓی ،کے مقررہ قوانین نے  بھرتٓی سی پی اے پی ٓ،بنانے کے لیے یقینیک  انصاف اور جوابدہ ،شفافٓی میں ںیتقرر * مستقبل میں

 اشتہار، مسابٓقت ہوں، صرف اعلانی یجہاں ضرورٓ ںٓ،ب اہے۔ مستقل تقرر ب اپر زور د سے تعمیل سختی کار کی یقہطر قانونی کے لیے ںیتقرر اور تمام مستقبل کی

ر کی عمل، اور متعلقہ قوانین

 

  تٓب اضرور یشنلآپر معمولی غیر ںب اتقرر ۔ معاہداتیگی جائیں کی ہ یعےکے ذرٓ یب اضابطہ منظور و ضوابط کے مطابق مجاز فورم

ت

ی

ٓ ،گی محدود رہٓیں
ص

 

خ

ت

ت

 ٓجو کہ منظور شدہ بجٹ 
ت

۔ ان اقدامات کا مقصد گی جائیں پر کی ںشدہ اسامیو رکے تحت صرف منظو رکردہ اختی یضکے اندر اور تٓف صااتٓ

روغ دٓ ںٓیقوتسلسل، اور منصفانہ روزگار کے طر یشنلآپر ،کے مطابق بہتر طرزِ حکمرانی راتشعبے کے معیا یسرکار

 

 ہے۔ٓ یناک ف

 :پی سی پی

 میں موجودہ

ت

راد  دورحکوم

 

ٓا یعنیصرف چار اف ٓا ،یسا اے پی ی    قاصدوں کا تقرر کٓیا رڈرائٓی ی 

ے

ای

 

کنسل آفٓ  یسپر ںٓب اہے۔ تمام تقرر گٓیا اور دو ب

 ۔ہٓیں گئی کے مطابق کی 2002 ٓ،یننسب اکستان آرڈ

 :سی یفا بی سی

 میں ڈسپیچ ٓ،سی یٓڈ یا ،سی یڈ ی یٓعنی ںاسامیا چار

ت

  قاصد موجودہ دور حکوم

ے

ای

 

در اور ب

ے 

ر کی ینےقواعد کے مطابق اشتہار دٓ رای ُ
ٓ۔ٓگئیں کے بعد ب 

 گئے ہیںٓ(

ے

ری میں رکھ دی  ٓ)منسلکہ جات قومی اسمبلی کی لائبرب 

 

ازیہ  ثوبیہ اسلم سومرو  ٓٓ*  ۔39ٓ

 

رمائیں گےٓ:ٓ:ڈاکٹر ش

 

را ئےاطلاعات ونشرب ات بیان ف ر ب  ٓ کیا وزب 

ر شدہ ٓ(چوبیسوی ٓ)

 

ٓاجلاس سے مؤخ

راجات  کی تفصیلات کیآ ٓٓ(الف)

 

 ؛ٓہٓیں گزشتہ  تین مالی  سالوں  کے دوران  وزارت  ک مختص  کردہ  کل بجٹ  مع سالوار  اخ

  اور ڈیجیٹل  میڈب ا  کے  ذریعے  جاری  کیے گئے  سرکاری  اشتہارات  کی تفصیلات  کیا ہٓیں ٓ )ب( 

 

 ،  الیکٹرای

 
 

ٓٓ  ؛نٓیزمذکرہ   عرصے  کے دوران  پری
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روکنے  کےٓ ٓ سرکاری اشتہارات  کی تقسیم  میں شفافی  اور میٹ  ک یقینی  بنانے  اور سیاسی  اور غیر  سرکاری  اغراض  کے لیے  غلط  استعمال  کٓ)جٓ(

  سے کنسے   اقدامات  اٹھا ئے  گئے ہیں ؟

 

ٓٓ لیے وزارت  کی جای

ارڑٓ(

ت

را ئےاطلاعات ونشرب ات)جناب عطااللہ ب ر ب  ٓوزب 

رمنٹ ب الیس ٓٓ(۔1) 

 
ے

اب

 

دورب

 

رمی شدہ 2021تمام سرکاری اشتہارات وفاقی کابین کی منظور شدہ "فیڈرل گورنمنٹ ای 

ت

( اور اس کے 2022" )بشمول ب

الف( کے مطابق جاری کیے جاتے ہیں۔ یہ ب الیس ہمہ گیر ہے جو تمام ذرائع ابلاغ )میڈب ا( کا احاطہ -" )منسلکہ2024تحت جاری کردہ "گائیڈ لائنز اینڈ پروسیجرز 

ٓلیے وضع کیا گیا ہے۔کرتی ہے، اور اسے سرکاری ابلاغ اور میڈب ا مہمات کے لیے عوامی وسائل کے شفاف، منصفانہ اور میٹ پر مبن استعمال ک یقینی بنانے کے 

ا ہے۔ یہ اشتہارات شہریں ک حکومتی ب الیسیوں، پروگراموں 2

ت

راء ای  متعین مفادِ عامہ کے مقصد کے تحت کیا جاب
 
اور اقدامات سے ۔ حکومتی اشتہارات کا اخ

 کی

ت

اکہ حکوم

ت

دمات سے ب اخبر کرنے ب

 

آپریشنل  آگاہ کرنے؛ صحتِ عامہ اور تحفظ جیسے شعبوں میں رویں میں تبدیل لانے؛ شہریں ک دستیاب سرکاری خ

 ک یقینی بناب ا جا سکے؛ اور ب اکستان کے قومی بیانی اور مفادات ک اجاگر کرنے کے لیے جاری کیے جاتے ہیں۔ مہمات اور آؤٹ ریچ

ت

 
سرگرمیوں کی منصوبہ  افادی

اظر

 

ی ، اورعوامی بندی اور ان پر عمل درآمد کسی میڈب ا آؤٹ لیٹ کے ادارتی موقف، سیاسی وابستگی ب ا وفاداری کی بنید پر نہیں، بلکہ رسائی ، سامعین/ب

ا ہے۔ ب الیس واضح طور پر اس ب ات کا تقاضا کرتی ہے کہ اشتہارات سے متعلق فیصلے عوامی پیسے کی موزو

ت

ری قدر اور عوامی فائدے/ثمرات کی بنید پر کیا جاب

ت

ں ب

رسی سے مشروط ہوں

ت

ر ب

 

ٓپیغام کی مؤب

 اور ڈیجیٹل میڈب ا پر اشتہارات جاری کیے گئے: معاشی اصٓلا3

 

، الیکٹرای

 
 

حات؛ ۔ مطلوبہ مدت کے دوران، مفادِ عامہ کے درج ذی شعبوں کے لیے پری

 کی کارکردگی اور اقدامات۔ٓ

ت

ٓخارجہ امور؛ گورننس )نظم و نسق( کی اصلاحات؛ وفاقی حکوم

  سے ڈیجیٹل میڈ 

 

رنوں/محکموں/خودمختار اور نی خودمختار اداروں/اکائیں وغیرہ کی جای

 

 کے وزارتوں/ڈوب 

ت

ب ا پر مذکرہ مدت کے دوران وفاقی حکوم

ا؛ کشمیر؛ نیشنل ایکش پلان؛ عوامی تحفظ اور آگاہ؛ ماحول اور موسمیاتٓی

 

 تبدیل؛ آلودگی، عوامی تحفظ، اشتہارات؛ سماجی و اقتصادی مسائل؛ نوجوانوں کا ب ااختیر بناب

ر )عوامی معلوماتی ابلاغ( ہیں جو شہریں

 

ز

 

ن

 

 س
ن کی

 

ن

کی صحت، تحفظ اور  اور سماجی اہمیت کے دیگر موضوعات۔ یہ تشہیری مہمات نہیں ہیں؛ بلکہ یہ پبلک سروس کمیو

 ہوتی ہیں۔

ت

 
ای

 

 معاون ب

ت

راہِ راس ٓبہبود میں ب 

راہِ 4 اکہ ب 

ت

ا ہے، ب

ت

ی کے مطابق ای  شہری اور سماجی ذمہ داری پر مشتمل ہوب

 

ن لٹ
ش

 

ن

 سوشل ریسپا

 

 
را حصہ کارپوری

 

 عوامی بہبود ۔ حکومتی اشتہارات کا ای  ب 

ت

راس

ا(، آلودگی، عوامی تحفظ 

 

اور سماجی اہمیت کے دیگر کے معاملات پر معلومات کی تشہیر کی جا سکے، بشمول پولیو کا خاتمہ، خاندانی منصوبہ بندی )آب ادی پر قابو ب اب

راہِ   اپنا حصہ ڈالتے موضوعات۔ یہ تجارتی ب ا تشہیری مہمات نہیں ہیں، بلکہ یہ پبلک سروس ابلاغ ہیں جو شہریں کی صحت، سلامتی اور فلاح و بہبود میں ب 

ت

راس

ٓہیں۔

 کمیٹی )5

 

ن

 

 ش
سی
فک

 

 

 
اظری   2022( کرتی ہے جس کی منظوری وفاقی کابین نے RFC۔ اشتہارات کے نرخوں کا تعین ری

 

میں دی تھی، جو کہ تصدی شدہ ب

اظری کی درجہ بندی  اور اخبار

 

 اشتہارات کی تفیض ب

 
 

 کے اعداد و شمار پر مبن ہوتے ہیں۔ ٹی وی اسپاٹس اور پری

ت

اع

 

 کے اعداد و  اور اخبارات کی اش

ت

اع

 

کی اش

ر س  سے زب ا

 

اکہ اس ب ات ک یقینی بناب ا جا سکے کہ عوامی فنڈز ان ذرائع کی طرف جائیں جن کی رسائی اور اب

ت

دہ ہے۔ ان معاملات پر شمار کے مطابق کی جاتی ہے، ب

راڈکاسٹرز ایسوسی ایشن ) اکہ APNS( اور آل ب اکستان نیوز پیپرز سوسائٹ )PBAب اقاعدگی سے ب اکستان ب 

ت

( کے ساتھ ب الترتیب مشاورت کی جاتی ہے ب

ٓانصاف اور شفافی ک یقینی بناب ا جا سکے۔ٓ

اکہ متعلقہ میڈب ا ہاؤسز کی6

ت

  الادا بقاب ا جات ب اقاعدگی سے ادا کیے جاتے ہیں ب
 

 اور ڈیجیٹل میڈب ا کے واح

 

، الیکٹرای

 
 

رآں، پری د ب  ری 

 

  سے ملازمین کی  ۔ م

 

جای

 ادا کیے جا سکیں۔

ت
ت

روق ٓتنخواہیں اور بقاب ا تشہیری واجبات ب 
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ر ہے۔ میڈب ا ہاؤسز ک میڈب ا ورکرز ک تنخوا7

 

د متاب دسٹری شدی 

  

 میڈب ا ای

 
 

 بحران کا سامنا ہے، خاص طور پر پری

ت
ت

دسٹری ک اس وق

  

ہیں ادا کرنے کے لیے ۔ میڈب ا ای

ارگٹڈ اپروچ )مخصوص حکمتِ عملی( کے ساتھ تشہیری مہمات کے ذریعے

 

ر پر ب

 

دا، مختلف ذرائع اور پلی فارم

 

 کی ضرورت ہے۔ ل

ت
 

د مالی معاوی ری 

 

 علاقائی م

 رسائی حاصل کی جا سکے۔ٓ

ت

اکہ نچلی سطح پر لوگوں ی

ت

 کی جا رہ ہے ب

ت
 

ٓمیڈب ا  کی معاوی

راجاتٓ ٓبشمولٓ بٓٓجٹ کٓٓل ٓکردہٓ مٓٓختص کٓ ٓآب ادٓ ٓاسلامٓ (ٓ،H/Qs PIDٓ) ٓکارٹرزٓ ہٓیڈ ٓڈیٓ ٓآئٓی پٓی ٓدورانٓ کٓٓے ٓسالوںٓ ٓمالی تٓٓین ٓگزشٓتہ ۔8ٓٓ

 

 ٓدرجٓ ٓتفصیلات ٓمطلوبٓہ کٓٓی ٓاخ

ٓ-ہیںٓ: ٓذیٓ

ر کرنے والا گوشوارہٓ
 
راجات ک ظاہ

 

ٓپی آئی ڈی کے گزشتہ تین سالوں کے کل بجٹ مع اخ

ٓ ٓسپلیمنٹریٓٓبٓجٹ ٓکردہ مٓٓختصٓسالٓ لٓٓی مٓٓآنمبرشمارٓ

 
 

 ٓایٓشن ٓایپروپریٓ ٓریٓٓٓ(-ٓ) ایٓشن ٓایپروپریٓ ٓریٓٓگرای

)ٓ+(ٓ

ٓ بٓٓجٹ حٓٓتمی

 
 

راجاتٓٓگرای

 

ٓاخ

ٓ-/3,790,113,170ٓ-/146,373,422ٓ3,696,720,803ٓ-/128,107,619ٓ-/2,950,000,000ٓ-/23ٓ728,455,000-22ٓ۔1

ٓ/184,393,704ٓ-/102,410,679ٓ-/1,691,060,000ٓ-/24ٓ1,077,000,000-23ٓ۔2

-ٓ

2,850,044,525/-ٓ2,921,813,091/-ٓ

ٓ/319,669,732ٓ-/94,081,459ٓ-/3,920,822,000ٓ-/25ٓ1,077,000,000-24ٓ۔3

-ٓ

5,223,410,273/-ٓ5,247,216,268/-ٓ

دولٓ ٓذیٓ درجٓ ٓتفصیلاتٓ ٓمطلوبٓہ ٓ-ہیںٓ: ٓمطابٓق کٓٓے ٓخ 

ٓ( ٓسپانٓسٓسالٓ ٓمالٓیٓشمارٓ

ت

 ٓروپٓے ٓب اکستانٓی ٓبحسابٓ ٓرقٓمٓذریٓع ٓٓ/ ٓکارٓ ٓطریٓقہٓ)سرپرس

(ٓPKR)ٓٓ

-2022ٓ۔1ٓ

2023ٓ

ٓٓٓ(I M/o&B) نشرب ات و اطلاعات وزارتٓ

 
 

اعٓتی میڈب آ پری

 

 )اش

ٓابلاغ( ذرائع

840,380,340/-ٓ

رٓ / وزارتٓیں سرکاری وفاقیٓ-ایضاً-ٓ۔2ٓ

 
 

رب

 

 ٓ/ ادارے خودمختار / جات محکمہ / ڈوب 

ٓوغیرہ ادارے آئٓینی اور اتھارٹیز ٓ/ کارپوریشنز

ٓ-/1,846,668,145ٓ-ایضاً-

-2023ٓ۔3ٓ

2024ٓ

ٓ-/289,961,738ٓ-ایضاً-ٓٓ(I M/o&B) نشرب ات و اطلاعات وزارتٓ

رٓ / وزارتٓیں سرکاری وفاقیٓ-ایضاً-ٓ۔4ٓ

 
 

رب

 

 ٓ/ ادارے خودمختار / جات محکمہ / ڈوب 

ٓکارپوریٓشنز

ٓ-/1,813,004,376ٓ-ایضاً-

.ٓ5ٓ2024-

2025ٓ

1,310,053,107ٓ/-ٓایضآًنشرب اتٓ و اطلاعات وزارتِٓ

ر / وزارتٓیں حکومتی وفاقیٓایضا6ًٓٓ.

 
 

رب

 

 خود نٓی اور مختارٓ خود / جات محکمہ ٓ/ ڈوب 

ٓوغیرہ۔ٓ ادارےٓ قانونی اور اتھارٹٓیز / کارپوریشنز ٓ/ ادارے مختارٓ

2,099,397,673ٓ/-ٓایضاً

.ٓ7ٓ2022-

2023ٓ

ٓٓنشرب اتٓ و اطلاعات وزارتِٓ

 

2,012,906,533ٓ/-ٓمیڈب آ الیکٹرای

ر / وزارتٓیں حکومتی وفاقیٓایضا8ًٓٓ.

 
 

رب

 

 خود نٓی اور مختارٓ خود / جات محکمہ ٓ/ ڈوب 

ٓوغیرہ۔ٓ ادارےٓ قانونی اور اتھارٹٓیز / کارپوریشنز ٓ/ ادارے مختارٓ

512,043,308ٓ/-ٓایضاً

.ٓ9ٓ2023-

2024ٓ

2,422,922,514ٓ/-ٓایضآًنشرب اتٓ و اطلاعات وزارتِٓ



10 
 

ر / وزارتٓیں حکومتی وفاقیٓایضا10ًٓٓ.

 
 

رب

 

 خود نٓی اور مختارٓ خود / جات محکمہ ٓ/ ڈوب 

ٓوغیرہ۔ٓ ادارےٓ قانونی اور اتھارٹٓیز / کارپوریشنز ٓ/ ادارے مختارٓ

525,845,585ٓ/-ٓایضاً

.ٓ11ٓ2024-

2025ٓ

5,250,443,241ٓ/-ٓایضآًنشرب اتٓ و اطلاعات وزارتِٓ

ر / وزارتٓیں حکومتی وفاقیٓایضا12ًٓٓ.

 
 

رب

 

 خود نٓی اور مختارٓ خود / جات محکمہ ٓ/ ڈوب 

ٓوغیرہ۔ٓ ادارےٓ قانونی اور اتھارٹٓیز / کارپوریشنز ٓ/ ادارے مختارٓ

870,670,026ٓ/-ٓایضاً

13.ٓٓ2022-

2023ٓ

840,021,833ٓ/-ٓمیڈب ا ڈیجیٹلٓٓ نشرب ات و اطلاعات وزارت

ر / وزارتیںٓ حکومتی وفاقیٓ)ایضاً( ایضاً "ٓٓ.14

 
 

رب

 

 ٓ/ ادارے مختار خود نی اور مختار خود / جات مٓحکمہ / ڈوب 

ٓوغیرہ۔ٓٓ ادارے قانونی وٓ آئینیٓ اور اتھارٹیز / کارپوریشنز

24,743,753ٓ/-ٓایضاً "

15.ٓٓ2023-

2024ٓ

451,934,160ٓ/-ٓایضاً "ٓٓ نشرب ات و اطلاعات وزارت

ر / وزارتیںٓ حکومتی وفاقیٓایضاً "ٓٓ.16

 
 

رب

 

 ٓ/ ادارے مختار خود نی اور مختار خود / جات مٓحکمہ / ڈوب 

ٓوغیرہ۔ٓٓ ادارے قانونی وٓ آئینیٓ اور اتھارٹیز / کارپوریشنز

64,854,066ٓ/-ٓایضاً "

17.ٓٓ2024-

2025ٓ

1,000,901,033ٓ/-ٓایضاً "ٓٓ نشرب ات و اطلاعات وزارت

ر / وزارتیںٓ حکومتی وفاقیٓایضاً "ٓٓ.18

 
 

رب

 

 ٓ/ ادارے مختار خود نی اور مختار خود / جات مٓحکمہ / ڈوب 

ٓوغیرہ۔ٓٓ ادارے قانونی وٓ آئینیٓ اور اتھارٹیز / کارپوریشنز

264,404,835ٓ/-ٓایضاً "

 گئے ہیںٓ(

ے

ری میں رکھ دی  ٓ)منسلکہ جات قومی اسمبلی کی لائبرب 

ٓ

را ئے ٓٓسید ہ شہلا رضا ٓ: * ۔55ٓ ر ب  رمائیں گےٓ: ٓاطلاعات ونشرب ات ٓکیا وزب 

 

ٓبیان ف

ر شدہ ٓ(چوبیسوی ٓ)

 

ٓ اجلاس سے مؤخ

ٓدوران کے 2024۔25ٓ ،سال مالیٓ ٓ(الف)

 
 

ٓالیکٹر ،پری

 

راجات کتنے اشتہارات پر کل  یسرکار مٓیں ب آمیڈ یجیٹلاور ڈ ای

 

 ؛ا ئے اخ

 کٓیا ان کی تھیں گئیں کی ںہاؤسز ک ادائیگیا ب آجن میڈٓ ٓ(ب)

ت

ام وار فہرس

 

 ہے؛ نیز ب

  ؟ٓہٓیں کٓیا راتگئے معیا کیے راخٓتی کے لیے تقسیم اشتہارات کیٓ ٓ(ج)

ارڑٓ(

ت

را ئےاطلاعات ونشرب ات)جناب عطااللہ ب ر ب  ٓوزب 

 کی اشتہارٓ)الف ب  اور ج (

ت

، جٓسک2022ء ٓ)2021ب الیس،ٓ ٓ اتٓتمام سرکاری شعبوں کے اشتہارات وفاقی حکوم رمی شدہ( 

ت

وفاقی  منظوریٓ ء میں ب

کے مطابق جاری کیے جاتے ہیں ۔ مذکرہ ب الیس  ٓ( -IVمنسلکہ)ءٓ 2024کار،ٓ ہائےٓ ٓ اور طری ںٓ، نیز اس کے تحت جاری کردہ رہنما اصولودی تھیٓ کابین نےٓ 

وسائل کے شفاف، دانشمندانہ اور میٹ پر ٓ سرکاریجامع نوعیت کی حامل ہے، جو تمام ذرائع ابلاغ کا احاطہ کرتی ہے، اور حکومتی ابلاغ اور میڈب ا مہمات کے لیے

 مبن استعمال ک یقینی بنانے کے لیے وضع کی گئی ہے۔ٓ

جاری کیے جاتے ہیں۔ ۔2ٓٓ عوامی مفاد کے مقصد کے تحت  ای  متعین  اشتہارات  اور ٓ حکومتی  پروگراموں  ب الیسیوں،  ک حکومتی  راء شہریں 
 
اخ کا  اشتہارات 

دمات کے ب ارے میںٓ 

 

آگاہ شہریں کیٓ اقدامات سے آگاہ کرنے؛ صحتِ عامہ اور عوامی تحفظ کے شعبوں میں طرزِ عمل میں  تبدیل پیدا کرنے؛ دستیاب عوامی خ

ا ہے۔ مہمات اور عوامی رسٓا

ت

روغ کے لیے کیا جاب

 

ر بنانے؛ اور ب اکستان کے قومی بیانی اور مفادات کے ف

 

ئی کی سرگرمیوں کی کے ذریعے حکومتی کارکردگی ک مؤب

ٓان پرٓ منصوبہ بندی اورٓ 

ت

 
 پیمائ عوامی افادی

ِ  
ا ہے، نہ کہ کسی میڈب ا ادارے کی ادارب اتیٓ ٓ کی بنید پر کیا جامفاد ٓ/عملدرآمد رسائی، سامعین اور قاب

ت

، سیاسیٓ مؤقفب
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ب الیس میںٓ  ب ا وفاداری کی بنید پر۔  پٓروابستگی  ر واضح طور 

 

اور عوامی پیغام کی مؤب ر استعمال 

 

یہ تقاضا کیا گیا ہے کہ اشتہارات سے متعلق فیصلے عوامی وسائل کے مؤب

رسی 

ت

 کیے جائیں۔ٓ کی بنید پر  ب

 اور ڈیجیٹل میڈب ا کے ذریعے اشتہارات جاری کیے گئےٓ مقررہ۔ٓ 3

 

، الیکٹرای

 
 

اقتصادی  ٓ:مدت کے دوران درج ذی عوامی اہمیت کے حامل شعبوں میں پری

رنوں/محکموں ؛ٓحکمرانی سے متعلق اصلاحاتخارجہ امور؛طرزٓ  ٓ ؛ٓاصلاحات

 

 کی وزارتوں/ڈوب 

ت

ادار ٓ،وفاقی حکوم اور نی خودمختار  اور ٓ وںخودمختار  کی کارکردگی 

وٓ  ؛ٓاقدامات امورسماجی  ا ؛ٓاقتصادی 

 

بناب ب ااختیر  ک  ایکش پلان؛کشمیر،؛نوجوانوں  وٓ عوامیٓ  ؛ٓقومی  اور موسمیاتی تبدیل؛ماآگاہتحفظ  اور ؛حولیات  دفاع   ،

ت

سیاح

 تشکر اور ب اکستان۔بھارت تصاڈیجیٹل تحفظ اور سائبر سکیورٹی، معررٹی؛ سکیو
ِ
 ۔ٓدمٓکۂ حق، یم

4 ٓ رآ۔ حکومتی اشتہارات کا ای 

 

 سماجی ذمہ داری کے تحت عوامیب 

 

 
آسے متعلق امور کے لیےٓ ذمہ داریٓ ٓ و سماجیٓ حصہ کارپوری

ت

ا کہٓ ہے،ٓ ہوب

ت

انسدادِ پولیو، خاندانی ٓ ب

اور دیگر سماجی اہمیت کے  موضوعاتٓ میں کمیمنصوبہ بندی، آلودگیٓ  جآ ، عوامی تحفظ  راہم کی 

 

ف امور سے متعلق معلومات    عوامی فلاح کے 

ت

راس راہ  ب  پر مشتمل 

 سکیں

ت

راہِ راس  کے پیغامات ہوتے ہیں، جو صحت، تحفظ اور شہریں کی فلاح و بہبود میں ب 

ت

دم

 

 ہیں۔ کردار ادا کرتے ۔ یہ تشہیری مہمات نہیں بلکہ عوامی خ

  سےٓ وفاقی کابینٓ ٓ خوں کا تعینٓ ۔ اشتہاراتی نر5

 

رائے تعین)ا ر ایف سی( نرخ کرتی ہے کٓمیٹیٓ کردہٓ ء میں منظورٓ 2022ٓ کی جای اعتی  جٓوٓ  ٓ،ٓ ب 

 

مصدقہ قارئین اور اش

اکہ ٓ اعدادوشمار پر مبن ہوتے

ت

 کے  اعدادوشمار کے مطابق کی جاتی ہے ب

ت

اع

 

رن نشرب ات اور مطبوعاتی اشتہارات کی تقسیم سامعین اور اخبارات کی اش

 

ہیں۔ ٹیلی وب 

راڈ کاسٹر  کے حامل ہوں۔ ان امور پر ب اکستان ب 

ت

 
ی ر

 

)پی ز ایسوسی ایٓشنعوامی وسائل ان ذرائع ابلاغ کے لیے مختص کیے جائیں جو زب ادہ سے زب ادہ رسائی اور مؤب

اکہ شفافی اور مساوات ک یقینی بناب ا جا سکے۔ٓ)اے پی ای ایس(اور آل ب اکستان نیوز پیپرز سوسائٹبی اے(

ت

 کے ساتھ ب اقاعدگی سے مشاورت کی جاتی ہے ب

اپنےٓ  ۔6ٓ ادارے  اکہ متعلقہ میڈب ا 

ت

ب ہیں  ادا کیے جاتے  ب اقاعدگی سے  بقاب اجات  الادا    
 

واح اور ڈیجیٹل میڈب ا کے   

 

الیکٹرای  ،

 
 

پری رآں،  ب  د  ری 

 

کی م ملازمین 

 ادائیگی ک یقینی بنا سکیں۔

ت
ت

روق  تنخواہوں اور بقاب ا اشتہاری واجبات کی ب 

دسٹریٓ میڈب آ  ۔7ٓٓ

  

دسٹریٓ ب الخصوصٓ ٓ ای

  

ای  میڈب ا 

 
 

اور استحکام کے حوالے سےٓ ٓ پری بقا   

ت
ت

رہٓ بحرانٓ اس وق کی ٓ کا سامنا کر  کارکنان  اپنے  ک  اداروں  ہے۔ میڈب ا 

دٓ تنخواہوں کی ادائیگی کے لیےٓ  ری 

 

 ٓ م

ت

 کی جا رہ ہے اور عوام ی

ت
 

ر کے ذریعے معاوی

 

 درکار ہے۔ چنانچہ علاقائی میڈب ا کی مختلف ذرائع اور پلی فارم

ت
 

مالی معاوی

 نچلی سطح پر رسائی کے لیے ہدفی حکمتِ عملی کے تحت تشہیری مہمات چلائی جا رہ ہیں۔

 اور ڈیجیٹل میڈب ا میں حکومتی اشتہارات پر ہونے والے  ء25ٓ-2024مالی سال  ۔8ٓ

 

، الیکٹرای

 
 

راجات کی تفصیل درج ذی ہے کل کے دوران پری

 

 :اخ

 رقم )روپےٓ( ذریع ابلاغٓ اسپانٓس شمارٓنمبر ٓ

 میڈب آ وزارتِ اطلاعات و نشرب اتٓ ۔1

 
 

 -/1,310,053,107 پری

 میڈب آ -ایضاً- ۔2

 

 -/5,250,443,241 الیکٹرای

 -/1,000,901,033 ڈیجیٹل / سوشل میڈب آ -ایضاً- ۔3

خودمختار  ۔1 نی  و  خودمختار  محکمے،  رنیں، 

 

ڈوب  وزارتیں،  کی   

ت

حکوم وفاقی 

 اتھارٹیز اور قانونی ادارے وغیرہٓ/کارپوریشنز/ادارے

 میڈب آ

 
 

 -/2,099,397,673 پری

 میڈب آ -ایضاً- ۔2

 

 -/870,670,026 الیکٹرای

 -/264,404,835 ڈیجیٹل / سوشل میڈب آ -ایضاً- ۔3

ٓمیں دی گئی ہیں۔ٓ III اورٓ Iٓ ،IIتفصیلات منسلکہ۔ٓ

 گئے ہیںٓ(

ے

ری میں رکھ دی  ٓ)منسلکہ جات قومی اسمبلی کی لائبرب 

ٓ
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رٓوزٓ کٓٓیآسلطانٓ: ٓجناب سہیلٓ*ٓ۔  115ٓ رائے دفاع بٓیا بٓ  رمائٓیں نٓٓب 

 

ٓگےٓ: ٓف

ر شدہ ٓ(

 

ٓ)ستائیں اجلاس سے مؤخ

 آپٓر پورٹیئرا یفشر وسٓید ب اآٓ( الف)

 
ے

 عرصے سے بند ہے؛ٓ یٓطو یشنپر فلای

ٓٓٓ(ب)

ت

 آپر پورٹیئرا یفشر وسٓید حکوم

 
ے

 ہے؛ٓ کب شروع کرنے جا رہ یشنپر فلای

ا چاہٓیں موسم گرما میں حوجہ سے بہت سے سیا مقام ہونے کی حتیسیا ا ب آٓ(ج)

 

 سروس استعمال کر کے سوات آب

 
ے

ٓگے؛ فلای

 آپرٓ ٓ(د)

 
ے

 فلای

ت

 ہے؛ نیز رکھتی نہیں دلچسپی ںکیو حاصل کرنے میں نیویٓر اپنے لیے یعےکے ذر یشنزحکوم

رقیا میں پورٹیئرا یفشر وسٓید ب اآٓ ٓ(ہ)

ت

 کی پورٹیئراگر ہاں، تو مذکرہ ا ،ہٓیں  یٓکام جار تیب

ت

ٓ؟ہٓیں کیا تتفصیلا پر لاگ

را ئے دفاع) خواجہ  محمدا صفٓ( ر ب   وزب 

پر کئیٓ ہوائی یٓفشر وٓء سے سٓید2021سال،ٓ   )الف ( آپرٓ ولڈشٓیٓ اڈے  کٓیا یٓہہوا۔ٓ  نٓہیں یٓشنپرواز  ا ہے کہ مناس  انفراسٹرکچر کیٓ واضح 

ت

 جاب

ٓا مٓعطلی بٓ ااڈے پر پروازوں کا آغازٓ ٓ ہوائی بٓ امخصوص روٹٓ ٓ سے مشروط، کسی بٓیدستیا ا ہے، جو مختلف عوامل پر مبن فٓیصلہٓ کا تجارتیٓ لائنیئرا یٓ 

ت

ا ہے جن میںٓ ہوب

ت

 ہوب

روں کی

 

فٓیکٹ دٓبنی کٓی ےٓبٓیٓ طلب، اس کے فضائیٓ مساف محلِ وقوع،  ئٓٓیمطابقت، جغرافیا کٓیٓ روںاڈہ انفراسٹرکچر کے ساتھ اس کے طیآ ہوائی بٓدستیآ ز،پر لوڈ 

راجات اور ر یٓشنلآپر

 

امل ہٓیں تٓٓعمیلٓ تقاضوں کی یٓلیٹریگواخ

 

دا، قومیش

 

ہ
رٓ کردہ ب الیس نٓبیآ ( میںاے پی یٓ)آ ب الیس یٓہوا ب ازٓ ۔ ل

 

ورک کے اندر رہتے ہوئے،  یٓمف

 ۔ٓیہے کہ وہ موزوں روٹس پر مسابقت کر رکا اخٓتی لائنزیئرا

روں کی یٓگرد ٓ،یشنمخصوص روٹ پر پروازوں کا آپرٓ ہے، کسی گٓٓیا کٓٓیا نٓکہ اوپر بیا جٓیسا )ب( 

 

کا ٓ لائنیئرپر ا دٓبنی کٓی زٓطلب اور لوڈ فیکٹٓ عوامل کے ساتھ، مساف

ا ہے۔ حال ہ فٓیصلہٓ تجارتی

ت

 بٓ آاٹھآ آراء اور تبصروں کے لیےٓ ساتھ ان کی کٓےٓ لائنزیئرآ کا معاملہ ملکیٓ بحالیٓ پروازوں کیٓ اڈے پر تجارتیٓ ہوائی یٓفشر وٓسٓید ٓ،میںٓ ہوب

 عملدار نے تجارتٓی لائنزیٓئرا ۔ نٓجگٓیا
ِ
  اڈے کی اڈے کے انفراسٹرکچر کے ساتھ عدم مطابقت، اور اسلام آب اد ہوائی ہوائی کی ےبی فضائی بدستیا ،یعدم

ت

 
ری

ت

ف

ر کی یٓسے معذور نٓےشروع کر یٓشنبنا پر آپرٓ وجوہات کٓیٓ جو بہتر سڑک انفراسٹرکچر سے منسلک ہے، کی
 
کٓیآ آئیٓ ہے۔ پٓیٓ ظاہ  یٓفشر وٓٓہے کہ سٓیدٓ اے نے آگاہ 

 معطل کٓیا یشنپرواز کا آپرٓ اڈے کے لٓیےٓ ہوائی

 

ات کے ب اع

 

اندہٓ بٓٓھی یٓہاے نے ٓ آئیٓ تھا۔ پی گٓٓیا مسلسل نقصاب

 
 

اڈہ اسلام آب اد اور ٓ ہوائی یٓٓفشر وٓہے کہ سٓید کٓی ن

رٓ پشاور ہوائی

ت

ٓ اڈوں کے ف وں مٓیں 3ٓ یٓباًواقع ہے، جہاں تقر یٓ 

 
 

 مارکٓیٓ کے لٓیے یٓشنآپرٓ الاقوامیٓ اور بینٓ اڈے پر مٓلکیٓ ہوائی یٓٓفشر وٓپہنچا جا سکتا ہے، اور سٓیدٓ گھ

  بھییٓتدٓ اجازت نہیں کٓی یٓشنپرواز کے آپٓرٓ استعداد تجارتی کٓی
 

 چلانے کا فٓیصلہ یٓپروازٓ اس کے لیے بٓ ااڈے سےٓ ٓ ہوائی یٓفشر وٓسٓیدٓ لائنزیئرآ/ٹیزٓ آر پیٓ ۔ ح

  ،گی یکر

ت

 ۔حاصل ہوگٓی آمدنی مد میں کی ںٓوصولیو یگراور د ٹٓیک بھی کحکوم

 اور وزارتِ دفاع کیٓ اے اے، وفاقی سٓی پٓی (  اور د )ج

ت

روغ اور ملک گٓیر ںٓسرگرمیو کٓی یٓہوا ب ازٓ ملک میں ٓ،میںٓ رہنمائیٓ حکوم

 

 یٓبہترٓ رابطوں میںٓ فضائیٓ کے ف

راہم کرنے کی کے لیے

 

، سٓیدٓ ہے۔ فیٓ کشش کرتی ہٓمیشہٓ سازگار ماحول ف

ت
ت

  سے ٓ اے اے کی سٓیٓ پر پی یٓشنزآپرٓ اس کے لٓیے بٓ ااڈے سےٓ ٓ ہوائی یٓفشر وٓالوق

 

جای

آپرٓ ہے۔ مذکرہ ہوائی نٓہیں یٓب ابٓندٓ کئی والیٓ کے لیے یٓشناڈے سے   کی بٓھی کٓسیٓ موصول ہونے 

ت

افزائیٓ درخواس اڈے کے ٓ اور ہوائیٓ جائے گی کٓیٓ حوصلہ 

 ۔جائے گی یسے مشروط اجازت د بیدستیا انفراسٹرکچر کی

  سے پیٓ اے اے کٓیٓ اڈہ پیٓ ہوائی   )ہٓ(

 

آ جای سٓید گٓٓیا بٓ اکے حوالے کر د یٓفاے    سے کئیٓ اے اے کٓیٓ اڈے پر پیٓ ہوائی وٓہے۔ 

 

رقیآ جای

ت

 یکام جار تٓیب

ٓہے۔ٓ نہیں

ٓ

رمائیں گے ٓ:ٓسید رفیع اللہٓ:*۔123ٓ

 

رائے اطلاعات و نشرب ات یہ بیان ف ر ب  ٓکیا وزب 

ر شدہ ٓ(

 

ٓ)ستائیں اجلاس سے مؤخ

 میڈب ا پر کئی اشتہارات جاری کیے گئے تھے؛ 2026ا ب ا  رمضان پیکیج، ٓ)الف( 

 
 

 اور پری

 

ٓکے سلسلے میں الیکٹرای

راجآ)ب( 

 

ام، اشتہارات کا دورانی اور ان اشتہارات پر ہونے والا کل اخ

 

س کے ب

 

ن ی
ل

ٓت  کیاہیں ؛ٓاگر ایسا ہے، تو اس کی تفصیلات کیا ہیں، بشمول میڈب ا آؤٹ 

ٓمختلف میڈب ا تنظیموں کے درمیان اشتہاری فنڈز کی تخصیص اور تقسیم کا معیار اور ب الیس کیا ہے؛ٓٓ )جٓ(
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 شعاری کے اقدامات ک مدنظر رکھا گیا تھا؛ٓ)د( 

ت

 
 کے کفای

ت

 حکوم

ت
ت

ٓا ب ا ایسے اشتہارات جاری کرتے وق

ٓاگر نہیں، تو اس کی وجوہات کیا ہیں؛ٓٓ )ہٓ(

 شعاری پر سختی سے عمل درآمد ک یقینی بنانے کا ارادہ رکھتی ہے؛نٓیزٓ)و( 

ت

 
 اپنی مستقبل کی اشتہاری ب الیس میں کفای

ت

ٓا ب ا حکوم

  سے کیا اقدامات کیے جا رہے ہیں؟ٓ)ز( 

 

 کی جای

ت

ٓاگر ایسا ہے، تو اس سلسلے میں حکوم

ارڑٓ(

ت

را ئےاطلاعات ونشرب ات)جناب عطااللہ ب ر ب  ٓوزب 

ب الیسٓ  ب اکستان کی اشتہاری   ِ

ت

اور اس کے تحت جاری کردہ رہنما اصول و طریقہ کارٓ 2022ء )جس میںٓ 2021حکوم رمی کی گئی( 

ت

ء )منسلکہ 2024ء میں ب

سرکاری وسائل کے شفاف، الف پر ہیں( وفاقی کابین سے منظور شدہ ہیں۔ یہ ب الیس تمام ذرائع ابلاغ کا احاطہ کرتی ہے اور حکومتی تشہیر و آگاہ مہمات کے لیےٓ 

ر اور میٹ پر مبن استعمال ک یقینی بنانے کے لیے وضع کی گئی ہے۔ٓ

 

 منصفانہ، مؤب

ب الیسیوں، پروگرا2 ان اشتہارات کا مقصد شہریں ک حکومتی  اور ۔ حکومتی اشتہارات ای  واضح عوامی مفاد کے مقصد کے تحت جاری کیے جاتے ہیں۔  موں 

دمات سے ب اخبر ر

 

روغ دینا، عوام ک دستیاب سرکاری خ

 

ا، صحت عامہ اور تحفظِ عامہ کے شعبوں میں مثبت طرزِ عمل ک ف

 

کھ کر حکومتی امور کیٓ اقدامات سے آگاہ کرب

اور آگاہ سرگرمیوں کی منصو ا ہے۔ تشہیری مہمات 

 

اور مفادات ک اجاگر کرب ب اکستان کے قومی بیانی  اور  ا، 

 

ر انجام دہ ک یقینی بناب

 

بہ بندی اور عمل درآمد مؤب

ا ہے، نہ کہ کسی ذرائع ابلاغ کے ادارے کے ادارب اتی مؤقف، سیا

ت

 پیمائ عوامی فوائد کی بنید پر کیا جاب
ِ  
 کی بنید پر۔ رسائی، ہدفی سامعین اور قاب

ت

 
سی وابستگی ب ا حمای

رسی ک مدنظر رکھتے

ت

ر ب

 

ر استعمال اور پیغام کی مؤب

 

راء کے فیصلے عوامی وسائل کے مؤب
 
  ہوئے کیے جائیں گے۔ٓب الیس میں واضح طور پر درج ہے کہ اشتہارات کے اخ

اور ڈیجیٹل میڈب ا میں درج ذی قومی اہمیت کے شعبوں کے حوالے سے جاری کیے گئے: اقٓتصا3  

 

، الیکٹرای

 
 

دی ۔ متعلقہ مدت کے دوران اشتہارات پری

ا کارکردگی  اداروں کی  اور نی خودمختار  رنوں، محکموں، خودمختار 

 

ڈوب  وزارتوں،  وفاقی  امور، طرزِ حکمرانی میں اصلاحات،  و اصلاحات، خارجہ  اقدامات، سماجی  ور 

، د

ت

ا، کشمیر، قومی ایکش پلان، عوامی تحفظ و آگاہ، ماحولیات اور موسمیاتی تبدیل، سیاح

 

فاع و سلامتی، ڈیجیٹل تحفظ اقتصادی مسائل، نوجوانوں ک ب ااختیر بناب

 تشکر اور ب اکستان۔بھارت کشیدگی کے تناظر میں قومی آگاہ مہمات۔
ِ
 اور سائبر سکیورٹی، معرکۂ حق، یم

راہمی پر مشتمل4

 

ا ہے، جن ۔ حکومتی اشتہارات کا ای  اہم حصہ سماجی اور شہری ذمہ داری کے تقاضوں کے تحت عوامی فلاح و بہبود سے متعلق معلومات کی ف

ت

 ہوب

امل ہیں۔ یہ تشہیری مہما

 

ش اور دیگر سماجی اہمیت کے موضوعات  آب ادی کی منصوبہ بندی، آلودگی کے تدارک، عوامی تحفظ  ت نہیں بلکہ میں پولیو کے خاتمے، 

 ہوتے ہیں۔

ت

 
ای

 

 شہریں کی صحت، تحفظ اور فلاح و بہبود میں معاون ب

ت

راہِ راس  کے پیغامات ہیں جو ب 

ت

دم

 

 عوامی خ

  سےٓ 5

 

 کمیٹی2022۔ اشتہارات کے نرخ وفاقی کابین کی جای

 

ن

 

 ش
سی
فک

 

 

 
ا )ء میں منظور کردہ ری ٓ سی یٓٓفآر   کے مصدقہ ( 

ت

اع

 

اور اش اظری 

 

ب کے ذریعے 

اور اخبار ر( 

 

ز
گ

 

ن

 

ئ ی

)ر اظری کی درجہ بندی 

 

ب اعتوں کی تقسیم 

 

اش اور اخباری  و شمار کی بنید پر مقرر کیے جاتے ہیں۔ ٹی وی اشتہارات  اعتی تعداد کے اعداد 

 

اش ات کی 

ب ا ب الترتیب  پر  ان معاملات   پہنچ سکیں۔ 

ت

ابلاغ ی ذرائع  والے  ر رکھنے 

 

اب اور  زب ادہ رسائی  زب ادہ سے  اکہ سرکاری وسائل 

ت

ب راڈکاسٹرز مطابق کی جاتی ہے  ب  کستان 

اکہ شفافی اور انصاف ک یقینی بناب ا جا سکے۔ٓ اور آل ب اکستان نیوز پیپرز سوسائٹ ایسوسی ایشن

ت

ا ہے ب

ت

 کے ساتھ مشاورت کے ذریعے ب اقاعدگی سے غور کیا جاب

ادارے اپنے ملازمین کی تنخواہو6 اکہ میڈب ا 

ت

ب ادا کیے جاتے ہیں  ب اقاعدگی سے  اور ڈیجیٹل میڈب ا کے واجبات   

 

، الیکٹرای

 
 

رآں، پری د ب  ری 

 

اور اشتہارات ۔ م ں 

 ادائیگی کر سکیں۔ٓ

ت
ت

روق  کے بقاب ا جات کی ب 

 میڈب ا کے شعبے میں مالی مشکلات کا سامنا کر رہ ہے۔ میڈب ا اداروں ک اپنے کارکنوں کی تٓنخو7

 
 

 ب الخصوص پری

ت
ت

اہوں کی ادائیگی ۔ ذرائع ابلاغ کی صنعت اس وق

 کی جا رہ ہٓے

ت
 

ر پر اشتہاری مہمات کے ذریعے معاوی

 

 درکار ہے۔ چنانچہ علاقائی ذرائع ابلاغ کی مختلف پلی فارم

ت
 

د مالی معاوی ری 

 

 کے لیے م

ت

اکہ نچلی سطح ی

ت

 ب

ر رسائی حاصل کی جا سکے۔ٓ

 

 مؤب

8ِٓ ر ِ اعظم ب اکستان کی زب  ر روریٓ ٓ 06مؤرخہٓ  DS(EA-II)/2026-P-002/(1)12نمبرٓ  ئٓی کارواصدارت منعقدہ اجلاس کیٓ ۔ وزب 

 

ء کی 2026ف

ِ اعظم رمضان ریلیف پیکیج  ہداب ات کی تعمیل میں پریس انفارمیشن ڈیپارٹمنٹ ر ء کے حوالے سے جامع آگاہ مہم چلائی )منسلکہ الف پر ہے(۔ 2026نے وزب 

ر رسائی ک یقینی بناب ا جا سکے

 

رجیحی علاقوں میں مؤب

ت

اکہ منتخب ب

ت

افذ کیا گیا ب

 

ر اس مہم ک علاقائی بنیدوں پر ہدفی حکمتِ عملی کے تحت ب

 

۔ اس طریقۂ کار سے پیغام کی مؤب

رسی اور مہم کی مجموعی کارکردگی میں نماب اں بہتری آئی۔ٓ

ت

 ب
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 :۔ تفصیلات درج ذی ہٓیں9

 رقم )روپے میں( ذریع ابلاغ نمبر شمار

 میڈب آ 1

 
 

 -/113,885,380 پری

 میڈب آ 2

 

 -/322,315,570 الیکٹرای

 (پر ہٓیں II-اور منسلکہ I-تفصیلات منسلکہ)

ِ اعظم رمضان ریلیف پیکیجٓ 10 ر ر اشتہاری ٓ 89ء کے تحت ڈیجیٹل والٹس سے رقوم نکلوانے کی شرحٓ 2026۔ وزب 

 

فیصد رہ، جو تمام ذرائع ابلاغ میں مؤب

 مہمات، مسلسل آگاہ، عوامی روابط اور ہدفی تشہیری سرگرمیوں کے نتیجے میں حاصل ہوئی۔ٓ

 گئے ہیںٓ(

ے

ری میں رکھ دی   )منسلکہ جات قومی اسمبلی کی لائبرب 

ٓ

رٓوزٓ کٓٓیآٓ:الٓلہ ٓرفٓیع سٓٓید۔ * 128ٓ رائے داخلہ و انسدادِ مٓنشی بٓ  رمائٓیں نٓبٓیا تٓٓب 

 

ٓگےٓ: ٓف

ر شدہ ٓ(

 

ٓ)ستائیں اجلاس سے مؤخ

ب ار ب ار ہونے  ٓ،والے علاقوں میںٓ کم نگرانی بٓ امعروفٓ ٓ اور غیرٓ سڑکں پر، ب الخصوص رش کے اوقات میںٓ متعلقہ حکام نے اسلام آب اد کی بٓ اآٓ )الفٓ(

 ہے؛ جام کا نوٹس لیا یٓفوالے ٹر

 اقدامات ک  یٓفٹر بٓ اآٓ)ب( 

ت
ت

روق  نگرانیٓ بنانے کے لیے یٓقینیکے دب اؤ ک منظم کرنے اور ب 

ت
ت

روق  ہے تو ان کٓی یٓسااور اگر آ ٓ،کے نظام موجود ہٓیںٓ ب 

 ؛ٓہٓیں کٓیا تتفصیلا

 ہے؛ صورتحال کٓیا اور ان پر عمل درآمد کی تب اہدا کردہ پٓیشگ یجار دور کرنے کے لٓیے افسران ک رکاوٹیں یفٹرٓ )جٓ(

 بنتی بیعدم دستیا بٓ ا عدم موجودگی کی انتظامیہ کے دب اؤ کے دوران اہم مقامات پر سینئر یفٹر ب اآٓ )دٓ(

 

اقص انتظام کا ب اع

 

 ہے؛ٓ ب

رات کٓیا مقامات کی ب آبعض راستوں ٓ)ہ( 

 

ا ہے؛ٓ مقامات پر اضافی / خارجی محدود داخلی میں جس کے نتیجے ،ہٓیں بندش کے اب

ت

 بوجھ پڑب

 اقدامات کیے حیکن سے اصٓلا کے تسلسل ک بہتر بنانے کے لیے یفٹرٓ)و( 

ت
ت

روق  نیز ؛جا رہے ہٓیں اور ب 

 یٓفٹرٓ الاقوامیٓ قسم کے بین کٓسیٓ بنانے کے لیے یٓقینیبلاتعطل اور محفوظ آمدورفت کٓ  کٓی ںٓیسڑکں کے استعمال ک بہتر بنانے اور گاڑ بٓ اآٓ )زٓ(

 جا رہا ہے؟ٓ کٓیا رک اخٓتی ںٓیقوطر یبہتر ب ا راتمعیا مینجمنٹ

را ئے داخلہ و انسداد منشیتٓ ر ب  ٓ)سینیٹرسید محسن رضا نقویٓ(وزب 

ٹر   الفٓ(( آب اد   میںٓ ( نے وفاقیITP)ٓ پولیس یٓفاسلام 

ت

ات کا تفصیلی کٓی یٓفٹرٓ دارالحکوم

 

رہ لیآ آمد و رفت کے رجحاب

 
ے

 ٓ،تیتعینا کٓی یٓہے اور منظم نفرٓ جاب

  میں حٓقیقی

ت
ت

ٹٓرٓ نگرانیٓ وق ر انداز میں یٓفٹر یٓعےکے ذرٓ ںٓحکمت عملیوٓ مینجمنٹ یٓفاور موافق  

 

دب اؤ ک قابو میں یٓفہے۔ ٹرٓ منظم کر رہٓ کے بہاؤ ک مؤب  کے 

ٹر پر  راہوں 
 
اہ

 

ش اہم  اور  رار رکھنے کے لیےٓ روانی کٓی یٓفرکھنے 

ت

رف )صبحٓ ٓ ب  اوقات  آ ٓ 0700مصروف 

ت

دوپہرٓ ٓ 0900ب آ ٓ 1230بجے، 

ت

ام ٓ 1430ب

 

ش اور  بجے 

ا  1600

ت

افذ کیے بجے( کے دوران خصوصی 1900ب

 

 ۔گئے ہٓیں انتظامات ب

 ذکر ہے کہ اسلام آب اد کی یٓہ
ِ  
اہم، بعض مخصوص حالات میںآئی نٓہیںٓ صورتحال مشاہدے میںٓ جام کی یٓفٹر کٓیٓ سڑکں پر مستقل نوعیتٓ امر قاب

ت

 عارضٓٓ ۔ ب

رھ سکتا ہے، جن میں یٓفطور پر ٹرٓ اور وقتی

 

آ ٓ 15 یٓباًتٓقر مٓٓیںٓ نقل و حرکت )جس کے نٓتیجےٓ رٹیسکیو/پیٓ آئی یٓٓو یٓوٓ کا دب اؤ ب 

ت

 مختصر وقفے کی لٓیےٓ منٹ کےٓ 20ب

جار پر  راہوں 
 
اہ

 

ش اہم  رقیا یٓدبنی یٓٓشہر یٓبندش(، 

ت

ب راولپنڈ تٓیڈھانچے کے  اور  والی یٓمنصوبے،  آنے  اضلاع سے    یٓفٹرٓ الاضلاعٓی بٓٓینٓ و ملحقہ 

 

ب اع کے 

امل ہٓیں تعداد میں کی ںیگاڑ

 

 کرتے۔ نہیں عکاسی کی یٓکمزور ساخٓت کسی نظام میں انتظامی یفاور ٹر کے حامل ہٓیں نوعیت عوامل عارضٓ یہ۔ٓ اضافہ ش

ر
 
ر انداز میں یٓفٹر قسم کی ہ

 

ر عٓملی ( نے اپنیITP) پولیس یفاسلام آب اد ٹر نمٹنے کے لیے ازدحام سے مؤب

 

داستعداد ک م  ہے۔ اس مقصد کے لٓیے ب امضبوط بنا ی 

ٹر مٓیں یٓنفر ٓیرسپانسٓ  یٓفاضافہ کرنے کے ساتھ ساتھ "اسمارٹ 

 
 

ٹر گٓئیٓ ( قائم کیSTRU" ٓ)ی ر کٓی یٓفہے، جس کا مقصد  ا  یٓٓقینیکٓ ٓ وانیبلا تعطل 

 

بناب
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ٓی یٓہہے۔ٓ 

 
 

ٓ) یٓ ٓ) ںٓی( گاڑ05ب انچ  ٓسرو سٓٓٹٓ پر مشتمل ہے اور سیف ںٓ( موٹر سائیکلو04اور چار 

ئ 

س

 

لی

ذرٓٓ   میں حٓٓقیقی یٓعےسسٹم کے 

ت
ت

  کٓیٓ نگرانیٓ وق

ت

سہول

اندہٓ یفور کے دب اؤ والے مقامات کی یفٹر میں سے آراستہ ہے، جس کے نتیجے

 
 

 کلیئر ن

ت
ت

روق  ہے۔ٓ ممکن ہوتی نساور ب 

ر

 

دم ) یٓ  رآں، پندرہ  ٹر ںٓب اگاڑٓ کٓ( الیکٹر15ب  آب اد  بٓیٓ پولٓیس یٓفاسلام  امل کی مٓیں ےٓکے 

 

اور حساسٓ ٓ اور انہیں ہٓٓیں گٓئیٓ ش اہم چوراہوں   کے 

ت

دارالحکوم

ات، ازدحام اور ہنگامی یٓفٹر ںٓب اگاڑ یٓہہے۔ٓ  گٓٓیا کٓٓیا تٓکے تحت تٓعینآ مقامات پر حکمتِ عملی

 

ٓ ٓ،ہٓیںٓ رسپانس ک ممکن بناتی یٓفورٓ حالات میںٓ حادب

 

 
 جس سے زم

 ہے۔ٓٓ آئی یبہتر ںب انما میں کارکردگٓی یشنلسطح پر نقل و حرکت کے انتظام اور آپٓر

کے دب اؤ  یفٹر بھی جہاں کہیں یٓعےکے نظام کے ذر ہے اور نگرانی جاتی کی نگرانی یجیٹلڈ یعےکے ذر وںکیم سٹ سیفٓ نقل و حرکت کٓی کی یفٹر ٓ،یاز علاوہ

اندہ کٓی

 
 

رہٓیںٓ جاتی کٓٓی یٓجار تٓب اہدا یٓک فور نٓٹسیٓ ہے، وہاں متعلقہ فیلڈٓ ہوتیٓ ن

 

د۔ م آب ا یٓ  دوران اسلام  اوقات کے  رآں، مصروف  اور  یٓسیکسپرا دٓب  وے 

راہوں پر حقیقی وے سمیت نگر ہائی یسٓر
 
اہ

 

 میں اہم ش

ت
ت

 ۔ہٓیں جاتی کی تتعینا بھی ڈرون ٹیمیں خصوصی کے لیے نگرانی وق

 میں حٓقیقی ٓ،تیموافق تعینآ اہلکاروں کی یٓفٹرٓ صورتحال سے نمٹنے کے لیے کٓیٓ نوعیتٓ اس

ت
ت

ر  یٓاور فور یٓمنصوبہ بٓندٓ متبادل راستوں کیٓ وق

 

ردِعمل کے مؤب

اکہ ٹر ،جاتے ہٓیں کیے رکار اخٓتی یقۂطر

ت

ٓجا سکے۔ٓ ک جلد از جلد بحال کٓیا روانی معمول کی کی یفب

ٓ کار طریٓقہ یہ

 

 وورٹی کی ضرورب ات، انفراسٹرکچر کے کاموں، اور زب ادہ مان
ن کت
س

 شہری ٹریف مینجمنٹ میں بین الاقوامی بہتری طریقوں کے مطابق ہے، جہاں 

د کے مطابق متحرک ہو

  

دور مینجمنٹ، اور ڈیمای

 

رھاؤ سے پیدا ہونے والے عارض تنازعات ک ڈائنامک ٹریف کنٹرول، کری 

 
 
ار خ

ت

نے والے کے اوقات  کے اب

ا ہے۔ٓ

ت

ٓسسٹمز کے ذریعے حل کیا جاب

 ٹولز )جیسے  ب(

 

 سسٹم کام کر رہا ہے جس میں سیف سٹ کے نگرانی والے کیمے، لائی ڈیجیٹل ٹریف فلو مانیٹرن

 

ائم مانیٹرن

 

 ب

ے

 

 گوگل ای  جامع ری

راہوں پر رش کے او
 
اہ

 

امل ہے۔ ٹریف کی صورتحال کا ای  مربوط پلی فارم اور اہم ش

 

ال میل ش

ت

رڈ کنٹرول روم کا ب اہمی ب

 
ے

قات کے دوران میپ( اور سینٹرلاب

 اور فیلڈ افسران ک تیزی سے را

ت
 

ا ہے، جس سے ٹریف کے دب اؤ کے مقامات کی فوری شناح

ت

ستہ صاف خصوصی ڈرون ٹیموں کے ذریعے مسلسل مشاہدہ کیا جاب

ا ہے۔ٓ

ت

را ممکن ہوب
 
ٓکرنے کے لیے ہداب ات کا فوری اخ

ر

 

 ف

ت

 کی اجازت دے کر کسی بھی واقعے کا تیزی سے پتہ لگانے میں سہول

ت
 

رابی، ب ا ٹریف کے دب اؤ کی جلد شناح

 

ات، گاڑیں کی خ

 

 یہ سسٹم حادب

ے

 

ا ہے؛ ری

ت

اہم کرب

ائم تعیناتی اور ڈائیرژن مینجمنٹ کے ذریعے متحرک طور پر ٹریف ک صاف کرنے میں مدد دیتا ہے اور ٹریف کے دب اؤ کے اہم مقامات کی 

 

مسلسل نگرانی ک یقینیٓ ب

ر کرنے کے بجائے پہلے سے ہ فعال مداخلت ممکن ہوتی ہے۔ نگرانی کے کیموں اور ڈیجیٹل ٹریف کے تجزیے کا 
 
ا ہے، جس سے ردِعمل ظاہ

ت

مربوط استعمال بناب

ا ہے۔ٓ

ت

رھاب

 

 بھر میں صورتحال سے آگاہ اور آپریشنل کارکردگی ک ب 

ت

ٓدارالحکوم

افذ کردہ اربن ٹریف کنٹرول

 

رآں، یہ نظام شہری ٹریف مینجمنٹ میں بین الاقوامی بہتری طریقوں کے مطابق ہے، جو عالمی سطح پر ب د ب  ری 

 

( UTCSسسٹم ) م

ائم ڈیجیٹل ڈیٹا کے تجزیے کے ساتھ کیمہ پر مبن ITSکے مشابہ ہے۔ اس میں انٹیلی جنس ٹرانسپورٹ سسٹمز )

 

 ب

ے

 

امل ہیں، خاص طور پر ری

 

( کے عناصر ش

د یرپی ٹریف مینجمنٹ ماڈلز میں رائج ہے۔ یہ عالمی معیارات کے مطابق ب اخبر فیصلے کرنے، وسائل کی بہتر دی  ی تعیناتی، اور ٹریف کے نگرانی کا انضمام، جیسا کہ خ 

ا ہے۔

ت

ٓبہاؤ کے بہتر انتظام ک ممکن بناب

 ریسپانس   ٓج(

 

ن

 

 ش
ج ی

 

کٹ

 بھر میں ای  منظم "ٹریف 

ت

ٹریف کی رکاوٹوں ک فوری طور پر دور کرنے کے لیے مستقل ہداب ات موجود ہیں اور دارالحکوم

" کا قیام، شناخت کردہ ٹریف

 
 

رم" )ٹیریف کے دب اؤ کا جوابی طریقہ کار( کام کر رہا ہے۔ اس میں ای  مخصوص "رش آور مینجمنٹ یی

 
 

ر  میکاب

 
 

کے دب اؤ والے زوب

امل ہے۔ یہ اقدامات اس

 

  سے مسلسل جسمانی نگرانی ش

 

رادی قوت کی پہلے سے تعیناتی، اور اہم مقامات پر نگران افسران کی جای

 

ب ات ک یقینی بناتےٓ  میں اضافی اف

ٓہیں کہ ٹریف کی صورتحال ک فعال اور ذمہ دارانہ طور پر سنبھالا جائے، خاص طور پر رش کے اوقات کے دوران۔ٓ

رار اس سسٹم ک ٹریف کی رکاوٹوں کی فوری صفائی، ٹریف کے دب اؤ والے مقامات پر ٹریف عملے کی حفاظتی پوزیشننگ، اور رش کے اوقات میں بلا

ت

رف تعطل بہاؤ ب 

رائن کیا گیا ہے۔ فیلڈ افسران کنٹرول روم کے ساتھ مسلسل رابطے میں رہتے ہیں، جس

 

 سے فوری ردِعمل رکھنے کے لیے مسلسل نگرانی ک یقینی بنانے کے لیے ڈب 

ٓ( میں فوری تبدیلیاں ممکن ہوتی ہیں۔diversionاور جہاں ضرورت ہو وہاں تعیناتی اور ٹریف کے رخ کی تبدیل )
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 مینجمنٹ سسٹمز" )

 
 

دی

 

 

 

 مینجمنٹ )واقعات کے انتظام( کے طریقوں کے مطابق ہے، جو "ان

 
 

دی

 

 

 

ریم ورک بین الاقوامی ان

 

( کی طرح IMSیہ آپریشنل ف

ارگٹڈ 

 

 تعینات کیے جاتے ہیں۔ منظم جوابی ٹیموں کا استعمال اور ب

 
 

تعیناتی کیٓ ہے جہاں ٹریف کے خلل ک تیزی سے دور کرنے کے لیے مخصوص جوابی یی

ر بحالی ک یقینی بناتی ہے اور عالمی سطح پر تسلیم شدہ مینجمنٹ معیارات کی ب اسداری کی عکاسی کرتی ہے

 

ٓ۔ٓحکمت عملی ٹریف کے بہاؤ کی موب

ریم ورک کے ذریعے ٹریف کی صورتحال سے مسلسل آگاہ رہتی ہے، جس میں سیف سٹ کی لائی فیڈز، ڈیجیٹل  ٓد(

 

 ف

 

 اعلیہ انتظامیہ ای  مربوط مانیٹرن

 بھر میں ٹریف کی 

ت

امل ہیں۔ یہ ٹولز دارالحکوم

 

 فیلڈ رپورٹنگ کے طریقہ کار، اور خصوصی ڈرون ٹیمیں ش

ت

راہ راس  ٹریف فلو اینالیٹکس، ب 

ے

 

صورتحال کی ری

راہم کرتے ہیں، جس سے نگران افسران ک ابھرتی ہوئی صورتحال میں فعال طور پر مصروف اور جوابی کارروائی کے لیے تیا

 

ر ف ائم واضح تصوب 

 

ر رہنے کا موقع ملتآ ب

رآں، سینئر افسران خود رش کے اوقات میں فیلڈ میں موجود ہوتے ہیں اور ٹریف آپریشنز کی ب اری  بینی سے نگرانی کرتے ہیں۔ د ب  ری 

 

 ہے۔ م

کٓ ٓ مسلسل نگرانی امر  ٹرٓ بناتٓی یٓقینیاس  پر  اہم مقامات  کہ  دوران حقیقی یٓفہے  دب اؤ کے   میںٓ کے 

ت
ت

کیٓ وق ٹرٓ مداخلت  اور  سکے  اور عملیا کٓٓی یٓفجا   تٓیطلب 

ر ٹر ںٓبلکہ جہاں ضرورت ہو وہآ کرتے ہیںٓ ممکن ہو۔ نگران افسران نہ صرف دور سے نگرانیٓ از سِر نو تقسیمٓ پر وسائل کی دٓبنی کٓی تٓب اضرورٓ

 

نظم و ضبط  یٓفمؤب

 ۔ہٓیں یٓتانجام د بھی نگرانی فیلڈ بنانے کے لٓیے یقینیخاتمے ک  یاور رکاوٹوں کے فور

ٓکار ا یٓقطر مجموعی د ا ی 

  

ا ہے، جو بین عکاسی کنٹرول ماڈل کی ینڈکمای

ت

ٓ یفکردہ ٹر رطور پر اخٓتی الاقوامی کرب

ل

ٓپو
ی 

گ

 

ن
ش

ر اور انتظامی 

 

 ورکس کے مطابق ہے۔ٓ یمف

رقیا مٓیں یٓراولپنڈ )ہ( 

ت

راہوں پر ٹر سٓمیت نٓیویٓآ 9thروڈ اورٓ  یٓوے، مر یٓسیکسپرنے آٓ از سِر نو تشکیلٓ چوک کی یٓمنصوبوں بشمول کچہر تٓیب
 
اہ

 

 یٓفاہم ش

ر کٓیا

 

اہم، اضافیکے بہاؤ ک متاب

ت

ر طور پر سنبھالا گٓیا یٓعےکے ذر نگرانی یجیٹلاور ڈ تیتعینا وسائل کی ۔ ب

 

ر ک مؤب

 

 ۔اس اب

 پیدٓ رٹیازدحام سکیو یٓفٹرٓ عارض

 

ب اع ٓ آانتظامات کے  ا ہے، ب الخصوص چ  

ت

اکں( کے قیآ ہوب

 

اور کٓسی یٓقینیتحفظ کٓ ٓ وجہ سے، جو عوامی کٓی مٓپوسٹس )ب  بنانے 

اخوشگوار واقعے کٓی بھی

 

اگٓز روک تھام کے لیے ب

 

رب  ہٓیں مٓیں ب اؤکے د یفمقامات پر ٹٓر اور خارجی طور پر اہم داخلی اقدامات وقتی یٓسے۔ اہٓیں ب 

ت

اہم، اضافہ کر سکت

ت

۔ ب

ر انداز میں کی پولیس یفصورتحال ک اسلام آب اد ٹر یسیا

 

  سے فعال اور مؤب

 

ا ہے۔ٓ منظم کٓیا جای

ت

 جاب

رات ک کم کرنے کے لیے بٓھی کٓسی

 

ب الخصوص اہم داخلی یٓفٹر ٓ،اب اکہ حٓقیقی کٓٓیا تٓطور پر تعینآ راستوں پر پیشگٓ و خارجیٓ اہلکاروں ک حساس مقامات، 

ت

ب ا ہے 

ت

 جاب

 میں

ت
ت

ٓ کٓی ںٓیجا سکے۔ گاڑٓ کے بہاؤ ک منظم کٓیا یٓٓفٹرٓ وق

 

 
ٓمانٓیٹر سٹٓ کنٹرول اور سیفٓ سطح پر دستی نقل و حرکت ک زم

 

 یٓرابطہ کارٓ یٓٓجیٹلڈ یٓعےکے ذرٓ سسٹمز نٓ

اکہ جہاں ممکن ہو ٹر کے امتزاج سے منظم کیا

ت

ا ہے، ب

ت

رار رکھی روانٓی کی یٓفجاب

ت

رف ٓ جا سکے۔ مسلسل نگرانٓی ب 

 

 
رسطح پر سپرو اور زم

 

ک ممکن  مینجمنٹٓ یففعال ٹر نب 

اخٓی مٓیںٓ ہے، جس کے نتیجےٓ بناتی

ت

اور طٓوٓ کم ہوتیٓ ب ا ہے۔ اسلام آب اد ٹرٓ ازدحام سے بچاؤ ممکنٓ المدتی یٓہے 

ت

 رٹٓیہے کہ سٓکیوٓ بناتی یٓقینیاس امر کٓ ٓ پولیس یٓفہوب

ر پڑے۔ٓ منفی ںٓب انقل و حرکت پر نما کی یفاس کے کہ ٹر بغیر جائیں تقاضے پورے کیے

 

 اب

  سے ٹر کٓیٓ پولیس یٓفاسلام آب اد ٹر  )وٓ(

 

 کے ب ابند اقدامات کا آٓ اصلاحیٓ کے لیے یٓٓبہترٓ کے بہاؤ میں یٓفجای

ت
ت

ٓاور وق افذ  جٓہتیٓ جامع اور کثیر یٓ 

 

مجموعہ ب

،انجینئر یفٹر ہے، جس میں گٓیا کٓیا

 

امل ہٓیں مداخٓلتی نفاذ اور انتظامی ن

 

د ،ش دجو خ   ۔ٓہٓیںکار کے مطابق  یقہکنٹرول طر یفٹر یٓشہر ی 

ٓ

 

ی

 

ئ

ٓا
ن 
زر
گ

 بنائے گا کہ وہ حقیقی یف( ٹٓرITSسلوشن ) یفٹر یٹڈ
 
 میں سگنلز ک اس قاب

ت
ت

 کر ازدحام کی وق

ت
 

 کے ساتھ شناح

ت
 

کے بہاؤ ک  یفاور ٹر یسطح ک ذہای

اخی

ت

دک خودکار طور پر ا کارروائی اپنی ک بہتر بنانے کے لیے سڑک کارکردگٓی ک کم کرنے اور مجموعی بہتر بنانے، ب

 

 ۔ٓیکر جسٹی 

افذ کٓیآ ہائی یٓسیکسپر۔چالان ب ائلٹ منصوبہ آیا

 

ٓٓ اقسام کا پتہ لگانے کیٓ 17 کی یٓخلاف ورز کٓیٓ قوانین یٓفنظام ٹر یہہے، جہاںٓ  گٓٓیآ وے پر ب

ت

ا ہے۔ ٓ صلاح 

ت

رکھ

 میں کٓی ںٓیشدہ اور کلون شدہ گاڑ یٓگے، جو چورٓ جائیںٓ نصب کیے ےکیمٓ 594مقامات پر  127منصوبے کے تحتٓ ٓ توسیعی سٓٹ سٓیف

ت
 

 ٓ شناح

ت

 
ای

 

معاون ب

ر

 

دہوں گے۔ م رآں، اس نظام ک اسلام آب اد، پنجاب اور سندھ کے ا یٓ  ریٓکسب 

 
ے

اکہ بلا رکاوٹ رابطہ کارٓ محکموں کے ساتھ مربوط کٓیا بٓ

ت

ر نفاذ کٓ  یٓجائے گا ب

 

 یٓقینیاور مؤب

 جا سکے۔ٓ ب ابنا

رو

 
ت

رب پرٓ ٓ اتیب  ا ضرور یٓہسطح 

 

ٓا کٓی یٓفٹرٓ الصوب ائیٓ ہے کہ بین یٓاجاگر کرب رٓ یٓ 

 

ب الخصوص بھار یٓب  سٓرٓ IJPٓ ں،ب اگاڑ یٓمقدار،  آب اد ٓ ہائی یٓنگرروڈ،  اور اسلام  وے 

راہوں سے گزرتیٓ وے جیسی یٓسیکسپرا
 
اہ

 

ب ائی ٓ،ہٓیںٓ اہم ش  ٹرٓ عدم موجودگیٓ ب اس نظام کیٓ جو متبادل 

 

ب اع بٓنتیٓ ازدحام میں یٓفکے  ۔ اس ہٓیںٓ اضافے کا س   

روڈ کی ٓ،تناظر میں  

 

آب اد رن  اسلام 

ت

راوت ی ٓا تٓعمیرٓ مارگلہ ہلز سے  ٓنٓہ یٓ 

ت

 
اکہ گزرگاہ یٓ

ت

ب کٓیا یٓفٹٓرٓ اہم ضرورت ہے  ر منتقل 
 
ب اہ اسیٓ ک شہر سے   جا سکے۔ 
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اکہ کم رفتار ٹر یضرور بٓھی تعمیرٓ وے کے ساتھ سروس روڈز کی یٓسیکسپرطرح، اسلام آب اد آ

ت

ر یٓفہے ب

 

 ف

ت

ر کٓیٓ اہمک سہول

 

راہوں پر دب اؤ  یٓجا سکے اور مرک
 
اہ

 

ش

 جا سکے۔  کم کٓیا

  سے سروس روڈز کیٓ اے کی یٓڈ سٓی

 

 ٹرٓ بھال نہ کیے یٓکھمناس  دٓ جای

 

ب اع دٓ اضافہ ہو رہا ہے، جسے ان سڑکں کیٓ ازدحام میں یٓفجانے کے   یٓکھمناس  

 جا سکتا ہے۔ٓ طور پر کم کٓیا ںٓب انما یعےبھال کے ذر

ٓنے آ پولیس یٓفاسلام آب اد ٹرٓ)زٓ(  ب اعناصر ک اپنا یٓدکے بنی ںٓیقوکے طرٓ مینجمنٹ یٓفٹرٓ الاقوامی بٓین یٓعےکار کے ذر یٓقہطرٓ پر مبنٓ لوجیمنظم اور ٹیکنا یٓ 

ٓٓ ہے۔ اس میں

 

ی

 

ئ

ٓ"ا
ن 

ٓ

ل

ٓ
 
ٹ

ٓ

 

ٹ

 

امل ہے، جیسےITSٹرانسپورٹ سسٹمز" )ٓ خ ت

 

راء کا نفاذ ش

 

 
 یجیٹلاور ڈٓ نگرانی یٓفور یٓعےکے ذرٓ وںکے کٓیمٓ نگرانی  سٓٹٓ کہ سیفٓ ( کے اخ

رہ اور ب اخبر فیصلہ کی یفٹولز کا انضمام، جس سے ٹر لٓیٹکسیناا یفٹر

 
ے

 ہے۔ٓ ممکن ہو ب اتی یٓساز صورتحال کا مستقل جاب

رٓ ITPطلب کے انتظام کے حوالے سے،ٓ  

ت

ب راہدار ںٓمنظم حکمت عملیو کٓی تٓیتعینا کٓٓی یٓنفرٓ اوقات میں یٓمصروف  کا طر یٓفٹرٓ پر مبن یٓاور  کارٓ  یٓقہکنٹرول 

اکہ زٓ استعمال کرتی

ت

ب اوقات کے دوران دستیآ دہب اہے،  ات کے انتظام کے لیے بٓ ابنا یٓقینیاستعمال کٓ  یٓگنجائ کے بہترٓ سڑکں کی بٓطلب کے 

 

 ٓ،جا سکے۔  حادب

رٓ جنہیں ٓ،فعال ہٓیں نٓٹسیردعمل کےٓ  یٓفورطور پر دور کرنے کے لیے یٓرکاوٹ اور ہجوم ک فورٓ کے بہاؤ میں یٓفٹر

 

ٓرٓ یٓعےکے ذرٓ نگرانی یٓمرک

ے

 

ائم ڈسٓپیچ یٓ

 

 ب

 حاصل ہے۔ٓ سسٹم کی

ت
 

 معاوی

ر

 

دم اور ب اسدارٓ یٓ  رآں، قانون کے نفاذ  ا ہے، جس میں بٓ اپر سخت زور د یٓب 

ت

اور اہم مقامات پر اہلکاروں کی یٓب ابند کٓی لٓینٓ جاب کے  تٓیمنصوبہ بند اور منظم تعینآ کا نفاذ 

امل ہے۔ٓ ب اقاعدہ تنظیم کی یفٹر یٓعےذر

 

 ش

دٓ ITPکے حوالے سے،ٓ ٓ مستقبل دخ  ر ںٓیقوطرٓ الاقوامی بٓین ی 

 

دکے ساتھ م اروں ٓ ہے، جس میں غور کر رہٓ پر بھیٓ ہم آہنگی ی 

 

صورتحال کے مطابق بدلنے والا اش

 )ٓ کا نظام ،مصنوعی

ت
 

امل ہے۔ٓ  پٓلیٓ کے ماڈلز، اور مربوط اربن موبلٹی ئٓیپیشگوٓ کے ہجوم کی یٓفٹرٓ ( پر مبنAIذہای

 

ر کا تعارف ش

 

کٓ ٓ کا مقصد کارکردگیٓ انفارم

ا، اور وفاقی

 

ا، سڑک کے استعمال ک بہتر بناب

 

رھاب

 

 میں ب 

ت

ا ہے۔ٓ یقینیک  محفوظ اور بلا تعطل روانی کی یفٹر دارالحکوم

 

 بناب

 

ٓ

ا ٓٓٓٓٓٓٓٓٓٓٓاسلام ا ب ادٓ،

ت

 
 سعید احمد می

ٓٹریٓقائم مقام سٓیکرٓٓٓٓٓٓٓٓٓٓء۲۰۲۶ٓٓ،جونٓ ۱۰

ٓ



 اجلاس   ی ئیس ٹھ ا گروپ  دوسرا

 

 

 
 قومی اسمبلی سیکرٹری

اندار سوالات اور ان کے جواب ات ’’ 

ش
 

 ‘‘غیر ن

رائے    ء ۲۰۲۶، جون ۱۱جمعرات ب 

 

  : جناب شیر افضل خان     ۔ 8

ر شدہ (  چوبیسوی ) 

 

 اجلاس سے مؤخ

را ئے   ر ب  رمائیں گ   بیان  دفاع  کیا وزب 

 

  واقع خالی/غیر تعمیر شدہ پلاٹوں کی تفصیلا  ف

 

ر، مالکان کے   پلاٹوں    ان  ت سمیت     کہ راولپنڈی کینٹ کے مال روڈ کی جای

 
 

کا ساب

ام، تعمیر کے لیے مقررہ زب ادہ سے زب ادہ مدت اور عدم تعمیر پر کی گئی کارروائی کی 

 

 ؟ تفصیلات کیا ہیں   ب

را ئے دفاع) خواجہ  محمداصٓف(  ر ب   وزب 

پلاٹ  

 نمب 

سروے  

 نمب 

ام  رقب 

 

تعمیر کی مدت اور عدم تعمیر کی صورت   مالک/لیز ہولڈر کا ب

 میں کی گئی کارروائی 

 موجودہ حیثی 

میسرز راول سینٹر   5301.115 394 92

ذریعہ:  

 

( لمیٹڈ ب 

 

 
)پرائیوی

  10( نواز احمد منہاس )1)

( محمد سکندر  2فیصد حصہ(، )

فیصد حصہ(،   20منہاس )

ادر منہاس )3)

 

  70( محمد ب

 فیصد حصہ( 

و نمنٹ ایکٹ 

 

ٹ

 

ی ن
ک

رمیمی 1924

 

ء )ب

کے مطابق   183ء( کی دفعہ 2023

عمارت کی تعمیر/ازسرِنو تعمیر کے لیے  

ای  سال کی مدت دستیاب ہے جبکہ 

الف کے  -183مذکورہ ایکٹ کی دفعہ 

توسیع دی  مرتبہ  تحت اس مدت میں دو 

 ۔جا سکتی ہے

 مذکورہ جائیداد کے لیز ہولڈ حقوق میں میسرز راول  

 
 

فی الوق

ریکٹرز کے حصص کی  

 

( لمیٹڈ کے موجودہ ڈاب

 

 
سینٹر )پرائیوی

ِ کارروائی ہے، جو فارم ر )جاری   3-اور فارم 9-منتقلی کا کیس زب 

( محمد سلیمان خان 1کردہ از ایس ای سی پی( کی بنیاد پر )

( محبت خان 2فیصد حصہ(، ) 0.000017)

ر( ظ 3فیصد حصہ( اور ) 29.999983)
 
فیصد   70 خان ) ہ

 حصہ( کے حق میں منتقل کیا جا رہا ہے۔ 

 خالی پلاٹ ۔  ۸سوال نمب  

 

 
 کی ب ای

 ب -منسلک 

ا ہے 

 

 مال روڈ کے دونوں اطراف راولپنڈی کینٹ بورڈ کے انتظامی کنٹرول میں کوئی خالی پلاٹ موجود نہیں ہے۔ مطلع کیا جاب

 

 کہ ٹی ایم چوک سے ایم ایچ چوک ی

ری میں رکھ دب ا گیا    منسلک   (  ) ہے قومی اسمبلی کی لائبرب 

   : جناب شیر افضل خان      ۔ 20

ر شدہ (   پچیسوی ) 

 

 اجلاس سے مؤخ

رمائیں گ

 

را ئے دفاع بیان ف ر ب    سے ای  کنال  ب ا اس  سے زائد  رقب  پر لیز / کرایہ  پر تعمیر  کی گئی  جائیدا کہ  کیا وزب 

 

 آب اد  میں کنٹونمنٹ  بورڈز  کی جای

 

دوں  پشاور اور ای  

رسوں  ام  اور گزشتہ   ب انچ ب 

 

اریخ  ، الاٹی کا ب

 

ر  ، لیز /کرایہ  کی رقم  ، الاٹمنٹ  کی ب

 
 

کے دوران  ان میں کئے جانے والے  کسی اضافے   کی تفصیلات  کیا ہیں ، بمعہ  پلاٹ  کے ساب

 کی تفصیلات  کیا ہیں ؟

را ئے دفاع) خواجہ  محمداصٓف(  ر ب   وزب 
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 الاٹی  نمب شمار  
ِ
ام

 

اریخِ الاٹمنٹ ب

 

)لیز   سروے نمب / مقام  رقب پلاٹ ب پٹہ  کرایہ 

)

 
 

 
 ری

کے    5گزشتہ   سال 

 دوران کیا گیا اضاف 

  النساء و دیگران 1
 
-12-1999 زی

16 

 کنال  1.8

 

 

مربع    9927.89)

 فٹ(

 177/3/1سروے نمب 

 

 

 آب اد

 

 حصہ کریم پورہ، ای  

 کچھ نہیں )نل(  روپ  2543.-

و  2 الدین  نصرت صلاح 

 دیگران 

1998-10-

17 

 کنال  3.69

 

 

مربع    20145.50)

 فٹ(

نمب   مین  221/13سروے   ،

 آب اد

 

 ب ازار ای  

 کچھ نہیں )نل(  روپ  8953.-

نیشنل  3 ب اکستان  میسرز 

 آئل لمیٹڈ 

1967-05-

17 

 کنال  2.20

 

 

 مربع فٹ(  12000)

نمب   روی(،    2023سروے 

 

 
)خ

 آب اد

 

 دی مال مانسہرہ روڈ، ای  

 کچھ نہیں )نل(  روپ  2000.-

و  4 اختر  سعید  میسرز 

 دیگران 

1979-06-

12 

 کنال  1.45

 

 

 مربع فٹ(  7920)

نمب   مال  203/1سروے  دی   ،

 آب اد( 

 

 )مانسہرہ روڈ، ای  

 کچھ نہیں )نل(  روپ  871.-

ری میں رکھ دب ا گیا    منسلک   (  ) ہے قومی اسمبلی کی لائبرب 

اہدہ رحمانی  محترمہ   ۔ 23

ش

رمائیں گ:   : ش

 

را ئے داخلہ و انسداد منشیات بیان ف ر ب   کیا وزب 

ر شدہ (   پچیسوی ) 

 

 اجلاس سے مؤخ

ر قائم کیے  گئے ہیں ؛   گزشتہ  )الف( 

 

 ب انچ سالوں  کے دوران  کراچی  کے نئے  ب ا مضا فاتی  علاقوں  میں کتنے  ب اسپورٹ  دفاب

ر  آب ادی  کے دب اؤ  اور جغرافیائی  ضرورت  کو مد نظر  رکھتے  ہوئے  قائم  کیے  گئے  ہیں ؛نیز ب( )

 

 ان میں سے کتنے  دفاب

ی  اسٹڈی  کی گئی ہے  ؛اگر نہیں  تو اس کی وجوہات کیا ہیں ؟ ج( )

 

 ی لٹ
ی

 آب ا گلشن  معمار میں ب اسپورٹ  دفتر کے قیام  کے لیے  کوئی فز

را ئے داخلہ و انسداد منشیات)سینیٹرسید محسن رضا نقوی(  ر ب   وزب 
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ریشن اینڈ ب اسپورٹ نے گزشتہ ب انچ سالوں کے دوران کراچی کے مضافاتی علاقوں میں کوئی نیا ب اسپورٹ آفس قائم نہیں الف( (
 
 جنرل امی

 

 
ریکٹوری

 

 کیا  ڈاب

 ہے۔ 

ر او

 

راہم کرنے کے لیے درج ذیل ریجنل ب اسپورٹ دفاب

 

راد کو مناس  سہولیات ف

 

اظم آب اد گزشتہ ب انچ سالوں کے دوران ب اسپورٹ کے حصول کے خواہشمند اف

 

ر ب

ادرا میگا سینٹرز میں دو ب اسپورٹ کاؤنٹرز چوبیس گھنٹے )

 

ر چورنگی پر واقع ب

 
 

 
 ( کی بنیاد پر کام کر رہے ہیں:7/ 24اور س

• vii .  /ر، صدر کراچی )چوبیس گھنٹے

 

 کی بنیاد پر(۔  7/ 24ریجنل ب اسپورٹ آفس، عوامی مرک

• viii . ریجنل ب اسپورٹ آفس، کراچی-II صدر کراچی۔ ، 

• ix . ریجنل ب اسپورٹ آفس، کراچی-III صدر کراچی۔ ، 

• x . ریجنل ب اسپورٹ آفس، کراچی-IV صدر کراچی۔ ، 

• xi .  ریجنل ب اسپورٹ آفس، ملیر، کراچی۔ 

• xii .  ایگزیکٹو ب اسپورٹ آفس، کلفٹن، کراچی۔ 

ر کو ان کے متعلقہ  ب( )

 

 کام کرنے والے چار دفاب

 
 

 اضلاع آب ادی کے دب اؤ اور جغرافیائی ضرورت کے پیشِ نظر یہ مشاہدہ کیا گیا ہے کہ صدر کراچی میں اس وق

ر ہے۔ اس سلسلے میں تمام اضلاع کے ڈپٹی کمشنرز کو خطوط ارسال کر دیے گئے ہیں جن میں درخو

 

 کی گئی ہے کہ وہ میں منتقل )تنزیمِ نو/ تفویض( کرنے کی تجوب 

 

اس

راہم کری۔ 

 

اندہی کری اور انہیں ف

ش
 

ر کی منتقلی کے لیے موزوں جگہوں کی ن

 

ر/ اضلاع کے حدود میں ان دفاب

 

ز

 

ج ن
ی 

 اپنے متعلقہ ر

ا ہے۔ 

 

ذمات کی رسائی کو بہتر بناب

 

 محکمانہ خ

 

ا اور ان ی

 

راہم کرب

 

 ف

 

 ں کو سہول
 

ش
 

 اس اقدام کا مقصد ان علاقوں کے رہائ

رآں، محکمہ پہلے ہی سپر ہائی وے اور ڈی ایچ اے ) ذ ب  رب 

 

 DHAم

 
 

ر کے قیام کا عمل اس وق

 

ر قائم کرنے کا فیصلہ کر چکا ہے۔ ان دفاب

 

( کراچی میں دو اضافی دفاب

 جاری ہے۔ 

رٹ گلشنِ معمار، ضلع کراچی شرقی کی س  تحصیل گلشنِ اقبال میں واقع ہے۔ مذکورہ علاقے کی آب ادی دس لاکھ )ای  ملین( سے کم ہے، جبکہ ب اسپو  ج( )

 ( کے مطابق نئے ریجنل ب اسپورٹ آفس کے قیام کا معیار مقرر ہے۔ 3) 4کے رول  2021رولز 

ِ غور نہیں ہے۔  ر ر زب 

 

 چنانچہ، گلشنِ معمار کراچی میں ب اسپورٹ آفس کے قیام کے لیے ایسی کوئی تجوب 

( کے مطابق نئے ریجنل ب اسپورٹ آفس کے قیام کا معیار درج ذیل بیان 3) 4کے رول  2021اس سلسلے میں، یہ گزارش ہے کہ ب اسپورٹ رولز              د( )

ا ہے: 

 

 کرب

ر میں قائم کیے جائیں گ جن کی آب ادی دس لاکھ )ای  2( اور )1( زیلی قاعدہ )3")

 
 

رب

ش

ر ب اکستان کے تمام اضلاع اور ان تمام س  ڈوب 

 

ابع، ب اسپورٹ دفاب

 

( کے ب

 ملین( ب ا اس سے زب ادہ ہو۔" 

راد ب اکستان بھر میں کسی بھی ب اسپورٹ آفس سے اپنی

 

رہ اختیار کی ب الیسی کو ختم کر دب ا گیا ہے جس سے ب اسپورٹ کے خواہشمند اف

 

اہم، داب

 

 پر  ب

 

ب اسپورٹ درخواس

رآں، محکمہ نے جولائی  ذ ب  رب 

 

 بھی  2023کارروائی کرانے کے اہل ہو گئے ہیں۔ م

 

  پورٹ
 
 کے لیے ای  ان لینڈ آن لائن وی

 

ذ کی سہول سے ب اسپورٹ کی تجدب 

 کی بنیاد پر دستیاب ہے۔  7/ 24شروع کیا ہے جو پورے ملک میں 

 کے مطابق اپنے گھرو

 

 بھی لانچ کرنے جا رہا ہے جو عام عوام کو ان کی سہول

 

ن

ش

 ش
ی کن
 ی ل
ی

ر سے ب اسپورٹ مذکورہ ب الا کے علاوہ، محکمہ ای  ڈیجیٹل موب ائل ا

 

ں اور دفاب

راہم کرے گی۔ 

 

 ف

 

ذ سہول رب 

 

 دینے میں م

 

 کے لیے درخواس

 

ر وز   کیا  :زادہ عامر پی   جناب محمد معی ۔ *  34 رائے داخلہ و انسداد منشیا   ب  رمائیں  ن بیا   ت ب 

 

 گ:   ف

ر شدہ ( 

 

 )ستائیوں اجلاس سے مؤخ

را بلیو ب اآ  ( الف( ر اسپی  آئیز کیٹ سکولوں کے لیے نج  سنٹر میں ٹی ینڈا اور آئی 6-جی ،ب اب   نیز  ؛گئے ہیں  نصب کیے زیکرب 
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را  بلیو  نیز  نصب ہیں  آئیز  کے سامنے کیٹ  سکھ چی  ب اآ  ( ب( ر ہ مذکور  سنٹر میں  ٹی  ینڈ ا  آئی  6-اور جی  ب ا ب   ؟ ہیں  وجوہات کیا  نصب نہ کرنے کی  ز یکر ب 

را ئے داخلہ و انسداد منشیات)سینیٹرسید محسن رضا نقوی(  ر ب   وزب 

را ہے کہ بلیو گزارش  )الف(  ر اسپی  اسکولوں کے سامنے کوئی واقع نج میں سینٹر ٹی ینڈا اور آئی 6-جی ، ب اب   ۔ہیں  گئی کی نصب نہیں آئیز کیٹ ب ا  یکرب 

ر کے سامنے نصب کردہ اسپی  چی  سکھ )ب(   تہے کہ ان تنصیبا کی  جس نے توثیق  ،گئی   کی  یقسے تص   متعلقہ مجاز اتھارٹی  کی  آئیز  اور کیٹ   زیکرب 

کو    تان تنصیبا  جانے والی  کے کی   یمنظور  ہے اور بغیر  گیا   ب اکر د  تکو تعینا  ۔ چنانچہ متعلقہ ٹیمتھی  گئی ید  نہیں  یب اقاعدہ منظور  کوئی  کے لیے

 جائے گا۔  ب اد ہٹا

 

ر وز   کیا  :کشور خان   محترمہ نعیم ۔  38 رائے ب  رمائیں  ن دفاع بیا ب 

 

 گ:   ف

ر شدہ ( 

 

 )ستائیوں اجلاس سے مؤخ

ر  امر واقعہ  یہ  ب اآ ( الف(

 

ا    1نمب    لین  کالونی  آفیسر  ، کالونی  ز ینڈہے کہ ف

 

کا    کھیل  کوئی   میں  یروڈ، راولپنڈ  لب ابھٹہ چوک روڈ، مصر  ، حمزہ کالونی، امیر7ب

نہیں  ب ا  انمید موجود  کنٹو  ب ارک  اور  راولپنڈ  نمنٹہے  ز  یبورڈ  ِ کے  ر ا  ب  بھی  وسیع  ی  انتظام  رقب  کھیل  ملحقہ  جو  ہے    کے  موجود 

  ب الا   نہیں ہونے کے ب اوجود استعمال میں  بکے لئے دستیا تعمیر ب ارک کی/انمید
 

ش
 

 رہائ

ش

ا  ںجا رہا، جس کے ب اع

 

ا پڑب

 

کو مشکلات کا سامنا کرب

 ہے؛ 

ام کے اوقات میں ی کے عاد ء نشہ آور اشیا واقع ہے کہ مذکورہ علاقوں میں امر بھی یہ ب اآ (  ب(

ش

راد ش

 

 ؛موجود ہوتے ہیں  اف

ر )الف( کا جواب اثبات میں  ( ج(

 

 
  قائم کئے جائیں اور عوامی انکا مید تو وہاں کھیل  ہے  اگر خ

 

 گ ؛ ب ارک کب ی

ر )ب( کا جواب اثبات میں  ( د(

 

 
 کیا  ہے  اگر خ

 

  ؛نیزہیں   وجوہات کیا  تو اس کی اگر نہیں ،گئے ہیں  اقدامات کیے تو اب ی

راد کے خلاف سخت کارروائی  ی کے عاد تمنشیا مذکورہ علاقوں میں  ( ہ(

 

 عمل میں اف

 

 ؟ جائے گی لائی کب ی

را ئے دفاع) خواجہ  محمداصٓف(  ر ب   وزب 

اندہی )الف(معزز رکن کی

ش
 

  سے ن

 

دراصل سابقہ گاؤں ڈھوک  ںب ا آب اد یہ۔ ہیں  موجود نہیں تسہولیا کی انکے مید کھیل  ب اب ارک  کردہ علاقے میں جای

  اور نج  گجراں کا حصہ تھیں

ملک

 

ن 

 

 

ٹ

 کیا  ب اشندوں نے وقتاً فوقتاً چھوٹے چھوٹے حصوں میں جسے مقامی  ،پر واقع ہیں  اراض  ی

 
 

روخ

 

 میں یبند آب اد  بہمنص  ۔ غیرف

 

ش

اؤن پلاننگ کے فقدان کے ب اع

 

جگہ مختص  کوئی مقاصد کے لیے ہو گئے، جہاں عوامی یلتبد میں ں یوآب اد علاقے گنجان رہائشی یہ اضافے اور منظور شدہ ب

 راولپنڈگئی کی نہیں

 
 

 استعمال شدہ کنٹونمنٹ بورڈ اراض  غیر کوئی کے لیے تعمیر کی انکے مید کھیل  ب ا( کے ب اس ب ارک بی کنٹونمنٹ بورڈ )آر سی ی۔ اس وق

اہم، آر سی نہیں بدستیا

 

  یبھال کر رہا ہے، جو راولپنڈ یکھد ( ب ارکوں کی۸آٹھ ) بی ہے۔ ب
 

ش
 

 ۔ہیں  بدستیا کے لیے  ں کنٹونمنٹ کے تمام رہائ

راد اور منشیا ی کے عاد تہے۔ منشیا کنٹونمنٹ بورڈ سے متعلق نہیں ی معاملہ راولپنڈ یہ)ب( 

 

 ی ذمہ دار کی تسے متعلق امور سے نمٹنا محکمہ انسدادِ منشیا ت اف

 ہے۔ 

 کی پہلے ہی کے جواب میں  ۱سوال نمب )ج( 

 

 کوئی فی کے لیے تعمیر ہے کہ ب ارک کی جا چکی وضاخ

 
 

اہم، مستقبل میں نہیں بدستیا اراض  الوق

 

مناس   ہے۔ ب

 جا سکتا ہے۔ کیا  ب ارک تعمیر عوامی ب ا انکا مید سے کھیل  بیدستیا اور فنڈز کی اراض 

 ہے۔  کنٹونمنٹ بورڈ سے متعلق نہیں ی معاملہ راولپنڈ یہ)د( 

 

ا           اسلام آب اد، 

 

 
 سعید احمد می

 قائم مقام سیکرٹری          ء ۲۰۲۶، جون  ۱۰
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COVERNMENI' OF PAKISTAN
CABINET SECR.ETARIAT

CABINET DIVISION
ialti

(a*nr* fl)
\.-t----@_4-

. No,F.1/102021/COORD-RA-IV ..

From: AMIIAFAROOQ,
Section Officer (RA-tV)

'l'o:

Islamabad, the 28NNot'emb€r, 2022

Pakistan Telecommunication uthority

ActioL* 8Y 1il, LPB)

1) The Managing Director,
Public Procurement R€guiatory Autlrcrity (PPRA),
Islamabad.

2) 'the Chafuman,
Oil & Gas Regutatory Authority (OGRA),
Islamabad,

3) The Chairman,
Pakistan Telec.cmmunication Authority (PTA),
Islamabad.

4) The Chairman,
National Electric Power Regulatory Authority (NEPRA),
Islamabad.

5) The Chairman,
Naya Pakistan Housing & Development Authority (NAPHDA),
Irlamabad.

6) The Executive Director,
Frcquency Allocation Board, (FAB),
Islamabad.

'l) The Chairman,
Special Technology Zones Authority (STZA),
Islamabad

Subject:- APPROVAL OF THE ADVERTISEMBNT POLICY 2021 AS
AMENDED IN )GAR 202?

Please furd enclose herewith a copy of this Division's U.O. No.4-ll2020-Misc

(Coord) dated 25ttr November, 2022 along witlr a self-explaoatory copy of Mioistry of

Information & Broadcasting O.M. No:15(31)/2018-P-1, dated 16o November, 2022 on the

:::":- 
'information 

and compliance in letter and spirit' 
rk!J{ rr 

"'1', 

'

(AMNAFAROOQ)

1

Copy alongwith enclosures forwarded to:

i. Section Offrcer (RA-I)

ii. Section Officer (IlA-lI)

iii. Section Offrcer (RA-lll) #*,,0,

Chaimrart

DG Coord

c.c:

Inlbr.n:.,.itiot (+"1qi.rYv}A 0r1(c!

J

| ,, tt





Most Immcrlirtc
By Sncbinl Messe n gr r

GOVERNMENT OF' PAKISTAN
CABI}IET SE,CRETARIAI"

CABINET DIVISION
rta*i

APPROVAL OF ADVEITTISEMENT POLICY 202I AS AMENDEI)S u bj cct:

Please frnd enclosed hcrewith o sclf-explanatory O,M. issued by Ministry of

lniormation &. Broadcasting bearing No. l5(31y2018.P-l dated 16ft November 2022 for

information and compliance in lener aud spirit.

d
(Nida Rehman)

Section Oflicer (Coord)
PH: 05r-9202666

Joint Secretary (Org) For PCP/S&F/PTDCNAP/APO/SST
Joint Secrelary (RA) For PTA/IAB/OGR.A/NEPR]6VPPRA/NAPHDA/STZA
Secretary (N'IISB) For Department of Communications Securiry
S O (AdmnJl) For Islamabad CIub
Scction Oflicer (G-l / G-ll) For Cabinet Division (marn'l

Cabinet Division's U.O. No. 4-tl2020-Misc (Coond;, dated 25th November 2022
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GOVEIINM IINT OIr }AI(IS'I'ANI\flNISTRy oF rNFoRrvrATIoN AND ilRoADCASTTNc
ISLAtytABAD

Nc. i5 (3 r y20l s-P_r
t. islurnabad, the I6tl' Novenrber, 2(t22

ilt0tu1 R U

S u hj cct: AI'PROVAI, OF THI,] ADV ISE POL 021 r\lUENT}EI) INYEAR 2022
IIRl' i\l IT.:Y 2 AS

I;-ncl: r\s n hovc

The turdersigred is dirccre'l to etrclose herervith tlre "A,l 
'e.tisenlerlt 

prilicy 202 I .s i..(rJc(,in year 2022"' .ury .pprovecr by tr:e lrc<rernr cnbi,er, t'or infomntiou flnd comprinnce, please.

(Zahidull tl lr Khnn
Deputy Dirccror 1P-

l,h: 910355S

)
r)

l)istribut lt t:

a)

tr)

c)
d)
L')

tjiffT'ffi:,:lllXf:n:f::,:::ions (wirh rhc re.luesr to circurarc rhc Arrvenise n,r:rrr
n,l,ni,iis;aii|"';;;,ir;,1. "'*""'tut'oIts' trutononrous/senti'arttottonrous bodies. ,,,,,f.1, ,f,,.li,
,\ccounrnnt Cencrnl of pakisrau Rcvenuc (ACpR), [shunaba<.1.Dir.ccror Gcncral/t)rincioal tnfo'rrarion oifi.;; iru;:liij],i."ro,,,ruo.r.r)irccror Gencrar' Dircciorarc of F,rccrro,ic rr,,.,in -ii r,r"uir..riorr (DEMp), Isrrirrr:rbocil)ilccror Cenernl, Cyber Virrg, lvf/o I&B, Irl,,,rr,;;;;... 

. -",,..

. Sccretirry to rhe prcsitlcnt. presi<i-e:rt,s Sccretlrial (public), Islarnabad.. sccrernry ro rhe t,rirnc rvlinisrur, p,i";;;;;;;:. liinJllrir,o,,,.o"o.. S-ccretary, Cabincr Division, Islantabnd.. Director to Ministcr Ollice, M/o I&8, lslarrr:rbnd.. [)irecror ro Sccrerary Ol]lcc. tvl/o ftU, f rfr,,rut i.f

,

va

\'
\--

Cc l)\' for iltfr)rnlillion (o:



MINISTRY OF INFORMATION & BROADCASTING

$

ADVERTISEMENT POL ICY 2O2L

(AS AMBNDED rN YEAR 2022)

., .t- J. .!. .t

a
rLgs

GOVERNMENT OF PAKISTA,F{

I

I

I

I
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l. I otroduction:

With thc cvcr cvolving and advancing nerv ntcdia, thcr; is a dire need to ensure that

ndvertisin!, or conurrunications across the rcquired mectiurrs arc strcamlined so thct its message

r'r:achcs thc nraxinrum nurnber of people and also elicits response. Therefore, communication

stlnrcgies shoukl nclrieve value for public nroncy and eflicicncy in tlre delivery of messagc and

clrcoLtasc rrcdiir pl urttlisnr.

Accolding io Rule of Business, 1973. Schedulc - lI Entry 16, Ministry of lrrforruation and

Bloiulcrsting is t tbcal Ministry ofthc Goverunrent of Pakistan, rrrandated with its projection and

tlisscnriuirtion ol' inlbrnrltion, lt is incunrbenl tu slrcilnlliu(. the Lelerse ol putrlic scctor

atlvcrtisrnrcnts iuld lbrurulatc an advcrtiserncnt policy to bcnelit liom emerging rledia tools lbr an

cllictivc iur(l t:rrgctc(l dissenrination of public ulcssxgcs.

Ihc policy tiutlicr intends io enhnnce trirnspnlcncy irnd inclusivity besrtles curtailing the

tliscretiorrlli,pr)\vcrs ill tlisbursemerrt of public scclur ldvcniscrrtcrtts to nrake it nrore cllccrir*

irnrl lirr-rc:rclrirrg. crrsurirru irddcd vuluc ftrr public ntorrcy.

2. IVlarrrlalc:

.,\s pcr [(ulcs ol Business, 1973. Schcttulc - ll Entry l6 i\iollJ is ruartrluturl to,

6. (i) l\tlicy rcgcn'tling govcnunet ulvcrli:icttctrt: control ...[ <Klycrlise tnenl ruxl placenrcnt:

.i/. l'nnntion owl projcctiot oJ'Uolcn nant policies tluntglt tligital nte iu'.

Pa e - 2 - ()[ 9

Advcrti3!'urcnu, commerciolo ar mc.i5ogcs on l,rint, t V/ l(ldio/Cinema, Digit l or orher

platlbrnrs. lbnn an inrportant tool fgr disseminirtion of inlornrarion and criatior. of awareness

luntottg thc citizens on govcrnmc[t policics, pnrgranrs itn(l initiilti,.es. The golcrrurtent. thcrctirr.,.

necds lo utilizc effcctively the entire range ofnreciia to create inforrned opinious on various policics

lnd prrrgriuns bcing pursued frlr the rvelfarc olthc citizens.

-:



-1. Objcctivcs

'[o providc a broader frtmervorh [or public scctor advertisements and cornnrunications, and

ttr inlorur und inculcote xworel)ess auloug tlre masses on issues of pubiic ir4porrance an<l

achievenrcnts of lhe govemmcnt ofthc day.

'fhc ndvenisctnent policy 2021 (As Antended 2022) aints ro establish tlre requisrrc

strrictur€s. procedurcs, systerns and guidclines ro makc thc policy dynamic and progressive, ro

cater to the rupidly chunging national and global ntcdia ecosystern in order to project and promorc

lhc narrativ'.' of thc statc.

.1. Sropc:

Thr,' policy cntitlcs rclease of Fcdenrl Governnrcnt rrdvertiscnrents lo only thosc

prrlllicatiorts. '[V charrncls, nrdio chonncls. cincrnus. cnhlc opcratr:r's. ouldorrr and digirll rnc.liir

plurlorurs rvhich arc r('gistcrcd./cnlistsd $ith the lylolll and adherc to Articlc l9 ofthe Constitution

ol Islnulc tlcputrlic ol' Pakisrau, l9?3, as rvcll ns nredio cortc ol cthius, in voguc.

1hc l'oIcy r'ntails nll tbrns ol' publicity i.c. canrpaigning, advocncy, ourreaching,

ir\yirrcrruss. countr:ring misinlbrmarion and rtisinlbrmntion, narrativc buikling, public scrvicc

lurcs\flqinr. [lnrketins, pronlolionr projcction 'alrd event nlnnagcnlcnt on issues of public arrd

llirtiollill illportilrcc und security, ctc.. inlorxl and abro.ld, if so rut;uircd.

5. Cui<leliucs of Arlvcrtisenlcnt l'olicy 2021 (As :rrncudcd iu 2022):

l) 'lhs l\dvcl'tiscurcnt Policy is ull-cnconrplssingi covcrinli ull tbnns o[ u:cdia including

Prirrl. clcctlr,rric- rligitrrl. cirrcnt . oulrkxrr. nrl rrl r.rtlrcI ntr.'dirrnt lix lrilrtsPirrrrll..iu(lici{ttl\ illxl

rnct'it-birsctl utilizirtion of Goverrrnrcnt resour'€cs lor putrlic scctor advcrtisctnent nlrd lncdia

canr paiurtsi

_ PaBe-3-ofg
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tr) Tr'.tnspareucy is rlrc hallmark of tlris policy-lionr issuancc ol' advenisements to various

nicdin otrtlets to Lltc pavtnent of dues. 'l'lrc rclcasc ol iidvcltisenrents through u transparrnt

nrcchiurisnr 1\ould guirranl.cs valuc lbr natioull cxchcqur:L:

c) All thc rclcvanl stakcholdr:rs including various nredia associations were consulted <luring

thc tbnuulation oI this policy;

d) Ilrr: Plan:ting Contntission sh'Jll c nuark 0.i')i, to l.-i'to (,l i()tirl l)u(lg(t \rutl.r) .,rl irll l'51.)l'

projccL. dcpending upon thc conditions nentioncd iu tlrc Scierirlc, for nrnning el't'ective publicity

lud ru ilrvarclless canrpar gnsl

r\ll puhlic scctor idvcniscnrcrrts shull hs rclcts,:rl tlrrouuh [)ll):

l) l,{olt} urll- conduct 3'u parly ncr'd assessnrcnt betbrc luur:ching any media cantpaigu, on

rtrerl tlirsis:

g) l,ll) shull pply 25% quotr. in arlditiorr to all rdvcrtiscnrcr'll lclL-ascs cnla ting ironr litlcrat

uoyc l[lclll nrinistrics/ divisions/ altuchc(l dcFiulDrcntsl aul(]n\)nrous aurd senli-itutorlomous/

c(npolilti(rtrJ iluthuritics lnd staltrtorl, botlics ctc. towxfds suppofling rcgional. lunuturge irrrtl

cr olvirrg rncrli:t.

h) Pll) shrrll tlctcrnrinc and cppl) 25% rluota on thc basis rrl'rost (lirr rlisltll;- iulvcrtiscrt rents

to pulrlir;utions. 
.l 

V clrirnncls, lrM stations) or numhcr ol'stutions (tirt classitjed itdvcrtisenrcnts to

ptrLrlir:rtions).

i) Pll) shall rrqrlrrint ldvcrtisirrg ugencics on tlrc pirncl irrttl r'.ilh ((ursultlti(nl ol'rnirti:trt.

tlir isirurs,/ uttachcrl tleparturentJ uutonornous.uld scnri-nutononrous/ colporations/ authoritics all(l

slitrtl],()ry hodics c(s.

_i) ln (lrddl' to scck tlivcrsc. inuovotivc. .br oatl-btsctl :rnrl varrc irddctl nrctlirt soluliotts lr1'

provitling el'lcctivr', lait playing lield irnd pr()ll'rotc conryctitivencss t'or the fcdclal

Pa e.4-oF9



govcrllllrc0t/n.rliollal callPaigns. thc adveriisin( genctes clrlislcd with plD shall deenr lo bc

eniponclerl agcncics ol N,lol ll,

[) All rhc t'''rlcral Sovurnmcnl nriuistrics/ t]ivrsionv attache(r dcpilrlnlc,nts/ 1utonornous ,,d
scnri'lulonontouV colporalions/ authoritics itntl stflrutory bodies ctc. shall bc lioblc ro clcar all rhs

otttstutliltg dues/Payttrcnts ugainst thc releirsed otr(l pubtished/aired n<lvertiscnrcny's rvithin 90

rlai s, lailing rvhiclr PID nray sus thc rclcssds of the non-con) pliant sponsoring public scct()r

0i { niz ti(nrs/ctrtitics.

l) i\Cl'lt sltlrll not pt'occs:i atty atlveniserncnt clairls rvitlruut tiru nuthorizlriorVvcrilicatiou by,

tlrt I'lD.

rn) ,'rurlitur' (ictrct'ul ol'Prrkistlrt shlrll rlccllrrc irrry pavrnctrt:s lgitinst tlrc l(l\ (r't ise nruu \

clainrs/lrills bv lhc autolronlous iur(l serili-luk)rronrouy- corporations/ aulhoritles flnd statutory

hoclics etc. irs unll\rl\l and liablc to rccovcry rvhich arc not authorizetUvcrilictl try t'lD,

6. Olcrsight rt Inrplcurentltion Coururittcc (OlC):

llrc Oversigltt & lnrplenrentation Conrnlittee shall overs,re all aspccts ol govonuleut

Irdvcrliscnrent aud communication. The OtC shall hlvc tltc aulhnrity to review any putrlicitv

curup,rigrlr;u!r'crliscnrent rvhich lircks otljcctivrty or is inconsist,:nt rvith thc policics ol tlrc

g0\,'Jrlllll(,:llt.

Conrlmsition olthe Cornrnittcc shrll be as follorvs:

i. Secretirry, l&B Divisiun

ii. l)rincipal Inforuration Ofticer (l'lO)

iii. Director Ccneral, ll'l Wirrg

ir,. I)ircctor Generfll, DEMP

Pa e-5-of9
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v. I)ir(ictor General, Cylrer \r/ing Mcrnber

' ui. Rcp of Digital Conrrnunication Wing Menrbcr

'r'ii. Director -(Advt) PrD (Secretary to the comnrirtee)

viii. Any co-qpted lvlernber with rhe pennission .l' rhe secrctary, int'rrn.ation.

6. 1 The OIC sltalt bc nuthorized to approve tlre ruleJpro:edureJSoPs not contrar-v to rhis policy for

all Fcdcral Governnrent nrcdia advenisenrcnts, anc anrend rhem. as and whcn rcquired.

7. Cricvarnce lle<l rcss:rl Ccntririttce

lu order to u(ldress thc gricranccs enrarruting frour the decisiorVs ofthe OlC, the follorving

Corrrrrrittec sltall tre constilutr:d:

i. Mirristcr for l&B

ii. Atklitional Secrctary lvlolll

iii. DC l)P Ving

ir. t)G l'UC

l DDG (llP) PID

ll. r\rlvcrtiserrreu t Rutc Fixltion Conruitlcc:

'l'lrc ('r:rur ittcc shall rlevisc critcri$ lo tlet(nrrinc untl rcvir'rv tltc adYcrtisctucnt riilcr lirr

clcctronic. out(l()or. digitul. cinema or afly other mcdin plutlorrn antl rvould meet on need basis or

3t least biiurnunll!'. to revierv thc critcria or ratr:s. ifrequircd.

'l hc ('onurittec shall cornprisc thc follorving urcnrbers:

Irederul Ministcr for Iutbrnration and Broldcusting

S!,cl ct.lry, lrrfor mation and DroittlcrstiIg

I'rincipirl luforntation Otfi r:cr

(Chuir)

ll.

lll.

Pa e-6-of9



iv.

vi.

v ii.

Director General, Dlllvlp

L)irector Gcneral, lP Wing

Director General, Cyber Wirig

Any other co-optcd mcmbr'r

Thc approved policy guidelines shall be npplicable on all nrinistries/ ctivisionsl auached

dellartnreulV attt()nontous itnd senri-autononrouV corporationJ nrrthorities/ aucl statutorl, hotlics

,:tc. for rctccsc/placcmcnl of their digitnl advertiserlcnB thr<rtrgh the rcspective empaneled

arlvcrtising rgcncy/ies allcr obtuiniug nrantlatory opproval olPlD.

Cybcr Wing ol'MolB shnll register. rnaintain and update thc list of nqrvs websites. rvcb

porrals, sociul/rligital mcclia platforms nnd inllucnccrs, nnd shall olso verify the clainrs according

trr tlrc notilicd nrlcs/procedureJSOPs.

10. Contcut Courrrittee

r\rr irr-lrturrc (lonLcrrt Currurrittur: lur tlrr rlispluy, electltrtic! ottttl0ott rillcnliltic and tligirl'rl

luh,crtiscrncnt shlll be notil'ic(l hy thc lvtolB thr irpprovhrg/sclccting the creittive solutiotrs

tbr the canrpaigns ellccuted by tlrc lvlotl).

aaalt'tlrataltttllat!

Pa e -7 -ol 9
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SCHEDULET)

GOVEITNMENT OF Pr\lfl S'l'r\lt

C)UTLAY IN PSDP FOR RUNNINC AN EFFECTIVE EDIA CAMPAIGN

FOII'I'SDP PROJECTS

. 'fhc follorving guidelincs lrirvc bccrr prepured by tvlinisrry ol PlLrnnirrg.

Dcvclopmcut & Special luitiativcs in consultation 'with Ministry of tnformation srtd Broadcasting,

in pursuancc olthe rlecision ofthc Fedcral Cabinct in its nlccting hcld on 7'h July 2021, rvith regard

lo thc Adlc(isenrcnt Policy 2021. Tltc guidelincs shall apply to tire iunding lor advertrsements lor

(lcvclopulcnt prrrjccts out of PSDP allocatiorr only.

l. l'rrl'ision lor advcrtisenrert and publicity shrll be allorved as l 1:rirt of the cosr of

rlrc projccr irascrl on follorving cortrlitions:

. i. A projcct shirll bc dcclarcd a quirliliud project for rdvertisenrerrt & publicity by

thc CDWP bitsed ttpcn uuturc of work, gcographicitl coveritgc, cost of lhe

plojccl and othcr critcrirr us tlccrrcd approprintc b1' the CDWP.

ii. 'Ihs CDWP shall consitler r'r.ery project lbr tleclarutiou as l rpurlilit:rl grrojcr.r

lbr advcrtisenrent rurd putrlicity rvhcrr rcceivcd for rpproval.

iii. Once n project is dcclured ns qunlitie(l project lbr udvcrliseurcnt und publicity

0.59/o to 2.5% of thc cost of thc projecl shall bc carrrarkcrl lor Adverrisenrcnt

iln(l Putrlicity in PC-l ol'the project depcnding upon thc conclitipns nrentronerl

' itbovc.

e-8.of9
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iv. Provision for advertisenrcnr shall be mutle in the l.t year i.c. year of launching

thc project and in thc lasr year.i.e. year ofcontplction

Y. lvlinistry ol' lntbrntation & t!roadcasting rl0)' dcterntinc.tlrc nrschuuisul l\)r

urilizorion of funds for advenisement & publiciry.

vi' Project uuthoritics w.ill utilize lunds for projacl necdr rclating to odveniscrnent

as pcr instructions issuetl by rhe Ministry of lnfilrmation & Broadcasting.

3. 'fhe Executivc Comntittee of the National Econolnir: Council (ECNEC) considered

the subjc(:t guidclincs submittcd by Pltnning; Developmcnt and Speciul luitiative Division and

approvetl the sanrc rvith tlre follorving directions:

b) Tlrc lunds t'or advcrtiscrrent should be utilize restrigteJ to the e\teut of the spccific

prrlir:ct lbr rvhich those are uppruvecl in the PC.l;

c) '[he tirntls lbr advcrtisemcnt in the PC-l should not excccd the linrit of2,5% ofthe cost

r.ri ttre prolcct, depending upon thc sizc of the project."

Pi e.9.of9
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.)r , .,r.r lrtll)IltllS I.l lslonrnh,rrl llr('. I'r Novctnltjr. ll).ll
1

:iubirclr (,il!tl)El.,lNliS ANI) l,ROCtil)ttRtiS 102{ Ott At)VlillTlSotUEN't l'Ol.lCY 2021
(r\S r\l\lliNt)lit) lN 10ll)
'l'lrt rrrttlcnignrr.l ir dirc.tcrt ro cucloss hercrvirh tlrc Guirlclinr s iutd Ptocdrlurc! l0l'l,oI

'\rl\ $ l'r sculc r\l lrrlirr. l0ll (us 0rurtrlrrt iu !0!ll rs 0llpro\'crl by thc Orcrright rt! lmplclncrrtirtitrI

C(lllll itr\. (OlC) irr tcnus ol prro 6.1 ot'rhc Folicy.

For iufornrntion rrul conrplioncr, plcn:c,

l..1trl:1!r rr lror u
f/

(r\rslrrr0 Klurn)
Dcprlti Dirlctof ( t'.l)

Ph: q l0I55S
tljltr itgrllg1

.rt .\li Sctt'tt:lttr:s ul'lh.' lvl in isl lit srD ivisior:t (s'itlr thc rcqucll lo circrrhtc the (iuirlclirlcr lntl
PnrccrJurcs 101.1 rrt' Ar,lvcrliscmtnt PollclrlU2l (os orucnuert in ?022) tu mrurhcrl
d(p;lttrnr'ntsr^ulotlont0us llnd Strni'irulorromour Corporutions/ Authonlics rd str'rut!'r)
lr.rrliss.

hl Accourt rt Ccn€rrl of Psllstnn Revcnuc (AGltR). lslonrabrd,
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1. ADVERTISING AGENCIES

1.1

1.1.1

1.1.2

1.1.3

1 .1.4

1.1.5

1.1.6

1.1.7

Procedure for Empanelment:
The Press lnformation Department (PlD) shall concur the placement of a panel of minimum
three and maximum of six advertising agencies at the disposal of each Federal Government
Ministry/ Division/ attached departmenU Autonomous and Semi-autonomous, Corporation/
Authority and statutory body through a transparent competitive process from only amongst its
enlisted advertising agencies, for a period of two years. However, on request of the concerned
Federal Government Ministry/ Division/ attached departmenV Autonomous and
Semi-Autonomous Corporation/ Authority and statutory body etc. PID may allow
increase/decrease in the number of advertising agencies on panel of Ministries/Department in
view of the quantum of work / business.

All Federal Government Ministries/ Divisions/attached departments/ Autonomous and
Semi-Autonomous Corporations/ Authorities and statutory bodies etc. shall only utilize the
services of such empaneled advertising agencies, concurred by PID at their disposal.

All the Federal Government Ministries/ Divisions/attached departments/ Autonomous and
Semi-autonomous Corporations/ Authorities and statutory bodies etc. shall send a written
request addressed to the Principal lnformation Officer, PlD, lslamabad along with a brief of the
nature and scope of the ministry/division/department etc. with name / designation of the focal
person nominated for the empanelment process.

The concerned Federal Government Ministries/ Divisions/attached departments/ Autonomous
and Semi-autonomous Corporations/ Authorities and statutory bodies etc. shall publish an
Expression of lnterest (EOl) for the empanelment amongst the enlisted advertising agencies
with PID mentioning their requirements.

The secretarial support for the process of empanelment of advertising agencies shall be the
responsibility of the concerned Federal Government Ministries/ Divisions/attached
departments/ Autonomous and Semi-autonomous Corporations/ Authorities and statutory
bodies etc.

The Federal Government Ministries/ Divisions/attached departments/ Autonomous and
Semi-autonomous Corporations/ Authorities and statutory bodies etc. shall convene a meeting
of the short-listing committee for scrutinizing and shortlisting of the interested advertising
agencies on the basis of submitted profiles. The short-listing committee and criteria to short-list
the advertising agencies is required to be developed in consultatlon with PID keeping in view
the specialized requirements of the concerned ministry/division/department etc.

Subsequent upon shortlisting of the advertising agencies, a three member Selection
Committee of the following composition shall be constituted and notified by the concerned
Ministry/division/department etc:

Convener
Not below BS-19 or equivalent who shall also represent the
concerned Federal Government Ministry/ Division/attached
departmenv Autonomous and Semi-autonomous Corporation/
Authority and statutory bodies in the selection committee.

Member One representative of PID (Not below BS- 17)

One External Media Expert from amongst the existing pool shall be
nominated by PlD.

3
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The concerned Federal Government Ministries/ Divisions/attached departments/ Autonomous
and Semi-Autonomous Corporations/ Authorities and statutory bodies etc shall provide
minutes of the Selection Committee's meeting along with original marking sheets duly signed
by all the three members for obtaining final concurrence of PlD.

ln order to ensure timely completion of the selection process, the Federal Government
Ministries/ Divisions/attached departments/ Autonomous and Semi-Autonomous
Corporations/ Authorities and statutory bodies etc shall initiate the process of empanelment of
advertising agencies at least 03 months prior to expiry of the term of empaneled advertising
agencies.

Extension to the already empaneled advertising agencies for a period of not exceeding 03
months shall be allowed by the PID on written request by the Head of the concerned ministry/
division/ department etc. with proper justification and surety to complete the regular
empanelment process within the extended time period.

Federal Government Ministry/ Division/ attached departmenV Autonomous and
Semj-Autonomous Corporation/ Authority and statutory body shall ensure equitable
distribution of business among the empaneled advertising agencies.

ln case of an emergency where no advertising agency is empaneled, Federal Government
Ministries/ Divisions/attached departments/ Autonomous and Semi-autonomous
Corporations/Authorities and statutory bodies shall contact PID with a brief to invite enlisted
agencies for creative submissions. Agencies will share designs within the specified time and
format. A three-member Selection Committee, including a PID representative, will select the
artwork. This process applies only to the specific campaign. Entities must assure PID that they
will promptly appoint advertising agencies to their panel for future needs.

ln case of classified advertisement where there is no empaneled advertising agencies, Client
Release Order (CRO) may be sent directly to Press lnformation Department (PlD) without
naming any advertising agency until the empanelment process has been completed at the
earliest while PID may release the same through any advertising agency enlisted with PID
ensuring equitable distribution of government advertising business.

1.2 Enlisting & Delisting

1.1.8

1.1.9

1 .1 .10

1 .1.1 1

1.1.12

1.1.13

1.2.1

1.2.2

1.2.3

1.2.4

The Press lnformation Department or its Regional lnformation Offices (RlOs) subject to final
concurrence from PID H/Qrs, lslamabad shall enlist, suspend, blacklist or delist any advertising
agency on its pool.

Written application addressed to the Principal lnformation Officer/DG PlD, lslamabad or
Director Generals/ Heads of PID Begional Offices shall be submitted as per requirements for
enlistment.

Any advertising agency applying for enlistment with PID must have at least 03 years of active
professional experience within Pakistan.

lf any foreign Advertising Agency intends to get enlisted with PlD, it must either get itself
registered with the relevant authorities or must enter into a joint venture with a local advertising
agency which fulfils the criteria elaborated in these SOPs along with completing all codal
formalities required under law of the land.

4

-i"-f



Requirements for Enlistment
1.2.5 The applicant advertising agency must register accordingly with the Securities & Exchange

Commission of Pakistan (SECP) for at least 3 years under the Companies Act 2017.

1.2.6 The advertising agency shall fulfill and submit the following for enlistment with PID

.

t.

Detailed Profile including scope (Print, Electronic, Digital, Outdoor, Cinematic or
Foreign Media)
. indicates mandatory submissions

a. List of past clients and testimonials'

b. Comprehensive reports of past public-sector campaigns, if any;

c. Minimum 03 ReferenceVRecommendations from private/public
sector clients';

d. NTN Number.;

e. SECPRegistrationcertificate';

Financial Documents includlng;

a. Balance sheets and duly audited accounts by authorized certified
Accountant for past three years.;

b. Liquidity Certificate demonstrating capability to run campaigns of
any scale (especially for digital campaigns)'

Disclosures

a Non-collusion certificate/affidavit-;

b The agency must submit an affidavit on Stamp Paper affirming that
it has never been blacklisted by any Federal or Provincial
Ministry/Division/DepartmenV Organization etc.-;

c Any conf lict of interests;

Value Added Services, if any

lnfrastructure

a. Copy of lease agreemenV proof of address of office in lslamabad
and/or provincial capitals";

b. Detailed organizational structure including specialized/qualif ied and
experienced professionals that can cater to any mediums handled
by applicant agency (Electronic, Print, Digital, Outdoor, Cinema,
Foreign)-

For Digital enlistment the agency must submit documents outlined in the checklist
at Annex-1. All other requirements and codal formalities for enlistment of advertising
agencies shall also apply.

5
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1.2.7

1.2.81

1.2.9

1.2.10

1.2.11

1.2.12

1.2.13

1.2.14

The submission of application to the PID for enlistment by any advertising agency shall not
confer any right for enlistment. The PID shall have the authority to accept or reject any
application for enlistment without assigning any reasons.

The enlisted advertising agency must adhere to the policies, rules, regulations, SOPs,
guidelines and the law in vogue, in letter and spirit. ln case of non-adherence or any violation,
PID shall have the authority to suspend, blacklist or delist any enlisted advertising agency at
any point in time.

An advertising agency already enlisted or applying for enlistment must not resort to pressure
and coercive tactics influencing government off icers/off icials. Any advertising agency found to
engage in such practices shall be liable to punitive action which may include suspension,
blacklisting or delisting.

Any advertising agency found to be engaged in fraudulent practices or exhibiting
unprofessionalism either through its work or the conduct of its employees with Press
lnformation Department (PlD) or upon the complaint received from the federal government
ministries/divisions/attached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. shall render the agency to punitive action
which may include suspension, blacklisting, delisting from the PID pool or removal from the
panel of the complainant Ministry/ Division/ Department etc. EDG/PIO shall approve the
aforementioned punitive action against such agency. The agency penalized in such instance
shall have the right to appeal against the action taken by PID to the Secretary MolB who may
decide such appeal either by himself/herself or any committee constituted by him/her for such
matters.

The advertising agency must ensure that the approved campaigns/ advertisement released by
the sponsoring Federal Government Ministries/ Divisions/attached departments/ Autonomous
and Semi-Autonomous Corporations/ Authorities and statutory bodies etc are executed in
accordance wjth the specifications/ requirements given in the Client Release Order (CRO). ln
case of non-compliance, errors and omissions in the contenV matter/ design of the released
advertisement to the desired medium/s, the onus rests with the advertising agency, and is liable
to punitive action.

The advertising agencies must submit an lntegrity Bond affirming that no illegal/ unfair means
are used for securing the campaign(s)/business.

The quality and error-free translation in the target language is the responsibility of the
concerned advertising agency.

No advance payment, irrespectrve of the budget of the campaign, shall be made by the Federal
Government for the execution of digital or outdoor campaign by ministries/divisions/attached
departments/autonomous and semi-autonomous corporations/authorities and statutory
bodies etc.
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2. RELEASE OF ADVERTISEMENTS

2.1.1

2.1.2

2.1.3

2.1.4

2.1.5

2.1.6

2.1. PRINT MEDIA
All display/classif ied advertisements emanating from the public sector organizations shall be
released only to the newspapers/publications borne on Central Media List (CML) by the Press
lnformation Department (PlD) upon the request of federal government
ministries/divisions/attached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc.

No public sector advertisement shall be released without obtaining a specific PID Tracking
Number. No claims or invoices shall be considered eligible for payment that do not bear PID
Tracking Number.

The PID Tracking Number shall be allocated by the Press lnformation Department HQ and its
Regional Office(s) depending on the location of the sponsoring departmenvorganization where
the advertrsement is emanating from.

Classified Advertisements include public notifications of routine character, consisting of plain
text and logo such as Situation Vacant, Tender Notices and Public Notices etc whereas, the
Display Advertisement includes advertisements to publicize special initiatives and programs
consisting of design elements aimed at maximizing the impact of the message such as
launching/inauguration announcements, public outreach and awareness campaigns, sectoral
achievements and admission notices etc. However, PID shall be the final authority in the
categorization of an advertisement into classif ied or display.

The regional quota 25 % shall be decided by PlD, in addition to all advertisements releases
emanating from federal government ministries/divisions/attached departments/autonomous
and semi-autonomous corporations/authorities and statutory bodies etc. towards supporting
regional media, languages and evolving media.

ln case of classified advertisements, PID shall exercise 25yo regional quota over and above of
the total number of stations of the newspapers requested by the sponsoring federal
government ministries/divisions/attached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. and in case of display advertisements for
publications, the 25yo quota will be made over and above of the total cost of the advertisement
released.

2.1.7 For release of advertisement, the advertisement-sponsoring federal government
ministries/divisions/attached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. shall submit a written request addressed to
the Director (Advertisements), Press lnformation Department along with final/approved
advertisemeht, both, duly signed and stamped by an officer not below BS-17 or equivalent. The
said written request by the sponsor shall be referred to as Client Release Order (CRO).
(Annex-lll)
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2.1.8

2.1.9

2.1.10

2.1.11

2.1.'12

2.1.13

2.1.14

2.'1.15

2.1.16

2.1.17

Any instructions other than already specified in CBO limiting PID in performance of its mandate
shall not be considered.

All advertisements to be published in newspapers/publication etc. must preferably reach PID at
least 03 days prior to its desired publication date.

All federal government ministries/divisions/attached departments/autonomous and
semi-autonomous corporations/authorities and statutory bodies etc. shall ensure that the
request of advertisement is submitted to PID keeping the substantial availability of time in cases
where there are specific deadlines. ln case of unavailability of sufJicient time and subsequent
failure of publication of such advertisements, the responsibility shall rest with the sponsoring
federal government ministries/divisions/attached departments/autonomous and
semi-autonomous corporations/authorities and statutory bodies etc.

ln case of display advertisements, when the sponsoring federal government
ministries/divisions/attached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. intend to release a campaign or a special
supplement, the sponsor may suggest its publications preferences. However, the final authority
to decide the publications for the display campaigns shall rest with the PID within the allocated
budget ceiling provided by the sponsor.

ln case of classified advertisements, the sponsoring federal government
ministries/divisions/attached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. shall indicate budget allocation, language,
region, periodicity of the publication and number of insertions without naming any newspaper
in their client Release Order.

The prime responsibility of the contenVmatter of the advertisement rests with the Federal
Government Ministries/ Divisions/attached departments/ Autonomous and Semi-Autonomous
Corporations/ Authorities and statutory bodies etc which is issuing the Client Release Order.

It shall be binding on all national and regional publications to ensure that the advertisement
released is printed in the respective language(s) of the publication unless otherwise required by
the sponsoring organization.

PID may decline any request for release of advertisement on the basis of content, matter,
deficiency or design contrary to the guidelines/ instructions issued from time to time.

All foreign pnnt media advertisements of Federal Government ministries/divisions/attached
departments/autonomous and semi-autonomous corporations/authorities and statutory
bodies etc. shall be released after obtaining NOC from External Publicity Wing, Ministry of
lnformation & Broadcasting. The sponsoring Ministry/ Division must ensure that the
advertisement is released after obtaining the quotations from all the empanelled agencies and
preference shall be given to value for money. ln case, where there is no empaneled agency(s) or
the empanelled agencies regret to release international advertisement due to any reason, the
matter shall be referred to PlD.

PID shall hold the competition for selecting advertising agencies to execute foreign print media
advertisement among the enlisted advertising agencies.

o
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All Federal Government ministries/divisions/attached departments/autonomous and
semi-autonomous corporations/authorities and statutory bodies etc shall clear their
advertisement dues within three months (go-days) of publishing/airing. ln case of default, PID
may suspend/stop the release of advertisements of the concerned client department until
clearance of outstanding dues.

The advertisement must not be demanded by any publication as a matter of right. Any
newspaper/publication canvassing for advertisement, pressurizing or coercing government
officers off icers/officials of PID or the sponsoring ministries/divisions/attached
departments/autonomous and semi-autonomous corporations/authorities and statutory
bodies etc. shall be liable to punitive action including suspension by Principal lnformation
Officer (PlO) for three months or removal from Central Media List (CML) etc. by the Ministry.

AII publications shall communicate to Director (Advertisements), PID the name, address and
picture of the marketing representative along with the appointment date and expiry date. PID
will not consider any unauthorized individual or an individual representing more than one media
house(s). Any fraudulent activity, misbehavror, or any other complaint against the marketing
representative shall render the publication liable to punitive action (including suspension
/removal from CML).

Classified Advertisement for Federal Government entities having advertising agencies on Panel:
Client Release Order (CRO) shall be addressed to the Director (Advertisement), Press
lnformation Department (PlD), Benevolent Fund Building, Zero Point lslamabad, with a copy to
one of the empaneled advertising agencies. The Agency shall design the classif ied/display
(print, electronic, digital, cinematic & outdoor) advertisement and provide all necessary support
services. PID shall amend/approve the media plan and upload the same on its official website.
The concerned advertising agency shall strictly follow and execute the approved media plan as
per the client department's requirements. The sponsoring departments must ensure judicious
distribution of advertisements distribution among appointed/ empaneled advertising agencies.

Classified Advertisement for Federal Government entities having no advertising agencies on
Panel: Client Release Order (CRO) shall be sent directly to Director (Advertisement), Press
lnformation Department, Benevolent Fund Building, lslamabad, and the advertisement shall be
released through an advertising agency enlisted with PlD.

2.1.18

2.1.19

2.1.20

2.1.21

2.1.22

2.2.1

2.2.2

All public sector advertisements/campaigns to electronic media Cfv/Radio) shall be released
through advertising agencies only to channels borne on Electronic Media List (EML) after
obtaining a specific PID tracking Number (EMN). Any claims or invoices without PID Electronic
Media Number (EMN) shall not be entertained/ processed for payment.

ln case of electronic media campaigns, PID shall make 25o/o additions of the regional/ evolving
V Radio Channels over and above the total cost of the campaign towards reaching out and
enabling the masses through regional media/ languages and evolving media to maximize the
number of beneficiaries of the announcements.
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2.2.3

2.2.4

2.2.5

2.2.6

2.2.7

2.2.8

2.2.9

2.2.10

2.2.11

For release of electronic advertisement through PlD, the Federal Government Ministries/
Divisions/attached departments/ Autonomous and Semi-autonomous
Corporations/Authorities and statutory bodies shall submit a written request addressed to the
Director (Advertisements), Press lnformation Department alongwith f inal/approved campaign.
both, duly signed and stamped by an officer not below the grade of BS-17 The said written
request by the sponsor shall be called the Client Release Order (CRO) before the start of the
campaign (Annex lll). The approved VRadio commercial/advertisement may be emailed or
provided on USB to PID along with the CRO.

The sponsoring ministries / divisions/ attached departments/autonomous and
semi-autonomous corporations/authorities and statutory bodies etc. may suggest / its
TV/Radio channels preferences. However, the final authority to finalize the channels / radio
spots and time slot for the electronic media campaigns shall rest with the PlD.

All sponsoring ministries / divisions/ attached departments /autonomous and
semi-autonomous corporations/authorities and statutory bodies etc. shall ensure timely
submission of advertisement's request to PlD. ln cases where there are specific deadlines such
as admission notices/ public notices and other important announcements, the advertisement
must reach PID at least two days prior to the schedule of airing. ln case of unavailability of
substantial amount of time and failure of airing of such advertisements, the onus of
responsibility shall rest with the sponsoring ministries / divisions/ attached
departments/autonomous and semi-autonomous corporations/authorities and statutory
bodies etc.

PID shall forward the approved/ final media plan upon release to the Directorate of Electronic
Media and Publications (DEMP), MolB for real-time tracking/ monitoring.

The advertising agency shall submit the claim bill to PID within 15 days after airing of the
campaign.

PID may decline any request for release of advertisement on the basis of content, matter,
deficiency or design contrary to the guidelines/ instructions issued from time to time.

All foreign electronic media advertisements of Federal Government ministries-
/divisions/attached departments/ autonomous and semi-autonomous corporations/authorities
and statutory bodies etc. shall be released after obtaining NOC from External Publicity Wing,
Ministry of lnformation & Broadcasting. The sponsoring Ministry/ Division must ensure that the
advertisement is released after obtaining the quotations from all the empanelled agencies and
preference shall be given to value for money. ln case, where there is no empaneled agency(s) or
the empanelled agencies regret to release international advertisement due to any reason, the
matter shall be referred to PlD.

PID shall hold the competition for selecting advertising agencies to execute foreign electronic
media advertisement among the enlisted advertising agencies.

The advertisement must not be demanded by any channel as a matter of right. Any channel
pressurizing or coercing the officers/ officials of PID or the sponsoring ministries/ divisions/
attached departments/autonomous and semi-autonomous corporations/authorities and
statutory bodies etc. shall be liable to punitive action including suspension by Principal
lnformation Officer (PlO) for three months or removal from Electronic Media List (EML) etc. by
the Ministry.
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2.2.12 All channels shall communicate to Director (Advertisements), PID the name, address and
picture of the marketing representative along with the appointment date and expiry date. PID
will not consider any unauthorized individual or an individual representing more than one media
house(s). Any fraudulent activity, misbehavior, or any other complaint against the marketing
representative shall render the channel liable to punitive action.

2.2.13 Th,e rates for electronic media advertisement shall be applicable as prescribed by the
Advertisement Rate Fixation Commitlee from time to time.

2.2.14 lt shall be binding on all national and regional channel(s) to ensure that the advertisement
released is aired in the respective language(s) of the channel unless otherwise required.

2.2.15 Voiceover/dubbing in the respective languages/mediums shall be the responsibility of the
concerned advertising agency.

2. 3 DIGITAL/SOC IAL IVI EDIA
Digital advertising is a dynamic and rapidly evolving field, necessltatlng continuous updates to policies
and verification processes. This section outlines the standard operating procedures (SOPs) for digital
advertising, ensuring alignment with technological advancements and market trends. While these SOPs
cover many aspects of digital advertising, it is acknowledged that unforeseen and techn,cal issues, such
as disruptions in internet service or platform-specif ic challenges, may arise. ln such instances,
stakeholders are advised to direct their concerns to the Grievance Redressal Committee of M/o
lntormation & Broadcasting for appropriate resolution.

2.3.1 Press lnformation Department will circulate the digital campaign requirements for the Ministry
of lnformation and Broadcasting to all eligible enlisted agencies while other Federal ministries/
divisions/ attached departments/autonomous and semi-autonomous corporations/authorities
and statutory bodies etc. shall circulate digital campaign requirements to their eligible
empaneled advertising agencies. ln case none of the empaneled agencies is capable of
executing the campaign, the same will be circulated among eligible enlisted agencies by PlD,
after obtaining NOC from the empaneled agencies of the sponsoring department.

2.3.2 A Content Committee, as notified by Sponsoring ministries/ divisions/ attached
departments/autonomous and semi-autonomous corporations/authorities and statutory
bodies etc, shall conduct evaluation and selection of digital media strategy including
contenvartwork and digital media campaign plans.

2.3.3 Every Digital campaign will be initiated after issuance of unique lD (Campaign Number) by Press
lnformation Department.

2.3.4 Subsequent to evaluation and selection by Content Committee, the approved and signed digital
media plan shall be shared with PID and Centre for Digital Communication (erstwhile Cyber
Wing) prior to execution of the campaign. The digital media campaign shall comprise of a
robust digital strategy & execution plan which include:

12

-i""s;



iii.

tx.

v .

viii.

Name of Social media platforms targeted along with budgetary allocation and key
metrics (booked/committed impressions, views, clicks, number of unique accounts to
be used) along with specific geo-fencing specifications;

Duration of the campaign with component specific time-frame for achievement of
impressions;

Google Campaigns (Display or Search) budget, placement strategy and targeting
strategy;

ln case of international publishers/platforms, selection of platforms and geo-targeting
details must be mentioned;

Digital Publishers and number of impressions promised;

Details of influencers used for PR, content creation, seeding and trending
(channel/platforms, booked impressions/views, duration of trend) must be mentioned;

Value Added Services and FOC;

Name of sponsoring ministry / division/ attached department /autonomous and
semi-autonomous corporation/authority and statutory body etc.;

Clear strategy must be provided for any other innovative digital placement.

2.3.5

2.3.6

2.3.7

2.3.8

Sponsoring Federal Government Divisions/ Departments/ Ministries/ Authorities/ Autonomous/
Semi-Autonomous / Corporations etc. will provide Client Release Order (CRO) to the Press
lnformation Department, specifying the name of the agency, duly signed and stamped (by
agency and sponsoring department) digital media plan & allocated budget to execute
campaign.

PID may form a close social media communication group (preferably Whatsapp) for alignment,
monitoring, execution, and subsequent verification. Stakeholders from CDC, sponsoring
ministries / divisions/ attached departments /autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. must be added for co-ordination. Executing
advertising agency must share periodic pulse reports to allow for real-time monitoring and
verification, as frequently as desired by any stakeholder.

ln case of any restriction/limitation by any digital platform or digital publisher during release or
approval of the campaign content, the advertising agency representative must immediately
inform the designated focal person for re-allocation of the budget for smooth execution. Any
reallocation must be approved before execution and usage on an alternate platform. The same
must be communicated to all stakeholders present on the communication group for effective
monitoring and evaluation.

The advertisement must not be demanded by any agency or digital publisher or live-streaming
platform owne(s) or social media handle(s) or influencer(s) as a matter of right. Any digital
platform or agency pressurizing or coercing the officers/ officials of PID or the sponsoring
ministries/ divisions/ attached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. shall be liable to punitive action including
suspension by Principal lnformation Officer (PlO) for three months or removal from Digital Media
List (DML) etc. by the Ministry
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2.3.9

2.3.10

2.3.1'l

2.3.12

2.3.13

The rates for digital media advertisement shall be based upon real-time platform-specific
market rates by social media platforms corresponding to local currency and as determined by
the Advertisement Rate Fixation Committee of M/o lnformation & Broadcasting.

The bills/ invoices for digital advertisements shall be processed by PID after technical
verification (i.e. committed impressions as mentioned in signed and approved media plan) by
the Centre for Digital Communication (erstwhile Cyber Wing).

Submission of campaign execution report shall have a covering checklist which is duly verified
and stamped by executing advertising agency, PlD, and CDC (Attached at Annex-lll).

All payments will be made in Pak Rupees as committed in digital media strategy and allfinancial
responsibility will be borne by the advertising agency in case of fluctuation in foreign currencies.

As per Advertisement Policy 2021 (as amended 2022\, CDC (erstwhile Cyber Wing) is tasked
with registering, maintaining, and updating the list of news websites, web portals, social/digital
media platforms, influencers. PID may give preference to CDC's registered digital publishers/
portals/ social/digital media platforms, and inf luencers for disbursement of advertisement, if
need arises.

Digital Publishers

2.3.14 Local Digital Publishers must meet the following eligibility criteria to be ensured by the
advertising agency:

i. Publisher must be accessible in Pakistan without necessitating usage ofVPN or private
networks

ii. Minimum monthly traffic of 200,000 originating from within Pakistan

iii. The website/portal/publisher must be integrated with Google Analytics for assessment
of traff iclpageviews/users

iv. Active on at least three social media platforms

2.3.15 Local Digital Publishers shall be categorized on the following scale subject to approval by
Advertisement Rate Fixation Committee:

Tier Monthly Traffic Rate

TBD by Advertisement Rate Fixation Committee

B TBD by Advertisement Rate Fixation Committee

IJ TBD by Advertisement Rate Fixation Committee

D TBD by Advertisement Rate Fixation Committee

E 200,000-500,000 TBD by Advertisement Rate Fixation Committee

5M+

1 ,250,000-5,000,000

750,000-1,250,000

500,000-750,000

efu

t.
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2.3.16 Any Local Digital Publisher found to have manipulated Google Analytics ranking, web traffic
statistics, serving reports and/or used unfair means to inflate numbers like usage of bots etc.
shall be blacklisted.

2.3.17 Digital Publishers may include other prominent websites, ecommerce platforms, forums, blogs,
entertainment platforms etc.

2.3.18 ln the case of digital publishers, Google-aligned third-party verification services may be utilized
to verify achieved number of impressions against promised number of impressions by the
advertising agency.

2.3. 19 The distribution of advertisement shall be further based on audience and regional
specif ication/reach of the News Websites, publishers, and/or portals.

2.3.20 Advertising agency may use local/international advertisement network for video and banner
advertisement distribution.

2.3.21 Scanned/PDF (only e-paper) versions of newspapers and e-paper websites are not considered
digital publishers.

lnf luencers

2.3.22 lnlluencers shall be categorized on the following scale subject to approval by Advertisement
Rate Fixation Committee:

Tier Follower Rate

Mega TBD by Advertisement Rate Fixation Committee

Macro TBD by Advertisement Flat6 Fixation Committee

General TBD by Advertisement Rate Fixation Committee

Micro Above 50K TBD by Advertisement Rate Fixation Committee

2.3.23 Any lnfluencer found to have manipulated ranking, web traffic statistics, and/or used unfair
means to inflate numbers like usage of bots etc. shall be blacklisted.

2.4 OUTDOOR

2.4.1

2.4.2

2.4.3

All the advertising agencies enlisted with Press lnformation Department (PlD) will be eligible for
executing outdoor campaigns for the Federal Government.

All sponsoring ministries / divisions/ attached departments /autonomous and
semi-autonomous corporations/authorities and statutory bodies etc. shall circulate their
outdoor campaign requirements to all empaneled advertising agencies.

Every Outdoor campaign will be initiated after issuance of unique lD (Campaign Number) by
Press lnformation Department. All the Federal Government Divisions/ Departments/ Ministries/
Authorities/ Autonomous/ Semi-Autonomous / Corporations etc require this unique lD to list
their campaign for adequate verification from PlD.

1 .0M and above

500K to 999K

100K to 499K
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2.4.4

2.4.5

2.4.6

ln case of when no advertising agency is empaneled, all Federal Government Ministries/
Divisions/attached departments/ Autonomous and Semi-autonomous Corporations/
Authorities and statutory bodies etc. shall send a written request addressed to the Principal
lnformation Officer/EDG PlD, lslamabad along with a brief of the nature and scope of the
ministry/division/department etc. with name / designation of the focal person nominated for the
empanelment process.

Rates for outdoor advertisement shall be decided by the Advertisement Rate Fixation
Committee.

The agency(s) will share the outdoor placement plan with PID prior to execution of the
campaign including :

i.

ii.

iii.

iv.

Number and locations of static Billboards;

Number and locations Digital Bill boards;

Number and locations of Streamers;

Comprehensive details of EvenWenue Branding Plan;

Press lnformation Department will provide Release Order (RO) to the enlisted
agency specifying the name of the cities & allocated budget to execute Outdoor
campaign in any specif ic areals or across the country;

Undertaking affidavit stating that the outdoor advertisement campaign shall be
executed as per approved plan and in case of identification of fraudulent activiry
executing advertising agency shall be held responsible, face barrement from
further campaigns, and liable to legal action.

2.5 C|NEIVIA

2.5.1

2.5.2

2.5.3

2.5.4

2.5.5

PID shall finalize the media plan keeping in view the budget provision, target audience and
maximum impact.

PID shall approve the publicity campaigns including number of spots, time slot, and
consideration for regional language f ilms.

PID shall be authorized to include, remove or hold in abeyance any advertisement released to
any cinema in the publicity plan.

All Federal Government Bodies/ Clients / Departments/ Organizations shall ensure availability
of adequate funds prior to release of any cinema campaign on the prescribed pattern.

Advertisement Rate Fixation Committee shall approve the rates for Cinema commerclals on
recommendation of OlC.

16
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3. BILLING/ INVOICING AND
PAYMENT PROCEDURE:

3.1 GENERAL PRINCIPLES
The bills / invoices submitted on account of display or classified advertisements published shall
be duly verified by the PID and after due verification will be forwarded to the sponsoring
ministry/department etc, for paymenVissuance of sanction.

All newspapers/ publications/ channels/ media houses/ broadcasters/ etc. must open their
vendor numbers accounts with the respective AGPR Offices/ sub-offices and provide the same
to the PlD.

lnvoices for the classified advertisement, display Advertisement and Electronic Media
Campaign, the invoices will be submitted to PID by the advertising agencies. The sponsoring
Ministries/departments/ organizations/autonomous bodies etc. will make 85Vo payment
directly to the newspapers/channels etc and 15% will be paid to advertising agency in terms of
its commission, separately under intimation to the Press lnformation Department, lslamabad.
All letters and cheques issued must be sent to the PID for record and onward handing over to
the newspapers/channels etc.

Payments for all mediums of advertisements shall be made within 90 days of the date of
publishing/airing.

PID may suspend Ministries /departments /organizations/ autonomous bodies etc. who default
in payment of advertisement bills on time.

Ministries/departments/ organizations /autonomous bodies etc, whose bills are not audited by
AGPR, shall share copies of cheques issued in the name of newspapers / publications/
channels etc, and agency to PlD, so that proper record can be maintained.

Ministries/departments/organizations/autonomous bodies etc, whose bills are audited by
AGPR must issue sanction letters to PID within 07 days after receipt of PID verified bill of
advertisement.

3.'1 .1

3.1.2

J.t.6

3.1.3

3.1.4

3.1.5

3.1.6

3.1.7

All ministries/divisions/departments/autonomous bodies/semi-autonomous bodies etc. in light
of Advertisement Policy, 2021 (Amended in 20221, duly verified by the Federal Cabinet, are
bound to route all advertisements and subsequent bills through the PlD. Accordingly, the
AGPR shall not accept any bill/invoice that has not been verified by the PlD.

3.2 PRINT ADVERTISEMENT
3.2.1 ln case of Print media advertisements three sets of the following documents are required to be

submitted in original:

i. lnvoices as per the approved advertisement rates;

ii. Client Release Order (CRO) along with Media Plan;

iii. Departmental Release Order (DRO) issued by PID;

iv. Complete newspapers/ publications wherein the advertisement is published;

18
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3.3 ELECTRONIC ADVERTISEIVIENT

3.3.1.1 ln case of electronic media advertisements, invoice as per approved media plan and spot
verification report from DEMP for subject campaign to be submitted.

3.3.1.2 Once the electronic campaign has been verified, the bill shall be processed by PID as per the
due procedure.

3.4 DIGITAL ADVERTISEMENT

3.4.1

3.4.2

3.4.3

3.4.4

3.4.5

ln case of Digital Media campaign, payments are made in advance to the digital platforms,
publishers, influencers etc. by the advertising agency. Subsequently, bills are presented by the
advertising agency after completion of the campaign for reimbursement. Hence in case of
digital media, all the payments may be made 100% to advertising agencies (inclusive of service
charges equivalent to 15% of media buying cost) after successfully fulfilling all codal formalities
and any pre-requisite verifications by the Centre for Digital Communrcations (erstwhile Cyber
Wing).

ln case of Digital media advertisements, executing advertising agency must submit four sets of
the following documents in original to PID: -

.

llt.

Duly verified lnvoice;

Client Belease Order along with Media Plan indicating targeted milestone,
period/duration and name of campaigns;

Comprehensive Digital Media Campaign Execution Report highlightrng documentary
proof (Screenshots/Reports/Printouts/ of social media platforms, and websites where
the advertisement was run).

PID shall submit the Digital Media Campaign Execution Report to CDC for technical verification
and subsequent provisioning of Digital Campaign Verification Report. ln case of incomplete
Digital Media Campaign Execution Report, the case may be returned to PID for re-submission
along with the missing details. Lastly, in case advertising agencies are still unable to provide the
requisite data/papers/documents etc, CDC may perform proportionate deductions during
verification.

The digital media campaign executron report shall include a covering checklist (specimen
attached at Annex-lll) which shall be duly signed and stamped by Advertising Agency.
Subsequently, it will be duly signed and stamped by PID and CDC (erstwhile CyberWing).

CDC shall furnrsh a response to the submission of Digital Media Campaign Execution Report
within 05 working days. Subsequent to receiving Digital Campaign Verification Certificate from
CDC, PID shall transmit the bills onward to the sponsoring ministry/department etc., for
paymenVissuance of sanction.

19
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3.5 OUTDOOR ADVERTISEIVIENT

3.5.1 Upon successful execution, the advertising agency shall provide (three sets) detailed
documentary proof along with invoices for the purpose of verification including:

ii.

A Third-party (a company/agency registered with SECP) will provide
Verification/Confirmation Report regarding the execution of outdoor placements in
accordance with approval from Press lnformation Department.

Authorization letter from the concerned district
administration/municipality/cantonment board mentioning the locations and total
number of static/digital billboards/streamers etc along with respective receipts of
fees and taxes deposited.

Outdoor media campaign execution report including individual photographs of
billboards/digital billboards/ streamers with associated EXIF metadata specifying
location, and time.

In the case of digital billboards, real-time geo{agged and time-stamped videos of
digital billboards may be shared through close-communication group (preferably
WhatsApp) showing individuals services for each component of the outdoor plan.

3.5.2 Once the outdoor campaign has been verified, the bill shall be processed by PID as perthe due
procedure.

3.6 CINEIVIA ADVERTISEMENT

3.6.1 The Federal and Provincial Central Board of Film Censors shall verify the screened cinema
commercials.

3.6.2 Once the cinema campaign has been verified, the bill shall be processed by PID as per the due
procedure.
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Annex I

Enlistment Checklist for Digital Advertising Agencies
*indicates mandatory submissions

Sr. Remarks

1 List of Enterprise subscription for relevant online monitoring
tools (e.9. Synthesio, Talkwalker Hootsuite, Meltwater, etc.)'

2 Comprehensive reports of past public-sector digital
campaigns, if any

List of at least 10 clients, proiect scope with evidence of service
provision (contracts, ROs, POs) and 03
references/recommendations along with their contact details

4. NTN Number, Copy of ActiveTaxpayer status on ATL (FBR), and
Excise &Taxation (ProfessionalTax Certificate for current FY)"

SECP Registration certif icate.

6 Social Media Presence Report including list of all social media
links and official website.

7. Capability of the advertising agencies to produce detailed
impact Assessment, sentiment analysis, and data-driven
decision making (tools and pre-requisite HR).

8 Any lnternationally recognized certif ication or awards

9 Copy of lease agreemenU Proof of address of office in
lslamabad and/or provincial capltals-

10. Detailed organizational structure including specialized/qualified
and experienced professionals that can cater to digital media
handled by applicant agency *

11. Affidavit on Stamp Paper affirming that it has never been
blacklisted by any Federal or Provincial
Ministry/Division/Department/ Organization etc."

12. Non-collusion certif icate/aff idavit-

13. Any other conflict of interests-

14. Liquidity Certificate demonstrating capability to run campaigns
of any scale (especially for digital campaigns).

't5. Balance sheets and duly audited accounts by authorized
certified Accountant for past three years'
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RULES OF BUSINESS,
1973

(As Arne,nded up ttl 1Ith May,2026)

CABINET SECRETARIAT
(Cabinet Division)

Islamabad

IMiristerial-l Section]



Any other industrial enterprises assigned to the Division'

Omitted vide SRO 964(Iy2025 dated 2'd June' 2025

Administrative functions in respect of the Pakistan General Cosmetics Act'

2023 (xLIIl of 2023)'

SmallandMediumEnterprisesDevelopmentAuthority(SMEDA).

Training facilities for Radio and Television personnel.

Special Selection Board for selection of Press Officers for posting in Pakistan
Missions abroad.

omitted vide SRo1088 a)12011, dared 09.12.201l.

Establishment of tourists centers abroad.

Administration of the Newspapers Employees (Conditions of Service)

, ix::::: :;!: :;3 i ;;:,,ji;::: :::l ;:. !:.;:;i

t1 .

18.

r t9.

2zo.

16. lnformation and Broadcasting Division

I . Policy relating to intemal publicity on national matters including the

administration "f 
th";;"itiJt oi-tr'" pott office' Act' 1898' and section 5

(l) (b) of the Tef"g'"p'n ett' 1885'insofarastheyrelatetothePress'

2. Broadcastingincludingtelevision'

3.ProductionoffilmsonbehalfofGovemment'itsagencies'Govemment
controlled CorPorations' etc'

4. Press relations, including delegations ofjoumalists and other information media'

5. Provision of facilities for the development ofnewspapers industry'

6. (l) Policy regarding government advertisement; control of advertisement

and Placement;
(ir) Audit of circulation of newspapers '

7. Administration of the Newsprint Control Ordinance' 1971'

National Anthem

Liaison and coordination with agencies and media on matters concerning

Govemment policies and activities'

Administration of the Information Group.

Extemal Publicity.

Pakistan National Centres.

(D Administration of-

(a) Pakistan BroadcastiDg Corporation Act, 1973;

(b) Associated Press of Pakishn (Taking Over) Ordinance, 196l; and
(c) Pakistan Electronic Media Regulatory Authority.

(ii) Matters relating to-

(a) The Pakistan Television Corporation; and
(b) omined vide sRo No.48 (l)/2016 dated 26.1.2016.
(c) Shalimar Recording and Broadcasting Company.

8

9

10.

ll.
t2.

13.

14.

15.

16.

17.

18.

52





17.

Act, 1973(LV[of1973).

19. (i) omiued vide SRo 939(1y2019 dated 19-08-2019.
(ii) Omitted vide SRO 939(r)12019 dated l9-08-2019.

20. omitted vide sRo 939(1y2019 dated 19-08-2019.

21. Omiued vide SRO No.48 (1y2016 dated 26.1.2016.

22. Omitted vide SRO 40(l)/2019 dated 11-01-2019.

23 to 30 Omitted vide SRO No.48 (1)t2016 dated26.t.20t6.

31. Promotion and projection of Government policies through digital media

32. Press Council of Pakistan.

33.
t34.

National Press Trust.
Administrative functions in respect of the following laws, namely:-

(a) The Protection of Joumalists and Media Professionals Act, 2021 (XXIII
of 2021) ; and

(b) The Access to the Media (Deaf) Persons Act, 2022 (X1- ot 2022\.

235. PakistanlnformationCommission.

Information Technology and Telecommunication Division

Preparation of an overall integrated plan as well as formulation of policy for
the development and improvement of lnformation Technology and
Telecommunications, including related infrastructure, in Pakistan.

Co-ordination with the Provincial Govemments, autonomous bodies, private
sector, intemational organizations and foreign countries in respect of
information technology and telecommunications.

Human resource development in the field of information technology and
telecommunications.

Promotion of information technology applications.

Providing guidelines for the standardization of software for use within the
Govemment.

Planning, policy making and legislation covering all aspects of
telecommunications excluding radio and television and issuance of policy
directives.

37 Matters relating to National Information Technology Board, Pakistan Software
Export Board and the Electronic Government Directorate.

All matters relating to National Telecommunication Corporation (NTC),
Telecommunications Foundation (TF), Special Communications Organization
(SCO) f l and Electronic Certification Accreditation Council.

Omitted vide SRO S3(1)/2025 dated 46 February, 2025

4

5

2

3

8

9

6

I lnserted vide SRO 1434 (l)12024 dated ll-09-20?4
2 Added vide SRO 6870)i2026 d ated 24-04-2026
r subsrirured vide sRo 1434 (Iy2024 dated ll-09-2024
4 omitted vide sRo 1986 (l)12024 dated 05 -12-2024
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1.1. Procedure for Empanelment:
The Press lnformation Department (PlD) shall concur the placement of a panel of minimum
three and maximum of six advertising agencies at the disposel of each Federal Government
tvlinistry/ Division/ attached department/ Autonornous and Se..ri-autonomous, Corporation,'
Authority and statutory body through a transparent competitive process from only amongst its
enlisted advertising agencies, for a period of two years. However, on request of the concerned
Federal Government Ministry/ Division/ attached depar trnent/ Autonomous and
Semi-Autonomous Corporation/ Authority and statutory body etc. PID may allow
increase/decrease in the number of advertising agencies on panel of Ministries/Department in
view ot the quantum of work / business.

All Federal Government Ministries/ Divisions/attached departments/ Autonomous and
Semi-Autonomous Corporations/ Authorities and statutory bodres etc. shall only utilize the
services of such empaneled advertising agencies, concurred by PID at their disposal.

All the Federal Government Ministries/ Divisions/attached de,rartments/ Autonomous and
Semi-autonomous Corporations/ Authorities and statutory bor.iies etc. shall send a written
request addressed to the Principal lnformation Officer, PlD, lslamabad along with a brieJ of the
nature and scope of the ministry/division/department etc. with name / designation of the focal
person nominated for the empanelment process.

The concerned Federal Government Ministries/ Divisions/attached departments/ Autonomous
and Semi-autonomous Corporations/ Authoritles and statutory bodies etc. shall publish arr
Expression of Interest (EOl) for the emf\anelment amongst the enlisted advertising agencies
with PID mentioning their requirements.

The secretarial support for the process of empanelment of adi ertising agencies shall be thc
responsibility of the concerned Federal Government Ministries/ Divisions/attached
departments/ Autonomous and Semi-autonomous Corporations/ Authorities and statutory
bodies etc.

The Federal Government Ministries/ Divisions/attached departments/ Autonomous and
Semi-autonomous Corporations/ Authorities and statutory bodies etc. shall convene a meeting
of the short-listing committee for scrutinizing and shortlisting of the interested hdvertising
agencies on the basis of submitted prof iles. The short-listing committee and criteria to short-list
the advertising agencies is required to be developed in consulta.ion with PID keeping in view
the specialized requirements of the concerned ministry/division/department etc.

Subsequent upon shortlisting of the advertising agencies, a three member Selection
Committee of the following composition shall be constituted ]nd notified by the concerned
Ministry/division/department etc:

Convener
Not below BS-19 or equivalent who shall also represent the
concerned Federal Government Ministry/ Division/attached
departmenv Autonomous and Semi-artonomous Corporation/
Authority and statutory bodies in the selection committee.

Member One representative of PID (Not below BS- r7)

One Exlernal Media Expert from amongsl the existing pool shall be
nominated by PlD.

1.1,2

1.1.3

1.'1.4

1.1.1

1.1.5

1.1.7

1.1.6

Member
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't. 1.8 The concerned Federal Government Ministries/ Divisions/attached departments/ Autonomous
and Semi-Autonomous Corporationy Authorities and statutory bodies etc shall provide
minutes of the Selection Committee's meeting along with original marking sheets duly signed
by all the three members for obtaining final concurrence of PlD.

1 .1.9 ln order to ensure timely completion of the selection process, the Federal Government
Ministries/ Divisions/attached departments/ Autonomous and Semi-Autonomous
Corporations/ Authorities and statutory bodies etc shall initiate tlre process of empanelment of
advertising agencies at least 03 months prior to expiry oJ the i )rm of empaneled advertising
agencies.

1.1.10 Extension to the already empaneled advertising agencies for a period of not exceeding 03
months shall be allowed by the PID on written request by the HeaJ of the concernad minrstry/
division/ department etc. with proper justification and surety to complete the regular
empanelment process within the extended time period.

1.1.11 Federal Government Ministry/ Division/ attached departmeny Autonomous and
Semi-Autonomous Corporation/ Authority and statutory body shall ensure equitable
distribution of business among the empaneled advertising agencres.

1.1.12 ln case of an emergenci where no advertising agency is empaneled, Federal Government
Ministries/ Divisions/attached departmentt Autonomour and Semi-autonomous
Corporations/Authorities and statutory bodies shall contact Pl) with a brief to invite enlisted
agencies for creative submissions. Agencies will share designs within the specified time and
format. A three-member Selection Committee, including a PID representative, will select the
artwork. This process applies only to the specific campaign. Entities must assure PID that they
will promptly appoint advertising agencies to their panel for future needs.

1.1.13 ln case of classified advertisement where there is no empaneled advertising agencies, Client
Release Order (CRO) may be sent directly to Press lnformation Department (PlD) without
naming any advertising agency until the empanelment process has been completed at the
earliest while PID may release the same through any advertifing agency enlisted with PID
ensuring equitable distribution of government advertising busin..'ss.

1.2 Enlisting & Delisting
1.2.1

1.2.2

1.2.3

1.2.4

The Press lnformation Department or its Regional lnformation Offices (RlOs) subject to final
concurrence from PID H/Qrs, lslamabad shall enlist, suspend, blacklist ordelist any advertising
agency on its pool.

Written application addressed to the Principal lrllormation Officer/DG PlD, lslamabad or
Director Generals/ Heads of PID Regional Offices shall be submitted as per requirements for
enlistment.

Any advertising agenry applying for enlistment with PID must have at least 03 years of active
professional experience within Pakistan.

lf any foreign Advertising Agency intends to get enlisted with PlD, it must either get itself
registered with the relevant authorities or must enter into a joint venture with a local advertising
agency which fullils the criteria elaborated in these SOPS along with completing all codal
formalities required under law of the land.

t.
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Requirements for Enlistment
1.2.5 The applicant advertising agency must register accordingly with the Securities & Exchange

Commission of Pakistan (SECP) for at least 3 years under the Cr.,mpanies Act 2017.

.1.2.6 The advertising agenry shall fulfill and submit the following for enlistment with PID

[.

Detailed Profile including scope (Print, Electronic, Digital, Outdoor, Cinematic or
Foreign Media)

' indicates mandatory submissions

a. List of past clients and testimonials'

b. Comprehensive reports of past publil -sector campaigns, if anyl

G. Minimum 03 References/Recommendations from private/public
sector clients";

d. NTN Number';

e. SECPRegistrationcertificate.;

Financial Documents includihg;

a. Balance sheets and duly audited acc)unts by authorized certified
Accountant for past three years*;

b. Liquidity Certificate demonstrating capability to run campaigns of
any scale (especially for digital camtr?rlgns)'

Disclosures

a Non-collusion certificate/affidavit*;

b The agency must submit an affidavit on Stamp Paper affirming that
it has never been blacklisted by any Federal or Provincial
Ministry/Division/DepartmenV Organization etc.';

c Any conflict of interests;

Value Added Services, if any

lnfrastructure

a. Copy of lease agreement/ proof of address of office in lslamabad
and/or provincial capitals-;

b. Detailedorganizationalstructureincludingspecialized/qualifiedand
experienced professionals that can cater to any mediums handled
by applicant agency (Electronic, Print, Digital, Outdoor, Cinema,
Foreign).

For Digital enlistment the agency must submit documents outlined in the checklist
at Annex-1. All other requirements and codal formalitils for enlistment ol advertising
agencies shall also apply.

-ilorrp;
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1.2.7

1 .2.81

1.2.9

1 .2. t0

The submlssion of application to the PID for enlistment by any advertising agency shall not
confer any right for enlistment. The PID shall have the authority to accept or reject any
application for enlistment without assigning any reasons.

The enlisted advertising agency must adhere to the policier", rules, regulations, SOPS,
guidelines and the law in vogue, in letter and spirit. ln case of non-adherence or any violation,
PID shall have the authority to suspend, blacklist or delist any enlisted advertising agency at
any point in time.

An advertising agency already enlisted or applying for enlistment rnust not resort to pressure
and coercive tactics influencing government officers/officials. Any advertising agency found to
engage in such practices shall be liable to punitive action which may include suspension,
blacklisting or delisting.

Any advertising agency found to be engaged in fraudulent practices or exhibiting
unprofessionalism either through its work or the conduct of its employees with Press
lnformation Department (PlD) or upon the complaint received from the federal government
ministries/divisions/attached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. shall render the agency to punitive action
which may include..suspension, blacklisting, delisting from the PID pool or removal from the
panel of the compfainant Ministry/ Division/ Department etc. EDG/PIO shall approve the
aforementioned punitive action against such agency. The agency penalized in such instance
shall have the right to appeal against the action taken by PID to the Secretary MolB who may
decide such appeal either by himself/herself or any committee constituted by him/her for such
matters.

The advertising agency must ensure that the approved campaigns/ advertisement released by
the sponsoring Federal Government Ministries/ Divisions/attachel departments/ Autonomous
and Semi-Autonomous Corporations/ Authorities and statutory bodies etc are executed in
accordance with the specifications/ requiremeirts given in the Client Release Order (CBO). ln
case of non-compliance, errors and omissions in the contenV r latter/ design of the released
advertisement to the desired medium/s, the onus rests with the advertising agency, and is liable
to punitive action.

The advertising agencies must submit an lntegrity Bond aflirming that no illegal/ unfair means
are used for securing the campaign(s)/business.

The quality and error-free translation in the target language is the responsibility of the
concerned advertising agency.

No advance payment, irrespective of the budget of the campaigrl, shall be made by the Federal
Government for the execution of digital or outdoor campaign tr7 ministries/divisions/attached
departments/autonomous and semi-autonomous. corporatio,rs/authorities and statutory
bodies etc.

1.2.11

1.2.12

1 .2.13

1.2.14
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All display/classified advertisements emanating from the public sector organizations shall be
released only to the na,vspapers/publications borne on Central lvledia List (CML) by the Press
lnformation Department (PlD) upon the request of federal government
ministries/divisions/attached departments/autonomous and semi-autonomous
corporations,/authorities and statutory bodies etc.

No public sector advertisement shall be released without obtaining a specific PID Tracking
Number. No claims or invoices shall be considered eligible for payment that do not bear PID
Tracking Number.

The PlDTracking Number shall be allocated by the Press lnformation Department l-1Q and its
Regional Office(s) depending on the location of the sponsoring departmenvorganization where
the advertisement is emanating from.

Classified Advertisements include public notifications of routine character, consisting of plain
text and logo such as Situation Vacant, Tender Notices and Pu')lic Notices etc whereas, the
Display Advertisemenl includes advertisements to publicize sf)ecial initiatives ancl prcgrams
( onsisting of design elements aimed at maximizing the impact of the messaqo sur.h as
launching/inaugr-rration announcements, public outreach and awareness campaigrrs, sectorai
aohievements and admission notices etc. However, PID shall be the final authority in the
categorization of an advertisement into classified or display.

The regional quota 25 % shall be decided by PlD, in addition to all advertisements releases
emanating from federal government ministries/divisions/attached departments/autonomous
and semi-autonomous corporations/authorities and statutory bcdies etc. towards supporting
regional media, languages and evolving media.

ln case of classified advertisements, PID shall exercise 2570 regional quota over and above of
the total number of stations of the newspapers requested by the sponsoring federal
government ministries/divisions/attached departments/autono' rlcus and semi-autonomous
corporations/authorities and statutory bodies etc. and in case of display advertisements for
publications, the 25% quota will be made over and above of the total cost of the advertisement
released.

2.1.1

2.1.2

2.1.3

2.1.4

2.1.5

2.1.6

2.1 .7 For release of advertisement, the advertisement-sponsoring federal government
ministries/divisrons/attached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. shall submit a written request addressed to
the Director (Advertisements), Press lnformation Department along with final/approved
advertisement, both, duly signed and stamped by an officer not b3low BS-17 or equivalent. The
said wrirten request by the sponsor shall be referred to as Client Release Order (CRO).
(Annex-lll)

$
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2.1.8 Any instructions other than already specilied in CBO limiting PID in performance of its mandato
shall not be considered.

2.1 .9 All advertisements to be published in newspapers/publication etc. must preferably reach PID at
least 03 days prior to its desired publication date.

2.1.10 All federal government ministries/divisions/attached departments/autonomous and
semi-autonomous corporations/authorities and statutory bodies etc. shall ensure that the
request of advertisement is submitted to PID keeping the substanlial availability of time in cases
where there are specific deadlines. ln case of unavailability of s -rfficient time and subsequent
failure of publication of such advertisements, the responsibility .ihall rest with the sponsoring
federal government ministries/divisions/attached departments/autonomous and
semi-autonomous corporations/authorities and statutory bodies ?tc.

2.1.11 ln case of display advertisements, when the sponsoring federal government
ministries/divisions/attached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. intend to release a campaign or a special
supplement, the sponsor may suggest its publications preferences. However, the final authority
to decide the publications for the display campaigns shall rest wif i the PID within the allocated
budget ceiling provided by the sponsor.

2.1.12 |1 case of classified advertisements, the sponsoring federal government
ministries/divisions/atlached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. shall indicate budget allocation, language,
region, periodicity ot the publication and number of insertions without naming any newspaper
in their client Release Order:

2.1.13 lhe prime responsibility of the 'contenvmatter of the advertisement rests with the Fecleral
Government Ministries/ Divisions/attached departments/ Autonornous and Semi-Autonomous
Corporations/ Authorities and statutory bodies etc which is issuinCj the Client Release Order.

2.1.14 lt shall be binding on all national and regional publications to ensure that the advertrsement
released is printed in the respective Ianguage(s) of the publicatio'1 unless otherwise required by
the sponsoring organization.

2.1.15 PID may decline any request for release of advertisement on the basis of content, matter,
deficiency or design contrary to the guidelines/ instructions issui'd from time to time.

2.1.16 All foreign print media advertisements of Federal Government ministries/divisions/attached
departments/aulonomous and semi-autonomous corporations/authorities and statutory
bodies etc. shall be released after obtaining NOC from External Publicity Wing, Ivlinistry of
lnformation & Broadcasting. The sponsoring Ministry/ Division must ensure that the
advertisement is released after obtaining the quotations from all .he empanelled agencies and
preference shall be given to value for money. ln case] where there is no empaneled agency(s) or
the empanelled agencies regret to release international advertisement due to any reason, the
matter shall be referred to PlD.

2.1.17 PID shall hold the competition for selecting advertising agencies to execute foreign print media
advertisement among the enlisted advertising agencies.
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2.1.18 All Federal Government nrinisrriqsi divi;icnsr'attached departnrents/autonornous and
semi-autonomous corporations/arlthorities and statutory bodies etc shall clear their
advertisement dues within three months (90-days) of publishing,/airing. ln case of default, PID
may suspend/stop the release of advertisements of the conc.)rned client department until
clearance of outstanding dues.

2.1.19 The advertisemant must not be demanded by any publicatiot.t as a matter of right. Any
newspaper/publication canvassing for adverlisement, pressurizing or coercing government
officers officers/officials of PID or the sponsoring ministries/divisions/attached
departments/autonomous and semi-autonomous corporations/authorities and statutory
bodies etc. shall be liable to punitive action including suspension by Principal lnformation
Officer (PlO) for three months or removal from Central Media List (CML) etc. by the Ministry.

2.1.20 All publications shall coinmunicate to Director (Advertisement:;1, PID the name, address and
picture of the marketing representative along with the appointfllcnt date and expiry date. PID
will not consider any unauthorized individual or an individual representing more than one media
house(s). Any fraudulent activity, misbehavior,, or any other complaint against the marketing
representative shall render the publication liable to punitive aDtion (including suspensron
/removal from CNIL).

2.1.21 Classified Advertisement for Federal Government entities having advertising agencies on Panel;
Client Release Order (CRO) shall be addressed to the Director (Advertisemenl), Press
lnformation Department (PlD), Benevolent Fund Building, Zero Point Islamabad, with a copy to
one of the empaneled advertising agencies. The Agency shall design the classif ied/displav
(print, electronic, digital, cinematic & outdoor) advertisement and provide all necessary support
services. PID shall amend/approve the media plan and upload the same on its official website.
The concerned advertising agency shall strictly follow and execr.rie the approved media plan as
per the client department's requirements. The sponsoring departments must ensure jtidicious
distribution of advertisements distribution among appointed/ ernpaneled advertising agencies.

2.1.22 Classified Advertisement for Federal Government entities having no advertising agencies on
Panel: Client Release Order (CRO) shall be sent directly to Director (Advertisement), Press
lnformation Department, Benevolent Fund Building, lslamabad, and the advertisement shall be
released through an advertising agency enlisted with PlD.

2.2 ELECTRONIC N/IEDIA

2.2.1

2.2.2

All public sector advertisements/campaigns to electronic media [V/Radio) shall be released
through advertising agencies only to channels borne on Electronic Media List (EML) after
obtaining a specific PID tracking Number (EMN). Any claims or invoices without PID Electronic
Media Number (EMN) shall not be entertained/ processed for payment.

ln case of electronic media campaigns, PID shall make 25%o additions of the regional/ evolving
TV/ Radio Channels over and above the total cost of the campa:gn towards reaching or,rt and
enabling the masses through regional media/ languages and evolving media to maximize the
number of beneficiaries of the announcements.

?.on-*--"-s-.a

!

10



2.2.3 Fot release of electronic advertisement through PlD, the Federal Government Ministries/
Divisionyattached departments/ Autonomous and Semi-autonomous
Corporations/Authorities and statutory bodies shall submit a written request addressed to the
Director (Advertisements), Press lnformation Department alongwith final/approved campaign,
both, duly signed and stamped by an officer not below the gra(re of BS-17. The said written
request by the sponsor shall be called the Client Release Order (CRO) before the start of the
campaign (Annex lll). The approved TV/Radio commercial/advertisement may be enrailed or
provided on USB to PID along with the CRO.

2.2.4 The sponsoring ministries / divisions/ attached departments/autonomous and
semi-autonomous corporations/authorities and statutory bodies etc. may suggest / its
TV/Radio channels preferences. However, the final authority to finalize the channels / radio
spots and time slot for the electronic media campaigns shall rest rvith the PlD.

2.2.5 All sponsoring ministries / divisions/ attached departments /autonomous and
semi-autonomous corporations/authorities and statutory bodies etc. shall ensure timely
submission of advertisement's request to PlD. ln cases where there are specific deadlines such
as admission notices/ public notices and other important announcements, the advertisement
must reach PID at least two days prior to the schedule of airinJ. ln case of unavailability of
substantial amount of time and failure of airing of such advertisements, the onus of
responsibility shall rest with the sponsoring ministr ies / divisions/ attached
departmentyautonomous and semi-autonomous corporatio. rs/authorities and statutory
bodies etc.

2.2.6 PID shall forward the approved/ final media plan upon release to the Directorate of Electronic
Itrledia and Publications (DEMP), MolB for real-time tracking/ monitoring.

2.2.7 fhe advertising agency shall submit the claim bill to PID withil 15 days after airing of the
campaign.

2.2.8 PID may decline any request for release of advertisement on the basis of content, mattcr,
deficiency or design contrary to the guidelines/ instructions issu(.d from time to time.

2.2.9 All foreign electronic media advertisements of Federal Government ministries-
/divisions/attached departments/ autonomous and semi-autonorrous corporationslauthorities
and statutory bodies etc. shall be released after obtaining NOC from External Publicity Wing,
Ministry of lnformation & Broadcasting. The sponsoring Ministry/ Division must ensure that the
advertisement is released after obtaining the quotations from all the empanelled agencies and
preference shall be given to value for money. ln case, where there is no empaneled agency(s) or
the empanelled agencies regret to release international advertisement due to any reason, the
matter shall be referred to PlD.

2.2.10 PID shall hold the competition for selecting advertisilg agencie:; tc execute foreign electronic
media advertisement among the enlisted advertising agencies.

2.2.11 the advertisement must not be demanded by any channel as ii matter of right. Any channel
pressurizing or coercing the officers/ officials of PID or the sponsoring ministries/ divisions/
attached departments/autonomous and sefnFautonomous corporations/authorities and
statutory bodies etc. shall be liable to punitive action including suspension by Principal
lnformation Officer (PlO) for three monlhs or removal from Electronic Media List (EML) elc. by
the Ministry.
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2.2,12

2.2.13

2.2.14

2.2.15

2.3.2

2.3.3

2.3.4

All channels shall communicate to Director (Advertisements), PID the name, address and
picture of the marketing representative along with the appointment date and expiry date. PID
will not consider any unauthorized individual or an individual representing more than one media
house(s). Any fraudulent activity, misbehaviori or any other cor.iplaint against the marketing
representative shall render the channel liable to punitive action.

The rates for electronic media advertisement shall be applicable as prescribed by the
Advertisement Rate Fixation Committee from time to time.

It shall be binding on all national and regional channel(s) to ensure that the advertisement
released is aired in the respective language(s) of the channel unless otherwise required.

Voiceover/dubbing in the respective languages/mediums shall be the responsibility of the
concerned advertising agency.

2.3 DIGITAL/SOCIAL MEDIA
Digital advertising is a dynamic and rapidly evolving field, necessitating continuous updates to policies
and verification p,.ocesses. Ihis sectlon outlines the standard operating procedures (SOPs) for digital
advertising, ensuring alignment.with technological advancements and market trends. Whlle these SOPs^

cover many aspects of digital advertising, it is acknowledged that unforesgen and technical issues, such
as dlsruptrons in internet service or platform-specif ic challenges, tr'ay arise. /n such lrstances,
stakeholders are advised to direct their concerns to the Grievance iledressa/ Commiftee of ltl/o
lnformation & Broadcasting for appropriate resolution.

2.3.1 Press lnformation Department will circulate the digital campaigr requirements for the Ministry
of lnformation and Broadcasting to all eligible enlisted agencies while other Federal ministries/
divisions/ attached departments/autonomous and semi-autononrous corporations/authorities
and statutory bodies etc. shall circulate digital campaign requirements to their eligible
empaneled advertising agencies. ln case none of the empaneled agencies is capable of
executing the campaign, the same will be circulated among eligible enlisted agencies by PlD,
after obtaining NOC from the empaneled agencies of the sponsoring department.

A Content Committee, as notified by Sponsoring ministries/ divisions/ attached
departmentvautonomous and semi-autonomous corporations/authorities and statutory
bodies etc, shall conduct evaluation and selection of digiral media strategy including
contenvartwork and digital media campaign plans.

Every Digital campaign will be initiated after issuance of unique lD (Campaign Number) by Press
Information Department.

Subsequent to evaluation and selection by Content Oommittee, the approved and signed digilal
media plan shall be shared wlth PID and Centre for Digital Communication (erstwhile Cyber
Wing) prior to execution of the campaign. The digital media campaign shall comprise of a
robust digital strategy & execution plan which include:

.1
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IX,

viii.

2.3.5

2.3.6

2.3.7

2.3.8

Sponsoring Federal Government Divisions/ Departments/ Ministries/ Authorities/ Autonomous/
Semi-Autonomous / Corporations etc. will provide Client Release Order (CRO) to the Press
lnformation Department, specifying the name of the agency, duly signed and stamped (by
agency and sponsoring department) digital media plan & allocated budget to execute
campaign.

PID may form a close social media communication group (preierably Whatsapp) for alignment,
monitoring, execution, and subsequent verification. Stakeholders from CDC, sponsoring
ministries / divisions/ attached departrnents /autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. must be added for co-ordination. Executing
advertising agency must share periodic pulse reports to allow for real-1ime monitoring and
verification, as frequently as desired by any stakeholder.

ln case of any restriction/limitation by any digital platform or digital publisher during release or
approval of the campaign content, the advertising agency representative must imn]ediately
inform the designated focal person for re-allocation of the budget for smooth execution. Any
reallocation must be approved before execution and usage on an alternate platform. The same
must be communicated to all stakeholders present on the com,nunication group for effective
monitoring and evaluation.

The advertisement must not be demanded by any agency or digrtal publisher or live-streaming
platform owner(s) or social media handle(s) or influence(s) as a matter of right. Any digital
platform or agency pressurizing or coercing the officers/ officials of PID or the sponsoring
ministries/ divisions/ attached departmentyautonomous and semi-autonomous
corporations/authorities and statutory bodies etc. shall be liable to punitive action including
suspension by Principal lnformation Officer (PlO) for three months or removalfrom Digital Media
List (DML) etc. by the Ministry.

'-il"rdu
i3

-$-

Name of Social media platforms targeted along with budgetary allocation and key
metrics (booked/committed impressions, views, clicks, number of unique accounts to
be used) along with specific geo-fencing specif ications;

Duration of the campaign with component specific t;me-frame for achievement of
impressions;

Google Campaigns (Display or Search) budget, plac-.ment strategy and targeting
strategy;

ln case of international publishers/platforms, selection of platforms and geo-targeting
details must be mentioned:

Digital Publishers and number of impressions promised;

Details of influencers used for PR, content creat:rn, seeding and trending
(channeyplatforms, booked impressions/views, duration of trend) must be mentioned:

Value Added Services and FOC;

Name of sponsoring ministry / division/ attached cJpartment /autonomous and
semi-autonomous corporation/authority and statutory body etc.;

Clear strategy must be provided for any other innovative digital placement.



2.3.9

2.3.10

2.3.11

2.3.12

2.3.13

The rates for digital'media advertisement shall be based upon realtime platform-specif ic
market rates by social media platforms corresponding to local currency and as determined by
the Advertisement Rate Fixation Committee of M/o lnformation & Broadcasting.

The bills/ invoices for digital advertisements shall be processed by PID after technical
verification (i.e. committed impressions as mentioned in signed and approved media plan) by
the Centre for Digital Communication (erstwhile Cyber Wing).

Submission of campaign execution report shall have a covering checklist which is duly verified
and stamped by executing advertising agency, PlD, and CDC (A'rached at Annex-lll).

All payments will be made in Pak Rupees as committed in digital media strategy and all f inancial
responsibility will be borne by the advertising agency in case of fluctuation in foreign currencies.

As per Advertisement Policy 2021 (as amended 2022), CDC (erstwhile Cyber Wing) is tasked
with registering, maintaining, and updating the list of news webSiteS, web portals, social/digital
media platforms, influencers, PID may give preference to CDC's registered digital publishers/
portals/ social/digital media platforms, and influencers for disbursement of advertisement, if
need arises.

750,000-1 ,250,000 TBD by Advertisement Rate Fixatron Committee

D 500,000-750,000 TBD by Advertisement Rate Fixation Committee

E 200,000-500,000 TBD by Advertisemen. Rate Fixation Committee

Digital Publishers

2.3.14 Local Digital Publishers musi meet the following eligibility criteria to be ensured by the
advertising agency:

i. Publisher must be accessible in Pakistan without necessitating usage ofVPN or private
networks

ii. Minimum monthly traff ic of 200,000 originating from within Pakistan

iii. The website/portal/publisher must be integrated with Google Analytics for assessment
of traff iclpag eviews/users

iv. Active on at least three social media platforms

2.3.15 Local Digital Publishers shall be categorized on the following scale subject to approval by
Advertisement Rate Fixation Committee:

Tier Monthly Traffic Rate

TBD by Advertisement Rate Fixation Committee

B TBD by Advertisement Bate Fixation Committee

C

5M+

1 ,250,000-5,000,000

?o.1,;.--t3--
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2.3.16 Any Local Digital Publisher found to have manipulated Google r,nalytics ranking, web traftic
statistics, serving reports ancl/or used unfair means to inflate numbers like usage of bots etc.
shall be blacklisted.

2.3.17 Digital Publishers may include other prominent websites, ecomnierce platforms, forums, blogs,
entertainment platforms etc.

2.3.18 ln the case oI digital publishers, Google-aligned third-party verification services may be utilized
to verify achieved number of impressions against promised number of impressions by the
advertising agency.

2.3.19 The distribution of advertisement shall be further based on audience and regional
specification/reach of the News Websites, publishers, and/or portals.

2.3.20 Advertising agenry may use local/intemational advertisement network for video and banner
advertisement distribution.

2.3.21 Scanned/PDF (only e-paper) versions of newspapers and e-paper websites are not considered
digital publishers.

lnfluencers

2.3.22 lnfluencers shall be categorized on the following scale subject to approval by Advertisement
Rate Fixation Committee:

Tier Rate

Mega TBD by Advertisemenr Bate Fixation Committee

Macro TBD by Advertisement Rate Fixation Committee

General TBD by Advertisement Rate Fixation Committee

Micro Above 50K

2.4 OUTDOOR

2.4.1 All the advertising agencies enlisted with Press lnformation Department (PlD) will be eligible for
executing outdoor campaigns for the Federal Government.

2.4.2 All sponsoring ministries / divisions/ attached departments
semi-autonomous corporations/authoritres and statutory bodies etc
outdoor campaign requirements to all empaneled advertising age 1cies.

Every Outdoor campaign will be initiated after issuance of unique lD (Campaign Numbe0 by
Press lnformation Department. All the Federal Government Divisions/ Departments/ Ministries/
Authorities/ Autonomous/ Semi-Autonomous / Corporations et{i require this unique lD to list
their campaign for adequate verification from PlD.

/autonomous and
shall circulate their

1.0M and above

500K to 999K

100K to 499K

"ory;
-.cJ".-

,*

Follower

TBD by Advertisement Bate Fixation Committee

2.3.23 Any lnfluencer found to have manipulated ranking, web traffic statistics, and/or used unfair
means to inflate numbers like usage of bots etc. shall be blackllsted.

15



2.4.4

2.4.5

2.4.6

ln case of when no advertising agency is empaneled, all Federal Government Nilinistries/
Divisions/attached departments/ Autonomous and Semi-autonomous Corporations/
Authorities and statutory bodies etc. shall send a written request addressed to the Principal
lnformation Officer/EDG PlD, lslamabad along with a brief of the nature and scope of the
ministry/division/department etc. with name / designation of the f( cal person nominated for the
empanelment process.

Rates for outdoor advertisement shall be decided by the Advertisement Rate Fixation
Committee.

The agency(s) will share the outdoor placement plan with PID prior lo execution of the
campaign including :

t.

ii.

iii.

iv.

VI

Number and locations of static Billboards;

Number and locations Digital Bill boards;

Number and locations of Streamers;

Comprehensive details of EventNenue Branding Plan;

Press Information Department will provide Release Order (RO) to the enlisted
agency specifying the name of the cities & allocated budget to execute Outdoor
campaign in any specific areals or across the country;

Undertaking affidavit stating that the outdoor advertisement campaign shall be
executed as per approved plan and in case of identification of fraudulent activity,
executing advertising agency shall be held responsible, face barrement from
f urther campaigns, and liable to legal action.

2.5 CINEIVIA

PID shall finalize the media plan keeping in view the budget provision, target audience and
maximum impact.

PID shall approve the publicity campaigns including number of spots, time slot, and
consideration for regional language films.

PID shall be authorized to include, remove or hold in abeyance any advertisement released to
any cinema in the publicity plan.

All Federal Government Bodies/ Clients / Departments/ Organizations shall ensure availability
of adequate funds prior to release of any cinema campaign on tlle prescribed pattern.

Advertisement Rate Fixation Committee shall approve the rates for Cinema commercials on
recommendation of OlC.

2.5.1

2.5.2

2.5.3

2.5.4

2.5.5

a
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3.1 GENERAL PRINC!PLES
The bills / invoices submitted on account of display or classified advertisements published shall
be duly verified by the PID and after due verificatron will be forwarded to the sponsoring
ministry/department etc, for paymenVissuance of sanction.

All newspapers/ publications/ channels/ media houses/ broad;,asters/ etc. must open their
vendor numbers accounts with the respective AGPR Offices/ sub-offices and provide the same
to the PlD.

lnvoices for the classified advertisement, display Advertisement and Electronic Media
Campaign, the invoices will be submitted to PID by the advertising agencies. The sponsoring
Ministries/deparlments/ organizations/autonomous bodies etc. will make 85% payment
directly to the newspapers/channels etc and 15% will be paid to advertising agency in terms of
its commission, separately under intimation to the Press lnformation Department, lslamabad.
All letters and cheques issued must be sent to the PID for record and onward handing over to
the newspapers/channels etc.

Payments for all mediums of advertisements shall be made rv'thin 90 days of the date ol
publish ing/air ing.

PID may suspend Ministries /departments /organizations/ autonor-nous bodies etc. who default
in payment of advertisement bills on time.

lvlinistries/departments/ organizations /autonomous bodies etc, whose bills are not audited by
AGPR, shall share copies of cheques issued in the name of newspapers / publications/
channels etc, and agency to PlD, so that proper record can be maiirtained.

Ministries/departments/organizations/autonomous bodies etc. whose bills are audited by
AGPR must issue sanction letters to PID within 07 days after receipl of PID verified bill of
advertisement.

All ministries/divisions/departments/autonomous bodies/semi-autonomous bodies etc. in light
of Advertisement Policy, 2021 (Amended in 2022), duly verifieo by the Federal Cabinet, are
bound to route all advertisements and subsequent bills through the PlD. Accordingly, the
AGPR shall not accept any bill/invoice that has not been verified by the PlD.

3.2 PRINT ADVERTISEIVIENT

3.1.1

3.1 .2

3.1.3

3..1.4

3.1.5

3.1.6

3.1.7

3.1.8

3.2.1 ln case of Print media advertisements three sets of the following documents are required to be
submitted in original:

i. Invoices as per the approved advertisement rates:

ii. Client Release Order (CRO) along with Media Plan;

iii. Departmental Release Order (DRO) issued by PID;

iv. Complete newspapers/ publications wherein the advertisement is published;

1B
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3.3 ELECTRONIC ADVERTISEMENT

3.3.1.1 ln case of electronic media advertisements, invoice as per approved media plan and spot
verification report from DEMP for sub.iect campaign to be submitted.

3.3.1.2 Once the electronic campaign has be6n verified, the bill shall be processed by PID as per the
due procedure.

3.4 DIGITAL ADVE RTISETVIENT

3.4.1

3.4.2

ln case of Digital Media campaign, payments are made in advance to the digital platforms,
publishers, influencers etc. by the advertising agency. Subsequeritly, bills are presented by the
advertising agency after completion of the campaign for reimbursement. Hence in case of
digital media, all the payments may be made 100026 to advertising agencies (inclusive of service
charges equivalent to 15% of media buying cost) after successfully fulf illing all codal formalities
and any pre-requisite veri{ications by the Centre for Digital Communications (erstwhile Cyber
Wing).

ln case of Digital media advertisements, executing advertising agency must submit four sets of
the following documents in original to PID: -

.

Duly verified lnvoice;

Client Release Order along with Media Plan indicating targeted milestone,
period/duration and name of campaigns;

Comprehensive Digital Media Campaign Execution Report highlighting documentary
proof (Screenshots/Reports/Printouts/ of social media platforms, and websites where
the advertisement was run).

l .

3.4.3

3.4.4

3.4.5

PID shall submit the Digital Media Campaign Execution Report tL' CDC for technical verif ication
and subsequent provisioning of Digilal Campaign Verification Fleport. ln case of incomplete
Digital Media Campaign Execution Report, the case may be returned to PID for re-submission
along with the missing details. Lastly, in case advertising agencies are still unable to provide the
requisite data/papers/documents etc, CDC may perform proportionate deductions during
verification.

The digital media campaign execution report shall include a covering checklist (specimen
attached at Annex-lll) which shall be duly signed and stamped by Advertising Agency.
Subsequently, it will be duly signed and stamped by PID and CDC (erstwhile Cyber Wing).

CDC shall furnish a response to the submission of Digital Media Campaign Execution Report
within 05 working days. Subsequent to receiving Digital Campaign Verif ication Certificate from
CDC, PID shall transmit the bills onward to the sponsoring ninistry/department etc., for
paymenvissuance of sanction.

10
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3.5 OUTDOOR ADVERTISEIVI ENT

3.5.1 Upon successful execution, the advertising agency shall provide (three sets) detailed
documentary proof along with invoices for the purpose of verification including:

.

l .

IV

A Third-party (a company/agency registered with SECP) will provide
Verif ication/Conf irmation Report regarding the execution of outdoor placements in
accordance with approval from Press lnformation Department.

Authorization letter from the concerned district
administration/municipality/cantonment board mentioning the locations and total
number of static/digital billboards/streamers etc along with respective receipts of
fees and taxes deposited.

Outdoor media campaign execution report including ini lvidual photographs of
billboards/digital billboards/ streamers with associatecl EX;F metadata specifying
location, and time.

ln the case of digital billboards, real-time geo{agged and rir,re-stamped videos of
digital billboards may be shared through close-communication group (preferably
WhatsApp) showing individuals services for each component of the outdoor plan.

3.5.2 Once the outdoor campaign has been verified, the bill shall be processed by PID as per the due
procedure.

3.6 CINEIVIA ADVERTISEMENT

3.6.1 The Federal and Provincial Central Board of Film Censors shall verify the screened cinema
commercials.

3.6.2 Once the cinema campaign has been verified, the bill shall be processed by PID as per the due
procedure.

:i-Er
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Annex I

14.

Enlistment Checklist for Digital Advertising Agencies
*indicates mandatory submissions

Submission

Any other conflict of interests-

Liquidity Certificate demonstrating capability to.run campaigns
of any scale (especially for digital campaigns)-

Balance sheets and duly audited accounts by authorized
certified Accountant for past three years'

Sr. Requirement Remarks

2

List of Enterprise subscription for relevant online monitoring
tools (e.9. Synthesio, Talkwalker Hootsuite, Meltwater, etc.).

Comprehensive reports of past public-sector digital
campaigns, if any

3. List of at least 10 clients, project scope with evidence of service
provision (contracts, ROs, POs) and 03
references/recommendations along with their contact details

5

8.

I

10.

11.

NTN Number, Copy of ActiveTaxpayer status on ATL (FBR), and
Excise &Taxation (ProfessionalTax Certificate for current FY)-

Social Media Presence Report including list of all social media
links and official website.

Capability of the advertising agencies to produce detailed
impact Assessment, sentiment analysis, and data-driven
decision making (tools and pre-requisite HR)-

Any lnternationally recognized certification or awards

Copy of lease agreemenV Proof of address of office in
lslamabad and/or provincial capitals*

Detailed organizational structure including specialized/qualif ied
and experienced professionals that can cater to digital media
handled by applicant agency .

Affidavit on Stamp Paper affirming that it has never been
blacklisted by any Federal or Provincial
Ministry/Division/Department/ Organization etc."

SECP Registration certificate.

12. Non-collusion certif icate/aJf idavit.

13.

15.

-Asqr;
-..* "-6- " -

6.

7.i I
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1.

4.
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NATIONAL ASSEMBLY SECRETARIA i'
NUTE SOF EE NGOFTE P L

[.', ,,Jl:lA/ 3_1sr meeting of the Public Accounb Committee (pAC) pertaining to ure Ministry of
:'i T1,-"1 and Broadcasting under the Chairmanship oi Mr.'Jlnaid Ak-bar, MNA was heto

: l.t re,29': July, 2025 at 11:-OO arn in Committee Roorn No.2, lsrFloor, partiament l{ouse,I larl tabad. List of participants is placed at Annexure_A.i The proceedings commenced with recitation from lhe l.{oly euran.

C,4CCOUNTS COMMITTEE

YO INFOR ON N o T
APPROPRIATToN AccouNrs (crvrL) voL-r (2022-23)

GRA NT NO.s4- INFORMATI ON AND OADCASTING OIVISIONRR
(ExCESS AMOUNT OF RS. 158,459,0S5)

ii) GRANT NO.55 . MISCELLAN EO sFx PENDITtI RE oFl FORMATION ANDU

30

B AD STING D vts o
(LAPSED AMOUNT OF RS.25,926,732)

iii) GRA.NT NO 1 10. DFVFI OPMFNT FXPENDITURE OF INFORMA TION AND
BROA DCASTING OIVISION
(EXCESS AMOUNT OF RS.368,943)

li,!i IRECOMMEND ATION / DIRECTIVE
The Committee recommended to settle the above three Granls on the

r'e Dn mendation of DAC.

MINISTRY OF INFORMATION AND BROADCASTING
II ,'I IT REPORT ON THE ACCOUNTS OF FEDER.AL GOVERNMENT (CIVIL)

FOR THE YEAR 2023-24

USE OF SUPPLEMENTARY GRANT WITHIN THE PRESS INFORMATION
OEPARTMEN T tPtDl. ISLAITIABAD - RS. 1.7S0.045 MILLION

(i i\,)

'lhe Economic Coordination Committee (ECC) of the Cabinet considered the
l;1r rrn;rry daled 21.11.2022, submitted by the Ministry of lnformation and Broadcasting
r:r:l rl ng allocation of budget to launch a'comprehensive media awareness campaign on
(:)' r)1 ment's flood relatgd initiatives, programs and projeits, and approved Rs. 50.000
r ll :rrt rnder head of account A03919 Payment to others lor seNices rendered and funds to
lJr,: ur l of Rs. 2.000 billion in favor of the Ministry of lnformation and Broadcasting through
.i 5 F t lementary Grant for the Financial yeat 2022-23. The Press lnformation DePartment
'r:'lt : r. .ceived a Supplementary Grant of Rs. 1.950,000,000 under Head of account 403907-
.r.(:'v |rti iing and Publicity for campaign on Government's flood related initialives. Audit
):,s '/ rd that out of Rs. 1 ,950.000 million, only Rs. 1 59.955 million was utilized for the
rri-) ,l€ I media campaign and the remaining amount of Rs. 1,790.045 million was spent on
rl. s1 r:: fied expenditures in violation of the ECC and Cabinet decision. Audit was of the view
lt:ii:t .r; r of the Supplementary Grant indicates significant lrregularities as Rs. 1,790.045
rnilli, 11 vas diverted from the intended media campaign, constituting a breach of financial
' :l:L ir:i )ns.

I udit recommended that the responsibility may be lixed for the,lrregularity.
da 21,07,20ons

The Audit apprised the D C that the Press lnformation Department (PlD) received
., iir r)lementary Grant of Rs. 1,950,000,000 under the Head of Account A03907 -

,:...,,( 1;s ng and Publicity for the campaign on Government's flood related initiatives. Audit

.r. Page lof 6
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obse*ed that out of Rs, 1 ,950.000 rnilrion, onry Rs. 1s9.9s5 nl rion was utilized for th''

inrended rnedia canrpaign "^ 
8""#;;l#il i"oi Jut",r activities. Further, the remaining

arnount of Rs. 1,790.045 .,,,,J.'"*r"""0""i "i """p*rn"o 
expenditures in violation of the

F-CC and Cabinet decision.

The PID management stated that' as per Symmary for the Economic Coordindtion

Committee (ECC), they ttro 
"i"rr"alo" ''nt l ooo billion as Supplemenlary/Technical

Supplementary Grant fo ta,-rnch PublicitylAwareness .9?.rnp'ion 
on different Government

initiatives,achievements in r#'il"i, ;l;li;;;i" "no 
aigit'i *6di"' ln response' lhe .Ecc

approved an allocation 
"r 

ru.aJi"'in" irne of Rs. 2.000 billion in favor of the Ministry of

lnformation and Broadcasting 
jhrodh supplementary Grant for lhe FY 2022-23, to launch

comprehensive tUeaia Aw"rineJs "C.n.pjign on Government's Flood related lnitiatives,

F.;it";;"^. ;"J F,n1"a". in" nuJii p",iwas enensivelv discussed by the DAc' The

Deparlment took the stance that the anrount in addition to the flood related initiatives. was

elso meant for others programs and proiects. However, Audit stated that the amount was

only meanf for flood rel;te; initiati,res, progranrs anr1 firoiects The Arldil asked to provide lhe

irnplementation report submitted by the tvlinistry to the Cabinetw.r.t. the allocation.

The PAO informed that the summary for supplementary Grantwas moved which was
not limited to advertiserqent of flood related campaign but for the advertisement of other
Government Programs / Proiects and the said record can be verilied from the Audit.

AG- END c
tssues should have been discussed and dec

and verification of record
o ided at DAC

level a rred the Para back to DAC for discussi on

5. PARA NO. 18.5.2 (PAGE NO . 237-238)
LOSS DUE TO DELAY IN THE GRAI{T OF VARIOUS LICENSES TO PROVISIONAL
SL'CCESSFUL BIDDERS - RS. 1 ,393.575 MILLION
The management of tlre PEMRA awarded provisional Licenses to 17 successlul

bidders (l5licenses to lhe provisional successful bidders on 03.05.2019 and 02 licenses to
the provisional successlul bidders on 11.10.2018) amounting to Rs11,639,500,000 and 15o/o

earnest money of the total bid price amounting to Rs. 245,926,000 was retained by PEMRA
from these 17 successful bidders. Audit obseNed that:

i. Those 17 selected bidders were not granted licenses despite lapse of more than 44
months (three years and eight months) in violation of Section 22 of the PEMRA
Ordinance.2002, as amended by the PEMRA Amendmenl Act,2007, Rule 09(5) ol
the PEMRA Rules,2009 and ltem No. 5 of the Minutes ol the 155th Aulhority meeting
held on 28.02.202-0.

ii. The public exchequer was deprived of the remaining 85% of Applicable License Fee
(ALF) revenue amounting to Rs. 1,393,575,000 due to non-clearance ot seourity lronr
the Millislry of lnterior'

Audit was of the view that the non-granting o{ licenses caused a loss to the public

excheq(le r and was a serious lapse on the part of the Ministry of lnterior, as grant of the

llcense cou ld not be pended for an indefirlite pqriod ol time

Audit recommends that the responsibility may be lixed for the non-granting of licenses,

as Per the PEM RA Ordinance, Rules and Minutes of the Authority meeting

c 'sr comm d ti s 1 07

The Audit aPPrlse d the DAC that the lnanagenrent lrad recovered an antount of Rs. l

149.625 million fronr the 12 llcensees on account of license fees. The sanre was deposited

tn the Askari Bank Accounl No. 165050e546, nraintehrcd by the PEMRp,, wllereas, i[ u,'as

required to be dePosited in the Governlnenl lreasury, as the Finance Division had clanfled

4.2.1 o( the Explanatory Memorandum ot tlre Federal Receipts that the

-.a11,

through' Para No 4
page 2 uf 6

PEMRA

l.]



re GOVERNMENT OF PAKIST.{N
PRESS INFORMATION DEPARTMENT

***i

[. No 7 (9)/201 9-A lslarnabad: Februaryocl, 2026

Subject: NATIONALASSBMBELYROTA.DAYOTiITSTIONS.

It refers to National Assembly Rota Day Question No. 14,

sub-question (c), asked by Mr. Muhammad Ali, regarding details of appointmcnts

rnade in each subordinate depsrbnent of thi Ministry of Information & Broadcasing

during the current tenue of the Govemmcnl

2. In this regard, it is submitted that no rtgular recruilmeat has bcen

carried out during the tenure of this Govemrncnt.

3. Horvever, thirty-hvo (32) indiv',iCtrnls .r'rcre appointed purely on a

temporary basis under the Counter Violctrt E::ircrrrisrn (CVE) ProjecL These

appointment were purely on contractual b.x::is und ccnlbr no right of regularization or

continuation beyond the project period. '[he dchils of thirty-nvo (32) individuals

appointed under this project are enclosed hcrewit['

4. This issues with the approval ofthc Conrpetent Authority.

(Kinza Ashraf)
Dsputy Dircctor (Admin)
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66yg, r\r'tENT OF PAI.ISTAN
CAB INEI'SECRETARIAT

c.\tJINllT DtvtstoN
itlta

. No.l:. 1/10/202i/COORD-RA-W

Encl: As abovc

Islamabad, the 28c Not'ember, 2022

ACioi, t3/

irrlbr-:rr,,,fiiln

ljrom: AMNA FAROOQ,
Section Ofticer (RA-N )

'fir: l) The Managing Director,
Public Proi':riment Regulatory Aurhority (PPRA),
Islamabad.

2) The Chainrron,
Oil & Gas kgulatory Authority (OGRA),
Islamabrid.

3) The Chrirman,
Pakistaa'l"elecommunication Authority (PTA),
Islamabad.

4) The Chairmaq
National Electric Power Regulatory Authority (NEPRA),
lslagalad.

5) The Chain.ra&
Naya Pakis,rn Housing & Dcvelopment Authority (NAPIIDA),
Islamabad.

6) 'l'he Executive Director,
Frequency Allocation Board, (FAB),
Islamabad.

ij The Chairman,
Special Teclnology Zones Authority (STZA),

Isleuabad

Subject:- APPROVT\L OF .IIG AD'yXRTISIVIE}{I POLICY 2
AMENDIC-D IN YEAR 2022

l'lease find enclose hercwith a copy of this Division's U,O. No.4-12020-Misc

(Ccord) &ted 25ft Nov€n b€r, 2022 along with a self-cxplanatory copy of Ministry of
].

I"nformation & Broadcasting O,M. No.l5(3 I/201E-P-I, dued 16o l{ovember,2022 on the

abovc subject tbr information and compliance in letter and spirit.

\ 
oJ\].r,ul'"

(AMNAFAROOQ)

Pakistari Telecornntrrnica tion uthodtv((
Copy alongwith enclosures foruarded to:

i. Section Oflicer (RA-l)

ii. Section Offiu;r (RA-ll)

iii. Section Officerr (B-A-lll) tn.-?

*e.ry ro___l 3-zi { a _:-L., t tJ-.}
- --iE'^ll.as, rrr. i

Chai.rmsr

DG Coor:d





GOVERNMENT OF PAKISTAN
CABINET SECRETARIAT

CABINETDIVISION
ttitrt

, OF THE ADVEITTISEMENT }OLICY 2O2I AS AMENDED
't',

\\

S ubj cc t: r\PPROVAI,
IN YEAR 2I

Plea.se find enclosed herewith u selt'-explanatory O.M. issued by Ministry of

lnformation & Broadcasting bearing No. l5(3ly20lE-P-l dated l6t November 2022 for

infomration and compliance rrr letter ood spirit.

ci
(Nida Rehnran)

Section Oflicer (Coord)
PH! 05r-9202656

1. Joint Secretary (Org) For PCP/S&F/PTDCNAP/APOiSST
2. Joint Secretary (RA) For PTA/FAB/OGRA/NEPRA/PPRA/NAPHDA/STZA
J. Secretary (NIISB) For Department of Communications Security
4. S O (Adrnn-ll) For lslamabad Club
5. Scction Officer (G-l / G-,i) For Cabinet Division (marn)

Cabinct Division's U.O. ),1o, 4-l/2020-Misc (Coord), datcd 25th Novcmbcr 2022
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I I tYl trl t-1,

GOVERNI{ BNT OF IAI(ISTAN
MINISTRY OF INFORMATION AND BROADCASTTNG

lSLr\MABAD
rr*i 

,:
No. l5(ily20l8-P-t

l) ist ribu tio lr:

r)

lslarnabud, the l6'lt Novenrber, 2022

OFFICE NI EIVIORANDUI\{

Su hj ect: AI)PROVAI. OF THF, ADVIiR'I'I SEI{ENT POLI(.:Y 2O2I AS DED INAlrl

Thc undcrsigrrc,J is dircctcd to errclosc hcrervith the "Ad vertiserrrenr l\rlicy 202I .rsirr(rrdcu
irr vr:ar 2022". <luly approveo by the Federnl cnbinet. lor infomlotio[ and compliance. please.

i,lrrcl: As :rhovc

q._<_,
(Zrhidullirh Khnn)

Deputy Director (P-l)
l'h: 910355E

Lr)

c)
d)
c)

All Secretarics lrf the Ministries/Llivisions (rvith the rc.1ucst to circulatc rhe Aclvertisenrc.nr
Policy to dcpnntrrents. orgnnizatiorrs. autononrouvselrlautoltollous boclies. Lrldr,.r tScir
athuinistrativc corrtrol).
l\(counrant Cencral ol Pakisran Revcnuc (AGpR), lsllrnabad.
Dilccror Ccncrd/ltrincipal lnfonnarion Officcr (plO), plD. lslanrabati.
l)i.cctol Gencral, Dircctorure of Elcctrouic Media nnd Publicariorr (DEMp), lslirnrabad.
.[)ire ctor Cerrerul, Cyber Wirrg, lvt/o l&8, Ishrurubltl.

io[ (0:

. Sccretaty t( the Prcsidcnt. Presidenl's Sccretnriur lpublic), Islanrabad.. Sccrctary to the Prilnc lvlinisrcr, prinre Miuisrer's Otficc, lstanrabad,. Sccretary, Cabinct Division, Islanrabad.

. I)irector to Ministcr Oflice, tr{/o l&8, lslauratxrd.

. [)irecror ro Sccrctary Ollicc. lvl/o l&t]. Islaurubatl.

v
\'

(lo ry for irr lirrrrrit

YIiAll 2022



GOVERNMENT OIr PAKISTA.N

il,IINISTRY OF' II\{FORMATION & BROADCASTING

ADVERTISEMENT POLTCY 2021

(As AMENDED IN YEAR 2022)

s
tt

t
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o
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l- I utroti rrc t ion:

Advcrtiicrncurs. commcrciols or messoges on prinr,'t'vi ltadio/cincma, Digitnl or othg

1l:ttlbrnrs. lbrur an iurportant rool f9r disseminarion of information and ctiation of awareness

lllllollg thc citizcrts ort govcrrnlcnt policics. progranrs iud initiati., cs. The governnrent. thcrcl'trrr,'.

nccds lo trtilizc c fTcctively tl'e entire range ofnredia to create inforrncd opinions on various policics

irntl prognrrns [ruing pursued for the rvelfarc ottlrc citizcns,

With thc cvcr cvolving and advancing new nlcdia, thcru is a dire need to ensure that

ldvenisin[ or contnrunicatio, rs across lhc recluired rne<tiunrs arc streamlined so thot its message

rcachcs thc rnrsirnuur numier of people ond also elicits rcsporrse. Thercforc, communication

sr.r'irtcgies should rchieve 
.value 

for public nroncy and eflicicncy in thc delivcry of message and

cncourirgc nrcdiir pluralism.

r\ccorrling to Rule of Susiness, 1971. Schedulc - ll Entry 16, Ministry of lnformation and

Broadcrstiug is l tbcal Mirristry of the Governnrent ofPakistan, rnandated with its projection and

,.lissr:nriultiou ol' inlbrnrution, lt is incunrbent to slrcnmlint' the release ol public sccttrr

udycrtisclucnts iurd lbrurulate an advertiscmsnt policy to bcnelit liom emerging mcdia tools lbr an

cli'cctirc anrl t:rrgctetl dissenrination o[ public nrcssrgcs.

'l'ltc policl' lirrtlrcl iulcnds to enhance trxnspirrcncy iud inclusivity besldes curtailing the

tliscretiou:rrr, ptrrrr:rs i[ disburser eut of public scctor irdvcnis,:rnsDls to nrake it norc cllcstivc

lrrtl li,r-rcuclrir rg,. yr rsurir rli. rrJdeil vrrluc for public ntorrcy.

l. I\'l:t rrtlu tc:

r\s pcr l(Lrlcs of Birsiness, l9?1, Schcrlulc - ll l:nt11 l6 i\lolll is rnlnllltstl to.

6 (i1 l'olicy rcgcu''tiug goteruneut o.llctlifauu : contol cl.tdycrlisente t ul pkc( tf,tl;

-i /. I'n,"K,t iut all,.t projcctiott of Governnent policics thmrgh tligital nndiu',

Pa e.2-ol9



.1. Objectivcs

'fo provide a broader frtmeworh for publiu scctor advertiseutents and cornntunications, an4

t,r irrfornr and inculcrte rworeness s$ong the mnsses on issues of puEiie irqportance and

ashicvenrents ol the governnrent ofthe day.

'flrc irdvsrtiscrncnt policy 2021 (As Aruended 2022) ainrs ro esmblish rhe requisiru

structurcs. procedures, syster,ts and guidelines to makc the policy dynamic and progressive, to

cirrer to the rlpidly chlnging national flnd globol mcdia ecosystcrn in order to project and promote

lhc nilrratiY\' of thc statc.

.1. Scope:

Tlrc policy cntitlcs rclcase of Fedenrl Govenrnrcnt {dvertisements to only thosc

prrtrlic:rlious. 'IV clrarrncls, rudio clrnnncls. cincntus. cnhle rrpcrators. outdoor nnd digital nrsrlia

pllt[ornrs rvhich arc r!-gistcred/cnlisted rvith the MolB anrl arlherc to Articlc l9 of thc Constitution

of lslarnlc l{cpuhlic ol-l'akistan, l9?3, as rvcll as nredia cotlc ofethics, in voguc.

'lhc lrolicy cntails nll tbmrs ol publicity i.c. canrpaigning. ndvocacy, orrlreachirrg,

ir\\ilrcncss. countcriug nrisir rtbnnalion and disintbrmotion, uilrrativc buikling, public servicc

ncslrqiuq. nrlrkr'ting, pl'o'rotion, projcction irtrd evenl ntflnagcnrcnt on issues of public and

rrirtiouul iurPofriurcc :urd securily. ctc.. iDloud inr.t abro d, ilso r,,:riuircd.

5. Cuirleliucs of Advcrtiseurcut Policy 2021 (A-s rnrcutlcd in 2022):

ru) 'l hr: .Advcrtiscr[cn' Policy is ull-enconrprssing; covcrinli all lbrms of mcdiu including

prirtt. clcctrunic. digitirl. cinurrlr, otrtdoor. lnd iur) rrtlNr nrr'dirrnr l'ul lnnsplrcnl. .iurlisirrtr,i uurl

mcrit-brrscrl utilizirtion of Govcnrnrerrt resourccs for putllic s$tor advcrlisetncnt and media

clrnplir:ns:
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c) Ait thc rclcvarrt staket,rldcrs irrcluding various rncdia associations rvere consulted during

rhc lirrmularion ol'rhis policy;

(l) Ilrc l'latttling Conrnrissiott shtll r,'lrrtturk 0.l')h tu l.-i",o r,rl ir,rlul lrudget r.rrrtlirr r,rl rrr l'sl,!l,

projcct. tlcprndirrg Ltpon the condilions urcntioncd in thc Sc/re</r/c. for mnning ell'ective publicity

.lr'!l t:lSS :r\\ urClleSS CAnrpaigf S:

r:) r\ll Prrhlic :iuc1111 ad ,cttiscntcnts shirll ht rr'lcascrl llrrorrgh l'll):

l) \'lolLl ru.rl couducl 3'r party necd issessnrcnt bctbrc luur:ching any urcdia cirmpaign, on

ruccrl hasis:

gl l)ll) sluLllapplv 25i( quota. in atldition to all advcrtiscnrcnt rclcflscs.c rnanilting l'ronl lc(lerirl

lloYcnrnrcnl rlrinistrics/ divi.:ionS/ atlachc(l (lcpilrllncnts/ aut(]n\)ntous arrtl senti-utttonourous/

Lr)rporiltir'nj/' i|lLtl)r,ritias rrrl slallrlol! boilics etc. to\vxrds sup[r()rting Icgi()nirl. lilugtrirgc irrrd

,: r,rlviru rr rct{i:t.

ir) ['ll) slurll dctcrntint: autl apply 259'o quota on thc busis rrl'r-r,rst (lirr rlispluy ldvcrliscrrcnts

r,, puhliuurio[s. l\i channsls, lrM statio[s) or nrnnhcr of stutions (lilr'classilicd a<lvcrtisemcnts to

puLrlir-'at r ons 1.

i) l'il) slrall ;rP1:rrint lLvcrlisiug gencics r)n thc Pirocl :lrtd r'.ith cousultirl.i(nr ol'tnitri:tttt.

.1i.. isr,,rrsl rrurrclr,.,;rl r.lc pitrtr, rents/ autonotnous alt'td sc rtr i-nu(ortortr<lu s/ corporirtions/ atlthoritics irrtd

stittul()l v liodlcs clu.

.i) ln or(lcr to scck r.livclsc. irrrru vltivc, .broarl-blscd itnd vit rtc atii,lctl ntctlia sttltt(iotrs hl

plovirling ellcctivc. lhir ;laying lield ilnrl prourotc conrlctitivencss lbr the fcdcral
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lovcrtrrll('rll/nalioual carnlraig[s. thc lrlvsrrising irgelcres e'listcd with plD slrall decnr ro be

eniporrcled ltscnrics oI N.lol[J.

k) All lhc tl'dcral govcr,lnlclrt nriuislrics/ tlivisilus/ suache(t dcpltrtnrclts/ outonomous,nd

scntl'0u[on0t'ttouV corpor.ltions.r authoritics nd starutory bodics ctc. shall bc liablc to clcar all thc

outstuntling duesipaynrcnts ngainst the relelsecl ancl publishetl/tirecl n<tveniscnrcny's rvirhin 90

,,lavs, lailing rvhicir l,lD ntay suspcnd lhc relcssey's of the non-conl pliant sponsoring public sector

orlirrr izll io rrs/cntitic s.

i) r\Cl'[{ slt:tli not proccsr. ntty advertiseuqnt clainrs lritlruut thc authorizirriory'vcrilicntion [:y

tlrc I'lD.

rr) '\urlilr,rt 
(icnct'l'rl ol'P::kistltrt sh:rll rlccllrr: arry pavtncrrt.'s rgitinst tlrc urlrcllisrrtrtnt:

elrrinrs/[rills l)v tl]c lr.rl.ono!rous antl senri-urriononlorJri/ corPorrtic.nV autlrolitres and statutory

hoilics ctc. ls unlx\\'l'ul and littilc to rccovcr)'rvhich rrc not fluthoriz.ed/verilicrl by ttlD.

(;. Ovcrsight & [nrpiuueutation Conrluittcc (OIC):

1hc Oversight & Irrrplerucntation Cornnlilte(. shall overs.l(: all aspects oI govcrnurerrt

irdYurlis...n)e [t a[d corrmonicrtion. The OIC shall lrlvc thc authorily to rcvicw atty put)licity

carupuigrr,r:rdvcrliscurent rvhi,:lr lacks otl.icctivity or is inconsistclrt rvith thc policics of thc

(ov(flllllclll

Courposition of the Cornurittce shall be as follorvs:

i. Secretlry, l&B Division

ii. l'rincipirl Infr luration Oflicer (l'lO)

iii. Directtrr C cuerll, lP Wing

ir.. [)ircctor Cenerill, DEMP

t-:hairyerson

ivlcnrbcr

lulcutbcr

it4enrhcr
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v. Di(:ctor Gen,rrfll, Cyh€r Wing Mcrnber
vr. Rcp of Digital Conrmuuicotion Wing Menrber
vii. Director _(Advr) ptD

(Secretary to rhe Commince)
viii' Any co'opted lvrernber wit' rhe pcnnission of the scrrcury, rnlbnnarion.

6 t rlre .rc s'a, bc aurhorized lo apuove thc rureJproce<lureysops rcr conrrary to this policy for
all Fcdenrl Governnrenl nredia advertisemenrs, and amend rhem, as and whcn rcquircd.

Crievance Ilctl rcs.sul Conruri(tce

lu(ldress tlic gricvnnces enranuting l.ronl the dccisior/-r of rlre OlC, the follorving
Cornruirtec strall trc constilutcd:

7

3

Iu oider to

lt

[1.

t\.

Ivlirrirrr:r for l&B

Arlditionnl Sccranry lr{oll}

DC IP Wing

I)U I'UC

DDG iIIP) PID

A(lvcrtisenrcll t llutc Fixntion Cournri sc:

'l'lrc (irrrtrnttlcs slr.ll tlevrsc critcril to deternrinc antl rc*ic*,tlrr. .tlrcriscrrc*r r.lcs ror

clcctlunic. out<loor. digital, ci,lenla or any or.her nrccri* plurrbnn rn(l would meet on need bflsis or

lt lcast biartrruollt'. to revis,v ,hc criterin or ratcs, if retluired.

'l hc ('onrnrittec sha l comprisc the lollorving n1L_nlbers:

["etlerll Ministsr for tnf<rnnation and Broadcusrit:g

S('cl'Bt ry, luforntolion and Broadcasting

I'ri ncipal Inforrnation Olfi t:rrr

(Chuir)

ltr.
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iv. Direcror Ccneral, DEMp

v. L)irector Genernl, lp Wing

vi. Direcror General, Cyber Wing

vii. Any othcr co-opted men)b(.r

9. Digital Mctlia Advcrtisements

The approved policy guidelines shall be npplicable on all ministries/ divisions/ arrached

dcPannlcllls/ altlt(lllolllol,ls arC semi-autononrous/ corporolionV arrtlrorities/ ancl starutory hotlir,.s

ctc. for rclcasc/placenrcnt of their digitill advertisenrcnts throrrgh the respeclive cmpaneled

rurlvcrtising agency/ies alier cbtaining mandatory approval of PlD.

Cybcr Wing ot'MoiR shall register. nr.liutain lnd update thc list ol norvs websites. rvcb

porruls, sociul/tligital nrcdia piattbrr,rs lnd inllucnccrs, rnd shall also verify the clainrs accor<ting

to tlrc rrotilicd nrlcs/procedure-y'SOPs.

10. Con tcnt Cornnrittrc

r\ri irr-lro:rsc (lurrturI Currurril,tr:r: lur tLc displuy, tltctronic, outdoor, rilrcnrltic and digitll

lurh,r:r'tiscnrcnt shull bc notiliccl by thc Molt) lhr rrpproving/sclccting thc orcittive solutions

tbl tlre carnpaigns e\ccuted by thc lvlolt].

tlaataat+rl+raaataat
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GOVEIINMEN'I OF PAKISl',\N

NTINISTRY OF PLANNING, DEVELOPI\TUNT (Q SPECIAL INITIAT'IVES

Subject: GUII) LINI:S FOR ALLOCATINC A PEI(CENI'AGE OF'['O'I'AL BUDGt,'I

OUTLAY IN PSDP FOR RUNNING EFFECTIVE MEDIA CAMPAIGN

ITOI{ PSDP PITOJECTS'

. 'flrc follov;ir'.g guidelincs lruvc bcsrr prepared by lvlirrisrry of Plunning.

Dcvclopmcnt & Special lnitiativcs iu consultatiou rvith Ministry ol lufonuatiou and Broodcasting,

in pursuancc of tirc tlecision ot'tlre Federll Cabiuet iu its nlccting huld on 7th July 2021, rvith regard

to thc Advcrtisenrcnt Policy ?021 . Thc guidelincs shall apply to tlrc r'unding for advertrsements [0r

(lcvclopnrcr)l pl(,iccts out of PSDP rllocatior onlv.

l. l'rovision lbr irdvcrtiserneut nnd publicity shnll be allorvcd as ir purt o[ thc cosl of

lh\' prllir\:l lrasccl on follorrrug corttlitions:

i. A projcr:t slrull bc dcclarcd n rpr:rlilicrl project for udvcrtisenrent & publicity by

thc CDWP bised ttporr n:rturc of work, gcographicrl covcritgc, cost of the

proicct ard otltcr critcriu us dccnrcd opproprittc b1' the CDWP'

ii. 'thc CD!l) shall consitler er,cry project lbr tlccllrration as ir rlrtnlilierl projcr.t
r ,!

lbr advcrtiseurent rurd publicity rvherr rcccivcd for cpproval.

iii. Oncc ir rrojcct is declarcd rs qualitied projcct lbr udvcnisenrcnt arld prblicity

0.5'yo to 2.5y,' of thr. cost olthc prr{ect slrall lrc crrrrrnrketl for Adveniscnrent

lnd Pulrliqity in l)C-l ot'the projcct clcpcnding upon tlrc conditions nlelltronc(i

' abovc.
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Provision for advertisenrcnt shall bc nxrde in rhe lrr year i.c. ycar oflaunching

the project and in the last ycar i.e. year of completion

Ministry of lnlbrmation & tlroadcusting a) detc line the nrechuuisur lol

urilizilion o, funds for advertisement & publicity.

vi, Projyut iru .horitics will utilize furuls for projcct necds rclating to odvenisclnent

as per instruclions issued by the lviinistry of Inforrnation & Broadcasting.

3. 'the Executivc Comnrittee of tlrENotional Econornic Council (ECNEC) considered

the subject guidclincs subrrit!r'd by Plnnning,. Developmcnt and Speciol lnitiative Division and

approvetl llre sanrc rvith the i rllowing directions:

b) Thc t'untts lirr ndvcltiscment should bc utilized/rcstricteJ to the cxlcnt of the spccific

prnjcct lor rvhich tlrose ore opproved in the PC-l i

c) '[he tiurtl:, lbr advi:-tisement irr thc PC- l should not excecd the limit of 2.5% of the cost

olthe proiccr, d(.pending upon thc sizc ofthe project,"
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-!+ r'r. ! i(.'l l),'201S P.l lslcrrirl.ratl the. rr |.l6vgnllrcr. 2()J{

li rr bj cci: (luil)El,l NIiS,\Nt) l,RoCiil)tr n Ti;i ?l)2{ Ol;,\l)\/lilll'lS tEN'r t,ol.tc\/ l{)21
AS r\l\10 l)lil) tN 2tr22

lhc urtdcnignr:rJ is dirccrcd to cnclosc hercrvirh tlrc Cuidclin, s :u(l Proccdurcs JOl'l ol'

'\il\tltisenlclll I'olicv l01l (.rs arncntlctl iu 202)y as npprovL.tl hy thc Orcrsight & Impletncntrl iorl

('oruniucc (OlC) in tcrnls ol'pxm 6.1 ol'thc policy.

.' |or inltrirnirtion lrr<l conrplionce, please,

f/
(r\rshtd Klrln)

Dcp!rty Dir!'c(or ( l'' l)
Ph: q l0l5 5S

l)isirilrution

i')

b)
()
.l]
(l

r\ll :jeclelrrirjs ol'tl\' lvl i,: islries/DivisioIs (.,vith th,i r!-q$!'st to ,: ircrrlate the (iuidcliricr antl
llrtrcerlurcs 102.i oi Arlvcltiscment l'olic1,?021 (as irrucudcd in 2012) lo iutl,rliuJ
dr:p;r'tlir'rrts/n rttorrorrrous rurd Scrni-autonomous Corporations/ A0thonties arrd strrnrt,.,r)

ho(lies,

Ac(ount rl Ccneral of Paliistan Rcvenuc (AGPR), lslamatrld.
Directr;r Genernl /Principle ln[ormation Oli]cer (PIO). PlD. Islarnlbatl.
Dirccror Gcnr,,ral. Dilc-clonte of Elcctronic \lctliir nnd Putrlicntiun (Dlli\lP). lslanru[,atl.
Dir.'ctr.rl Cr:n.'rul. CDC. l\l/o l&B lslittrtlburl.

!1tPt_[ol irrlorrrrltiorr lo:

Dircctor lo }"linistcr Ollicc. M/o l&ll. Ishmlb:td

l)irc(tor t(r SccictLlry Olllcc, ltl/o l{tll, lsl.uurhatl

OFI;lCIi Nl lii,lOItr\NI)lii\l

i. n. il ..\r ohur t
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1.1 Procedure for Empanelment:
The Press lnformation Department (PlD) shall concrrr the placer tent of a panel of minimum
three and maximum of six advertising agencies at the disposal of each Federal Government
Ministry/ Division/ attached departmenV Autonomous and Semi-autonomous, Corporation/
Authority and statutory body through a transparent competitive tr/ocess from only amongst its
enlisted advertising agencies, for a period of two years. However, on request of the concerned
Federal Government Ministry/ Division/ attached department/ Autonomous and
Semi-Autonomous Corporation/ Authority and statutory body etc. PID may allow
increase/decrease in the number of advertising agencies on panel of lvlinistries/Department in
view of the quantum of work / business.

All Federal Government Ministries/ Divisions/attached departrnents/ Autonomous and
Semi-Autonomous Corporations/ Authorities and statutory bodies etc. shall only utilize the
services of such empaneled advertising agencies, concurred by I-'lD at their disposal.

All the Federal Government lvlinistries/ Divisions/attached derJartments/ Autonomous and
Semi-autonomous Corporations/ Authorities and statutory bodies etc. shall send a written
request addressed to the Principal lnformation Officer, PlD, lslamabad along with a brief of the
nature and scope of the ministry/division/department etc. with narne / designation of the focal
person nominated for the empanelment process.

The concerned Federal Government Ministries/ Divisions/attached departments/ Autonomous
and Semi-autonomous Corporations/ Authorities and statutory bodies etc. shall publish an
Expression of lnterest (EOl) for the empanelment amongst the enlisted advertising agencies
with PID mentioning their requirements.

The secretarial support for the process of empanelment of advertising agencies shall be the
responsibility of the concerned Federal Government Ministries/ Divisions/attached
departments/ Autonomous and Semi-autonomous Corporatiois/ Authorities and statutory
bodies etc.

The Federal Government Ministries/ Divisions/attached departments/ Autonomous and
Semi-autonomous Corporations/ Authorities and statutory bodies etc. shall convene a meeting
of the short-listing committee for scrutinizing and shortlisting of the interested advertising
agencies on the basis of submitted profiles.The short-listing comrr,ittee and criteria to short-list
the advertising agencies is required to be developed in consultation with PID keeping in view
the specialized requirements of the concerned ministry/division/department etc.

Subsequent upon shortlisting of the advertising agencies, a three member Selection
Committee of the following composition shall be constituted and notified by the concerned
Ministry/division/department etc:

Convener
Not below BS-19 or equivalent who shall also represent the
concerned Federal Government Ministry/ Division/attached
departmeny Autonomous and Semi-autonomous Corporation/
Authority and statutory bodies in the selection committee.

Member One representative of PID (Not below BS-17)

One External lvledia Expert from amongst the existing pool shall be
nominated by PlD.

'1 .1 .1

1.1.2

r.1.3

1.1.4

1.1.5

1.1.6

1.1.7

.)

Member

"r'*;--.*_.
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The concerned Federal Government Ministries/ Divisions/attached departments/ Autonomous
and Semi-Autonomous Corporations/ Authorities and statutory bodies etc shall provide
minutes of the Selection Committee's meeting along with original marking sheets duly signed
by all the three members for obtaining final concurrence of PlD.

ln order to ensure timely completion of the selection process, the Federal Government
lvlinistries/ Divisions/attached departments/ Autonomous and Semi-Autonomous
Corporations/ Authorities and statutory bodies etc shall initiate the process of empanelment of
advertising agencies at least 03 months prior to expiry of the term of empaneled advertising
agencies.

Extension to the already empaneled advertising agencies for ri period of not exceeding 03
months shall be allowed by the PID on written request by the Head of the concerned ministry/
division/ department etc. with proper justification and surety to complete the regular
empanelment process within the extended time period.

Federal Government Ministry/ Division/ attached depa!'tment/ Autonomous and
Semi-Autonomous Corporation/ Authority and statutory body shall ensure equitable
distribution of business among the empaneled advertising agencies.

ln case of an emergency where no advertising agency is empaneled, Federal Government
lr/inistries/ Divisions/attached departments/ Autonomou.; and Semi-autonomous
Corporations/Authorities and statutory bodies shall contact PID with a brief to invite enlisted
agencies for creative submissions. Agencies will share designs within the specified time and
format. A three-member Selection Committee, including a PID .epresentative, will select the
artwork. This process applies only to the specific campaign. Entities must assure PID that they
will promptly appoint advertising agencies to their panel for future needs.

In case of classified advertisement where there is no empaneled advertising agencies, Client
Release Order (CRO) may be sent directly to Press lnformation Department (PlD) without
naming any advertising agency until the empanelment process has been completed at the
earliest while PID may release the same through any advertising agency enlisted with PID
ensuring equitable distribution of government advertising business.

1.2 Enlisting & Delisting

1 .1.8

1 .1.9

1.1.'10

1 .1 .11

1 .1 .'12

1 .1.13

1.2.1

1.2.2

1.2.3

1.2.4

The Press lnformation Department or its Regional lnformation Olfices (Rlos) subject to final
concurrence from PID H/Qrs, lslamabad shall enlist, suspend, bla.klist or delist any advertising
agency on its pool.

Written application addressed to the Principal lnformation Oiiicer/DG PlD, lslamabad or
Director Generals/ Heads of PID Regional Offices shall be sub[ itted as per requirements for
enlistment.

Any advertising agency applying for enlistment with PID must have at least 03 years of active
professional experience within Pakistan.

lf any foreign Advertising Agency intends to get enlisted with PlD, it must either get itself
registered with the relevant authorities or must enter into a joint venture with a local advertising
agency which fulfils the criteria elaborated in these SOPs along with completing all codal
formalities required under law of the land.

4 "o-";
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Requirements for Enlistment

1.2.5 The applicant advertising agency must register accordingly w;rh the Securities & Exchange
Commission of Pakistan (SECP) for at least 3 years under the Co:npanies Act 2017.

1.2.6 The advertising agency shall fulfill and submit the following for enlistment with PID

[.

It.

IV

Detailed Profile including scope (Print, Electronic, Digital, Outdoor, Cinematic or
Foreign It/edia)
. indicates mandatory submissions

a. List of past clients and testimonials'

b. Comprehensive reports of past public-sector campaigns, if any;

c. Minimum 03 References/Recommen Jations from private/public
sector clients.;

d. NTN Number.;

e. SECPRegistrationcertificate.;

Financial Documents including;

a. Balance sheets and duly audited accounts by authorized certified
Accountant for past three years';

b. Liquidity Certificate demonstrating c,ipability to run campaigns of
any scale (especially for digital campaigns)"

Disclosures

a Non-collusion certificate/affidavit.;

b The agency must submit an affidavit on Stamp Paper affirming that
it has never been blacklisted by any Federal or Provincial
Ministry/Division/Departrnent/ Organization etc.-;

c Any confllct of interests;

Value Added Services, if any

lnfrastructure

a. Copy of lease agreement/ proof of address of office in lslamabad
and/or provincial capitals.;

b. Detailedorganizationalstructureincludilgspecialized/qualifiedand
experienced professionals that can cater to any mediums handled
by applicant agency (Electronic, Print,. Digital, Outdoor, Cinema,
Foreign)-

For Digital enlistment the agency must submit documents outlined in the checklist
at Annex-1. All other requirements and codal formaliti(js for enlistment of advertising
agencies shall also apply.
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1.2.7

1.2.81

1.2.9

1.2.10

1 .2.11

1.2.12

1.2.13

1.2.14

Ihe submission ot application to the Ptb for enlistment by any advertising agency shall not
confer any right for enlistment. The PID shall have the authority to accept or reject any
application for enlistment without assigning any reasons.

The enlisted advertising agency must adhere to the policies, rules, regulations, SOPs,
guidelines and the law in vogue, in letter and spirit. ln case of non-adherence or any violation,
PID shall have the authority to suspend, blacklist or delist any enlisted advertising agency at
any point in time.

An advertising agency already enlisted or applying for enlistment must not resort to pressure
and coercive tactics influencing government officers/officials. Anv advertising agency found to
engage in such practices shall be liable to punitive action which may include suspension,
blacklisting or delisting.

Any advertising agency found to be engaged in fraudulent practices or exhibiting
unprofessionalism either through its work or the conduct of its employees with Press
lnformation Department (PlD) or upon the complaint received from the federal government
ministries/divisions/attached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. shall render the agency to punitive action
which may include suspension, blacklisting, delisting from the PID pool or removal from the
panel of the complainant Ministry/ Division/ Department etc EDG/PlO shall approve the
aforementioned punitive action against such agency. The agency penalized in sLrch instance
shall have the right to appeal against the action taken by PID to the Secretary MolB who may
decide such appeal either by himself/herself or any committee constituted by him/her for such
matters.

The advertising agency must ensure that the approved campaigns/ advertisement released by
the sponsoring Federal Government Ministries/ Divisions/atached departments/ Autonomous
and Semi-Autonomous Corporations/ Authorities and statutory bodies etc are executed in
accordance with the specifications/ requirements given in the Client Release Order (CRO). ln
case of non-compliance, errors and omissions in the contenv nlalter/ design of the released
advertisement to the desired medium/s, the onus rests with the advertising agency, and is liable
to punitive action.

The advertising agencies must submit an lntegrity Bond affirming that no illegal/ unfair means
are used for securing the campaign(s)/business.

The quality and error-free translation in the target language is the responsibility of the
concerned advertising agency.

No advance payment, irrespective o{ the budget of the campaign, shall be made by the Federal
Government for the execution of digital or outdoor campaign by ministries/divisions/attached
departments/autonomous and semi-autonomous corporations/authorities and statutory
bodies etc.
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2.1. PRINT IVIEDIA

All display/classified advertisements emanating from the public sector organizations shall be
released only to the newspapers/publications borne on Central Media List (CML) by the Press
lnformation Department (PlD) upon the request of federal government
ministries/divisions/attached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc.

No public sector advertisement shall be released without obtaining a specific PID Tracking
Number. No claims or invoices shall be considered eligible for payment that do not bear PID

Tracking Number.

The PID Tracking Number shall be allocated by the Press lnformation Department HQ and its
Regional Office(s) depending on the Iocation of the sponsoring departmenvorganization where
the advertisement is emanating from.

Classified Advertisements include public notifications of routine character, consisting of plain
text and logo such as Situation Vacant, Tender Notices and Pui.riic Notices etc whereas, the
Display Advertisement includes advertisements to publicize special initiatives and programs
consisting of design elements aimed at maximizing the impact of the message such as
launching/inauguration announcements, public outreach and a\[areness campaigns, sectoral
achievements and admission notices etc. However, PID shall be the final authority in the
categorization of an advertisement into classified or display.

The regional quota 25 % shall be decided by PlD, in addition to all advertisements releases
emanating from federal government ministries/divisions/attached departments/autonomous
and semi-autonomous corporations/authorities and statutory bocies etc. towards supporting
regional media, languages and evolving media.

ln case of classified advertisements, PID shall exercise 250lo regional quota over and above of
the total number of stations of the newspapers requestecl by the sponsoring federal
government ministries/divisions/attached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. and in case of display advertisements for
publications, the 25% quota will be made over and above of the tolal cost of the advertisement
released.

2.1.1

2.1.2

2.1.3

2.1.4

2.1.5

2.1.6

2.1 .7 For release of advertisement, the advertisement-sponsoring federal government
ministries/divisions/attached departments/autonomous and semi-autonomous
corporations/authorities and statutory boCies etc. shall submit a written request addressed to
the Director (Advertisements), Press lnformation Departmerrr along with final/approved
advertisement, both, duly signed and stamped by an officer not b,rlcw BS-17 or equivalent. The
said written request by the sponsor shall be referred to as Client Release Order (CRO).
(Annex-lll)

"sry;----6-

2. RELEASE

o()



2.1.8 Any instructions other than already specifpd in CRO limiting PID in performance of its mandate
shall not be considered.

2.1.9

2.1.10

2.1 .11

2.1 .12

2.1.13

2.1.14

2.1.15

2.1.16

2.1.17

All advertisements to be published in newspapers/publication etc. must preferably reach PID at
least 03 days prior to its desired publication date.

All federal government ministries/divisions/attached departments/autonomous and
semi-autonomous corporations/authorities and statutory bodies etc. shall ensure that the
request of advertisement is submitted to PID keeping the substantial availability of time in cases
where there are specific deadlines. ln case of unavailability of sufficient time and subsequent
failure of publication of such advertisements, the responsibility shall rest wrth the sponsoring
federal government ministries/divisions/attached departments/autonomous and
semi-autonomous corporations/authorities and statutory bodies etc.

ln case of display advertisements, when the sponsoring federal government
ministries/divisions/attached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. intenci to release a campaign or a special
supplement, the sponsor may suggest its publications preferences. However, the final authority
to decide the publications for the display campaigns shall rest with the PID within the allocated
budget ceiling provided by the sponsor.

ln case of classified advertisements, the spons(l.ing federal government
ministries/divisions/attached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. shall indicate budget allocation, language,
region, periodicity of the publication and number of insertions without naming any newspaper
in their client Release Order.

The prime responsibility of the contenUmatter of the advertisement rests with the Federal
Government lv'tinistries/ Divisions/attached departments/ Autonomous and Semi-Autonomous
Corporations/ Authorities and statutory bodies etc which is issuing the Client Release Order.

It shall be binding on all national and regional publications to er,sure that the advertisement
released is printed in the respective language(s) ofthe publication unless otherwise required by
the sponsoring organization.

PID may decline any request for release of advertisement on the basis of content, matter,
deficiency or design contrary to the guidelines/ instructions issued from time to time.

All foreign print media advertisements of Federal Government ministries/divislons/attached
departments/autonomous and semi-autonomous corporations/authorities and statutory
bodies etc. shall be released after obtaining NOC from External Publicity Wing, Ministry of
lnformation & Broadcasting. The sponsoring Ministry/ Division must ensure that the
advertisement is released after obtaining the quotations from all the empanelled agencies and
preference shall be given to value for money. ln case, where there is no empaneled agency(s) or
the empanelled agencies regret to release international advertisement due to any reason, the
matter shall be referred to PlD.

PID shall hold the competition for selecting advertising agencies to execute foreign print media
advertlsement among the enlisted advertising agencies.

o
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2.1 .18 All Federal Government ministri ivisions/attached departments/autonomous and
semi-autonomous corporations/authorities and statutory bc,dies etc shall clear their
advertisement dues within three months (go-days) of publishing,/airing. In case of default, PID
may suspend/stop the release of advertisements of the conc,rrrred client department until
clearance of outstanding dues.

The advertisement must not be demanded by any publicaticn as a matter of right. Any
newspaper/publication canvassing for advertisement, pressurizing or coercing government
olficers officers/officials of PID or the sponsoring ministries/divisions/attached
departments/autonomous and semi-autonomous corporations/authorities and statutory
bodies etc. shall be liable to punitive action including suspension by Principal Information
Officer (PlO) for three months or removal from Central Media List ICVIL) etc. by the Ministry.

All publications shall communicate to Director (Advertisements), PID the name, address and
picture of the marketing representative along with the appointment date and expiry date. PID
will not consider any unauthorized individual or an individual representing more than one media
house(s). Any fraudulent activity, misbehavio6 or any other coriplaint against the marketlng
representative shall render the publication liable to punitive action (including suspension
/removal from CN4L).

Classified Advertisement for Federal Government entities having advertising agencies on Panel:
Client Release Order (CRO) shall be addressed to the Director (Advertisement), Press
lnformation Department (PlD), Benevolent Fund Building, Zero Point lslamabad, with a copy lo
one of the empaneled advertising agencies. The Agency shall design the classif ied/display
(print, electronic, digital, cinematic & outdoor) advertisement and nrovide all r'recessarV support
services. PID shall amend/approve the media plan and upload tll.) same on its official website.
The concerned advertising agency shall strictly follow and execuil ihe approved media plan as
per the client department's requirements. The sponsoring departments must ensure judicious
distribution of advertisements distribution among appointed/ emcaneled advertising agencies.

Classified Advertisement for Federal Government entities having no advertising agencies on
Panel: Client Release Order (CRO) shall be sent directly to Director (Advertisement), Press
lnformation Department, Benevolent Fund Building, lslamabad, and the advertisement shall be
released through an advertising agency enlisted with PlD.

2.2 ELECTRONIC IVIEDIA

2.1.19

2.1 .20

2.1.21

2.1.22

2.2.1

2.2.2

All public sector advertisements/campaigns to electronic media [V/Radio) shall be released
through advertising agencies only to channels borne on Electrr:nic Media List (EML) after
obtaining a specific PID tracking Number (EMN). Any claims or invoices without PID Electronic
lVledia Number (EMN) shall not be entertained/ processed for payment.

ln case of electronic media campaigns, PID shall make 25yo addirions of the regional/ evolving
TV/ Radio Channels over and above the lotal cost of the campaign towards reaching out and
enabling the masses through regional media,/ languages and evolving media to maximize the
number of beneficiaries of the announcements.
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2.2.4

2.2.5

2.2.6

2.2.7

2.2.8

2.2.9

2.2.10

2.2.11

For release of electronic advertisemedf through PlD, the Federal Government lv]inistries/
Divisions/attached departments/ Autonomous and Semi-autonomous
Corporations/Authorities and statutory bodies shall submit a written request addressed to the
Director (Advertisements), Press lnformation Department alongwith f inal/approved campaign,
both, duly signed and stamped by an officer not below the grade of BS-17. The said written
request by the sponsor shall be called the Client Release Order (CRO) before the start of the
campaign (Annex lll). The approved VRadio commercial/advertisement may be emailed or
provided on USB to PID along with the CBO.

The sponsoring ministries / divisions/ attached departments/autonomous and
semi-autonomous corporations/authorities and statutory bodies etc. may suggest / its
TV/Radio channels preferences. However, the final authority to finalize the channels / radio
spots and time slot for the electronic media campaigns shall rest with the PlD.

All sponsoring ministries / divisions/ attached departments /autonomous and
semi-autonomous corporations/authorities and statutory bodies etc. shall ensure timely
submission of advertisement's request to PlD. ln cases where ther: are specific deadlines such
as admission notices/ public notices and other important announcements, the advertisement
must reach PID at least two days prior to the schedule of airing. In case of unavailability of
substantial amount of time and failure of airing of such advertisements, the onus of
responsibility shall rest with the sponsoring ministri".s / divisions/ attached
departments/autonomous and sen]i-autonomous corporations/authorities and statutory
bodies etc.

PID shall forward the approved/ final media plan upon release to the Directorate of Electronic
lvledia and Publications (DEMP), MolB for real-time tracking/ monitoring.

The advertising agency shall submit the claim bill to PID within 15 days after airing of the
campaign.

PID may decline any request for release of advertisement on the basis of content, matter,
deficiency or design contrary to the guidelines/ instructions issueci'rom time to time.

All foreign eleclronic media advertisements of Federa! Government ministries-
/divisions/attached departments/ autonomous and semi-autonorrous corporations/authorities
and statutory bodies etc. shall be released after obtaining NOC irom External Publicity Wing,
Ministry of lnformation & Broadcasting. The sponsoring Ministry/ Division must ensure that the
advertisement is released after obtaining the quotations from all the empanelled agencies and
preference shall be given to value for money. ln case, where there is no empaneled agency(s) or
the empanelled agencies regret to release international advertisement due to any reason, the
matter shall be referred to PlD.

PID shall hold the competition for selecting advertising agencies to execute foreign electronic
media advertisement among the enlisted advertising agencies.

The advertisement must not be demanded by any channel as a matter of right. Any channel
pressurizing or coercing the officers/ officials of PID or the sponsoring ministries/ divisions/
attached departments./autonomous and semi-autonomous corporations/authorities and
statutory bodies etc. shall be liable to punitive action including suspension by Principal
lnformation Officer (PlO) for three months or removal from Electronic Media List (EML) etc. by
the Mlnistry
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2.2.12 All channels shall communicate to Di tor (Advertisements), PID the name, address and
picture of the marketing representative along with the appointment date and expiry date. PID
will not consider any unauthorized individual or an individual repr.rsenting more than one media
house(s). Any fraudulent activity, misbehavio4 or any other complaint against the marketing
representative shall render the channel liable to punitive action.

The rates for electronic media advertisement shall be applicable as prescribed by the
Advertisement Rate Fixation Committee frcm time to time.

It shall be binding on all national and regional channel(s) to ensure that the adverlisement
released is aired in the respective language(s) of the channel unless otherwise required.

Voiceover/dubbing in the respective languages/mediums shall be the responsibility of the
concerned advertising agency.

2.2.13

2.2.14

2.2.15

2.3 DIGITAL/SOCIAL MEDIA
Digital advertising is a dynamic and rapidly evolving field, necessitating continuoLis updates to policies
and verification processes. Ihis sectlon outlines the standard operating procedures (SOPs) for digital
advertisirtg, ensuring alignment with technological advancements and market trends. Whlle these SOPs
cover many aspects of digital advertising, it is acknowledged that unforeseln and technical issues, such
as dlsrupt/ons in internet service or platform-specif ic challenges, may arise. /n such lnstances,
stakeholders are advised to direct their concerns to the Grievance Redressa/ Commiftee of lvl/o
lnformation & Broadcasting for appropriate resolution.

2.3.1 Press lnformation Department will circulate the digital campaign requirements for the Ministry
of lnformation and Broadcasting to all eligible enlisted agencies while other Federal ministries/
divisions/ attached departments/autonomous and semi-autonomous corporations/authorities
and statutory bodies etc. shall circulate digital campaign requirements to their eligible
empaneled advertising agencies. ln case none of the empaneled agencies is capable of
executing the campaign, the same will be circulated among eligible enlisted agencies by PlD,
after obtaining NOC from the empaneled agencies of the sponsoring department.

2.3.2 A Content Committee, as notified by Sponsoring ministries/ divisions/ attached
departments/autonomous and semi-autonomous corporatio. ,s/authorities and statutory
bodies etc, shall conduct evaluation and selection of digital media strategy including
content/artwork and digital media campaign plans.

2.3.3 Every Digital campaign will be initiated after issuance of unique lD (Campaign Number) by Press
Information Department.

2.3.4 Subsequent to evaluation and selection by Content Committee, the approved and signed digital
media plan shall be shared with PID and Centre for Digital Communication (erstwhile Cyber
Wing) prior to execution of the campaign. The digital media ca.npaign shall comprise of a
robust digital strategy & execution plan which include:

12
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Name of Socral
metrics (booksd/
be used) along w

media platforms targeted along with budgetary allocation and key

committed impressions, views, clicks, number of unique accounts to
ith specific geo-fencing specifications;

t.

vll

v l.

Duration of the campaign with component specific time-frame for achievement of
impressions;

Google Campaigns (Display or Search) budget, place.nent strategy and targeting
strategy;

ln case of international publishers/platforms, selection ot platforms and geotargeting
details must be mentioned;

Digital Publishers and number of impressions promised:

Details of influencers used for PR, content creation, seeding and trending
(channel/platforms, booked impressions/views, duration of trend) must be mentioned;

Value Added Services and FOC;

Name of sponsoring ministry / division/ attached department /autonomous and
semi-autonomous corporation/authority and statutory body etc.;

Clear strategy must be provided for any other innovative digital placement.ix

t-J-o

2.3.7

2.3.8

Sponsoring Federal Government Divisions/ Departments/ f\ilinistries/ Authorities/ Autonomous/
Semi-Autonomous / Corporations etc. will provide Client Release Order (CRO) to the Press
lnformation Department, specifying the name of the agency, dr,ly signed and stamped (by
agency and sponsoring department) digital media plan & allocated budget to execute
campaign.

PID may form a close social media communication group (preferaSly Whatsapp) for alignment,
monitoring, execution, and subsequent verification. Stakeho|jers from CDC, sponsoring
ministries / divisions/ attached departments /autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. must be added for co-ordination. Executing
advertising agency rnust share periodic pulse reports to allow for real-time monitoring and
verification, as frequently as desired by any stakeholder.

ln case of any restriction/limitation by any digital platform or digital publisher during release or
approval of the campaign content, the advertising agency representative must immediately
inform the designated focal person for re-allocation of the budget for smooth execution. Any
reallocation must be approved before execution and usage on an alternate platform. The same
must be communicated to all stakeholders present on the comr,.unication group for effective
monitoring and evaluation.

The advertisement must not be demanded by any agency or digitirl publisher or live-streaming
platform owner(s) or social media handle(s) or influencer(s) as a matter of right. Any digital
platform or agency pressurizing or coercing the officers/ officials of PID or the sponsoring
ministries/ divisions/ attached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. shall be liable to punitive action including
suspension by Principal lnformation Off icer (PlO) for three months or removal from Digital NIedia
List (Dtt/L) etc. by the Ministry
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Publisher must be accessible in Pakistan without necessitating usage ofVPN or private
networks

ii. lvlinimum monthly traffic of 200,000 originating from within Pakistan

iii. The website/portal/publisher must be integrated with Google Analytics for assessment
of traff iclpageviews/users

iv. Active on at least three social media platforms

2.3.'15 Local Digital Publishers shall be categorized on the following scale subject to approval by
Advertisement Rate Fixation Committee:

Tier Monthly Traffic Rate

A TBD by Advertisement Bate Fixation Committee

TBD by Advertisement Rate Fixation Committee

TBD by Advertisement Rate Fixation Committee

E 200,000-500,000

t_

C

D

E\s

1 ,250,000-5,0 00,000

5M+

750,000-1 ,250,000

500,000-750,000

res

2.3.9 The rates for digital media advertisertiSnt shall be based upon real-time platform-specif ic
market rates by social media platforms corresponding to local cr''rency and as determined by
the Advertisement Rate Fixation Committee of M/o lnformation & tsroadcasting.

2.3.10 The bills/ invoices for digital advertisements shall be processed by PID after technical
verification (i.e. committed impressions as mentioned in signed and approved media plan) by
the Centre for Digital Communication (erstwhile CyberWing).

2.3.11 Submission of campaign execution report shall have a covering cl,ecklist which is duly verified
and stamped by executing advertising agency, PlD, and CDC (Attached at Annex-lll).

2.3j2 All payments will be made in Pak Rupees as committed in digital n'3dia strategy and all financial
responsibility will be borne by the advertising agency in case of i'luctuation in foreign currencies.

2.3.13 As per Advertisement Policy 2021 (as amended 2022\, CDC (erstwhile Cyber Wing) is tasked
with registering, maintaining, and updating the list of news websites, web portals, social/digital
media platforms, influencers. PID may give preference to CDC'S registered digital publishers/
portals/ social/digital media platforms, and influencers for disbursement of advertisement, if
need arises.

Digital Publishers

2.3.14 Local Digital Publishers must meet the following eligibility c':teria to be ensured by the
advertising agency:

I TBD by Advertisement Rate Fixation Committee

I teO Uy eOvertisement q.rte Fixation Committee

1
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2.3.16

2.3.19

2.3.20

2.3.21

Any Local Digital PubliLher found to ha\re manipulated Google Analytics ranking, web traffic
statistics, serving reports and/or used unfair means to inflate numbers like usage of bots etc.
shall be blacklisted.

Digital Publishers may include other prominent websites, ecommerce platforms, forums, blogs,
entertainment platforms etc.

ln the case of digital publishers, Google-aligned third-party verificalion services may be utilized
to verify achieved number of impressions against promised number of impressions by the
advertising agency.

The distribution of advertisement shall be further based on audience and regional
specification/reach of the News Websites, publishers, and/or portals.

Advertising agency may use local/international advertisement network for video and banner
adverlisement distribution.

Scanned/PDF (only e-paper) versions of newspapers and e-paper websites are not considered
digital publishers.

All the advertising agencies enlisted with Press lnformation Department (PlD) will be eligible for
executing outdoor campaigns for the Federal Government.

All sponsoring ministries / divisions/ attached departments /autonomous and
semi-autonomous corporations/authorities and statutory bodies etc. shall circulate their
outdoor campaign requirements to all empaneled advertising agencies.

Every Outdoor campaign will be initiated after issuance of uniqu': lD (Campaign Number) by
Press lnformation Department. All the Federal Government Divisir: ns/ Departments/ lvlinistries/
Authorities/ Autonomous/ Semi-Autonomous / Corporations etc :equire this unique lD to iist
their campaign for adequate verification from PlD.

lnfluencers

2.3.22 Influencers shall be categorized on the following scale subject to approval by Advertisement
Rate Fixation Committee:

Tier Follower Rate

N,4ega TBD by Advertisement Aate Fixation Committee

Macro TBD by Advertisement Rate Fixation Committee

General TBD by Advertisement qate Fixation Committee

lV icro Above 50K TBD by Advertisement Fate Frxation Committee

2.3.23 Any Influencer found to have manipulated ranking, web traffic statistics, and/or used unfair
means to inflate numbers like usage of bots etc. shall be blacklisted.

2.4 OUTDOOR

2.4.1

2.4.2

2.4.3

1.0M and above

500K to 999K

100K to 499K

I
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2.4.4 ln case of when no vertising agency is empaneled, all Feoeral Government tr/inistries/
Divisions/attached d partments/ Autonomous and Semi-autonomous Corporations/
Authorities and statutory bodies etc. shall send a written request addressed to the Principal
lnformation Officer/EDG PlD, lslamabad along with a brief of tne nature and scope of the
ministry/division/department etc. with name / designation of the focal person nominated for the
empanelment process.

Rates for outdoor advertisement shall be decided by the ,Advertisement Rate Fixation
Committee.

The agency(s) will share the outdoor placement plan with PID prior to execution of the
campaign including :

2.4.5

2.4.6

t.

ii.

iii.

iv.

Number and locations of static Billboards;

Number and locations Digital Bill boards;

Number and locations of Streamers;

Comprehensive details of Evenwenue Branding Plan;

Press lnformation Department will provide Release Order (FO) to the enlisted
agency specifying the name ofthe cities & allocated budg,rt to execute Outdoor
campaign in any specific areals or across the country;

Undertaking affidavit stating that the outdoor advertisement campaign shall be
executed as per approved plan and in case of identification of fraudulent activity,
executing advertising agency shall be held responsible, face barrement from
further campaigns, and liable to legal action.

2.5 CINEIVA

PID shall finalize the media plan keeping in view the budget provision, target audience and
maximum impact.

PID shall approve the publicity campaigns including number of spots, time slot, and
consideration for regional Ianguage films.

PID shall be authorized to include, remove or hold in abeyance any advertisement released to
any cinema in the publicity plan.

All Federal Government Bodies/ Clients / Departments/ Organizations shall ensure availability
of adequate funds prior to release of any cinema campaign on the prescribed pattern.

Advertisement Rate Fixation Committee shall approve the rates for Cinema commercials on
recommendation of OlC.

2.5.1

2.5.2

2.5.3

2.5.4

2.5.5

t. j)
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3.1 GENERAL P INCIPLE
The bills / invoices submitted on account of display or classified advertisements published shall
be duly verified by the PID and after due verilication will be forwarded to the sponsoring
ministry/department etc, for paymenvissuance of sanction.

All newspapers,/ publications/ channelv media houses/ broadcasters/ etc. must open their
vendor numbers accounts with the respective AGPR Offices/ sub-)ffices and provide the same
to the PlD.

lnvoices for the classified advertisement, display Advertisement and Electronic Media
Campaign, the lnvoices will be submitted to PID by the advertising agencies. The sponsoring
Ministries/departments/ organ izations/autonomous bodies etc. will make 85% payment
directly to the newspapers/channels etc and 15% will be paid to aCvertising agency in terms of
its commission, separately under intimation to the Press lnformatron Department, lslamabad.
All letters and cheques issued must be sent to the PID for record and onward handing over to
the newspapers/channels etc.

Payments for all mediums of advertisements shall be rnade w thin 90 days of the date of
publishing/airing.

PID may suspend Ministries /departments /organizations/ autonomous bodies etc. who default
in payment of advertisement bills on time.

l/linistries/departments/ organizations /autonomous bodies etc, whose bills are not audited by
AGPB, shall share copies of cheques issued in the name of newspapers / publications/
channels etc, and agency to PlD, so that proper record can be maintained.

It/)inistries/departments/organizations,/autonomous bodies etc, uhose bills are audited by
AGPR must issue sanction letters to PID within 07 days after receipt of PID verified bill of
advertisement.

3.1.1

o1a

3.1 .4

3.1 .5

3.1.6

3.1 .7

3.1.8 All ministries/divisions/departments/autonomous bodies/semi-aL lonomous bodies etc. in light
of Advertisement Policy, 202 1 (Amended in 2022\, duly verified by the Federal Cabinet, are
bound to route all advertisements and subsequent bills througlr the PlD. Accordingly, the
AGPR shall not accept any bill/invoice that has not been verified by the PID.

3.2 PRINT ADVERTISEMENT
3.2.1 ln case of Print media advertisements three sets of the following ,-locuments are required to be

submitted in original:

i. Invoices as per the approved advertisement rates;

ii. Client Release Order (CRO) along with lVedia Plan;

iii. Departmental Release Order (DRO) issued by PID;

iv. Complete newspapers/ publications wherein the advertisement is published;

t.
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3.3 ELECTRONIC ADVER EIVIENT

3.3.1.1 In case of electronic media advertisements, invoice as per app,'oved media plan and spot
verif ication report from DEMP for subject campaign to be submitted.

3.3.1.2 Once the electronic campaign has been verified, the bill shall be processed by PID as per the
due procedure.

3.4 DIGITAL ADVERTISEIVIENT

3.4.1

3.4.2

ln case of Digital Media campaign, payments are made in advr:rnce to the digital platforms,
publishers, influencers etc. by the advertising agency. Subsequently, bills are presented by the
advertising agency after completion of the campaign for reimbursement. Hence in case of
digital media, all the payments may be made 100% to advertising agencies (inclusive of service
charges equivalent to 15% of media buying cost) after successfully fulfilling all codal formalities
and any pre-requisite verifications by the Centre for Digital Comrnunications (erstwhile Cyber
Wing).

ln case of Digital medja advertisements, executing advertising agency must submit four sets of
the following documents in original to PID: -

ii.

Duly verified lnvoice;

Client Release Order along with Media Plan indiuating targeted milestone,
period/duration and name of campaigns:

Comprehensive Digital Media Campaign Execution Report highlighting documentary
proof (Screenshots/Reports/Printouts/ of social media platforms, and websiles where
the advertisement was run).

J.+-J

3.4.4

3.4.5

PID shall submit the Digital Media Campaign Execution Report to CDC for technical verification
and subsequent provisioning of Digital Campaign Verification Report. ln case of incomplete
Digital Media Campaign Execution Report, the case may be retun red to PID for re-submission
along with the missing details. Lastly, in case advertising agencies are still unable to provide the
requisite data/papers/documents etc, CDC may perform proportionate deductions during
verification.

The digital media campaign execution report shall include a co,/ering checklist (specimen
attached at Annex-lll) which shall be duly signed and stamped by Advertising Agency.
Subsequently, it will be duly signed and stamped by PID and CDC (erstwhile Cyber Wing).

CDC shall furnish a response to the submission of Digital Media Campaign Execution Report
within 05 working days. Subsequent to receiving Digital Campai!.n Verification Certificate from
CDC, PID shall transmit the bills onward to the sponsoring rrir:istry/department etc., for
paymenVissuance of sanction.

li
?

'-Aoq;

I I
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3.5 OUTDOOR ADVERTIS ENT

3.5.1 Upon successful execution, the advertising agency shall provide (three sets) detailed
documentary proof along with invoices for the purpose of verificalion including:

ii

t.

IV

A Third-party (a company/agency registered with SECP) will provide
Verification/Conf irmation Report regarding the execution of cutdoor placements in
accordance with approval from Press lnformation Department.

Authorization letter from the concerned district
administration/municipality/cantonment board mentioning the locations and total
number of static/digital billboards/streamers etc along with respective receipts of
fees and taxes deposited.

Outdoor media campaign execution report including individual photographs of
billboards/digital billboards/ streamers with associated EXIF metadata specifying
location, and time.

ln the case of digital billboards, real{ime geo-tagged and time-stamped videos of
digital billboards may be shared through close-communication group (preferably
WhatsApp) showing individuais services for each component of the outdoor plan.

3.5.2 Once the outdoor campaign has been verified, the bill shall be processed by PID as per the due
procedure.

3.6 C IN E]VIA ADVE RTISEIVIENT

3.6.1 The Federal and Provincial Central Board of Film Censors shall verify the screened cinerna
commercials.

3.6.2 Once the cinema campaign has been verified, the bill shall be processed by PID as per the due
procedure.

t.

:
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GOVERNMENT OF PAKISTAN

PRESS INFORMATION DEPARTMENT
***!i'*

statement showing names of publications through which the advertisements were published
from 01-07-2024 to 30-06-2025.

s# Name of Publlcatlons
1 March

2 6 A.M.
3 92-News
4 Aafa n

Aaina
6 Aaj

7 Aaj Subh

8 Aajiyan

9 Ab Tak

10. Adalat
11. adan

L2. Adt

Aeen

Aflaa k

15

16. Aftab (Q)

17. Aghaz

18. Agla qadam

19. Agro World
Ahang

21. Ahem Khabar

22. Ailan
23. Aina lnq ila b

24. Aina-eJehan
25 Aitadal
26. Akhbar
77. Akhbar-e-Awam
28. Akhbar-e-Haq
29 Akhbar-e-Khyber
30. Akhbar-e-Millat
31. Akhbar-e-Millat (S)

32, Aks-e-Mehran
33. Aks-e-sindh

34 Aksriyat
35. Al-Akhbar
36. Alamdar
37. Alaqa

38. Al-Fajar

1

1

6@i I

5.

13.

14.

Aftab

20.



39. Al-Haaq

40 AlJalal
Al-Jamiat-e-Sarhad

42. Al-J azeera

43 Al-Manzoor
44 Amn
45. Anjam
46. Anjam (K)

47. Apna Arooj
48 Apna Forum
49 Apni Awaz

Appeal
51. Aqeedat
52. Asas

53. Asia Today

54. Asian Sun

55. Askar lnternational
56 Asr-e-Nau

57. Atimad News

58. Attemad
59. Ausaf

60

61. Authority
62. Awal Akhir
63. Awam

64 Awam lnternatinal
65 Awami Awaz

66 Awami Dastak

67. Awami Forum
68. Awami Hakoomat
69 Awami Jaiza

70. Awami Lalkaar

7L, Awami Mahaz
72. Awami Mission
73. Awami Sindh
74. Awam-un-Nas
75. Awaz lnternational
76. Awaz Times
77. Awaz-e-lslamabad
78. Awaz-e-khybar
79 Awaz-e-nasle-e-nau

80 Awaz-e-Qalam

81. Awaz-e-Riasat
o-) Awaz-e-Sad iqabad

2

47.

Autan

lso, l



83 Awaz-e-Shehr
84 Aye Din

Azad (Q)

Azad Awam
87. Azadi

88. Azadi (Q)

89. Azan

90 Azkar

91.

92. Baakhabar

93 Badalta Jahan

94 Bad-e-Shamal

95. Baghi

96. Baidar

Baitab

98. Bakhar News

99 Balochistan Express

100. Balochistan Lines

101. Balochistan News
702. Balochistan Observer

Baloch istan Times

104. Bang-e-Sahar
105. Barabar

Ba rkh a106.

107. Barsat

108. i Barwaqt Khabar

Basharat

110. Bayan

111. Baz Purs

rtz. Bazyab

113. BBC Headlines
114. Beatab

115. Belous
116. Beopar
tL7. Best Business

118. Betab

119. Bhakkar Times
120 Bhasha News
727. Bhittai Channel
\22. Bhulekha
r23. Bolan

L24. Eolta Pakistan
t25. Budget
126. Business News

3

85.

86.

Azmat

97.

103.

109.



tz1. Busin ess Recorder

128 Business Report
129. Business Times

130. Capital Mail
131. Capital Post

132. Capital Report

133. Capital Times

134. Capital Today

135. Capital World (Weekly)

136. Centerline
Century Express

138. Chan Been

139. Chand

140. Chenab News

741 Chenab Times

Chinar Times

143. Chinnar times
L44. Chinning

145. Cholistan Times

City 42

L47. City News

148. City Paper

149. Command
150. Cornmercial News

151. Country News

152 Crime

153. Current Report
154 Daily Times

155.

156. Dar Haqeeqat
r57 , Dar-ul-Khabar
158. Dateline
159.

150 Dawn
161. Dehat

Deyanat
153. Dharti
L64. Difa
165. District News

Domel
L67. Doraha

168. Dunya
159. Dunya Numa
170. Eagle

4

137.

L42.

146.

Dak

Dawar

t62.

166.

..-\



2L4. Gul Zameen Gawadar
275. G uldasta Bahar

Gulf News

Guncha

2t8. Gwadar Business

2L9. Gwadar Times

220. Haak

22r. Haal

222. Hairrat (M)

223. Halchal
224. Haqooq-ul-Awam
225. Har Lamha

226. Harb-e-baka

227. Harf-e-Akhir
228. Harf-e-Laazam
229. Hari

230. Hasb-e-Zauq

23L. Hashtnagar Times

232. Hayat

233. Hewad

234. H ila l-e- Pa kistan

Hill Times
236. Himalaya
237. Himalya Today
238 Himmat
239. Hope of Jammu Kashmir

240. Hot Line

247. Hum Awam
242. Hum gawah

243. lbrat
244. lkhtiyar lnt
245, lmkaan

lmroze
247. lmroze (Q)

24A. lndependent (Q)

249. lndependent Su nday Plus

250. lndus Post

251. lnkeshaf
lntekhab

253. lntibah
lqtid a

255. lsla h

2s6. lslamabad Post
257. lstehkam

6

2r7.

235.

246.

252.

254.

I zro.



258. Ittehad
259. Ittehad (D)

260. Ittifaq-e-Rai
26L. lzafa
262. Jaago Awam

Jag News
264. Jago

265. J a loos

266. Jammu & Kashmir
267. Jammu and Kashmir Times

268. Janbaz

269. Janch

270. Jang

27t. Janisar-e-Pakistan

272. Jannat Nazeer

273. Jasarat
274. Ja zba

Jazbo

276. J eeja I

277. Jehad

278. lehan
279. Jehan Numa

280. Jehan Pakistan

287. Jehan-e-lmroze
282 Jhanda

283. Jhoke

284. J iddat
285. Jiddat (P)

2a6. Jinnah

287. Johar

288. Jurat
289. J urat (K)

290. Jurat lnternational
297. K-2

292. kabous
293. Kainat

294. Kainat (B)

295. Kaleem

296 Karachi 21

297. Karachi Times

298. Karnama

299. Kashmir Express

300. Kashmir Lin k

301. Kashmir Post

7

263.

275.



Kashmir Times

Kashmir Tribune
304. kasoti

305. Kawish
306 Kh a bar Char

307 Khabar Wala

308. Khabardar

Khabargheer

310. Khabrain

311. Kh abroona

312. Khaleei

313. Khamosh

Khat

Khitab
316. Khursheed-eJehan
3t7. Koh-e-Suleman
318. Koil

319. Koshish

320. Kotlian

32r. Kozak

322. Kozak News

323. Labour News
324. Lashkar

325. Lashkar (Q)

Lead Pakistan

327. Leader

328.

329. Log

330. Lokai

331

332. Mahasib

333. Maidan
334. Makran Times

335. Maloom
336 Manaqib
337. Manind-e-Aaina
338.
339. Markaz
340.

34L. Mashriq
342. Mashriq (Q)

343 Mbshriq(L)

344. Media Bu lletin
345. Media Pakistan

8

302.

303.

309.

3L4.
315.

326.

Lehr-e-Sahil

Loke

Manshoor

Masawat



346. Meezan

347.
348. Mehran
349. Mehrdar
350. Metro Times

351. Metro Watch
332. Mianwali Express

353. Millan

354. Millat
355. Millat (G)

Minority Times

Minute Mirror
358. Mirror
359. Mister
360. Mithan
361. Moasar
362. Mohim
363. Moiiza
364. Moomal
365.

366. Muashrat
367.
358. Multan Post
369. Mumtaz
370. Musalman
3 71. Musawar lnt
372. Musawat
373. Muslim World lnt
374. Natuzeer
375. Nai Baat

375. Nai Roshani

377. Nai Subh

378. Naqqara

379. Nara-e-Haq
380. National Courier
381.

382. Nau Missal
383 Nau Sijj

384. Nawa-e-Awam
385. Nawa-e-Azad

386. Nawa-e-Bhakkar

387. Nawa-e-Des

388 Nawa-e-Dir
389 Nawa-e-Hazara

9

Meezan-e-Adel

356.

357.

Mountain Pass

Muhim

National Herald Tribune





390 Nawa-e-lslamabad
391 Nawa-e-Pak

392. Nawa-e-Pakistan

393. Nawa-e-Shamal

394. Nawa-e-Sharar

395. Nawa-e-Sindh
396. Nawa-e-Thal

397. Nawa-e-Waqt
398. Nawa-e-Watan

399 Nawa-e-Watan (l)

400 Naway Zawand
401. Naya Daur

Naya Kal

403 Naya Ujala

404 Nazim News

405. Nazm-o-Nasq

406 Neel Fairy

407. News Affairs
News CoveraSe

409 News Larak

410. News Mart
AtL. News Valley
4L2. Nida-e-Awam
413. Nida-e-lslah
414. Nida-e-Khalq

415. Nida-e-Watan
416. Ni.'at

477 . Nikhar
Notable

419 Note
420. Nudrat
42L. Ome8a

422 Our Star

423. outcome
424. Pahanji Akhbar
425. Paigham

426. Paighamat

427. Pak

428. Pak Banker

Pak Sindh

430. Pak Soch

43t. Pakhtoon Post

432. Pakhtunkhawa News

433 Pakhtunkhwa Bulletin

10

402.

408.

418.

429.



434 Pakistan (M)

435. Pakistan (Niazi)

436. Pakistan (Shami)

437 . Pakistan Bulletin
438 Pakistan Express

439. Pakistan File

440. Pakistan Observer
447. Pakistan Point

Pakistan Today

443. Pakistani

444 Pal Pal News

Panah

Parcham

447. Parlau

Parliament Times

449. Parwan

450

451. Parwaz (F)

452. Pasban

453 Pas-e-Parda

454. Pashtoon Millat
455. Payam-e-Khyber

455. Payyam-e-Waqt

457. Pea rl

458. Pearl view
459. Police Times

460 Poonch Time
46L Post lnternational (l)
462. Press Conference

463. Print Line

464 Promotion
465. Public

466. Public (Q)

467. Public Eye

468. Public View
469. Qadamat
470. Qalam-e-Sindh
47r. Qaum
472. Qaum lnternational
473. Qaumi Akhbar
474. Qaumi Awaz

Qaumi Awaz (Hyd)

476. Qavi Akhbar
477 . Quaid

11

442.

448.

Parwaz

475.

t 44t__l
I aao.



478, Quaid-e-Hazara
479. Qudrat
480 Quetta
481 O.uetta Express

482. Quetta Voice

Quwat (L)

484 Raat

485. Rafaqat

485. Razda r
487. Reformer
488. Regional Times
489. Rehbar

490 Rehber (8)

49L. Relation Times

492. Report

Riasat

Roo Baroo (N)

495. Roopamari

496. Rozan

497. Rule

498. Saadat

499

500. Saanwal

501. Sab Rang

s02. Sa ba

Sabooh

Saboot

505. Sach (P)

s06. Sachal Times

507. Sachan

s08 Sada-e-Baad

509 Sada-e-Chanar

510. Sada-e-Gilgit

511. Sada-e-Himmalya
512. Sada-e-Lawaghar

513. Sdda-e-Olas

514. Sada-e-Pakistan
515. Sada-e-Potohar

516. Sada-e-Sach

517. Sada-e-Sindh

518. Sada-e-Waqt lnternational
519. Sada-e-Watan

s20. Sadaqat lnternational
52t. sadd (s)

tz

483.

493.

494.

Saad-e-Baab

503.

504.



Sadd-e-Baab

Sadiqabad News

524. Sadiq-ul-Akhbar
525. Safeer
525 Safeer-e-Punjab

527. Sahafat (Q)

528. Sahil

529. Saif-ul-Akhbar
530. Salam

s31. Salam Gilgit Baltistan
s32. Salar

Saltanat

534 Sarn a

535. Samaj

536. Sang-e-Meel

Sangram

Sarang
539. Sarasari

540. Sargaram
541. Sarhad

542. Sarhad News

543. Sarkar

544, Sarmaya

545 Sarwan
546 Sarzameen
547 Sath Salamat

548 Sawal

549. Sayadat

550.

551.
Sehar (L)

Shaheed
552. Shal

553. Shamal

554. Shehar Nama

Shehr-e-Quiad

Shelter
557. Shujat
558. Shumal (K)

559. Sindh

Sindh Affairs
s61. Sindh Amar
s62. Sindh Dharti
563 Sind h Express

Sindh Line

Sindh Namo

13

522.
s23.

533.

s37.

538.

55s.

556.

560.

564.

565.



566. Sindh Post

567. Sindh Salamat
568 Sindh Su.iag

569. Sindh Times

570. Sind h yar

57t. Sindhyar

Siya q

573. Siyasat (M)

574. Siyasi Khabar

s75. Sobh

576. Soon Times
577. Soorat-e-Hal
578. South Watch
579. Speed News

s80. Spinzer

581. Spokesman

582. State View
583. Statesman
584. Sub News

585. Sub Rang

586. Subh

587. Subh-e-Nau

588. Subh-e-Nau (Mzd)

589. Sukar

590. Sun News
591. Supreme

592. Surkhab
593. Sutlej
594.

595. Talafi

596. Talar
s97. Talatum News

598. Talib

599. Talwar
Tameer-e-Balochistan
Tameer-e-Sindh

Tameer-e-Watan (l)

603. Tameer-e-Watan (Q)

604. Tanveer

Taqabu I

605. Taqat
607. Taqat Balochistan News
608 Taraqqi

609 Tirjuman (G)

572.

Tabeer

600.

601.

602.

505.

t4



510. Tarjuman-e-Mlllat
Taseer
Taza Khabar

613. Tehzeeb
614. The Age

615. The Business

The Climax

617. The Destination
618. The Finance

619. The Kotlians
620. The Mail (S)

627 The Mirror (Q)

The Nation
673

624, The Occasion

625.
626.
627.

628
Tibat Times

630 Tijarat
631. Tijarati Rehber

637. Today Muslim (P)

633. Today Pakistan

634. Tulou
635. Ulko
636 Ummat
637. U ndalas Times

638. Universal Recorder
639. Ustaman
640. Veer Times

64L. Voice of city
642. Voice of lslamabad

Waadi
644 Waas

Wafa

Wafa-e-Sindh

647 . Wahdat
648 Waka
549. Wakalat Nama

650. Waqa-e-Nigar
651. Waqif
652. Waqt

15

611.
6t2.

616.

622.

The News

The Patriot
The Province

The Regional Times of
Sindh

The Statesman
629,

643.

645.

646.



653 Waqt (P)

654 Waqt (o)
Watan65s.

556. Wateen
657. Wifaq
558. Wisdom
6s9. Wbrk News

World Matter
561. World Tribune

662. Yadgar

Yarn

664 Zamana

665. Zamanat

666. Zarb-e-Ahan

Zaur Awar
668. Zeba-e-Pakistan

659 Ziarat Views
670. Zurb-e-Qadir

Prepared b
Munawar lqba
APS

Checked by
Touseef Ahmed Janjua
AD(Advt)

16

660.

663.

667.



II
Government of Pakistan

Press lnformation Department
(mw-v\

The Name of TV channels to whish the
payment were made.

S.No.

1 6eo News

2 PTV News

3 Express News

4 Dunyna News

5 Samma News

6 Hum News

7 ARY News

8 Channel-24

9 Dawn News

10 Bol News

11 Aai News

L2 ATv News

13 Aik News

t4 Ab Tak TV

15 ABN

16 Public News

t7 GNN

18 92 News

19 Neo News

2L News One

22 Capital TV

23 Khyber News

24 Sindh TV

25 GTv

26 Discover Pakistan

27 KTN News

28 Times News

29 Mashriq TV

30 Kohenoor w
31 Hum Pashto I
32 Such TV

Roze News

34 Channel 5

35 Lahore News

TV Channels

20 Suno TV

33



36 K-2

17 K-21

38 venus TV

39 Star Asia

40 Metro One

4l 7 News

42 Vsh W
43 Dharti TV

44 wasebw
45 City 42

46 Aan Tv

47

48 Geo Tez

49 Geo Super Sport

Bol Entertainment

51 Express Entertainment

52 Lahore Rang

53 See w
54 Aur Life

55 PTv Home

55 8XM

57 Awaz

58 Manry
59 TV One

60 AW Khyber

61 Geo Kahani

62 NTN

63 Sab Tv

64 Hum Entertainment

55 Talon w
Total

Prepared by Check by

6tsad-ur-Rehma
Alo(Advt.)

Touseef Ahmed Janjua

Ao(Advt.)

Green Pakistan

50
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l) il of edia I rmation 0mmuntca on & Public Awaren utrcac
In itiativcs for Financial Ycrr (2024-25\ from

Cnmpaigu 'l itlcs I)u rations

Iludgct I(efonns I)hasc-[ 05.07 ,2024 to
26M
l5M
44M

III
S. No.

I'M l)lcctlicity Rclicl'

lJ:o-!:2!24
'l I .0'l .2024 ro

11 .01 .202,t

ll.oii.zozrt tu
26.07.2024

05 .08 .2024 &.

06.08.2024

l3M
I6M

i

13udgct lle fomrs Plrasc-ll

Meta
Tiktok

YouTube
Publishcrs

7M
24M

6M
2.5M
6M
7M

4 Yotrm E Istehsal (5th Aug)

6M
6M

200Videos

9.8M
'l4M

24M
t0M

l4th August Azadi lfost 2024

l4th August, 2024

I 1.08.2024 to

t4.08.2024

13.08.2024 to
r3.08.2024

6

1
06.09.2024 to

08.09.2024

Mcta
You'l'ubc
'l'iktok

Magzzincs
l\rblishcrs

5M
]M
2M
5M
2M

i l)clcncc l)ay,20?4 (6rh Scpr)

8

I'M Visit to UN(IA 79 24.09 .2024 to

27 .09.2024

Mcta .

'l.iktok

Snack Video
Youl'ube
Publishcrs

l6M
6M
4M
9M
4M

3M
2M
3N4

4M

9

9.10.2024 ro
12.10.2024

Visir of Snutli Dclcpatiorr

Meta
Snack video

Tiktok
You'fube

l'latforms

You'Iube
Publishers

Mcta

Mcla
You't ube

You'l'ubc
Mcla

You'lubc
Meta

'tikrok

t0 SCO Sumnril 2024

14.10.2024 ro

16.10.2024

YouTube
Publishers
Magaziles
Influcnccrs
Publishers

(;I)N
Itoad shorvs

25lvl
8M
z0M
30M
5M
lNI

l't July. 2024 to 3oth .Iunc 2025

L

l--

5.

L-

I

-I

I

Mcla
'l'iktok

Snack video

Digital Publishcrs

Imprrssions



11.
l'TV Revamping & Re-

launch

12. Cyber Security

30.1b.2024 ro
14.11.2024

11 .01 .20)5 to
30.01.2025

26.01.2025 to

0?.02.2025

Mcta
'Iik rok

Snack video
You'Iube

Mcta
Tik tok

You tube

Snack Video
UGC

l0M
8M
l0M
20M

5 0l\4

li Common Wealth Asia Youth
summit (CAYA)

Kashrnir Solidarity Day (5th
Feb,2025)

I5 National Aorion Plan

l6

11. Pakistan lndia Standoff
Phase-ll

14.

t

11.05.2025 to
16.05.2025

70M

50M
30M
5M
3M

Meta
Tik tok

You 'fube

Snack video
Insla posts (insta

mags)

llxplaincr videos

70M
70M
40tu
5M
IM
IM

l5M
l5M
l5M
l0M
IM

05.02.2025 to

08.02.2025

25.04.2025 to

18.05.2025

Mcta
Tik 1'ok

You 'Iube

Snack video

IJGC

Myco,
Tamash4

Begin.watch &
Daraz

I 800M

Pakistan India Standoff
Phasc-[ 01.05.2025 to

07.05.2025

Meta
Youtube

l5M
l5M

Youtube

I

I
I

I

I

I
I

I

I



'r-,elail of Disital Media lnlbrmution. Commurrication & Public Awarcncss Outrcach
lnitiativcs Bv Thc Fcderal Governmcnt DcDartments for Financial Year (2024-251

Sr.

No.

from I ttJulv. 2024 to 30(h June 2025

1

.,

J

Independance

Day 2()24

CDA l'lots
Auction

Clicnt l)urations

PSI]I]

09.08.2024

to
|s.08.2024

Advtrrce 'l'a,r lor
Septembcr

Quarter

6

Auction of
Commcrcial

plots

Auction of llotel
plols

POS Plize
Schemc

Balloting of Plots
of Sector C- 14

12.12.2024

to
16.12.2024

26.10.2024

to

04.t1.2024

21.12.2024

to
30.12.2024

17.02.2025

to

23.03.202s

Facebook/Instagram
'fwitter X

Facebook

Iracebooklnatagram

You tube
'l'ik]'ok7

8.

Digital Nation
Pa,kistan 202.5

Facebook

Linkedin

Instagram

You tube
TikTok

Facebook

Intagram (Micro
Influenccrs)

Facebook
Instagram
l'witter

Facebook

You tube
'f ikTok

I]GI,IIA

CI)N

FI}IT

FI}IT

20.09.2024

to

30.09.2024

05.t1.2024
to

12.1r.2024

CI)A

ITI}R

CI)A
Facebook

Instagram

Facebook

Insmgram

TikTok
Linkedin

PSIJI]

28.09.2024

to
03.10.2024

20.09.2024

to
25.09.2024

I

I

I

I

I

I

1

I

I'latformsTitlcs

Filling of Income

Tax Retum 20244.

9.



10. PSTI]

13.03.2025

to
27.03.2025

24.03.202s
to

23.04.2025

28.04.2025

to
01.0s.2025

21.04.2025

to
26.05.2025

26.04.2025

to

02.05.2025

28.10.2024
to

30.10.2024

25.04.2025

1o

24.05.2025

25.04.2025

to
24.05.202s

Linkedin
Facebook

Fraud Awareness

Campaign

IIIJC

PSDI}

PSTI]

PSI]I]

PSIII]

BISP

I]ISP

Snack Video
Insta Mags

UGC
Articles

ll.

Facebook/Instagram
'l'ik'lok

You tube

Insta Mags
UGC

Myco/Tamasha

12.

Game

f)evclopcrs
Conl-crcncc, 2025

i'}lvIYP I)igital
Youth I Iub

DITDI

Information
Technology

(IJvent)

I -1.

l .l.

Iracebook

You Tube

TikTok
Insta Mags

UGC
Myco/Termasha

Begin.watch&Daraz

You l'ube
Iraccbook

f ik'tok
Instagram
'fwitter

Linkedin
Online Publications

Linkedin
Meta

'I'ikTok

15.

16.

Social Media
Campaign For
DFDI Forum

2025

Digital Mcdia
Campaign For

DFDI lrorum

2025

Tech Crunch
Disrupt-2024-

USA

Fraud Awarcness

Campaign

Meta
Digital Publishers

ljacebook
Linkedin

17.

You Tube

T'ikTok

I

T



t8.
I-eap Riyadh

Facebook

Linkedin

19.
London l'ech

Wcck

I{aast (P2M)

Phasc-4

(EidulFitr - Mtu
202s).

02.06.2025

1o

16.06.202s

12.03.2025

to

08.04.2025

Facebook

Linkedin

20

l'ublishers
TikTok

Facebook/lnstagram

You Tube

21.

Raast (P2M)

Phase-5

(EidulAzha -
May 2025)

27.05.2025
to

05.06.2025

You Tube

Facebook/lnslagram

TikTok

22
Reoertification

2025

PAK USA Tech

Investinent

Conference 2025

I}ISP

01.06.2025

to
rs.06.2025

Meta
You Tube
Tiktok

Digital Publishers

23

Ijacebook
I-inkcdin

PSIiI}

Plisll

SI}P

07.02.2025

to

13.o2.2025

12.06.2025

to

25.06.2025

SIIP

PSI]B

I
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1.1 Procedure for Emparrelment:
Tire Press lnformatioi: Department (PlD) shall concur the placement of a panel of minin'rLlrn
three and maximum of six advertising agencies at the disposal of each Federal Governnlent
Mirristry/ Division/ attached department/ Autonomous and Serni-autonomous, Corporation/
Authority and statutcrv body through a transparent competitive process from only amongst its
enlisted advertising agerrcies, for a period of two years. However, on request of the concerned
Federal Governmerir Ministry/ Division/ attached department/ Autonornous and
Semi-Autonomous Corporation/ Authority and statutory body .etc. PID may allow
increase/decrease in rhe number of advertising agencies on panel of Ministries/Departrlrent iri
view of the quantum r ; work / business.

Ail Federal Governrnent Ministries/ Divisions/attached departments/ Autonomous and
Semi-Autonomous Corporations/ Authorities and statutory bodies etc. shall only utilize the
services of such enipaneled advertising agencies, concurred by PID at their disposal.

All the Federal Gover nment Ministries/ Divisions/attached departments/ Autonomous .nrc!
Semi-autonomous Corporations/ Authorities and statutory bodies etc. shall send a wrillerr
request addressed to the Principal lnformation Off ice( PlD, lslamabad along wrth a brief of the
irature and scope of t,re ministry/division/departnlent etc. with name / designation of the loc.d
person nominated lor :he empanelment process.

Tlre concerned Federal Government lr/irristries/ Divisions/attached departments/ Autonornous
and Semi-autonomous Corporations/ Authorities and statutory bodies etc. shall publrsh an
Expression o{ lnterest (EOl) for the empanelment amongst the enlisted advertising agencies
with PID mentiorling their requirements.

The secretarial support for the process oi empanelment of advertising agerrcies shall be the
responsibility of tire concerned Federal Government l inistriesi Divisions/atiached
departments/ Autonornous and Semi-autonomous Corporations/ Authorities and statutony'
bodies etc.

1 .1 .'1

1 .1 .',2

1.1.3

'1 .1.4

5

t . 1 .6 The Fedei'al Government Ministries/ Divisions/attached departments/ Autonomous .rnd
Semi-aulonomous Corporations/ Authorities and statutory bodies etc. shall convene a meeting
of the short{isting c,,mmittee for scrutinizing and shortlisting of the interested advertisinri
agencies on the basis cf submitted prof iles.The short-listing committee and criteria to sllort-lisr
the advertising agencies is required to be developeci in consultation wilh PID keeping rn vrew
the specialized requirernents ol the concerned ministry/division/department etc.

1.1.7 Subsequent upon sl'ortlisting of the advertising agencies, a three inernber Seleotiorr
Comrnittee o{ the following composition shall be constituted and notified by tl)e concerne(l
Ministry/division/department etc:

Convener
Not below BS-19 or equivalent who shall also represent th(-,

concerned Federal Government Ministry/ Division/attactrecJ
departmenv Autonomous and Semi-autonomous Corooraron/
Authority and statutory bodies in lhe selection committee.

Menrber One representative of PlD (Not below BS-17)

Member

_I
I

i
I

')ne External Media Expert from amongst the existing pool shall be
ncminated by PlD.

...;.',



'1 .1.8 The concerned Federal Government lvlinistries/ Divisions/attached departments/ Autononrous
and Semi-Autonomou:, Corporations/ Authorities and statutory bodies etc shall provicie
n.rinutes of the Selection Committee's meeting along with original marking sheets duly signed
b)y all the three members for obtaining linal concrrrrence ol PlD.

1.1.9 ln order to ensure :ilxely completion of the selection process, the Federal Governmertt
Ivlinistries/ Divisior ,./attached departments/ Autonomous and Semi-Autonomous
Corporations/ Authotities and statutory bodies etc shall initiate the process oJ empanelment of
advertising agencies at least 03 months prior to expiry of the term of empaneled advertlsing
agencies.

1.1.i0 Extension to lhe alrea,ry empaneled advertising agencies for a period of not exceedinq 03
months shall be allowed by the PID on written request by the Head of the concerned nlinistry/
division/ department etc. with proper justilication and srrrety to complete the reguiar
ernpanelment process within the extended time period.

i.1.r'r Federal Governmer,l Ministry/ Division/ attached departmenv Autonornous and
Serni-Autonomous Corporation/ Authority and statutory body shall ensure equitable
distribution of business among the empaneled advertising agen()ies.

.1.1.'12 tn case of an emerqency where no advertising agency is empaneled, Federal Government
Ministries/ Divisions, attached departments/ Autonomous and Semi-autonomous
Corporations/Authonties and statutory bodies shall contact PID with a brief to invite enlisted
agencies Jor creative s'rbmissions. Agencies will share designs within the specified time and
forrnat. A 16r"s-rngrnbr,: Selection Committee, including a PID representative, will select the
artwork.This process applies only to the specific campaign. Entities must assure PID that they
wrll promptly appoint advertising agencies to their panel lor iuture needs.

1.1 .13 ln case o{ classified advertisement where there is no empaneled advertising agencies, Clier.rt
Release Order (CROI may be sent directly to Press lnformation Department (PlD) witlrout
naming any advertising agency until the empanelment process has been cornpleted at the
earliest while PID may release the same through any advertising agency enlisted witlr PID
ensuring equitable dislribution of government advertising business.

Entisting & Delisting1.2

1 .2.2

The Press lnformation Department or its Regional lnformation Offices (RlOs) subject to .final

concurrence from PIL-t H/Qrs, lslamabad shall enlist, suspend, blacklist ol delist any advertising
agency on its pool.

Written application addressed to the Principal lnformation Officer/DG PlD, lslamabad or
Director Generals/ F.:ids of PID Regional O{{ices shall be submitted as per requirements for
enlistment.

1.2.3 Any advertising agenc), applying for enlistment with PID must have at least 03 years of acr|ye
professional experience within Pakistan.

1.2.4 lf any foreign Advertising Agency intends to get enlisted with PlD, it must either get itself
registered with the relcvant authorities or must enter into a ioint venture with a local advertising
agency which fulfils the criteria elaborated in these SOPs along with completing all coclai
lormalities required ut.Cer law of the land.

r4\n

'ii.i..



Requirements for Enlistment
1.2.5 lhe applicant acivert,iing agency must register accordingly with the Securities & Exchange

Commission of Pakistan (SECP) tor at least 3 years under the Companies Act 2012

1.2.0 The advertising agency shall fulfill and subnrit the lollowing for enlistment with PID

[.

t.

tv.

Detailed Prrlile including scope (Print, Electronic, Digital, Outdoo( Cinematic or
Foreign Media)

' indicales mandatory submisslons

a. List of past clients and testimonials'

b. Comprehensive reports of past public-sector campaigns, if any;

c. Minimum 03 References/Recommendations lrom private/public
sector clients*;

d. NTN Number';

e. SECPRegistrationcertificate.;

Financial Dc'cuments including;

a,, Balance sheets and duly audited accounts by authorized certified
Accountant for past three years-;

b. Liquidity Certilicate demonstrating capability to run campaigns o{
any scale (especially {or digital campaigns)'

Disclosures

a Non-collusion certificate/affidavit';

. b The agency must submit an arfidavit on Stamp Paper affirming that
it has never been blacklisted by any Federal or Provincial
Ministry/Division/DepartmenV Organization etc.';

c Any conllict of interests;

Value Added Services. il any

lnfrastructure

a. Copy of lease agreemenv proof o{ address o{ office in lslamabad
and/or provincial capitals':

b. Detailedorganizationalstruclureincludingspecialized/qualitiedand
experienced professionals that can cater to any mediums handled
by applicant agency (Electronic, Print, Digital, Outdoot Cinenra,
Foreign).

For Digital cnlistment the agency must submit documents outlined in the checklist
at Annex-1. /.'l other requirements and codal formalities for enlistment of advertising
agencies shail also apply.

I

vl.

,ai;I\
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1.2./ The submission o{ application to the PID for enlistment by any advertising agency shall not
conter any right for ei listment. The PID shall have the authority to accept or reject any
application for enlistrnsnt without assigning any reasons.

1.2.81 The enlisted advertising agency must adhere to the policies, rules, regulations, SOPs,
guidelines and the law in vogue, in letter and spirit. ln case of non-adherence or any violation,
PID shall have the aL,lrrority io suspend, blacklist or delist any enlisted advertising agency at
irly point in time.

.1 .2.9 An advertising agency already enlisted or applying for enlistment must not resort to pressure
ar.rd coercive tactics influencing government of{icers/officials. Any aCvertising agency Iound to
engage in such practiees shall be liable to punitive action which rnay include susperrsion,
Llacklisting or delistir'rg.

1 2.i0 Any advertising ager)cy found to be engaged in traudulent praotices or exhiDitir)g
unprofessionalism erth:'r through its work or the conduct ot its employees wlth Preris
lnfornration Departme.'lt (PlD) or upon the complaint received trom the federal governirlent
ministries/divisions/atrached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. shall render the agency to punitive actior'l
which may include su:,pension, blacklisting, delisting lrom the PID pool or renroval from the
panel of the complai.',ant Ministry/ Division/ Department etc. EDG/PIO shall approve trie
aforementioned punitive action against such agency. The agency penalized in such instance
shall have the right to appeal against the action taken by PID to the Secretary fvlolB lvho nray
decide such appeal either by himself/herself or any committee constituted by him/lrer lor sr"rclr

matlers.

1.2.'11 The advertising agency must ensure that the approved campaigns/ advertisernent released hy
the sponsoring Federal Government Ministries/ Divisions/attached departments/ Autonon.tous
and Semi-AutonomoLr:i Corporations/ Authorities and statutory bodies etc are executed in
accordance with the sr)ecifications/ requirements given in the Client Release Order (CRO). ln
case of non-compliarJe, errors and omissions in the contenv matter/ design of the released
advertisement to the desired medium/s, the onus rests with the advertising agency, and ls liable
to punitive action.

1.2.12 The advertising agehcivs must submit an lntegrity Bond affirming that no illegal/ unfair means
are used for securing the campaign(s)/business.

1.2.13 The quality and error-'ree translation in the target language is the responsibility of the
concerned advertising aEency.

.1.2.14 No advance paymenl, :rrespective of the budget oi the campaign, shall be made by the l:ederat
Government for the execution of digital or outdoor campaign by ministries/divisions/attached
departments/autonomrus and semi-autonomous corporations/authorities and staturory
bodies etc.

i.
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?_.1 PRINT iVIEDiA
All display/classified udvertisements emanating from the public aector organizations shall be
rel.rased only to the newspapers/publications borne on Central Media List (CML) by the Press
lnforrnation Departir.ent (PlD) upon the request of {ederal government
rninistries/divisions/att;.;hed departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc.

No public sector advertisement shall be released without oblaining a specilic PID -iiackirrg

Number. No clainrs or invoices shall be considered eligible for payrnent that do not bear PI[,\

I acking [.lumber.

Tne PID'l-racking Nunrber shall be allocated by the Press lnlormation Department HQ and its
Regional Office(s) depending on the location of the sponsoring department/organization where
the advertisement is emanating ,rom.

Classified Advertisemcnts include public notifications of routine character, consisting ol plain
text ancl logo such as Situalion Vacant, Tender Notices and Public Notices etc whereas, the
Display Advertisement includes advertisements to publicize special irritiatives and programs
consisting of design elements almed at maximizing the impact oi the message such as
launching//inauguratiol. announcements, public outreach and awareness campaigns, sectoral
achievements and a.jmission notices etc. Howeve( PID shall be the final authority in ltl(,
categoIization ol an advertisement into classified or display.

The regional quota 25 % shall be decided by PlD, in addition to all advertisernents releases
ernanating from federal government ministries/divisions/attached Jepartments/autonornous
and semi-autonomous corporations/authorities and statutory bodies etc. towards strpportingl
regional rnedia, langue.::tes and evolving media.

ln case of classilied aclvertisernents, PID shall exercise 250lo regional quota over and above ui
the total number cl stations cf the newspapers requested by the sponsoring {ederai
go!ernment ministries/divisions/attached dspartments/autononrous and semi-autononrou:,
coroorations/auihorities and statutory bodies etc. and in case of display acivertisemerrts 1or

publication3, the 257o quota wiil be made over and above ol the total cost oI the advertisen.rrxrt
released.

?

?.1 .3

2.1 .5

'? 
.1, .6

2.1 .7 For release of acivertisement, the advertisement-sponsoring federal governrrent
ministries/divisionslattached departments/autonomous and semi-autorrorrous
corporations/authoriti€ s and statutory bodies etc. shall submit a written request addressed t.
the Direclor (Adverlisements), Press lnformation Department along with final/approved
advertisement, both, duly signed and stamped by an officer not t)elow BS-17 or equivalent. frre
said written request by the sponsor shall be reierred to as Clierlt nelease Order (CilL)).
(Arrnex-lll)

fr,!,\





2. I .8 Any instructions other' tl,an already speci{ied in CnO limiting PID in performance of i1s mandaic
shall not be considereo.

2.1.9 All advertisemetlts to be published in newspapers/publication etc. must pre{erably reach PID at
least 03 days prior to its desired publication date.

2.1.i0 All federal goverr.rnent ministries/divisions/attached departments/autonomous. and
semi-autonomous corporations/authorities and statutory bodies etc. shall ensure that tho
request of advertisement ls submitted to PID keeping the substantial availability ol time in cases
\,n/here there are specific deadlines. ln case of unavailability of sufficient time and subsequent
lailure of publication oi such advertisements, the responsibility shall rest with the sporrsorir]g
{ederal governmcn'. ministries/divisions/attached departments/autonomous at-,d

semi-autonomous corporations/authorities and statutory bodies etc.

2.1.11 ln case of disphy advertisements, when the sponsoring federal govenrment
rninistries/divisions/atl ached departments/autonomous and senri-autonomous
corporations/authorit;as and statutory bodies etc, intend to release a campaign or a special
supplement, the sponsor may suggest its publications preferences. However, the final authority
io clecide the publications {or the display campaigns shall rest with the PID within the allocated
budget ceiling provided by the sponsor.

2.1.12 ln case of classified advertisements, the sponsoring federal governnrerrt
rninistries/divisions/attached departments/autonomous and semi-autonornous
corporations/authoritier, and statutory bodies etc. shall indicate budget allocation, language,
region, periodicity ol the publication and number of insertions without naming any newspaper
in their client Release Order.

2.1.13 The prime responsibility of the contenUmatter of the advertisemenl rests with the Federal
Oovernment Ministrie:i Divisions/attached departments/ Autononlous and Semi-Autonomous
Corporations/ Authori ies and statutory bodies etc which is issuing the Client Release Order.

2.1.14 lt shall be binding on all national and regional publications to ensure that the adverrisenrent
released is printed in the respective language(s) of the publication unless otherwise required by
the sponsoring orgar,iz:rtion.

2.1.15 PID may decline any request for release ol advertisement on lhe basis of content, nrattcr,
deficiency or deslgn contrary to the guidelines/ instructions issued {rom time to time.

2.1.16 All foreign print mediu advertisements ol Federal Government ministries/divisions/artacher.l
departments/autonomous and semi-autonomous corporations./authorities and statutory
bodies etc. shall be ,eleased after obtaining NOC lrom External Publicity Wing, lvlinistry ot
lnformation & Broadcasting. The sponsoring Ministry/ Division must ensure that the
advertisement is released after obtaining the quotations from all lhe empanelled agericies ancl
preference shall be gi,/.n to value {or money. ln case, where there is no empaneled agency(s) cr
the empanelled agencies regret to release international advertisement due to any reason, the
matter shall be referred to PlD.

2.1,17 PiDshall hold the comFctition lor selecting advertising agencies to execute foreign print nredia.
advertisement among ihe enlisted advertising agencies.

1..
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2 1 18 A.il Federal Govern'nent ministries/divisions/attached departments/autonomous arrcj
semi-autonomous corpo!'ations/authorities and statutory bodies etc shall clear ttreir
aCvertisen.rent dues l,ithin three months (go-days) of publishing/airing. ln case ol detault, Plt)
may suspend/stop the release of advertisements ol the concerned client department until
clearance of outstanding dues.

?. 1 .19 The advertisement mr:st not be detnanded by any publication as a matter o{ right. l\ny
newspaper/publication canvassing lor advertisement, pressurizing or coercing governl]tent
oificers officers/officials of PID or the sponsoring ministries/divisions/attached
departments/autononr ous and semi-autonomous corporations/authorities and statutory
bodies etc. shall be llable to punitive action including suspension by Principal ln{ormatiorr
Officer (PlO) for thre6 months or removal from Central Media Lisl (CML) etc. by the Ministry.

2.1.20 All publications shall cornmunicate to Director (Advertisements), PID the name, address and
picture o{ the marketlng representative along with the appointment date and expiry date. l)ll)
will not consider any un-ruthorized individual or an individual representing more than ons media
house(s). Any rraudulenl activity, misbehavior, or any other complaint against the marketing
representative shall render the publication liable 10 punitive action (inclucling suspenston
/ren]oval from CML).

2.1.21 Classified Advertisemerlt {or Federal Government entities having advertising agerrcies on Panel:
Client Release Order (CRO) shall be addressed to the Director (Advertisement), Press
lnformation Department (PlD), Benevolent Fund Building, Zero Point lslamabad, with a copy to
one of the empanele(i advertising agencies. The Agency shall design the classified/disFllay
(print, electronic, digit..i, cinematic & outdoor) advertisement and provide all necessary support
services. PID shall anv:nd/approve the media plan and upload the same on its otficial website.
Tl\e concerned advertising agency shall strictly rollow and execute the approvecl media plan as
per the client department's requirements. The sponsoring departments must ensure judicioLrs
distribution of advertise nents distribution among appointed/ empaneled advertising agencies.

2.1.22 Classilied Advertisement for Federal Government entities having no advertising agenciEs ul
Panel: Client Release Order (CRO) shall be sent directly to Director (Advertisernent), Press
lnformation Departmen':, Benevolent Fund Building, lslamabad, and the advertisement shalt lle
released through an ad,,ertising agency enlisted with PlD.

;I.2 ELECTRONIC MEDIA

2.2.1 All public sector advertisements/campaigns to electronic media [fviRadio) shall be releasecl
through advertising agercies only to channels borne on Electronic Media List (EML) after
obtaining a specific PID',iacking Number (EMN). Any claims or invoices without PID Electronic
Media Number (EMN) shall not be entertained/ processed for payment.

In case of elecl.ronic media campaigns, PID shall make 25olo additions o{ the regional/ evolving
TV/ Radio Channels over and above the total cost oi the campaign towards reaching out ancl
enabling the masses tf,.cugh regional media/ languages and evolving media to maximize the
number of benericiaries ol tl.te announcements.

7-g-:\





2.2.3 For release of electronic advertisement through PlD, the Federal Government lvlinistries/
Divisions/attached departments/ Autonomous and Semi-autonomous
Corporations/Authorities and statutory bodies shall submit a written request addressed to the
Director (Advertisernents), Press lnlormation Department alongwith final/approved campaign,
both, duly signed anl stamped by an o{ficer not below the grade ol BS-17. The said written
request by the sponrar shall be called the Client Release Order (CRO) before the start of the
campaign (Annex U4. The approved VRadio commercial/advertisement may be emailed or
provided on USB to PID along with the CRO.

2 2.4 The sponsoring nrinistries / divisions/ attached departments/autonomous and
semi-autonomous ut:.porations/authorities and statutory bodies etc. may suggest / its
TV/Radio channels preferences. Howevel the final authority to finalize the channels / radio
spots and time slot for the electronic media campaigns shall rest with the PlD.

2.2.5 All sponsoring mil ,istries / divisions/ attached departments /autonomous arld
semi-autonomous acrporations/authorities and statutory bodies etc. shall ensure tir.r"rely
submission of advertisement's request to PlD. ln cases where there are specific deadlines such
as admission notices/ public notices ancl other important announcements, the advertrsernent
must reach PID at lc;rst two days prior to the schedule of airing. ln case of unavailability (.rl

substantial amount of time and lailure of airing of such advertisements, the onus ol
responsibilily shail rest with the sponsoring ministries / divisions/ attache(l
departments/autononrous and semi-autonomous corporations/authorities and statutory
bodies etc.

2.2.6 PID shall forward the approved/ final media plan upon release to the Directorate of Electronic
Medla and Publications (DEMP), MolB for real-time tracking/ monitoring.

?.2.1 fhe advertising agency shall submit the claim bill to PID within 15 days after airing of the
campaign.

2.2.a PID may decllne ar,y request for release of advertisement on lhe basis ol content, malter,
deficiency or design contrary to the guidelines/ instructions issueo from tin]e to time-

2.2.9 All foreign elect/onic media advertisements ol Federal Government ministries,
/divisions/attached departments/ autonomous and semi-autonomous corporations/autho ties
and statutory bodies etc. shall be released alter obtaining NOC from External Publicity Wing,
Ministry ol lnformatioi; & Broadcasting. The sponsoring Ministry/ Division must ensure that ihc
advertisement is releatied after obtaining the quotations lrom all the empanelled agencies ancl
preferenoe shall be given to value lor money. ln case, where there is no empaneled agency(s) or
the emparrelled ager cies regret to release international advertisement due to any reason, the
nratter shall be re{erred to PlD.

2.2.10 PID shall hold the t(."npetition lor selecting advertising agencies to execute {oreign electronic
media advertisemenL among the enlisted advertising agencies.

2.2.11 lne advertisernent must not be demanded by any channel as a matter of right. Arry channel
pressurizing or coerci.rg the officers/ officials of PID or the sponsoring ministries/ divisionsl
attached departmer ts/autonomous and semi-autonomous corporations/authorities and
statutory bodies etc. shall be liable to punitive action including suspension by Prrrrcip:ll
lnfornration Oflicer (PlO) for three months or removal from Electronic Media List (ENIL) etc. bv
the Ministry.

'ri





'2.2.12 All channels shall co nmunicate to Director (Advertisements), PID the name, address and
prcture of the markeJing representative along with the appointment date and expiry date. F']lD

will not consider any unauthorlzed individual or an individual representing more tharl one mediii
house(s). Any fraudulent activity, nlisbehavior, or any other complaint against the marketin(j
representative shall 'ender the channel liable to punitive action.

22.13 lhe rates for electroiric media advertisement shall be applicable as prescribed by the
Advertisement Rate Fixation Commitlee from time to time.

2.2.14 ll shall be binding on iill nalional and regional channel(s) to ensure that the advertisernent
released is aired in the respective language(s) of the channel unless otherwise required.

2.2.15 Voiceover/dubbing in the respective languages/mediums shall be the responsibility ol lhe
concerned advertising agency.

2 3 DIGITAL/SOCIAL MEDIA
Digital advertising is a dyn:amic and rapidly evolving fiel4 necessitating continuous updates io poiicies
and verification processes. l1,s section out,ines the standard operating procedures (SOPs) for digital
advertising, ensuring alignnent with technological advancements and matket trends. While these SOPs
caver many aspects of digital advertising, it is acknowledged that unforeseen and technlcal issues, sr/Ch
as disruptions in internet scrvice or platform-specif ic challenges, rnay arise. /n such ir)stances,
slakehotders are advised to direct their concerns to the Grievance Redressa/ Comnittee af M/tt
I ! ttormation & Broadcasting''cr appropriate resolution.

2.3.1 Press lnformation Department will circulate the digital campaign requirernents for the ltlrrristly
of lnforrnation and Broadcasting to all eligible enlisted agencies while other Federal mirristries/
divisions,/ attached ,.ierartments/autonomous and semi-autonomous corporations,/authoritles
and statutory bodies etc. shall circulate digital campaign iequirements to their eligrble
empaneled advertisin.l agencies. ln case none of the empareled agencies is capable of
executirrg the campaig), the same will be circulated among eligible enlisted agencies by PID,
alter oblaining NOC fro,n the empaneled agencies of the SponsDring department.

2.3.2 A Content Cornm::tee, as notilied by Sponsoring ministries/ divisions/ attached
departments/autonomous and semi-autonomous corporations/authorities and statutory
bodies etc, shall ccnduct evaluation and selection of digital media strategy includlng
content/artwork and .!igital media campaign plans.

2.3.3 Every Digital campaign will be initiated after issuance oi unique lD (Campaign Nurnber) b'v Press
lnformation Depaitment.

2.3.4 Subsequent to evalual on and selection by Content Committee, the approved and signed digital
media plan shall be shared with PID and Centre Jor Digital Communication (erstwhile Cyber
Wing) prior to execution of the campaign. The digital media <;ampaign shall comprise oi a
robust digital strateg! & execution plan which include:

z'vrlx.





I'lame ol S,lcial media platforms targeted aiong with budgetary allocation and key
metrics (booked/committed inrpressions, views, clicks number of unique accounts to
be used) along with specilic geo-lencing specifications;

Duration of trre campaign with component specific time-frame lor achievement of
impressions;

Google Campaigns (Display or Search) budget, placement strategy and targetirr!.1

strategy;

ln case of ip.ernatlonal publishers/platlorms, selection of platforrns and geo-targeting
details must be mentioned;

Digital Publislrers and number of impressions prorriised;

Details of ir"luencers used for PR, content creation, seeding and trending
(channeVplatiorms, booked impressions/views, duration ol trend) must be mentioned:

Value Added Services and FOC;

Name of sf, )nsoring ministry / division/ attached department /autonomous arr(i
semi-autonn,nous corporation/authority and statutory body etc.;

Clear strategy must be provided for any other innovative digital placement.

VI

v1l

vl Ll

IX

Sponsorrng Federal Government Divisions/ Departments/ Ministries/ Authorities/ Autononrous/
Semi-Autonomous / Oorporations etc. will provide Client Release Order (CRO) to the Press
lnformation Department, specifylng the name of the agency, duly signed and stamped (by
agency and sponsc, rrg department) digital media plan & allocated budget to execute
campaign.

PID may iorm a clos: social media communication group (preferably Wlratsapp) for ali0nment,
monitoring, execution, and subsequent verification. Stakeholders lrom CDC, sponsoring
nrinistries / divislons/ attached departments /autonomous and semi-autonornous
corporations/authoriries and statutory bodies etc. must be added for co-ordination. Executing
advertising agency rnust share periodic pulse reports to allorv for real-time monitoring airci
ver;lir:ation, as frequently as desired by any stakeholder.

ln case of any restricticn/limitation by any digital platlorm or digital publisher during release or
approval of the camf,aign content, the advertising agency representative must imn.rediatcly
inform the designated focal person for re-allocation of the budget for smooth execution. A.ny
reallocation must be approved before executicn and usage on an alternate platiorm. Ihs same
must be communica ed to all stakeholders present on the conrmunication group for effeclive
monitoring and evaluation.

Tl.re advertisement n.ust not be demanded by any agency or digital publisher or live-streaming
platlorm owner(s) or social media handler(s) or influencer(s) as a matter of right. Atry digital
platform or agency pressurizing or coercing the officers/ officials ol PID or the sponsorinq
mirristries/ divisioni./ attached departmentslautonomous and semi-autonorrous
corporations/authorities and statutory bodies etc. shall be liable to punitive action including
suspension by Princip?l lnformation Of{icer (PlO) for three months or removal from Diqital Media
l-ist (DML) etc. by thc .4inistry.

2.3.6

2.3.7
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2.3.9 The rates for digital nredia advertisement shall be based upon real-time platlorm-speciric
market rates by social rnedia platfornrs corresponding to local currency and as determined by
the Advertisement Rate Fixation Committee of M/o lnformation & Broadcasting.

2.3.10 The bills/ invoices f( r drgital advertisements shall be processed by PID after technical
verilication (i.e. comrnilted impressions as mentioned in signed and approved media plan) by
the Centre for Digital qommunication (erstwhile Cyber Wing).

2.3.11 Submission o{ campaign execution report shall have a covering checklist which is duiy velified
and stamped by execul 19 advertising agency, PlD, and CDC (Attached at Annex-lll).

2 3.12 All payments will be made in Pak Rupees as committed in digital rnedia strategy and all finar-rcral

responsibility wiil be bcrne by the advertising agency in case of I'luctuation in foreign currericies

2.3.13 As per Advertisement .rolicy 2021 (as amended 2C22\, CDC (erstwhile Cyber Wing) is tasked
with registering, maintlining, and updating the list of news websites, web portals, sociai/digital
media plattorms, influencers. PID may give preference to CDC's registered digital publisf,ers/
portals/ social/digital media platforms, and influencers for disbursement ot advertiserner rt. i{

need arises.

Oigital Publishers

2.3-14 Local Digrtal Publishers must meet the following eligibility criteria to be ensured by the
advertising agency:

i. Publisher musl be accessible in Pakistan without necessitating usage ofVPN or private
networks

ii. Minimum mcnirly tratfic of 200,000 originating lrom within Pakistan

iii. The website/p,rrtal/pubiisher must be integrated with Google Analytics for assessnreot
of trallic/pageviews/users

iv. Active on at leas! three social media platforms

2.3.15 Lccal Digital Publishers shall be catego!'ized on the lollowing scale subject to approval bv
Advertisement Rate Fixation Committee:

Tier Monthly Traffic flate

5M+ TBD by Advertisement Rate Fixation Cornmittee

i)

750,000-1 ,250,0,.rc

TBD by Advertisement Rate Fixation Comrnittee

TBD by Advertisement Rate Fixation Committee

500,000-750,000 TBD by Advertisement Bate Fixation Committee

TBD by Advertisement Rate Fixation Committee200,000-500,000

a'rR>..
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2.3.16 Any Local Digital Pr.rblisher lound to have manipulated Google Analytics ranking, web traftic
statistics, serving reports and/or used unfair means to inflate numbers like usage of bots eto.
shall be blacklisted.

2 3.17 Digital Publishers maV include other prominent websites, ecomrnerce platforms, forurns. blogs.
entertainment Platlop ns etc.

2.3.1f1 in the case of digital publishers, Google-aligned third-party verification services may be utilized
to veriry achieved number ol impressions against promised number of impressions by the
advertising agency.

2.3.19 Tho clistribution of advertisement shall be further based on audience and regiolral
specification/reach of the News Websites, publishers, and/or portals.

2.3.20 Advertising agency may use local/international advertisement network for video and bannel
advertisement distrio(rtion.

2.3.21 Scanned/PDF (only e-paper) versions of newspapers and e-paper websites are not considerecj
digital publishers.

lrrl luencers

2.3 22 lnfluencers shall be. categorized on the following scale subiect to approval by Acivertrsenrent
Rate Fixation Comn'rltee:

Tier Follower Rate

L4ega 1-0M and above TBD by Advertisement Rate Fixation Committee

l,4acro 500K to gEgK TBD by Advertisement Rate Fixation Committee

Ger.reral 100K to 499K TBD by Advertisement Rate Fixation Cornnlittee

N4icro Above 5C( TBD by Advertisement Rale Fixation Committee

2.3.23 Any lnlluencer found to have manipulated ranking, web tra{fic statistics, and/or used unra
n'reans to in{late numbers like usage of bots etc. shall be blacklisted.

2.4 OUTDOOR

2.4.1 AII the advertising agancies enlisted with Press Information Department (PlD) will be eligible tor
executing outdoor carnpaigns for the Federal Government.

2 4.2 All sponsoring ministries / divisions/ attached departments /autonomous and
semi-autonomous corporations/authorities and statutory bodies etc. shall circulate their
outdoor campaign re quire!'nents to all empaneled advertising agencies.

2.4.3 Every Outdoor campaign will be initiated after issuance of unique lD (Campaign Number) by
Press lnformalion Department. All the Federal Government Divisions,/ Departments/ Ministries/
Authorities/ Autononluus/ Semi-Autonornous / Corporations etc require this unique lD to list
their campaign tor adequate verification from PlD.
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2.4.4 ln case of when no ;:dvertising agency is empaneled, all Federal Government Ministries/
Divisions/attached departments/ Autoncmous and Semi-autonomous Corporations/
Authorities and statutory bodies etc. shall send a written request addressed to the Principal
lnforrnation Oflicer/E[tG PlD, lslamabad along with a brief ol the nature and scope of the
minislry/division/dep.rr tment etc. with name / designation ol the focal person nominated for the
ernpanelment process.

2.4.5 Rates for outdoor advertisement shall be decided
Committee.

by the Advertisement Rate Fixation

2.4.6 The agency(s) will share the outdoor placement plan with PID prior to execution oI the
campaign including :

l.

ii.

iii.

iv.

Number and locaiions ot statlc Billboards;

Number and locations Digital Bill boards;

Number and lcications of Streamers;

Comprehensivt: details of Eventl/enue Branding Plan;

Press lnformaticn Department will provide Release Order (RO) to the enlisted
agency specifying the name of the cities & allocated budget to execute Outdoor
campaign in any specific areals or across the country;

Undertaking affidavit stating that the outdoor advertisement campaign shall be
executed as per approved plan and in case of identification of fraudulent activlty,
executing adveltising agency shall be held responsible, lace barrement from
further campaigns, and liable to legal action.

l-J.l

z.).2

2.5.3

?.5.4

2.5 CINEIVIA

PID shall finalize the rnedia plan keeping in view the budget provision, target audience ancl
nlaximum impact.

PID shall approve thr. publicity campaigns including number ol spots, time slot, and
consideration lor regio,:al language f ilms.

PID shall be authorized to include, remove or hold in abeyance any advertisement released to
any cinema in the pubiicity plan.

All Federal Governn,errt Bodies/ Clients / Departments/ Organizations shall ensure availability
of adequate funds prio: to release ol any cinema campaign on the prescribed paltern.

Advertisement Rate Fixation Committee shall approve the rates tor Cinema commercials on
recommendation of .OlC
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3. 5 OUTDOO R ADVERTISEN/IENT

Upon successful execution, the advertising agency shall provide (three sets) detailed
documentary proof along with invoices for the purpose of verif ication including:

ii

A Third-party (a company/agency registered with SECP) will provide
Verif ication/Coniirmation Report regarding the execution of outdoor placements in

accordance v,''h approval from Press lnforniation Department.

Authorization letter {rom the concerned district
administration,/municipality,/cantonment board mentioning the locations and total
number of static/digital billboards/streamers etc along with respective receipts ot
fees and taxes deposited.

Outdoor media campaign execution report including individual photographs of
billboards/digital billboards/ streamers with associated EXIF metadata speci{ying
location, and ti, -re.

ln the case of rligital billboards, real-tirne geo-tagged and time-stamped videos of
diqital billboa ds may be shared through close-communicalion group (preferably
WhatsApp) sholving inciividuals services for each component of the outdoor plan.

1\i

3.5.2 Once the outdoor carnpaign has been verified, the bill shall be processed by PID as per the d\re
procedure.

3. 6 C I N EIVIA AD\"IE RTI SEI\N ENT

3-6.1 The Federal and Provincial Central Board ol Film Censors shall veri{y the screened ciner-.rr
comrnercials.

3.6.2 Once the cinema car. rpaign has been verified, the bill shall be processeci by PID as per the due
procedure.
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GOVERNIVENT OI- PAKISTAN

PRIME Mli\llSIF-R'S OFFICE

'i illei';Bw

Tlrc Prime lrr'linister, while chairing the subject meeting held on 16th January, 2026, has

. ! , rr.i,.ed to pass the tollowing directions

t.# irectlves Res onsibili
nder PMRRP-2026, the amount of cash

ssistance shall be increased from Rs. 12,5

o lls. 11,000 per family for 1.7 million famili
allirrrl wrchirr PMT score 32-36.

illSP in consultation with Finance Division shal
nalize tlie budgetary requirements for llt
ar:k a c e.

!his regard, the F,V directed that an
, nri'iediate follow-rip rneeting of a small grou

L orrprising key ministries be convened to
[rnalize the package and address any othe

ertinent nreasu res for PMRRP-2026

BP io coordinate \ /ith BISP for the finalization lmrneciiate

I
i

I

I

t,
I

I

Secretary, MOPASIS

(Lead)

5ecretary, BISP

Sscretary, MOE

Secretary, MOI'l'
Chairman, l.lADRA

Governor, SBP

Secretary, BISP (lea J)

Secretary, MolT
Secretary, MolB

lmnrediate

I I il rrl .1,-l i .l1C

larrd issuance of the iramework for' PNlRR

026. SEP shall ensure tc, maintain transaction
s at tlre sarl)e level as PMRRP-2025.h

I

I

l"
I

I

e(:assary measuies to be taken for timel
eir:r alion and launch of PMRRP-2026 an
r il]€r svriit rnchiirzation of call centers fo

r,vir:le dissenrination to enhance
a\(arenrr:s al_;cut this relie{ package.

pu..rli

[rraparations and launch of PMRRP-2026, sl'ral

he vridei'y disseririnated to enhance pr.ri'li

ess aLrout tiris reiir:l package
irr,:jrnilr; oi lire third-y;arti, validat,cn o.i' PIlti,,lP

,f02li su[:''eqtrelrt ic wrr',dinq up o{ l-lS( shall

t,. 1 is!lLg,l-rl9

I
I

I

i;
I

I

I

i
I

!

I

i"
I

Secretary, MOI
(lead)

c-l'
i

I

d as a srrccess :tgy __

Timeline
lmmed iate

Governor SBF (lee'C)

Secretary, BISP

\

I

I
I

I

I

I

i
I

!

I

I

I

I

I





Secretary, MOPASS
(lead)

Secretary, BISP

Governor, SBP

Secretary, MOll'
Secretary, MOlE

Chairman, PTA

Secretary, MOlT.lrI
(lead)

. MD, NTC

I
Ir,

1.,

all Center to mobilize beneficiaries and inter
inisterial/ orqanizational control room t
onitor disbursement will be established\

NTC, u nder the aus ices of MoITT

2. Necessary action may be taken for compliance of the above directions of the

i'rirrrc N4inister in the given tinrelines and progress be submitted to this office.

Muhamrnad YahYa Akhunzada
(O/B) Addl Secretary'lll

Secretary, PA&SS Division, Poverty Alleviation and Social Safety(PASS), lslamabad

Secretary Finance, Ministry of Finance(MOF), lslamabad
Secretary lT, Ministry Of lnformation Technology and Telecornmunication(MolT),

lslarnabad
Secretary MolBC, Ministry of lnformation and Broadcasting(MOIBC), lslamabad
Secretary, Benazir lncome Support Programme(BISP), lslamahad
lvlanaging Director, National Telecommunication Corporaticin, lslamabad(NTC), lslarnabad
Chairman PTA, Pakistan Telecommunicatlon Authority(PTA), lslamabad
Principal Staff Officer, State Bank of Pakistan(SBPKhi), Karachi
PS to Chairman/DAD, National Database & Reqistration AuthcritV(NADRA), lslamabad
Prirre Minister's Office No.F.NO.1 2(1r'DS(EA-ll)/2026-P-002 Lated 06 February , 2026

t olry for information to:-

1- Secretary Establishment Division, ESTAB, lslamabad
2- Cabinet Secretary, CAB, lslamabad
,?' lS to Advisor to Prime Minister, PMO, lslamabad
4- Addl Secretary-lv, PMO, lslamabad
5- Addl Secretary-1, PMO, lslamabad
6- PSO to PM, PMO, lslamabad
7- Deputy Secretary (Liaison-ll), PMO, lslamabad .

02 \,Veekhe target for funds disbursement rate should

e 95%. All necessary measures shall be take

in thrs regard

01 week





GOVERNMENT OF PAKISTAN
PRESS INFORMATION DEPARTMENT

t**t

Statement showing names of publications through whom the campaign was
published from 18-02-2026 to 15-03-2026.

6*r.lN0r- r)

1 March
2 51 News
3 6 A.M.
4 92 News

6 Aaina
7 Aaina-e-Jehan
I Aai
o Aai Subh
't 0. Aas
11 Abtak
12.

13. Adt
14. Aeen
15

Aftab
17 Aghaz
18. Aghaz-e-Safar
19 Aglaa Qadaam
20. Agtay Qadam
21. Ahem Khabar

Ailan
23. Aina-e-lnqilab
24. Aitadal
25. Aiiar
26. Akhbar
27. Akhbar-e-Haq
28. Akhbar-e-Millat
29. Aks-e-Mehran
30. Aks-e-Sindh
31. Aksriyat
32. Al-Akhbar
33.
34 Alaqa
35. Al-Faiar
36
37. Al-Jamia!e-Sarhad

1

s# NAME.OF NEWSP.APERS .., .

5. 92-News

Adan

Aflak
16.

22.

Alamdar

Al-Jalal





38. Al-Jazeera
39. AlManzoor
40 Amn

An am
42
43. Apna Forum
44 Apni Awaz
45. Appeal
46 Aqeedat
47 Arman
48. Asas
49. Asia Today
50 Asian Sun
51. Askar lnternational
52. Asr-e-Nau
53. Asyaaf

Ausaf
55. Autan

Authority
57. Awal Aakhir
58. Awam
59. Awami Awaz
60 Awami Dastak

Awami Jaiza
62. Awami Lalkaar

Awami Mahaz
Awami Mission

65. Awami Sindh

67. Awaz-e-lslamabad
Awaz-e-Khyber

69. Awaz-e-Nasle Nau
70 Awaz-e-Pakhtunkhwa
71. Awaz-e-Qalam
72. Awaz-e-Riasat

Awaz-e-Sadiqabad
74. Awaz-e-Shehr
75. Awaz-e-Subh
76. Aye Din
77 Azad Awam
78 Azadi
79
80. Azkar
81 Azmat

41.
Apna Arooi

54.

56.

61.

63.
64.

66. Awam-un-Nas

68.

73.

Azan

2



82.
83. Baad-e-Shumal

Baakhabar84
85. Badalta Jahan
86. Baidar
87.
88. Bakhar News
89. Balochistan Express
90. Balochistan Lines
9',l. Balochistan News

Balochistan Observer
93. Balochistan Times

Balochistan Today
95. Bang-e-Sahar

Barabar
97 Barkha

Barsat
99 BaMaqt Khabar
100. Basharat
1 0 1 Bayan
102. Baz Purs

Bazyab103.

104. BBC Headlines
105. Beatab

Belous
107. Beopar
108. Best Business

Bhakkar Times
110. Bhasha News
111
112 Bhulekha

Bolan
114. Bolta Pakistan

Budget
116. Business News
117. Business Recorder
118. Business Re ort
1 19. Business Times
120. Ca ital Mail
1 2 1 Capital Report
122. Capital World
123. Centerline
124. Century Express
125

3

Baad-e-Shimal

Baithak

92.

94.

96.

98.

106.

109,

Bhitai Channel

113.

1 15.

Chan Been



126. Chand
127 Chenab Times
128 Chinar Times

Cholistan Times129.
130. c 42
I 3 1 City News
132. City-42
133. Command
134. Commercial News
135. Country News

Crime
Current Report

138 Daily Pakistan
139. Daily Report
140. Daily Times
141. Dak
142. Dars
143. Dar-ul-Khabar
144 Dateline
145 Dawar
146. Dehat
147, Deyanat
148. Diffa
'149. District News
150. Domel
151 .

152. Dunya
1s3. Dunya Numa

Eagle
155. Eagle
156 Ebadat
157 Economic Affairs

Economic Times
159. Eeman
160. Eesar Times
1 o 1 English Akhbar
162. Express
163. Express Tribune

F.I.R
165. Fairy Medow
166. Faisalabad Report
167 F arozaan
'168 Fazand-e-Balochistan
169. Farzand-e-Kashmir

4

136.
137.

Doraha

154.

158.

164.



170. Fast Times
1 7 1 F hter Times
172. Final Round
173. Fine Report
174 Fory Action

Fouzul Azeem
176. Friday News
177.

Frontier Anti Corruption
Report

179. Frontier News
180. Frontier Star
1 8 1 Frontier Times
182. Geo Hazara
183. Gerowk Balochistan
184. Ghareeb
185. Ghazi
186. Ghaznavi
187 Gilgit Baltistan Express
188. Graff
189. Green Gwadar
190. Gujranwala Times
1 I 1 Gul Zameen Gwadar
192. Gu ldasta-e-Bahar
193. Gulf News

Guncha
195. Gwadar Business
196. Gwadar Times
197
198. Hairat
199. Halchal
200. Hamara Samai
201. Haqooqul Awam
202. Har Lamha
203. Harb-e-Baqa
204. Harf-e-Laazam
205. Hari
206. Hasb-e-Zauq
207. Hashtnagar Times

Hayat
209. Hewad
210 H ilal-e-Pakistan
211 Hill Times
212. Himalaya

5

175.

Front
178.

194.

Haal

208.



213 Himalaya Times
214. Hima Tod
215. Himmat
216. Ho e of Jammu Kashmir
217. Hot Line

Hum Gawah218.
219. lbrat
220. lkhtiar lnternational
221 llhaaq
222. lmroz
223 lmroze
224 lndependent
225. lndependent Sunday Plus
226.
227. lnhasaar
228
229. lntekhab

231 . lqtida
232.
233. lslah
234. lslamabad Post
235 lsrar
236. lstehkam
237 Ittefaq-e-Rai
238. Ittehad

lzafa
240. Jagbeeti
241 . Jammu & Kashmir
242. Jammu & Kashmir
243. Jammu & Kashmir Times
244.

Jang245.
246.
247.

Janisar-e-Pakistan
Jannat Nazeer

248 Jasarat
249. Jazba
250. Jeeial
251. Jehad
252 Jehan
253. Jehan Numa
254 Jehan Pakistan
255. Jehan-e-lmroz
256. Jhanda

6

lndus Post

lnkeshaf

230. lntibah

lshara

239.

Janch



257.
258 Jiddat
259. Jinnah
260 Jinnah
261. Johar
262. Jurat
263. K-2
264. K-2
265. Kainat
zoo. Kaleem

Kamran News
268. Karachi 21
269. Karnama
270. Kashmir Express
271. Kashmir Link

Kashmir Times
Kasoti

274. Kawaish
Kawish

277. KhabargeEr
278. KhabarWalay
279. Khabrain
280. Khabrakar
281 . Khabroona
282 Khaleej
283. Khamosh
284.
285. Khittab
286. Khursheed-e-Jehan
287. Koh-e-Su leman
288. Koshish
289. Kozak News
290. Labour News lnternational
291 . Lashkar
292 Lead Pakistan
293. Leader
294.
295. Log
296. Lokai
297. Loke
298. Mahasib
299 Maidan
300. Maloom

7

Jhoke

267.

272.
273.

275.
276. Khabardar

Khat

Lehr-e-Sahil



301. Manaqib
302. Manind-e-Aaina
303. Manshoor

Markaz304.
305. Mashriq

Mashriq (Q)
307. Mashriq Evening Special
308. Mayar
309 Media Bulletin

Media Pakistan
311. Meezan
312. Meezan-e-Adel
313. Meherdar
314. Mehran
315. Merit News
316 Metro Times
317. Meho Watch

Mianwali Express
319. Millat
320. Millat (Guirati)
321. Minority Times
322. Minute Mirror
323. Mister
324. Mithan
325 Moasar

Mojiza
327 Moomal
328. Mountain Pass
329. Muashrat
330. Muhim
331.
332. Mumtaz
333. Munazzam
334.

Muslim World lnternational
336

Nada-e-Watan
338. Nada-i-Khalq
339. Nag uzeer
340 Nai Baat
341 . Nai Roshni
342. Nai Subh
343. Naqqara
344. Nara-e-Haq

8

306.

310.

318.

326.

Multan Post

Musawat
335.

Mussalman
337.



National Courier345.
346. National l-lerald Tribune
347. Nau Misal
348. Nau Siii
349. Nawa-e-Awam
350. Nawa-e-Azad
351 Nawa-e-Bhakar
352. Nawa-e-Burooj
353. Nawa-e-Des
354. Nawa-e-Dir
35s. Nawa-e-lslamabad
356. Nawa-e-Pak
357. Nawa-e-Pakistan
358. Nawa-e-Sharar
359 Nawa-e-Waqt
360. Nawa-e-Watan
361 Nawa-i-Hazara
362. Nawa-i-Thal

Nawey Zawand363

Naya Daur
365. Naya Kal
366. Nazim News

News Affairs

367.
368.
369. News Coverage
370. News Mart
371. News Valley
372. Nida-e-lslah
373. Nijaat
374. Nijat
375. Nikhar
376. Notable
377. Note
378. Nudrat
379. Omega News
380 Our Star
381

Paigham382.
Paighamat
Pak384.

385. Pak Sindh
386. Pak Souch
387. Pakhtoon Post
388. Pakhtunkhwa Bulliten

9

364.

Neel Fairy

Outcome

383.



389.
390. Pakistan
391.
392. Pakistan (Niazi)
393 Pakistan (Shami)
394. Pakistan Express
395. Pakistan File
396. Pakistan Observer
397. Pakistan Point
398. Pakistan Today
399 Pakistani
400. Pal Pal News
401

Parcham
403. Parlau
404. Parwan

Pawvaz
406 Pasban

Pas-e-Parda
408 Pashtoon Millat
409. Payam-e-Khyber
410. Pearl
411 Pearl View

Piyam-e-Waqt
Poonch Times

414. Press Conference
415.
416. Promotion

Public
418. PublicEye
419. Pukheroo
420. Qaboos
421. Qadamat
422 Qalam-e-Sindh

Qaum
424. Qaum lnternational
425. Qaumi Akhbar
426. Qaumi Awaz
427. Qavi Akhbar
428. Qoum lnternational
429. Quaid
430 Qudrat
431. Quetta Express

Quefta Voice

Pakhtunkhwa News

10

Pakistan

Panah
402.

405.

407.

412.
413.

Print Line int.

417.

423.

432.



433. Quwat.
434. Quwat-e-Qaum
435. Quwwat
436. Raat
437 Rafaqat
438. Rahbar
439. Razdar
440. Reformer
441 . Rehbar
442. Relation Times
443. Report
444. Riyasat
445. Roo Baroo
446
447.
448.
449. Sindh Post
450. Saad-e-Baad
451. Saanwal
452 Sab Ranq lnternational

454. Sabooh
455. Saboot
456. Sach
457. Sachal Times
458. Sachan

Sada-e-Chanar
460 Sada-e-Gilgit
461. Sada-e-Himalaya
462. Sada-e-Lawaghar
463. Sada-e-Olas
464. Sada-e-sach
465. Sada-e-Pakistan
466 Sada-e-Potohar
467. Sada-e-Sindh
468. Sada-e-Such
469. Sada-e-Waqt lnt.
470 Sada-e-Watan
471. Sadd
472. Sadd-e-Baab
473. Sadiqabad News
474. Sadiq-ul-Akhbar
475. Safeer

Safeer-e-Punjab

11

Rozan
Rule
Saadat

453. Saba

459.

476.



521. Spinzgr
State Views

Sub News
524. Subh
525. Subh-e-Nau
526. Sukaar
527. Sun News
528. Supreme
529. Tabeer
530 Talafi

f a|,ar

Talatum News
533. Talib
534.

Tameer-e-Balochistan
536. Tameer-e-Sindh
537 Tameer-e-Watan
538. Tanveer
539. Taqabul
540 Taqat
541. Taqat Balochistan News
542 Taraqi
543. Tariuman-e-Millat
544 Taseer
545. Taza Khabar
546 Tehalka

548. 'l-he Age
The Business549.

550. The Capital Post
551. The Destination
552. The Financial Daily
553 The Kotlians
554 The Nation

556. The News Lark
557.
558. The Patriot
559. The Province
560. The Public Voice
561. The R ional Times of Sindh
562. The Statesman
563 The Voice of lslamabad
564. Tibat Times

531.
532.

t3

522.

523.

Talwar
535.

547. Tehzeeb News

555. The News

The Pak Banker





Tiiqrat
566. I Tiiarti Rehbar
567 Toda Pakistan

Toda Musl
569. Tulou
570. Ulko
571. Ummat
572. Undalas Times
573. Universal Recorder
574. Ustaman
575. Veer Times

Voice of City
577. Waadi
578. Waas
579. Wafa
580.
581. Waka
582 Wakalat Nama
583. Waqa-e-Nigar
584. Waqif
585. waqt
586
587. Wateen
588. Wifaq
589. Wisdom
590. Worknews
591. World Tribune
592. World's Matters

Yadqar
Yarn

595. Zamana
596. Zamanal
597. Zoorawar

Prepared
Munawar
APS

lqbal , TouseefAhmed Janj( ao(navt) ts 6.26
ua

tI ot

74

s65.

568.

576.

Wahdat

Watan

593.
594.

t

Checked
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GOVERNMENT OF PAKISTAN

PRESS INFORMATION DEPARTMENT

ANNEX- ft-
/J- _

S.No. TV Channels

1 Geo News

2 PTV News

3 ARY News

4 Dunya News

5 Express News

6

7 Samaa News

8

9 Public News

10 365 News (Talon)

71 ABN

72 GTV

13 Geo Tez

74 Geo Super Sport

15 Discover Pakistan

16 Aik News

17 Aaj News

18 92-News

19 Abb Tak

27 News One

22 Suno TV

Waqt TV23

Khyber News24

Lahore News

Statement showins the Name of TV Channels
throuqh whome the campaien was aired

Hum News

Channel-24

20 Neo News

25



l,

Prepared by Check by

AD(Advt.) l5
Asa ur Rehmar

Ato
To

L(

26 Roz News

27 Sindh News

Hum Pashto-1

29 KTN

30 Mashriq TV

31 Such TV

32 Vsh TV

33 Capital TV

34 Lahore Rang

Mehran TV

36 89 News

Chaupal TV

38 K-2

39 Time News

40

47

42 Koh-e-Noor

Grand total

,

28

35

37

I'vrrn

lstar nsia

I
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GOVERNMENT OF PAKISTAN
CABINET SECRETARIAT

CABINET DIVISION
tarta

A NNEX-a

No.F.1/102021/COORD-RA-ry, .

From: AMNAFAROOQ,
Section Officrr (RA-IV)

Islamaba4 the 28o Nortmber, 2022

'fo: l) The Managing Director,
Public Procurement Regulatory Authority (PPRA),
Islamabad.

2) The Chaimun,
Oil & Gas Regulatory Authority (OGRA),
Islamabad.

3) The Chainnan,' PakistanTclccommunicationAuthority(PTA),
Islamabad.

4) The Chairman,
National Electsic Power Regulatory Authority (NEPRA),
Islamabad.

5) The Chairrnan,
Naya Pakistan Housing & Dcvelopment Authority (NAPHDA),
Islamabad.

6) 'Ihe Executive Director,
Frequency Allocation Board, (FAB),
Islamabad.

7) The Chaimun,
Special Technolory Zones Authority (STZA),
Islamabad

Subject:- APPROVAL OF TIIE ADVERTISIEMENT POLTCT 2021 AS
AMENDED IN YEAR 2022

Please find enclose hercwith a copy of this Division's U.O. No.4-12020-Misc

(Coord) dated 25s November, 2022 alory with a self<xplanatory copy of Ministy of

Information & Broadcasting O.M. No.15(31/201E-P-I, dsted l@ November, 2022 on the

above subject for infonnation and compliance in lettcr and spirit.

c.c:

Encl: As above

Copy alongwith enclosures forwarded to:

i. Section Office1(RAJ)

ii. Section Officer @A-II)

iii. Section Ofticer (RAJII)

(AMNAFAROOQ)

I tt t\Chaifinan

DG Coord

liL Q)
G+aa1nrnt m(9$)

*.''-t--.]
Infor.sr,.rtion

Ilieqy No

I:

Follow tt

34 8 =3o,

M/P)

pJr\rrr"l'/

Pal<istan TelecommunicatignllgthoriB



Most Immcdinte
Bv Soebiol Messenser

Subjcch APPROVAL OF THE ADVERTISEMENT POLICY 2O2T AS AMENDED
IN YEAR 2022

Please find encloscd hercwith o self-explanatory O.M. issued by Ministry of

Information & Broadcasting bearing No. 15(31y2018-P.I datcd l6u Novernber 2022 for

information and compliance in letter and spirit.

O
(Nida Rehman)

Scction Oftrccr (Coord)
PH:051-9202656

L Joint Secretary (Org) For PCP/S&F/PTDCAIAP/APO/SST
2. Joint Secretary (RA) For PTAffAB/OGRA/NEPR PPRA/NAPHDA/STZA
3. Secretary NIISB) For Department of Communications Seeuriry
4. S O (Admn-ll) f or Islamabad Club
5. Section Officer (GJ / GJI) For Cabinet Division (marn)

Cabinet Division's U.O. No,4-12020-Miso (Coordl, dated 25s Novcmtxr2022
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CABINET SECRETARIAT'

EABINETDIVISION
tlttt

.L:

IL,

&"t"--
\>*\o

(,\

r*



No. l5(l I I20l ti-t'-l

COVERNMBNT OF PAI(IS'I'AN
MINISTRY OF INFORMATION AND IIROADCASTING

ISLAMABAD
ti** ,;

lrrvot llYltlllrlrlA I !:

lslarnabad. the l6th Novenrber. 2022

OFFICE MEIVIORANDUIU

S rr hj ccl:
^IIPROVAI. 

OF THR ANVRRI'ISEIUENT POLIT.:Y 2O2I AS ANIENDED IN
YI.]AR 2022

Thc undcrsigtcd is dircctcd to enclose hcrervith the "Ad vertiseruerlt l'rilicy 2021 ar' ilrrtctrrlsd

irr year 2022". duly approved by the Federnl Cnbinct. for infornratiorr nnd comPliance, plerse.

(Z:thidul Ir Khan):l

Deputy Dircctor (P-l)
l'h:910355S

l)is t rihu tio n:

a) Ali Secrelaries of the Ministries/Divisions (with thc re{uest to circulatc thc Advertisement
l)olicy to dcpartllents. orgonizations. autonomouyserni-autouornorts bodies. rrndcr thcir
arlrr rir r istrative control).
r\ccountanl Gencral of Pakistan Rcvenuc (AGPR), lsliunabad.
Dilcctor Gcncral/l)rincipal lnfonrution Officcr (PlO), PID. lslanrabad.
l)irccror Gencral, Directorore of F,lccrrouic Media nnd Publication (DEMp), Ishnrabod.
'[.)ircctor Cenerol, Cyber Wirrg, lvl/o I&B. tslunurbutl.

(lo llv for irr fo rrrr:t I irl rr to:

. Sccretary to the Prcsidcnt. President's Sccretariur (Public), Islanrabad.. Sccretnry to the Prirnc lvtinisrer, Prinre Minister's Office, lslanrrbad.. Sccretary, Cabinct Division, Islanrabad.

. I)irer:tor to Ministcr Oflice, M/o l&B, lsla[rabird.

. Direcror to Sccretary Ofl'rcc. lvl/o l&8, Islanrubatl.

v
\'

b)
c)
d)
r')

lincl: r\s uhoyc



r)

ADVERTISEMENT POL ICY 2O2I

(As AMENDED rN YEAR 2022)

***.**

t
\-:::f i,

.?

GOVERNMENT OF PAKISTAN;

MINISTRY OF INFORMATION & BROADCASTING



l. I utrod rrction:

Advcrtiscrncuts, commerciols or messcges on l,rint,'lV/ lkdio/Cinema, Digital or other

plltlbrnts, lbrnr an iurporlant tool fgr dissemination of information and crbation of awareness

lurnorrg thc cilizens ou govcrnnrcnt policics. progr.lms irnd initiirtires. The govsrnnrent. thcrclirrr'.

nceds lo utilizc cffcctively the entire rangc of media to create inforrned opinions on various policies

lnd pmgnuns truing pursued for the welfars olthc citizens,

With thc cver cvolving and advancing new nrcdia, thcr; is a dire need to ensure thal

tdvenisin[ or conuuunications asross the required rnectiunrs arc slrcamlined so that its message

reachcs lhc luasinrunr munber of peoplc and also elicits resporrse. Thereforc, communication

srrstcgies slroukl achieve value for public nloncy and efliciency in the dclivery of mcssage and

crlcourasc ntcdiu ;:luralisnt.

Accoldirrg to Rule of Business, 1973. Schedulc - I I Entry 16, Ministry of Infornration aud

Urol<lcitsting is l tbcal Ministry of the Govemnrent of Pakiston, rnandated with its projection and

,.lisscnrirxrt iou ol' inlbrnrution, It is incuntbenl to slrsltnliur' tlre rcleose of puhlic scctor

rutlvcrtiscnrcnls lnd lbrmtrlate an advcrtiscnrenl policy to benelit ti'onr emerging media tools lbr an

cl'l'cctivc irrr(l t:lrgcl€(l dissenrination olpublic ntossilgcs,

I'ltr: policl' lirrtlrcr intcnds to enhance trlnspilcncy and inclusivity besrdes curtailing the

rliscrstion:rrr, 1;orr.ers irr disbursenrent of public sector ldvcniscnlsnls to nralie it nrore clltctive

lrrl Iirr-rc:rcLir r;.r. crrsulirrg addcd vnluL. for public rttorrcy,

2. l\la rttl:r lc:

i\s J:cr l(ulcs of Business, 1973. Sclrctlul,: - ll Enrrl' l6 i\loll] is nrirntlirtritl ttr.

6. (i1 l\tlic_y regut'clitg govemueut t&crtisa rc l: conlrol tfut 'erliseuet at,d ploceue t,

-i L I'nutotion ancl projcction oJ'Goyan nent policies throtgh digital nndiu'.
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.1. Objcctivcs

To provide a broader framework for public scctor advcrtisenrcnts and cornnrunications, and

to infom nd inculccte nrvore[ess 
,among 

thc masses on issues of puHic inlportance and

achicveruents of the govemment ofthc day.

'fho advertiscrnent policy 2021 (As Antended 2022) aims ro csublish the requisirc

structurcs. procedurcs, systems and guidclincs lo makc the policy dynarnic and progressive, to

cllter to the rupidly chunging national nnd globol nrcdia ecosystctn in order to project ond promote

thc nrtrrativ,,' of thc statc.

J. Scopc:

Thc policy cntitlcs rclessc of Fedenrl Governmcnl udvertisenrents ro only those

prrblicatio4s. -fV channels, rldio channqls. cincnrus, cahlc operarors. orrtdotrr tncl digirnl nrr,tlia

platfr:rurs rvlrich arc rcgistercd/cnlistcd rvith the MolB and adherc to Arliclc l9 of the Constitution

of lslaurtc l{cpuhtic ol'l)akistarr, 1973, as rvcll as nrcdia cotlc ofcthics, in voguc.

llrc l'olicy r'ntails all tbrms ol publicily i.c. caurpaigning, advocacy, outrcaching,

t\rilrcncss. counicring misinlbrmation and disinlbrmalion, rnrrativc buikling public servicc

rlcs\rqius. nrarkcting, promotion, plojcction trd event nrltmgcntcnt on issues of public an<l

nutional iurportarrcr: lnd seculity, ctc,. inloncl anrl nbroatt, il'so rutluircd,

5. Cuitlelirrcs of Artvertiseurent Policy 2021 Q\s nnreodcd in2027):

Pa e-3-of9

o) 'l hs z\dvertiscnrcnt l)olicy is ull-enconrl>lssing; covcrinli lll tbrms of mcdia including

plinl. clcctronic. rligiral. cincnra. outrhxrr. and irrr) rrthcr nrurJirrnr lirl tfilnsp.rrsnt. .iurliciorrs lrrrl

rncrit-basetl utilizltion of Covsrrrmcnl resoulcss for putrlic scctor advcnisernent and media

carn pligrrs:





I
t!

I
ti

b) Trlnsparency is thc hollmark of this policy-t'ronr issuancc o[ adveniscmenls lo various

nicdin outlets to thc pal,rnent of ducs. 'l'lrc rclcasc of advcrtisernents through I transparent

mcclranisnr \vould gu:lrantcc valuc lbr uatirlrul cxchcquer;

c) All thc rclcvant stakeholders including various uredia associations were consulted during

thc lirnnulatiorr of this policy;

d) l hc l'lanning Conrnrission shull eurmurk 0.5'70 trr l.-i'l,o ul'irrtirl trutlge t rrutlay ul .ur\ l'5t-)l'

plojecr. <.lcpending upon thc conditions nrcntioncd in thc Sclelu/c, for running efl'ective publicity

arrd rttass ir\\'arcltess cunrpaigns:

l) i\.firlt) nra).. conduct 3d party nccd rss€ssmcnt befirrc laru:ching any media canrFtign, on

rtccrl hirsis:

g ) l'll) slurll apply 25% quota. in addition lo all advcrtiscnrcnt rclcascs crnannting fronr lctleral

sovcrnurcnl nrinistrics/ divisionV attuchcd dcpilrtrrrcntV aulorr\ulous rurd senti-aulononrouV

(()r'polirli(lns; ;urrhuritics and stalutory borlics ctc. to$arrls supporting rcgionirl. luguirgc arrtl

cr trlvirrg rrrutlilr.

h) Pll) slurll tlctcrnrinc autl apply 259'o <1uota orr tlrc busis ol'eost (lirr rlisplay dvcniscnterrts

ro pulrliclriorrs. l'V clrunncls. l;M stations) or nuurbcr of stutious (lirr classilicd ildvcrtisemcnts to

pu[rlicl tions,l.

i) Pll) slrnll apgrint lrlvcrtisirrg ugencics r)n thc Flncl urtl r'. ith crnsultirtion ol' rnini:\llr{i

dilisions,/ :tlt:rcltg(l (lcpurtllrcntJ aulonomous aurd scnri-aulonornouV corporationd authoritics artd

slirtutorv hodics ctc.

ln trrtlr:r'tr.r sr:ck divcrsc. inrrovativc. .broatl-blscd lnd vurrc ltldctl ntcdia xllutiorrs b1'

ng cl'lectivr-.. lair playing lield and Protuotc contl'ctitivenoss tbr the federalprrtvitli
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c) r\ll puhlic sector atlvcrtiscnrcnls shnll hc rr'lcasctl tlrrrtrrg.h Pll):



uQvcrutnent/notiollal calnPaigtrs' thc udvcrtisilrg

euiponele(l rBuncics of N'loll]'

k) All thc t'cdcl'al govurn

se

rgetrcles crrlistcd with PID shall deenr to be

nrcnr ninistrics/ divisionV stlBchB(l dcpnrtmcFty outonolnous llnd

nri-lirtollolrrouy corporations/ atlthoritics rnd sratrrtory bodics ctc. shall bc liablc to clcar all thc

trutstuntling dues/payrrlcnts ugainst the rclemed arrd published/tt ired a<lvertiscmcnt/s within 90

blic
hc relcase.isof rhe non-conPliant sponsoring Pu sectqr

rllys, t'oiling rvhiclt P

(lrgillr!

lD ntaY sus

l)

zatiotts/clttitics.

AGl,llshallnotproccssatlyadvertisctncntclainlswithuutthc0uthoriartiory'vcri[icationb)

rr) ,\udit(r. (;cncrill ol, pirkis[rrr sh:rll Jccllrrc lly pir]-lncntls gainst tltc lrrh cr'tisctttcntr

clairns/lrills by (hc autorrontous ntl senri-at,ionomous,' corporations/ autlroritres and stautory

hoilics etc. as trnhl I'ul and lilt)lc to rccovcry Nhich arc not authorizcd/vcrilicd try l'lD'

6. Or:crsigltt & lurplenrerrtation Conrutiltec (OlC):

l.hcOversight&Inrplerrrcntationconllllitteeslrallovers.rnllnsJrectsofgovcrntnent

iu.lvcniscnrerrt arrd comnrunication. The OIC shall havc thc oulhorily to roview Ally publicity

canrpaigr!:uh.crl is!'nrenr lvhich lacks objcctivity or is inconsistcnt tvilh thc policics of thc

tlrc I)lD.

gov(nln'lcIl

Conrpositiixr of the Cormnittce shlll be as follorvs:

i. Secretary, I&B Division

ii. l'rincipal Information Oflicer (l'lo)

iii. Director Gcneral, lP Wing

i\,. [)ircctor General. DEMP

t-lhairperson

lvlcnrbcr

lvlcrnbcr

it4enrbcr
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v. Dirc:ctor Gcneral, Cyber Wing Mcrnber

vi. Rcp of Digital Conrmunication Wing Menrber

vii. Dirccror .{Advt) PID (Secrerary ro the Commiuee)

viii. Any co.opted Mernber with rhe pennission of the Sccrerary, Inl'onrralion.

6. I Tlrc OIC slull bc authorized to approve thc ruleJpro:cdureJSOPs not conrrary to this policy for

all Fcderrl Govcrnrrrent media advcrtisements, and amend lhem, as and whcn rcquired.

1. Crievrrnce IlcdrcssalContnrittce

ln otder lo itddress thc gricvonccs emanating frou thc decisiorvs ofthc OlC, thc follorving

Conrnrittec slrall he constihtted:

i. Ministcr for l&B

ii. Additionol Sccretary lvlolB

iii. DG EP Wing

ir. t)C I'UC

l DDG (llP) PID

. Adycrtisenlcut llute Fixnlion Conrnrittcc:

'l'hc (hrnrtrittcc shall tlevisc critcrix to tletcrnrinu and rcvicrv tlrc adrsrriscmcnt rirlct lbr

clcctrunic. or,ltdoor. digitnl, ciuenra or any o rer nrcdiil plutlbrm an<l rvould meet on need bitsis or

lt lcast biitrtnunlll'. to review lhc criteria or ratcs, ifrequircd.

'['hc ('onrnrittec slrall cornprisc the follorving ntr".mbers:

i. Ijedentl Ministcr for lnfounation antl Brondcasting (Chuir)

ii. S!.crefary, lnfornration and Broatlcasting

i ii. I,rincil>a[ hrforntation Olfir:trr
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vt.

vll.

Director General, DEMp

L)irector Gc.neral, lP Wing

Director Gcneral, Cyber Wirig

Any othcr co-opted menrbcr

9. Digital Mcdia Advcrtisements

Thc approved policy guidelines shall be npplicabtc on oll ministrics/ divisiond atrached

dcparlnterttJ tut()nonrous and senri-autononrouV corporalion9 autlrorities/ and smtutory hodir's

etc. for rclcascy'placcnrent of their digitnl advertisenrcns through the rcspeclive empaneled

arlvcrtising agency/ies alicr obtaining nranrJatory approval of PID.

Cvbcr Wing ol'MolR shall register. maintain and updatc lhc list of nuws websites. rvcb

portals, sociul/tligital rncdin plattbmrs and inlluenccrs, and shall also verify lhe claims according

to the notilied rulcs/proccdures/SOPs.

10. Contcnl CorDnrittec

..\rr irr-lrrursr: (lurrtcrrl Currurrittuc lil ths dirplay, electtunic, outiloor, cincrnatic and digital

rudvcrliscrncrrt shall bc notilisd hy the Moll) lhr approving/sclccting lhe creotive solutions

lbr the carnpaigus exscuted by the lvloll},

aatt I ttt++ +a+i I tt tta
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SCHEDULED

GOVEITNMENT OF PAKISTAN

MINISTRY OF PLANNINC, DEVELOPII'IENT & SPECIAL INITIATIVES

Subject: CUIDELINES FOR ALLOCNTNG A PERCEN]'AGE OF'IO'I'AL BUDGET

OUTLAY IN PSDP FOR RI.JNNING AN EFFECTTVE MEDIA CAMPAIGN

I:OII I'SDP PROJECTS

. '[hc lolloling guidelines huvc bccn prepured by Ministry ol Plunnirrg.

Dcvcloprncnt & Special lnitiativcs in consultrrtion rvith Ministry oi lnfonnation and Broadcasting,

in pursuancc ofthe <lecision ofthe Fcderal Cabinet in its nrceting held on 7th July 2021, with regard

to the Advc(isenrcnt Policy 2021. Thc guidelincs shall apply to the r'unding for advertrsements for

(lcvclopnrcnt prtrjccts out of PSDP allocatiorr only.

l. Provision for aclvr:rtisernent and publicity sholl be allorved as a pirt of thc cost of

lhc pr()j!'(:r lrasccl on follorving condirions:

. i. A projccr shnll bc dr:clnrcd n qunlilicd project for ;rdvertisement & publicity by

thc CDWP bnsed trpon nuturc of work, gcographical covcrugc, cost of the

projoct ard othcr critcrio os (lccnrcd oppropriute b1' tlte CDWP'

ii. 'thc CDWP sholl corrsidcr evcry project lbr tleclarntion as rr rlrrnlilierl projcct
r::!

Itrr advcrtisenrent und publicity when rcceivcd for approval,

iii. Once ilproject is declared ru quali(iert project for :rdvcrlisenrcn! and publicity

0.5"/o lo 2.5%o of thc cost of thc prrrject shall bc earnrnrkcd for Advertisement

lntl Putrlicity in PC-l ol'thc project depcnding upon the conditions mentroned

' abovc.
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lv. Provision for advertisenrent shatl bc made in the td year i.c, year of lauching

the projecl and in thc last ycar i.e. year ofconrplelion ,

Ministry of'lntbrnration & tlroadcusting rllu)' delcnline. the nrcchurtisnt lbr

utilizction of funds for adverliscment &.publicity.

vi, Prr.rj ect uuthoritics will utilize funds for projcct neerls rclnting to odvertiscrnent

as per instructions issued by the Ministry of lnfrrrmation & Broadcasting.

3. The Executive Comnrittee ofthe Notional Econornic Council (ECNEC) considered

rhe subjcct guidclin.:s suhmittcd by Ptnnning; Developmcnt antl Special Iniriative Division and

approved the snnre rvirh the following direclions:

b) Tlrc t'unds tbr ndvcrtisenrenr should be utilized/rcsuicleJ to thc exlcnt of thc specific

prnjuct lbr rvhich those ure approved in the PC-l:

c) 'nrc tirnrl.- lbr a(lvcrtisemenl i|r thc PC-l should not exceed the limit of 2.5% of the cost

ol'the pro.iect, tlepending upon Ulc sizc of the project."
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1.1. Procedure for Empanelment:
The Press lnformation Department (PlD) shatl concur the placenrent of a panel of minimum
three anci maximum of six advertising agencies at the disposal of each Federal Government
l4inistry/ Division/ atached departmenv Autonomcus and Semi-autonomous, Corporation/
Authoritv and statutory body through a transparent competitive process from only amongst its
enlisted advertrsing agencies. for a period of t$/o yea.s. Howeve( on request of the concerned
Federal Government tl4irtisrry/ Division/ ,llttached department/ Autonomous and
Semi-Autonomous Corporaticr,n/ Authority ard statutory body etc. PID rnay allow
increase/decrease in the number of advertising agencies on panel of Ministries/Department in
view of the quar]tum ci work / business.

All Federal Government Ministries/ Divisions/attached departments/ ALttonomous and
Semi-Autonomous Co''porations/ Authorities and statutory bodies etc. shall only utilize the
services of sLrch emparteled advertising agencies, concurred by PID at their disposal.

AII the Federal Government Ministries/ Divisions/attached departments/ Autonomous and
Semi-autonomous Corporations/ Authorities and statutory bodies etc. shall send a written
request addressed to the Principal lnformation Officer, PlD, lslamabad along with a brief of the
nature and scope of the ministry/division/department etc. with name / designation of the focal
person nominated for the empanelment process.

The concerned Federal Government Ministries/ Divisions/attached departments/ Autonomous
and Semi-autonomous Corporations/ Authorities and stalutory bodies etc. shall publish an
Expression of lnterest (EOl) for the empanelrnent amongst the enlisted advertising agencies
+rith PID mentioning their requirements.

ihe secretarial support for the prccess of empanelment of rrdvertising agencies shall be the
responsibility of th,. concerned Federal Government Ministries/ Divisions/attached
departrnents/ Autonomous and Serni-autonomous Corporations/ Authorities and statutory
Lodies etc.

I ire Federal Government Ministries/ Divisions/attached departments/ Autonomous and
Sc ri-alrtonomous Corporations/ Authorities and statutcry bodies etc. shall convene a meeting
of the short-listing cornmittee for scrutinizing and shortlisting of the interested advertising
agencies on the basis of subrnitteC prof iles. The short-listing committee and criteria to short-list
tlre advertising agenci-.s is required to be de,/eloped in consultation with PID keeping in view
the specialized requirer nents of the concerned ministry/division/department etc.

Subsequent upon shortlisting of the advertising agencies, a three member Selection
Committee of the following composition shall be constituted and notified by the concerned
l.linistry/division/department etc:

Convener
Not below BS-19 or equivalent who shall also represent the
concerned Federal Government Ministry/ Divlsion/attached
departmenv Autonomous and Semi-autonomous Corporation/
.\uthority and statutory bodies in the selection committee.

Member One representative of PID (Not below BS-.17)

One External Media Expert from amongst the existing pool shall be
nominated by PlD.

1.1.1

1.1 .2

l.l.J

f.i.4

1.1.5

1.1 .6

1.1.7

Memller
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The concerned Federi-Ll Government Ministries/ Divisions/attached departments/ Autonomous
and Semi-Autonomous Corporations/ Authorities and statutory bodies etc shall provide
minutes of the Selection Committee's meeting along v/ith original marking sheets duly signed
by all the three members for obtaining final ccncurrence of PlD.

ln order to ensure timely completion of the selection process, the Federal Government
Ministries/ Divisions,'attached departments/ Autonomous and Semi-Autonomous
Corporations/ Authorities and statutory bodies etc shall initiate the process of empanelment of
advertising agencies ai least 03 months prior to expiry of the term of empaneied advertising
agencies.

Extension to the already empaneled advertising agencies for a period of not exceeding 03
months shall be allowed by the PID on written request by the Head of the concerned ministry,/
division/ department etc. with proper justificatiorr and surety to complete the regular
empanelment process within the extended time period.

Federal Government Ministry/ Division/ attached departmenV Autonomous and
Semi-Autonomous Corporation/ Authority and statutory body shall ensure equitable
distribution of business among the empaneleC advertising agencies.

In case of an emerge,lcy where no advertising agency is empaneled, Federal Government
f/inistries/ Divisions/attached departments/ Autonomous and Semi-autonomous
Corporations/Authorities and statutory bodies shall contact PID with a brief to invite enlisted
agencies for creative submissions. Agencies will share designs within the specified time and
format A three-member Selection Committee, including a PID representative, will select the
adwork. This process applies only to the specific campaign. Entities must assure PID that they
will promptly appoint advertising agencies to their panel for future needs.

In case of classified advertisement where there is no empaneled advertising agencies, Client
nelease Order (CRO) may be sent directly to Press lnformation Department (PlD) without
naming any advertising agency until the empanelment process has been completed at the
earliest while PID mav release the same through any advertising agency enlisted lvith plD
ensuring equitable dtst ibution of government advertising business.

-1.2 Enlisting & Delisting

1.1 .8

1.1.9

1 .1.10

1 .1 .11

1 .1 .12

'1.1.13

1 .2.1

1 .2.2

1 .2.3

lhe Press lnformation Department or its Regional lnformation offices (Rlos) subject to final
concurrence from PID H/Qrs, lslamabad shall enlist, suspend, blacklist or delist any advertising
agency on its pool.

vJ-ritten application arl'lressed to the principal lnformation officer/DG plD, lslamabad or
Director Generals/ Heads of ptD Regional offi:es shall be submitted as per requirements for
enlistment.

Any_ advertising agency applying for enlistment with PID must have at least 03 years of activeprofessional experience within pakistan.

ir any foreign Aqvertising Agency intends to get enristed with prD, it must either get itserfregistered with tl\e relevant authorities or must enter into a joint venture with a local adver singagency which fulfils the criteria elaborated in these Sops along with completing att cooa]fcrmalities required un.ler law of the land.

l,.s

1.2.4
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Requirements for Enlistment

i.2.5 The applicant advertising agency must register accoi'dingly with the Securities & Exchange
Commission of Pakistan (SECP) for at least 3 years under the Companies Act 2017.

1.2.6 l-ne advertising agenc) shall fulfill and submit the foilowing for enlistment with PID

lt

r.

L\'

VI

Detailed Profile including scope (Print, Electronic, Digital, Outdoor, Cinematic or
Foreign Media)

- indicates mandatory submissions

a. List of past clients and testimonials-

b. Comprehensive reports of F,ast public-sector campaigns, if any;

c. Minimum 03 References/'Recommendations from private/public
sector clients.;

d. NTN Numbef;

e. SECPRegistrationcertificate-;

Financial Documents including;

a. Balance sheets and duly audited accounts by authorized certified
Accountant for past tlrree years.;

b. Liquidity Certificate demonstrating capability to run campaigns of
any scale (especially for digital campaigns).

Disclosure,

a Non-collusion certificate/affidavit.;

b The agency must submit an affidavit on Stamp Paper affirming that
it has never been blacklisted by any Federal or Provincial
Ministry/Division/Department/ Organization etc.-;

c Any conflict of interesls;

Value Added Services, if any

lnfrastructJre

a. Copy of lease agreement/ proof of address of otfice in lslamabad
and/or provincial capitals.;

b. Detailed organizational structure including specialized/qualif ied and
experienced professionals that can cater to any mediums handled
by applicant agency (Electronic, Print, Digital, Outdoor, Cinema,
Foreign).

For Digital lnlistment the agency must submit documents outlined in the checklist
at Annex-1. All other requirements and codal formalities for enlistment of advertising
agencies shall also apply.

e{9
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1 .2.7 T\e subrnission of application to the P for enlistment by any advertising agency shall not
confer any right for enlistment. The P shail have the authority to accept or reject any
application for enlistment without assig ng any reasons.

The enlisted advertising agency must adhere to the policies, rules, regulations, SOps,
guldelines and the laui in vogue, in letter and spirit. ln case of non-adherence or any violation,
PID shall have the authority to suspend, blacklist or delist any enlisted advertising agency at
any point in time.

An advertising agency already enlisted or applying tor enlistment must not resort to pressure
and coercive tactics in'luencing government off icers,/off icials. Any advertising agency found to
engage in such practices shall be liable to punitive action which may include suspension,
blacklisting or delisting.

Any advertising ag6acy found to be engaged in fraudulent practices or exhibiting
u;rprofessionalism either through its work or the conduct of its employees with Press
lnformation Department (PlD) or upon the complaint received from the federal government
ministries/divisions/attached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. shall render the agency to punitive action
whrch may include sr.pension. blacklisting, delisting from the PID pool or removal from the
panel of the complainant Ministry/ Division,/ Department etc. EDG/PIO shall approve the
alorementioned punitive action against such agency. The agency penalized in such instance
shall have the right to e opeal against the action taken by PID to the Secretary MolB who may
oecide such appeal eitner by hirnself/herself or any committee constituted by him/her for such
nratters.

't.2.81

1.2.9

1 .2.10

1.2.11

1.2.12

1.2.13

1.2.14

I i.re advertising agency must ensure that the approved campaigns/ advertisement released by
the sponsoring Federa: Government Ministries/ Divisions/attached departments/ Autonomous
and Semi-Autonomous Corporations/ Authorities and statutory bodies etc are executed in
accordance wlth the specifications/ requirements given in the Clierrt Release Order (CRO). ln
case of non-compliance, errors and omissions in the contenv matter/ design of the released
advertisement to the desired medium./s, the onus rests with the advertising agency, and is liable
to punitive action.

The advertising agencies must submit an lnteglily Bond affirming that no illegal/ unfair means
are used for securing the campaign(s)/business.

The quality and error.free translation in the target language is the responsibility of the
ccncerned advertising agency.

No advance payment, irrespective of the budget of the campaign, shall be made by the Federal
Government for the execution of digital or outdoor campaign by ministries/divisions/attached
departments/autonomous and semi-autonomous corporationsr'authorities and statutory
bodies etc.
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2.1. PRINT I/IEDIA
?.1 .1 All display/classified advertisements trng from the public sector organizations shall be

2.1 .2

'2.1.3

2.1.4

2.1.5

2.1 .6

2.1.7

rdeased only to the newspapers/public ons borne on Central l\iledia List (CML) by the Press
lnformation Depanrnent (PlD) upon the request of federal government
rninistries/divisions/attached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc.

No public sector advertisement shall be released without obtaining a specif ic PID Tracking
Number. No claims or invoices shall be considered eligible for payment that do not bear PID
Tracking Number.

lhe PID Tracking Number shall be allocated by the Press lnformation Department HQ and its
Regional Office(s) dep€ rding on the Iocation of the sponsoring departmenVorganization where
tne advertisement is emanating from.

Classified Advertisements include public notifications of routine character, consisting of plain
text and logo such as Situation Vacant, Tender Notices and Public Notices etc whereas. the
l-'isplay Advertisement includes advertisements to publicize special initiatives and programs
consisting of design elements aimed at maximizing the impact of the message such as
launching/inauguration announcements, public outreach and awareness campaigns, sectoral
achievements and ad:nission notices etc. Howeve( PID shall be the final authority in the
categorization of an advertisement into classified or drsplay.

the regional quota 25 % shall be decided by PlD, in addition to all advertisements releases
emanating from federal government ministries/divisions/attached departments/autonomous
and semi-autonomous corporations/authorities and statutory bodies etc. towards supporting
r.rgional media, langu rges and evolving media.

In case of classified advertisements, PID shall exercise 25olo regional quota over and above ol
the total number of stations of the newspapers requested by the sponsoring federal
gorlernment ministries/divisions/attached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. and in case of display advertisements for
publications, the 2590 -luota will be made over and above of the total cost of the advertisement
rL:leased.

For release of auvertisement, the advertisement-sponsoring federal government
nrinistries/divisions/attached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. shall submit a written request addressed to
tlTe Director (Advertisements), Press Information Department along with final/approved
advertisement, both; duly signed and stamped by an officer not below BS-17 or equivalent. The
said written request by the sponsor shall be Ieferred to as Client Release Order (CRO).

(Annex-llU
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2.1.8 Any instructions other than already s
sliall not be considered.

in CRO limiting PID in performance of its mandate

2..1 .J A.li advertisements to be published in n
lD.rst 03 days prior to its desired publi

apers/publication etc. must preferably reach PID ai
date.

l.,ll federai governrrrent ministries/divisions/attached departments/autonomous and
:rerni autonomous corporations/authorities and statutory bodies etc. shall ensure that the
r cq,rcsl of a(lvei'tisern.,)t is submitted to PID keeping the substantial availability of time in cases
, rhr',.rtr there are specil r deadlines. ln case of unavailability of sufficient time and subsequent
faiiure oi publication oI such advertisements, the responsibility shall rest with the sponsoring
federal qovernment ministries/divisions/attached departments/autonomous and
r'rarrii-arutona,mous corporations/authorities and statutory bodies etc.

ln c:ise ot display advertisements, when the sponsoring federal government
n rir,istries/divisicns/attached departments/autonomous and semi-autonomous
.torporatiols/authorities and statutory bodies etc. intend to release a campaign or a special
sr.,pplement, the sponsor may suggest its publications preferences. However, the final authority
to decide the publicatir,ns for the display campaigns shall rest with the PID within the allocaled
br.lget ceiling provide J by the sponsor.

In case of classified advertisements, the sponsoring federal gove:'nment
r-ninistries/divisions/attached departments/autonomous and semi-autonomous
corporations/authoritiJs and statutory bodies etc. shall indicate budget allocation, language,
region, periodicity of the publication and number of insertions without naming any newspaper
irr their client Release Order

The prime responsibility of the contenvmatter of the advertisement rests with the Federal
Government Ministries/' Divisions/attached departments/ Autonomous and Senli-Autonomous
Corporations./ Authoritres and statutory bodies etc which is issuing the Client Release Order.

ll shall be binding on all national and regional publications to ensure that the advertisement
released is printed in tf 3 respective language(s) of the publication utrless otherwise required by
the sponsoring organizu,tion-

PID may decline any request for release of advertisement on the basis of content. matte(
deficiency or design contrary to the guidelines/ instructions issued from time to time.

All {oreign print media advertisements of Federal Governmer.rt nrinistries/divisions/attached
departments/autonomous and semi-autonomous ccrporations/authorities and statutory
bodies etc. shall be released after obtaining NOC from External Publicity Wing, Ministry of
lnformation & Broadcasting. The sponsoring Ministry/ Division must ensure that the
advertisement is relea.,:d after obtaining the quotattons from all the empanelled agencies and
preference shall be gi\Jn to value for money. ln case, where there is no empaneled agency(s) or
the empanelled agencies regret to release international advertisement due to any reason, the
nratter shall be referred to PlD.

PID shall hold the contpetition for selecting advertising agencies to execute foreign print media
advertisement among the enlisted advertising agencies.

2.1.10

2.1.11

2.1.12

2.1.13

2.1.14

2.1.15

2.1 .16

2.1.17

,,....:ii;\
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2..1.18 All Federal Gove:nment ministri ivisions/attached departments/autonomous and
semi-autonomous corporations/auth eS and statutory bodies etc shall clear their
edvertisement dues within three months (9o-days) of publishing/'airing. ln case of default, plD
nray suspend/stop .hr. release of advdrtisements of the concerned client department until
clearance of outstandi,lg dues.

The advertisement must not be demdnded by any publication as a matter of righl. Any
newspaper/publication canvassing for advertisement, pressurizing or coercing government
officers officers/oificials of PID or the sponsoring ministries/divisions/attached
ciepartments/autonornous and semi-autonomous corporations/authorities and statutory
bodies etc. shall be liable to punitive action including suspension by Principal Information
Officer (PlO) for three months or removal from Central lvledia List (CML) etc. by the Ministry.

All publications shall communicate to Director (Advertisernents), PID the name, address and
picture of the marketirg representative along with the appointment date and expiry date. PID
u,ill not consider any unauthorized inciividual or an individual representing more than one media
house(s). Any fraudulent activity. misbehaviori or any other complaint against the marketing
representative shall render the publication liable to punitive action (including suspension
/r.emoval from CML).

Classified Advertisement for Federal Government entities having advertising agencies on Panel:
Client Release Order (CRO) shall be addressed to the Director (Advertisement), Press
lnformation Department (PlD), Benevolent Fund Building, Zero Point lslamabad, with a copy to
one of the empanelei'l advertising agencies. The Agency shall design the classified/display
(print, electronic, digital, cinematic & outdoor) advertisement and provide all necessary support
services. PID shall amend/approve the media plan and upload the same on its official website.
The concerned adveitrliing agency shall strictly follow and execute the approved media plan as
per the client department's requirements. The sponsoring departments must ensure judicious
distribution of advertisements distribution among appointed/ empaneled advertising agencies.

Classified Advertisernent for Feoeral Government entities having no advertising agencies on
Panel: Client Release Order (CRO) shall be sent directly to Director (Advertisement), Press
!rformation Department, Benevolent Fund Building, Islamabad, and the advertisement shall be
released through an advertising agency enlisted with PlD.

2.2 [LI:CTRONIC IVIEDIA

2.1.19

2.1.20

2.1.21

2.1.22

2.2.1

2.2.2

All public sector advertisements/campaigns to electronic media (lV/Radio) shall be released
through advertising z gencies only to channels borne on Electronic Media List (EML) after
obtaining a specific PID tracking Number (EMN). Any claims or invoices without PID Electronic
Media Number (EMN) shall not be entertained/ processed for payment.

ln case of electronic media campaigns, PID shall make 25% additions of the regional/ evolving
TV/ Radio Channels over and above the total cost of the campaign towards reaching out and
enabling the masses through regional media/ languages and evolving media to maximize the
number of beneficiaries of the announcements.





2.2.3 Fo( release of electronic advertisern through PlD, the Federal Government Ministries/
Autonomous and Semi-autonomousDivisions/attached department

Corporations/Authorities and statutcry es shall submit a written request addressed to the
Director (Advertisernents), Press lnfor on Department along\ /ith f inal/approved campaign,
both, duly signed and stamped by an officer not below the grade of BS-17. The said written
r,:quest by the sponsor shall be calleC the Client Release Order (CRO) before the start of the
campaign (Annex lll). The approved TV/Radio commercial/advertisement may be emailed or
provided on USB to PID along with the CRO.

The sponsoring rrinistries / divisions/ attached departments/autonomous and
semi-autonomous corporations/authonties and statutory bodies etc. may suggest / its
TV/Radio channels preferences. However, the final authority to finalize the channels / radio
spots and time slot for the electronic media canrpaigns shall rest with the PlD.

F.ll sponsoring ministries / divisions/ attached departments /autonomous and
semi-autonomous corporations/authorities and statutory bodies etc. shall ensure timely
submission of advertisement's request to PlD. ln cases where there are specific deadlines such
as admission notices/ public notices and other important announcements, the advertisement
rnust reach PID at least two days prior to the schedule of airing. ln case of unavailability of
substantial amount of time and failure of airing cf such advertisements, the onus o{
responsibility shall rest with the sponsoring ministries / divisions/ attached
departments/autonoinous and semi-autonomous corporations/authorities and statutory
bcdies etc.

PID shall forward the approved/ final media plan upon release to the Directorate of Eiectronic
[,1edia and Publications (DEN4P), MolB for real{ime tracking/ monitoring.

Tne advertising agency shall submrt the claim bill to PID within 15 days after airing of the
campaign.

PID may decline any request foi'release of advertisement on ihe basis of content, matte(
cief iciency or design contrary to the guideiines/ tnstructions issued from time to time.

All foreign electron:c media advertisements of Fecleral Government ministries-
/divisions/attached departments/ autonomous and semi-autonomous corporations/authorities
arrd statutory bodies etc. shall be released after obtaining NOC from External Publicity Wing,
lviin;stry of lnformation & Broadcasting. The sponsorrng Ministry/ Division must ensure that the
advertisement is released after obtaining the quotations from all the empanelled agencies and
preference shall be given to value for money. ln case, where there is no empaneled agency(s) or
the empanelled agencies regret to release international advertisement due to any reason, the
matter shall be referreC to PlD.

PID shall hold the corrrcetition for selecling advertising agencies to execute foreign electronic
nredia advertisement among the enlisted advertising agencies.

The advertisement mL..^t not be demanded by any channel as a matter of right. Any channel
pressurizing or coercir g the otficers/ officials of PID or the sponsoring ministries/ divisions/
attached departments,/autonomous and seml-autcnomous corporations/authorities and

statutory bodies etc. shall be liable to punitive action including suspension by Principal
Information Officer (PlO) for tl.rree months or removal from Electronic Media List (EML) etc. by
ttre Ministry.

2.2.4

ccq

2.2.6

2.2.8

2.2.9

2.2.10

2.2.11
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2.2.12 All channels shall communlcate to D
picture of the marketing representative
v/rll not consider any unauthorized indi
house(s). Any fraudulent activity, mis

(Advertisements), PID the name, address and
with the appointment date and expiry date. PID

or an individual representing more than one media
o[ or any other complaint agair']st the marketiug

representative shall re,rder the channel I to punitive action.

2.2.13 The rates for electronic media advertisement shall be applicable as prescribed by the
Advertisement Rate Fixation Committee trom time to time.

2.2.14 lt. shall be binding on all national and regional channel(s) to ensure that the advertisement
r-leased is aired in the respective language(s) of the channel unless otherwise required.

2.2.15 Voiceover/dubbing in the respective languages/mediums shall be the responsibility of the
concerned advertising agency.

2.3 DIGITAL/SOCIAL IVIEDIA
Digital advertising is a dynami: and rapidly evolving field, necessitating continuous updates to policies
and verification processes. This section outlines the standard operating procedures (SOPs) for digital
advertising, ensuring alignment with technological advancements and market trends. t/yhlle these SOPS
cover many aspects of digidl advertising, it is acknowledged that unforeseen and technical issues, such
as dlsruptions in internet service or platform-specif ic challenges, may arise. ln such instances,
stakeho/ders are advised to direct their concerns to the Grievance Bedressa/ Commiftee of M/o
lnformation & Broadcasting for appropriate reso/utrbn.

2.3.1 Press Information Department will circulate the digitai campaign requirements for the Ministry
of Information and Bro-dcasting to all eligible enlisted agencies while other Federal ministries/
divisions/ attached departments/autonomous and semi-autonomous corporations/authorities
and statutory bodies etc. shall circulate digital campaign requirements to their eligible
empaneled advertising agencies. ln case ncne of the empaneled agencies is capable of
executing the camparrln, the same will be circulated among eligible enlisted agencies by PlD,
after obtaining NOC from the enrpaneled agencies of the sponsoring department.

2.3.2 A Content Committee, as notified by Sponsoring ministries/ divisions/ attached
departments/autononrous and semi-autonomous corporations/authorities and statUtory
lrodies etc, shall conduct evaluation and selection of digital media strategy including
content/artwork and d,gital media campaign plans.

2.3.3 Every Digital campaign will be initiatecj after issuance of unique lD (Campaign Number) by Press
lnformation Departmer t.

2.3.4 Subsequent to evalualion and selection by Content Committee, the approved and signed digital
n.redia plan shall be shared with PID and Centre for Digital Communication (erstwhile Cyber
Wing) prior to execution of the campaign. The digital media campaign shall comprise of a
robust digital strategy & execution plan which include:
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Name of Soc,al media platfor
rnetrics (booked/committed inl
be used) along with specilic g

Duration of tlre campaign with
impressions;

eted along urith budgetary allocation and key
s, l,iews, clicks, number of unique accounts to

ing specifications;

ponent specific time-frame for achievement of

t.

.,,]i

\,lll

tX

Google Campaigns (Display or Search) budget, placement strategy and targeting
strategy;

ln case of inte;national publishers/platforms, selection of platforms and geo{argeting
details must be mentioned;

Digital Publish,-)rs and number of impressions promised;

Details of infl'iencers used for PR, content creation, seeding and trending
(channel/platforms, booked impressions/views, duration of trend) must be mentioned;

Value Addeci Services and FOC:

Name of spcnsoring ministry / division/ attached department /autonomous anc
semi-autonomous corporation/authority and statutory body etc.;

Clear strategy must be provided for any other innovative digital placement.

2.3.5

2.3.6

2_.3.7

2.3.8

Sponsoring Federal GJVernment Divisions/ Departments/ Ministries/ Authorities/ Autonomous,/
Semi-Autonomous / Corporations etc. wiil provide Client Release Order (CRO) to the Press
lnformation Department, specifying the name of the agency, duly signed and stamped (by
agency and sponso,lng department) digital media plan & allocated budget to execute
campaign.

PID may form a close social media communication group (preferably Whatsapp) for alignment,
monitoring, execution, and subsequent verification. Stakeholders from CDC, sponsoring
nrinistries / divisicns/ attached departments /autonomaus and semi-autonomous
corporations/authoritj,: s and statutory bodies etc. must be added for co-ordination. Executing
advertising agency must share periodic pulse reports to allow for real-time monitoring and
verification, as frequently as desired by any stakeholder.

lrr case of any restricti.-ral mitation by any digital platform or digital publisher durirrg release or
approval of the campaign content, the advertising agency representative must immediately
inform the designated focal person for re-allocation of the budget for smooth execution. Any
reallocation must be approved before execution and usage on an alternate platform. The same
nrust be communicated to ali stakeholders present on the communication group for effective
nronitoring and evaluation.

The advertisement must not be demanded by any agency or digital publisher or live-streaming
platform owner(s) or social media handler(s) or influencer(s) as a matter of right. Any digitrl
platform or agency p!'irssurizing or coercing the officers/ officials of plD or the 

"pon"oiingministries,/ divisions,/ attached departments/autonomous and semi-autonomous
corporations/authorities and statutory bodies etc. shall be liable to punitive action including
suspension by Principal lnformation officer (plo) for three months or removal from Digital MediI
List (DN/L) etc. by the l/tinistry.
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2.3"9 The rates for digital media adverti shall be based upon real-time platform-specif ic
market rates by social media platforms
the Advertisement Rate Fixalion Comm

responding to local currency and as determined by

2.3.10

2.3.11

2.3.12

2.3.13

of Mlo lnformation & Broadcasting.

the bills/ invoices l,rr digital advertisements shall be processed by PID after technical
\,'erification (i.e. committed impressions as mentioned in signed and approved media plan) by
the Centre for Digital Communication (erstwhile Cyber Wing).

Submission of campaijn execution report shall have a covering checklist which is duly verified
and stamped by exec"ting advertising agency, PlD, and CDC (Attached at Annex-lll).

All payments wiil be made in Pak Rupees as comm;tted in digital media strategy and all f inancial
responsibility will be borne by the advertising agency in case of {luctuation in foreign currencies

As per Advertisement Policy 2021 (as amended 2022), CDC (erstwhile Cyber Wing) is tasked
with registering, maintalning, and updatlng the list of news websites, web portals, social/digital
media platforms, influencers. PID may give preference to CDC'S registered digital publishers/
portals/ social/digital media platforms, and influencers for disbursement of advertisement, if
lreed arises.

5t\/+ TBD by Advertisement Rate Fixation Committee

TBD by Advertisenrent Rate Fixation Committee

TBD by Advertisement Rate Fixation Committee

TBD by Advertisement Rate Fixation Committee

200,000-500,00r, TBD by Advertisement Rate Fixation Committee

Digital Publishers

2.3.14 Local Digital Publishers must meet the following eligibility criteria to be ensured by the
advertising agency:

2.3. i5

i. Publisher must be accessible in Pakistan without necessitating usage ofVPN or private
networks

ii. IMinimum monthly traffic of 200,000 originating from within Pakistan

1ii. The website/'portal/publisher must be integrated with Google Analytics for assessment
of traff iclpageviews/users

iv. Active on at lear)t three social media platforms

Local Digital Publishers shall be categorized on the following scale subject to approval by
Advertisement Rate Fixation Cofi rm;ttee:

Tier Rate

B

C

D

t

'1 ,250,000-5,000,000

750,000- 1 ,250,0c 0

500,000-750,000

qt()

Monthly TrafficI

I





2.3.16 Any Local Digital Publisher found to manipulated Google Analytics ranking, web traffic
statistics, serving reports and/or used air means to inflate numbers like usage of bots etc
shall be blacklisted.

2.3.17 Digital Publishers may include other p
cntertainment platfornrs etc.

nent websites, ecommerce platforms, forums, blogs,

2.3.18 ln the case of digital publishers, Google-aligned third-party verification services may be utilized
to verify achieved number of inrpressions against promised number of impressions by the
advertising agency.

2-3.19 lhe distribution of advertisement shall be further based on audience and regional
specification/reach of the News Websites, publishers, and/or portals.

2.3.20 Advertising agency mly use local/international advertisement network for video and banner
advertisement disiribution.

2.3.21 Scanned/PDF (only e-paper) versions of newspapers and e-paper websites are not considered
cjigital publishers.

lnfluencers

2.3.22 lnfluencers shall be categorized on the following scale subject to approval by Advertisement
Rate Fixation Committee:

Tier Follower

Mega I .0M and z.r.rove TBD by Advertisement Rate Fixation Committee

Macrc 500K to 999K TBD by Advertisement Rate Fixation Committee

General '100K to 499K TBD by Acivertisenrent Rate Fixation Committee

Micro Above 50K TBD by Advertisement Rate Fixation Comrnittee

2.3.23 Any lnfluencer found to have manipulated ranking, web traffic statistics, and/or used unfair
means to nflate numbors like usage of bots etc. shall be blacklisted.

Bate

2.4.1

2.4.2

2.4.3

All the advertising agencies enlisted with Press lnformation Department (PlD)will be eligible for
executing outdoor campaigns for the Federal Government.

All sponsoring ministries / divisions/ attached departments /autonomous and
semi-autonomous corporations,/authorities and statutory bodies etc. shall circulate their
outdoor campaign requirements to all empaneled advertising agencies.

Every Outdoor campaign will be initiated after issuance of unique lD (Campaign Number) by
Press lnformation Dep..tment. All the Federal Government Divisions/ Departments/ tvlinistries/
Authorities/ Autonomous/ Semi-Autonomous / Corporations etc require this unique lD to list
their campaign for adequate verification from PlD.

z1.11i\
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2.4.4 ln case of when no advertising a
Divisions/attached departments/

empaneled, all Federal Government lVlinistries/
us and Semi-autonomous Corporations/

Authorities and statutory bodies etc.
lnformation Officer/EDG PlD, lslama

d a written request addressed to the Principal
ng with a brief of the nature and scope of the

ministry/division/department etc. with
empanelment process.

/ designation of the focal person nominated {or the

2.4.5 Rates for outdoor advertisement shall be decided by the Advertisement Rate Fixation
Comrnittee.

2.4.6 The agency(s) will share the outdoor placement plan with PID prior to execution of the
campaign including :

t.

ii.

iii.

i'r.

VI

Number and locations of static Billboards;

Number and locations Digital Bill boards;

Number and locations of Streamers;

Comprehensive details of Evenwenue Branding Plan;

Press lnformation Department will provide Release Order (RO) to the enlisted
agency specifyiri) the name ofthe cities & allocated budget to execute Outdoor
campaign in anv specific area,/s or across the country;

Undertaking aflidavit stating that the outdoor advertisement campaign shall be
executed as per approved plan and in case of identification of fraudulent activity,
executing adveriising agency shall be held responsible, face barrement from
further campaigns, and liable to legal action-

2.5 CiNEIVIA

PID shall finalize the media plan keeping in view the budget provision, target audience and
nraximum impact.

PID shall approve tlie publicity campaigns including number of spots, time slot, and

consideration for regional language films.

PID shall be authorized to include, remove or hold in abeyance any advertisement released to

any cinema in the publicity plan.

Atl Federal Governmen* Bodies/ Clients / Departments/ Organizations shall ensure availability

of adequate funds prior to release of any cinema campaign on the prescribed pattern.

Advertisement Rate E;/,ation Committee shall approve the rates for Cinema commercials on

recommendation of OIL:.

2.5.1

2.5.2

2.5.3

2.5.4

2.5.5

I

att ?ont*









t]fNERAL Pi?INCIPLE

-2.1.1 The bills / invoices submitted on accoutlt display or classif ied advertisements published shall
be duly verified by t,re PID and after verification wiLl be forwarded to the sponsoring
nrinistry/department etc, for paymenVissUance of stnction.

r\ll newspapers/ publications/ channels/ media houses/ broadcasters/ etc. must open their
vendor numbers accounts with the respective AGPP Cffices/ sub-offices and provide the same
to the PlD.

''r1a

3.1.3

3.1.4

3.1.5

3.1.6

3.1 .7

3..1.8

Invoices for the classlfied advertisement, display Advertisement and Electronic Media
Campaign, the invoices will be submitted to PID by the advertising agencies. The sponsoring
Itlinistries/departmerts / organizations/autonomous bodies etc. will make 85% payment
oirectly to the newspapers/channels etc and 15% will be paid to advertising agency in terms of
its commission, separately under intimation to the Press lnformation Department, lslamabad-
A,il letters and cheques issued must be sent to the PID for record and onward handing over to
the newspapers/channels etc.

Payments for all mediums of advertisements shall be made within 90 days of the date of
publishing/airing.

PID may suspend Ministries /departments /organizations/ autonomous bodies etc. who default
in payment of advertis(lment bills on time.

Ministries/departments/ organizations /autonomous bodies etc, whose bills are not audited by
AGPR, shall share copies of cheques issued in the name of newspapers / publications/
channels etc, and agency to PlD, so that proper record can be maintained.

[,4inistries/departments/organizations/autonomous bodies etc, whose bills are audited by
AGPR must issue sanction ietters to PID within 07 days after receipt of PID verified bill of
aidvertisement.

All ministries/divisions/departments/autonomous bodies/semi-autonomous bodies etc. in light
cf Advertisement Polir y, 2021 (Amended h 2n22\, duly 'rerified by the Federal Cabinet, are
bound to route all advertisements and subsequent bills through the PlD. Accordingly, the
AGPR shatl not accept any bill/invoice that has not been veri{ied by the PlD.

3.:I PRII\T ADVERTISEIN ENT
ln case of Print media advertisements three sets of the following documents are required to be
submitted in original:

i. lnvoices as per the approved advertisement rates;

ii. Client Release Oder (CRO) along with Media Plan;

iii. Departmental Release Order (DRO) issued by PID;

iv. Complete newspapers/ publications wherein the advertisement is published;
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3.4 DIGITAL ADVERTISEMENT

3.4..1 ln case cf Digital Media campaign' pLyments 
"1" l1d" 

in advance to the digital platforms'

pubrishers, in'uencers;" 0;'#;;;t:'* ltiTl:S;::*tly;iffi:"tU:::",:"i:lJ::
m*::XL"*ilil:ru'1"&T*:!i'T[:#?#'i''i"'"g;li""tincrusive'orservice
charges equivate* a .,i;i" 

"i 
,"0i" Upyi"g cost) after successtutty iuttitting all codal formalities

and any pre-requ,.n" ffi,:"ii"".i;iL;"c;;#l;i Disitrl co*tnrnications (erstwhile cvber

Wing).

g.4.2 l. case of Digital media advertisements, executing advertising agency must submit four sets of

tne following documerlts in original tq PtD: -

3.3 EI-ECT RONIC ADVERT ENIENT

verilication report from DEMP for s
tisernents,
ubiect cam

invoice as per approved media plan and spot

e of electronic media adver
paign to be submitted

3.3.1 .2 Once the electronic campaign has been verili:d, the bill shall be Processed bY PID as Per the
3.c.1 .1 ln cas

t

due Procedure.

3.4.3

3.4.4

3.4.5

i. DulY verified lnvoice;

ti. client Release order along with lvledir Plan indicating targeted milestone'

perrod/duratic,: and natr.le of campaigns;

,ir. comprehensive Digital Media campaign Execution Report highlighting documentary

proof (Screenshotsi Reports/Printouts/ of social media platforms, and websites where

the advertisgnre rt was run)

PID shall submit the Digital Media Oampaign Execution Refrort to CDC for technical verification
irnd subsequent provisioning of Digital Campaign Verification Report. ln case of incomplete
Digital t\4edia Campaign Execution Report, the case may be returned to PID for re-submission
along with the missing details. Lastly, in case advertising agencles are still unable to provide the
requisite data,/papers/documents etc, CDC may perform proportionate deductions during
verification.

The digital media campaign executicn report shall include a covering checklist (specimen
atlached at Annex-lll which shall be duly signed and stamped by Advertising Agency.
Subsequently, it will be duly signed and stamped by PID and CDC (erstwhile CyberWing).

CDC shall furnish a response to the submrssion of Digital Media Carnpaign Executlon Report
\rithin 05 working dayi. Subseqr:ent to receiving Digital Canrpaign Verif ication Certificate from
C.DC, PID shall transmit the t,rlls onward to the sponsoring ministry/department etc., for
payment,/issuance of sanction.
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